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Введение 

1.  В первой части настоящего документа содержится информация о выполнении Общей 
программы работы на период 2010 - 2011 гг. В ней описываются основные виды 
деятельности, осуществленные с момента представления 89-ой сессии Исполнительного 
совета в Иране (октябрь 2010 г.)1 последнего отчета такого рода. Этот документ был 
подготовлен в марте 2011 г., вместе с тем, он включает ссылки на некоторые мероприятия, 
запланированные на апрель и май 2011 г. 

2.  В его второй части и различных приложениях Секретариат ЮНВТО представляет результаты 
оценки работы Организации за 2010 год: события, миссии, проекты в области  технического 
сотрудничества, в том числе проекты ST-EP и проекты по ЦРТ, а также специальные виды 
деятельности (например, INRouTe). 

                                            
1 С докладом CE/89/4a) можно ознакомиться на сайте: 
http://www.unwto.org/conferences/ec/en/pdf/089_04a.pdf   

http://www.unwto.org/conferences/ec/en/pdf/089_04a.pdf
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I. Выполнение Программы работы со времени последней сессии Исполнительного совета 

3.  Настоящая первая часть отчета подготовлена в соответствии со структурой документа  по 
Программе работы и бюджета (A/18/15), утвержденного 18-ой сессией Генеральной 
ассамблеи в Астане, Казахстан, ориентированного на реализацию двух стратегических 
целей: усиление конкурентоспособности и повышение устойчивости. 

A. Усиление конкурентоспособности 

A1: Статистика и ВСТ 

4. Публикации: 
•  Сборник статистики по туризму 2011: в сборнике, подготовленном в обновленном 

формате, представлены данные и показатели по въездному, выездному и внутреннему 
туризму, отраслям туризма, занятости и макроэкономические показатели международного 
туризма. В нем учитываются: (1) просьбы государств - членов ЮНВТО расширить сферу 
охвата туризма, чтобы она включала также: внутренний туризм, отрасли туризма и 
занятость; и (2) потребность в обеспечении дополнительных возможностей для 
сопоставления международных данных по этим аспектам; в целях (3) оказания помощи 
странам в осуществлении регулярного мониторинга экономических результатов работы 
сектора туризма (май 2011). 

5. События:  
•  Программа наращивания потенциала по ВСТ: Первый семинар по Программе 

наращивания потенциала по ВСТ для стран Азии, Бангкок, Таиланд (ноябрь 2010 г.) 
•  Заседание Комитета по статистике ЮНВТО и Первого технического 

консультативного совета,  штаб-квартира ЮНВТО, Мадрид, Испания (январь 2011 г.) 
• Заседание Группы экспертов по статистике туризма, Рио-де-Жанейро, Бразилия (май 

2011 г.) 

6. Сети:  
•  Десятый Международный форум по статистике туризма 2010, организованный ОЭСР 

и ЕВРОСТАТ, Лиссабон, Португалия (ноябрь 2010 г.) 
•  Комитет по координации статистической деятельности и Статистическая 

комиссия Организации Объединенных Наций, штаб-квартира ООН, Нью-Йорк, США 
(февраль 2011 г.) 

•  Целевая группа на статистике международных торговых услуг (TFSITS), Люксембург 
(март 2011 г.) 

7.  INRouTe с 2010 г. проект INRouTe (см Приложение 1) начал функционировать и было 
осуществлено несколько изменений, в частности : a) преобразование проекта INRouTe в 
некоммерческую ассоциацию в целях обеспечения более эффективной административной 
деятельности; b) соглашение о сотрудничестве между INRoute и ЮНВТО, направленное на 
разработку общих рекомендаций по проведению измерений и анализа на 
региональном/местном уровне; c) модель ведения бизнеса, разработанная в целях 
поддержки среднесрочной и долгосрочной финансовой устойчивости INRouTe, ее 
институционализации и брендинга; и  d) подготовка ко второй Международной конференции 
по теме Измерение и экономический анализ регионального туризма, которая состоится 27-
28 октября 2011 г. в Бильбао (Испания). 

8.  Что касается предоставления технической помощи, несколько стран уже используют недавно 
разработанную ЮНВТО Программу укрепления потенциала национальной статистики 
(ПУПНС), предназначенную для оценки национальной системы статистики туризма и 
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разработки рекомендаций по ее укреплению и возможной разработке ВСТ. Более подробная 
информация  об этой технической помощи содержится в Приложении 3. 

A2: Тенденции и прогнозы рынка 

9. Публикации: 
•  Барометр международного туризма ЮНВТО: Том 8, №3 (октябрь 2010 г.), 

Предварительный выпуск (январь 2011 г.) и Том 9, № 1 (февраль 2011 г.) 
•  Исследование по рынку выездного туризма Китая в направлении Африки (декабрь 2010 

г.) 
•  Исследование по рынку выездного туризма Испании в направлении Африки и Ближнего 

Востока (февраль 2011 г.) 

10. Сети:  
•  Координация деятельности с Департаментом по экономическим и социальным вопросам 

Организации Объединенных Наций (ДЭСВ), результатом которой явилось включение 
данных ЮНВТО в доклад ООН Мировое экономическое положение и перспективы 
(WESP)2 

•  Координация деятельности с Европейским туристическим комитетом в целях подготовки 
нескольких публикаций 

A3: Инновационный маркетинг и продвижение  

11. Публикации:  
•  Бюджеты национальных туристских организаций, 2008-2009 гг. (декабрь 2010 г.) 
•  Руководство по электронному маркетингу для турнаправлений (апрель 2011 г.): 

перевод на испанский язык оригинальной английской версии  
•  Руководство по брендингу турнаправлений (апрель 2011 г.): перевод на испанский язык 

оригинальной английской версии  

12. События: 
•  Медийный семинар ЮНВТО по теме Туризм в новостях, в контексте туристической 

выставки центрально-американских стран CATM, Антигуа, Гватемала (октябрь 2010 г.) 
•  Региональный Семинар по наращиванию потенциала в области Управления 

турнаправлениями, Доха, Катар (ноябрь 2010 г.) 
•  Семинар ЮНВТО по наращиванию потенциала в области брендинга, Ханой, Вьетнам 

(декабрь 2010 г.) 
•  Министерский саммит по Шелковому пути ЮНВТО и Встреча на уровне B2B  

(взаимодействие компания-компания) в целях налаживания контактов между 
туроператорми Шелкового пути, в контексте международной туристической выставки  
ITB, Берлин, Германия (март 2011 г.) 

•  Региональный Семинар по наращиванию потенциала в области Маркетинга и 
продвижения, Сирийская Арабская Республика (апрель 2011 г.) 

•  Региональный Семинар по наращиванию потенциала в области Развития 
приключенческого туризма и управления, Саудовская Аравия (май 2011 г.) 

A4: Усиление конкурентоспособности  

13. События: 

                                            
2 С докладом WESP можно ознакомиться на сайте: 
http://www.un.org/en/development/desa/policy/wesp/index.shtml  

http://www.un.org/en/development/desa/policy/wesp/index.shtml
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•  ЮНВТО Министерский саммит ЮНВТО в  контексте Международной туристской выставки 
World Travel Market (WTM), Лондон, Великобритания (ноябрь 2010 г.) 

•  Седьмой Международный форум по туризму ЮНВТО для парламентариев и 
представителей местных органов власти, Пуэрто Вайарта, Мексика (ноябрь 2010 г.) 

•  Седьмой совместный семинар ЮНВТО/COTELCO, Богота, Колумбия (ноябрь 2010 г.) 
•  Семинар высокого уровня ЮНВТО по повышению статуса туризма, Тхимпху, Бутан 

(январь 2011 г.) 
•  Семинар Присоединившихся членов ЮНВТО по теме Инновационные решения, 

применяемые в интересах развития международного туризма, туристическая ярмарка 
Fitur, Мадрид, (январь 2011 г.) 

•  Форум ЮНВТО по инвестициям для развития туризма в Африке - INVESTOUR, 
Международная туристическая ярмарка FITUR, Мадрид, Испания (январь 2011) 

•  Совещание министров туризма азиатских стран ЮНВТО по теме Туризм: Совместная 
деятельность в целях обеспечения лучшего будущего (Катманду, Непал, январь 2011 
г.) 

•  Региональный семинар ЮНВТО по теме Туристские обмены  для малых островных 
государств, Токио, Япония (февраль 2011 г.) 

•  Заседания правления Присоединившихся членов во время Международной 
туристической ярмарки FITUR и ITB (ноябрь 2010, январь и март 2011 гг.) 

•  Организованный ЮНВТО Глобальный форум по туризму Андорра: Построение новых 
моделей для развития туризма, повышения его конкурентоспособности  и 
ответственности, Андорра (март 2011 г.)3 

•  Семинар ЮНВТО по Эффективному управлению развитием дестинаций", Москва, 
Российская Федерация (март 2011 г.) 

•  Конференция ЮНВТО по Повышению статуса туризма в СМИ в рамках 23-го 
Совместного заседания комиссий ЮНВТО для Южной Азии и для Восточной Азии и 
Tихого океана, Коломбо, Шри-Ланка (март 2011 г.) 

•  Региональный семинар по наращиванию потенциала в области разработки Политики и 
стратегии туризма, Доха, Катар, март 2011 г. 

•  Семинар по Инвестициям в туризме в американском регионе в контексте Пятьдесят 
второго заседания Комиссии для Американского региона, Асунсьон, Парагвай (май 2011 
г.) 

14. Platma (www.platma.org <http://www.platma.org>), профессиональная онлайновая сеть для 
Присоединившихся членов ЮНВТО разрабатывалась в течение прошлого года и была 
официально введена в действие на Международной туристической ярмарке FITUR в Мадриде, 
январь 2011 г. Сеть, которая сегодня открыта для использования всеми Присоединившимися 
членами и заинтересованными организациями, была разработана, чтобы помочь членам 
обмениваться знаниями, информацией о событиях и лучшими примерами практической 
деятельности в международном туризме, используя набор мультимедийных инструментов. На 
данный момент она насчитывает более 300 зарегистрированных пользователей и в течение 
лишь одного месяца, февраля 2011 г., было зафиксировано 7200 посещений этой сети из 155 
стран. Platma уже помогает нескольким Программам ЮНВТО работать с членами в различных 
странах мира. В течение 2011 г. будет продолжаться технологическое совершенствование 
платформы и команда менеджеров сообщества сети поможет членам максимально эффективно 
ее использовать.  
15. Публикация: Политика и практика в области глобального туризма (март 2011 г.): 
затрагивает приблизительно 10 главных тем мирового туризма и включает рассмотрение 
конкретных случаев и комментарии более чем 30 Присоединившихся членов. 

                                            
3 Выводы и презентации представлены на сайте ГФТ: http://gtfandorra.UNWTO.org/ 

http://gtfandorra.unwto.org/
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A5: Управление рисками и урегулирование кризисных ситуаций 

16. События:  
•  Семинар ЮНВТО по теме Туризм, путешествия и пандемия 2009: Извлеченные уроки 

для построения более безопасного мира, штаб – квартира ЮНВТО, Мадрид, Испания 
(декабрь 2010 г.) 

•  Техническая Консультация по геопозиционированию и отметкам времени для 
информации о событиях и рекомендаций по путешествиям, штаб – квартира ЮНВТО, 
Мадрид, Испания (март 2011 г.) 

•  Техническая консультация по интеграции туризма в национальные структуры 
реагирования и процедуры для чрезвычайных ситуаций, штаб-квартира Ассоциации 
британских туристических агентств (ABTA), Лондон, Великобритания (март 2011 г.)  

17. Сеть:  
•  Представление информации о Коммуникациях и инициативах ЮНВТО в области 

обеспечения защиты и безопасности в кризисных ситуациях, заседание 
Консультативного совета по туризму при министерстве торговли США (USTTAB), Лас 
Вегас, США, (октябрь 2010 г.)  

•  Уроки, извлеченные ЮНВТО из пандемии 2009 г., Семинар по медико-санитарным мерам 
во время пандемии гриппа А(H1N1) - 2009, организованный Всемирной организацией 
здравоохранения (ВОЗ),Тунис, Тунис (октябрь 2010 г.)  

•  Семинар по теме Лидерство при урегулировании кризисных ситуаций в области 
туризма, организованный Индустрией туризма Американского региона и Университетом 
Флориды, Гейнсвилл, Флорида, США (октябрь 2010 г.) 

•  Благие намерения и результатами индустрии – взвешенные подходы к регулированию, 
20-ая Ежегодная Генеральная ассамблея  Международного совета аэропортов (ACI), 
Бермуды (ноябрь 2010 г.) 

A6: Управление знаниями  

18. События: 
•  ЮНВТО.TedQual – встречи проводились во всех регионах (октябрь-ноябрь 2010 г.) 
•  Практикум ЮНВТО по Маркетинговой стратегии и исследованию рынка, 

Испания/Андорра (декабрь 2010 г.)  
•  Курс ЮНВТО-Themis по облегчению условий пересечения границы и предоставления 

туристических услуг, Бейрут, Ливан (декабрь 2010 г.) 
•  ЮНВТО-Thémis Региональный Курс по Устойчивому развитию туризма: Политика и 

инструменты управления, штат Керетаро, Мексика (декабрь 2010 г.)4 

•  Организационная встреча Сети распространения знаний ЮНВТО, Международная 
туристическая ярмарка FITUR, Испания (январь 2011 г.) 

•  Церемония вручения премий и наград Улисса ЮНВТО, Мадрид, Испания (май 2011 г.) 
•  Сеть распространения знаний ЮНВТО Форум Алгарве по Туризму и науке: соединение 

теории с практикой (Виламоура, Португалия, июнь 2011 г.).  

19. Сеть распространения знаний ЮНВТО является инициативой, объединяющей  в настоящее 
время более 110 основанных на использовании знаний и связанных с туризмом учреждений, 
организаций и университетов из государственного и частного секторов. Сеть 
распространения знаний будет активно участвовать в работе  всех соответствующих  
комитетов, органов и проектов ЮНВТО, ценность которой может быть существенно 
повышена благодаря технической компетенции и потенциалу управления знаниями. Она 

                                            
4 Для получения более подробной информации см. сайт:  
http://www.unwto-themis.org/en/noticias/2010/cursomex 

http://www.unwto-themis.org/en/noticias/2010/cursomex
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также будет оказывать содействие ЮНВТО и ее государствам-членам в повышении 
конкурентоспособности, устойчивости и глобальном стратегическом развитии туристского 
сектора. Цели Сети распространения знаний:  
•  Создание сообщества знаний по вопросам, связанным с туризмом. 
•  Создание хранилища рекомендаций, лучших примеров практической деятельности, 

добровольных стандартов, кодексов и норм, составляющих Codex Turismus.   
•  Инициативное участие в создании, распространении и применении связанных с туризмом 

знаний либо в Программе работы ЮНВТО, либо в проектах, инициированных или 
финансируемых другими учреждениями или организациями. Более подробную 
информацию см. в Приложении 6.  

20. На основе рекомендаций, содержащихся в подготовленном в 2010 г. технико-экономическом 
обосновании,  Секретариат создает Систему сбора юридической и институциональной 
информации о туризме (LIIGST), которую предложит членам во втором полугодии 2011 г., 
состоящую из двух новых информационных продуктов, а именно, Юридические и 
институциональные рамки для базы данных туризма (LIFT) и ежеквартальный онлайновый 
Информационный бюллетень по туристскому праву, в дополнение к трем существующим 
объединенным информационным услугам5. 

 

B. Повышение устойчивости 

B1: Устойчивость 

21. Публикации:  
•  Туризм и биоразнообразие - достижение общих целей в области сохранения  

биоразнообразия (октябрь 2010 г.) 
•  Глава по туризму Доклада о зеленой экономике6: подготовлена совместно Программой 

Организации Объединенных Наций по окружающей среде (ЮНЕП) и ЮНВТО (март 2011 
г.) 

•  Представление информации о наследии – Справочник для сектора туризма (март 2011 
г.) 

•  Практическое руководство по разработке туристических продуктов на основе 
биоразнообразия, подготовленное Боннской группой, в котором в кратком виде 
представлен положительный опыт реализации двух проектов в Индонезии и Таиланде. 
Дополнительную информацию см. в приложении 5. 

22. События: 
•  Диалог высокого уровня по туризму, биооразнообразию и устойчивому развитию  во 

время проведения Всемирного дня туризма, Гуанчжоу, Китайская Народная Республика  
(сентябрь 2010 г.) 

•  Параллельное мероприятие по теме Туризм и биоразнообразие: Как достигнуть общих 
целей в области обеспечения устойчивости, в контексте десятой Конференции сторон 
Конвенции ООН о биологическом разнообразии (COP 10), Нагоя, Япония (октябрь 2010 
г.): Решение о продолжении сотрудничества с ЮНВТО было принято 196 сторонами  
Конвенции о биологическом разнообразии. 

                                            
5 Т.е. База данных по законодательству в области туризма (LEXTOUR), база данных по 
международным документам, касающимся облегчения международных туристских путешествий 
и интерактивный дискуссионный форум ЮНВТО/ИФТТА  
6 Более подробная информация содержится на сайтах: 
http://85.62.13.114/media/news/en/press_det.php?id=7471  и http://www.unep.org/greeneconomy/ 

http://85.62.13.114/media/news/en/press_det.php?id=7471
http://www.unep.org/greeneconomy/
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•  Семинар по теме Туризм как инструмент устойчивого регионального развития, 
Тирана, Албания (ноябрь 2010 г.) 

•  Семинар ЮНВТО по теме Индустриальное наследие в туристской политике в целях 
устойчивого развития в контексте пятьдесят второго заседания Комиссии для Европы, 
Забже/Катовице, Польша (апрель 2011 г.) 

•  Региональный семинар ЮНВТО по наращиванию потенциала, - Рекомендации по 
устойчивому развитию и управлению туризмом в экологически чувствительных 
районах, Саудовская Аравия (май 2011 г.) 

23. Миссии:  
•  Разработка программы Устойчивый туризм в Лагуна-де-Перлас совместными усилиями 

ЮНВТО и ПРООН: рекомендации по осуществлению регионального проекта развития 
устойчивого туризма, Манагуа, Никарагуа (декабрь 2010 г.) 

•  Создание обсерваторий устойчивого туризма, Янгшуо, Джангджадже и Гуйлинь, Китай 
(сентябрь/октябрь 2010 г.) 

•  Проект - Совместная деятельность в области развития устойчивого туризма (COAST)  - 
финансируемый ЮНИДО/ГЭФ: региональное обучение заинтересованных в проекте 
участников туристского процесса, Гана и Кения (ноябрь / декабрь 2010 г.) и миссии в Гану 
и Нигерию (март 2011 г.) для проведения публикации в будущем исследования по теме 
Управление устойчивым туризмом в прибрежных районах. 

24. Сети:  
•  Заседание правления Глобального совета по устойчивому туризму: ЮНВТО является 

постоянным членом7   
•  Первое ежегодное общее собрание по вопросу о глобальном партнерстве в целях 

достижения устойчивого туризма: ЮНВТО является постоянным членом руководящего 
комитета8 

•  Группа ООН по организации решения проблем в области сохранения биоразнообразия и  
перехода к «зеленой» экономике 

•  Группа устойчивого развития туризма (Европейская комиссия)  
•  Сотрудничество с ЮНЕП по оказанию помощи сторонам Карпатской конвенции: Проект 

протокола по устойчивому туризму, разработанный и представленный семи карпатским 
странам для проведения по нему национальных консультаций. Дополнительную 
информацию см. в Приложении 5. 

B2: Культурные, социальные и этические аспекты туризма 

25. Публикации: 
•  Религиозный туризм в Азиастко-Tихоокеанском регионе (январь 2011 г.) 
•  Глобальный доклад о положении женщин в туризме 2010, представленный в 

сотрудничестве с Комитетом по делам женщинам ООН (UN Women) на международной 
туристической выставке ITB, Берлин, Германия (март 2011 г.) 

•  Исследование по теме: Туризм и нематериальное культурное наследие (май 2011 г.) 

26. События:  
• Семинар по теме Защита туристов/потребителей и организаторов путешествий: 

Подготовка к созданию международного правового документа ЮНВТО, ITB, Берлин, 
Германия (март 2011 г.) и первое заседание Рабочей группы по вопросам защиты 
туристов/потребителей, штаб-квартира ЮНВТО, Мадрид, Испания (апрель 2011 г.) 

                                            
7 Более подробную информацию см. на вэбстранице: http://www.gstcouncil.org/ 
8 Более подробную информацию см. на вэбстранице: http://www.sustainabletourismcriteria.org/ 

http://www.gstcouncil.org/
http://www.sustainabletourismcriteria.org/


CE/90/4(a) 
 

 
8 

•  26-ое Заседание Целевой группы по защите детей в туризме, ITB, Берлин, Германия 
(март 2011 г.) 

27. Сети:  
•  Положим конец торговле людьми сейчас: претворение в жизнь Протокола ООН, 

Луксор, Египет (декабрь 2010 г.) 
•  Поддержка организованного Бразилией и Испанией семинара по теме: Стратегии 

борьбы с сексуальной эксплуатацией детей в туризме, Мадрид, Испания (ноябрь 2010 
г.) 

B3: Туризм и снижение уровня бедности 

28. Программа ST-EP: В 2010 г. в рамках программы осуществлялось 49 проектов в пяти 
регионах. Подробную информацию о проектах см. в Приложении 4. Поддержку в 
осуществлении проектов ST-EP в Буркина-Фасо, Гане, Гватемале, Мозамбике, Никарагуа и 
Сенегале оказывают волонтеры ЮНВТО-THEMIS, для работы по проектам  в Камеруне и 
Нигере привлечены новые волонтеры. Ожидается, что в 2011 г. начнется реализация  новых 
проектов в Эфиопии, Кении9, Мозамбике и Танзании, а также будет продолжена 
деятельность  по мобилизации ресурсов в целях дальнейшего увеличения количества 
осуществляемых проектов. В последнем квартале 2010 г. в контексте программы ST-EP в 
Буркина-Фасо, Гане, Кении и Сенегале было проведено обучение и семинары по укреплению 
потенциала.  

29. События:  
•  организованное по инициативе ЮНВТО Межучрежденческое параллельное мероприятие 

по туризму и Совместное мероприятие ЮНВТО/МТЦ по частному сектору на  Четвертой 
Конференции ООН по наименее развитым странам (НРС-IV), Стамбул, Турция (май 
2011 г.) 

•  Конференция доноров Регионального проекта: Развитие устойчивого туризма в сети 
трансграничных парков и охраняемых природных территорий в Западной Африке, 
Дакар, Сенегал (май 2011 г.) 

30. Сеть: Встреча высокого уровня МОТ-ПРООН по сотрудничеству  Юг-Юг и трехстороннему 
сотрудничеству и Встреча высокого уровня по НРС, Женева, Швейцария (ноябрь 2010 г.) 

B4: Туризм и изменение климата 

31. Параллельное мероприятие ЮНВТО/правительства Мексики: Принимаемые туризмом меры 
в связи с изменением климата: что дальше? в контексте 16-ой Конференции сторон (COP 
16) Рамочной конвенции об изменении климата ООН, Канкун, Мексика (декабрь 2010 г.) 

32. Проекты: 
•  Проект Энергосберегающие решения для гостиниц (ЭРГ): Конференция по ЭРГ 2011 и 

выставка “Зеленый FITUR”, Мадрид, Испания (январь 2011 г.). Дополнительную 
информацию см. в Приложении 2. 

•  Успешное завершение Программы Повышение энергоэффективности гостиниц Хо Хао 
в Таиланде (продолжительность 2008-2010 гг.) 

•  Начало нового Проекта по повышению эффективности использования энергии в 
Индонезии, рассчитанного на 2010-2013 гг., финансируемого в рамках международной 
инициативы по защите климата. 

                                            
9 Семинары в Гане и Кении в рамках проекта COAST: см. в подразделе B1 настоящего доклада 
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33. Публикация: Руководство по повышению эффективности использования энергии для 
гостиниц  Таиланда, подготовленное Боннской группой в сотрудничестве с министерством 
туризма и спорта Таиланда, а также «Adelphi Berlin» (октябрь 2010 г.). Доступно на 
английском10 и тайском языках. 

C. Сквозные проблемы и оказание помощи Членам 

Укрепление отношений с членами и не членами Организации 

34. Официальные визиты были совершены в следующие страны: Албания, Алжир, Андорра, 
Бразилия, Бутан, Доминиканская Республика, Египет, Индия, Индонезия, Израиль, 
Италия, Камбоджа, Камерун, Кения, Латвия, Ливан, Литва, Мавритания, Марокко, 
Мексика, Непал, Перу, Польша, Португалия, Российская Федерация, Сенегал, Сербия, 
Сирия, Соединенные Штаты Америки, Узбекистан, Финляндия, Франция, Хорватия, 
Черногория, Чили, Эстония и Япония. 

35.  Кроме того, состоялись следующие события, послужившие достижению такой же цели: 
•  Встреча послов стран-членов Комиссии для Европы ЮНВТО, штаб-квартира  ЮНВТО, 

Мадрид, Испания (ноябрь 2010 г.) 
•  Ежегодная рабочая сессия министров туризма стран Африки и Ближнего Востока, 

Мадрид, Испания (январь 2011 г.) 
•  Встреча послов Азиатско-Тихоокеанских стран, штаб-квартира ЮНВТО, Мадрид, Испания 

(февраль 2011 г.) 

Техническое сотрудничество и услуги 

36.  В настоящее время осуществляются следующие проекты, подробная информация о которых 
представлена в Приложении 3: 
•  Ботсвана: Осуществление Вспомогательного счета туризма (ВСТ) 
•  Бурунди: Национальная стратегия устойчивого развития туризма 

•  Китай:  
o План развития общинного туризма в деревне Джунба и разработка стратегии 

маркетинга для Тибета 

o Проект и разработка программы подготовки дипломированных специалистов  для 
сферы управления индустрии гостеприимства в Институте туризма Гуйлиня 

•  Египет: Обзор и внедрение Новой системы классификации гостиниц 

•  Индия: Генеральный план развития туризма в Пенджабе (Фаза II) 
•  Нигер: Национальная стратегия развития устойчивого туризма 

•  Оман:  
o Анализ потребностей трудовых ресурсов для туризма и среднесрочный план 

мероприятий по развитию людских ресурсов 

o Разработка Вспомогательного счета туризма (ВСТ) 
•  Сирийская Арабская Республика: Развитие устойчивого туризма в Эль-Габ 

•  Узбекистан: Национальная Программа укрепления потенциала статистики  
•  Региональная организация по туризму Юга Африки (RETOSA): Государства-члены 

(Ангола, Ботсвана, Демократическая Республика Конго, Замбия, Зимбабве, Лесото, 
Маврикий, Мадагаскар, Мозамбик, Намибия, Свазиленд, Танзания и Южная 
Африка): Проект по разработке Национальной программы создания потенциала 
статистики  

                                            
10 http://www.unwto.de/images/pdf/peek_handbook_oct10.pdf 

http://www.unwto.de/images/pdf/peek_handbook_oct10.pdf
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•  Западная Африка (Бенин, Буркина-Фасо, Гамбия, Гвинея, Гвинея Бисау, 
Мавритания, Мали, Нигер, Сенегал, Сьерра-Леоне): Региональный проект развития 
устойчивого туризма в сети трансграничных парков и охраняемых территорий. Подробная 
информация об этом проекте приводится в Приложении 4. 

37. Одиннадцать проектов Фонда достижения ЦРТ (ЦРТ-Ф) осуществляются в настоящее время в 
следующих странах: Гондурас, Египет, Никарагуа, Панама, Перу, Сенегал, Сербия, 
Турция и Эквадор. При содействии этого фонда проводится сотрудничество учреждений 
ООН, направленное на  формулирование и осуществление проектов в различных 
тематических областях, таких как Окружающая среда и изменение климата, Культура и 
развитие, Занятость молодежи и миграция и Частный сектор и развитие. Роль ЮНВТО 
подробно описана в Приложении 3. 

38.  Миссии по оказанию технической помощи: 
•  Управление наследием для туристских целей, Эр-Рияд, Саудовская Аравия (октябрь 

2010 г.) 
•  Планирование туризма, Уагадугу, Буркина-Фасо (ноябрь 2010 г.) 
•  Классификация и стандарты гостиниц, Дамаск, Сирийская Арабская Республика 

(декабрь 2010 г.) 
•  Классификация и стандарты гостиниц, Рабат, Марокко (февраль 2011 г.) 
•  Оценка развития туризма в провинциях Йен Бай и Джианг, Вьетнам (декабрь 2010 г.) 

Сотрудничество с национальными органами и международными организациями 
или сетями11 

39. Во время периода, рассматриваемого в этом докладе, Секретариат ЮНВТО сотрудничал со 
следующими организациями и сетями (не исчерпывающий список): Европейский союз, 
Агентство международного развития Соединенных Штатов (USAID), Международное 
туристическое общество, Организация Исламская конференция (ОИК), Ассоциация 
государств Юго-Восточной Азии (АСЕАН), Экономическая комиссия для Латинской Америки и 
Карибского бассейна (ЭКЛАК), Арабский исполнительный совет, Комитет по туризму ОЭСР, 
Испанский институт качества в области туризма (Instituto para la Calidad Turística Española: 
ICTE), Департамент Организации Объединенных Наций по экономическим и социальным 
вопросам (ДЭСВ ООН), Экономическая комиссия Организации Объединенных Наций для 
Африки (UNECA), Туристический форум Европейской комиссии, Западноафриканский 
экономический и валютный союз (ЗАЭВС(UEMOA)), Фонд «Шелковый путь», 
Консультативный совет по туризму и путешествиям США (USTTAB), Международная 
организация труда (МОТ), Форум партнерства стран Черноморского региона для турагентов и 
туроператоров под эгидой ПРООН, Всемирный экономический форум, ЮНЕСКО, ONCE 
Foundation, Исламская конференция министров туризма (ICTM), Международные деловые 
контакты, касающиеся «зеленой» экономики (BINEV), Региональная организация по туризму 
Юга Африки (RETOSA), Всемирный «зеленый» туризм, Всемирный совет по путешествиям и 
туризму (ВСПТ), Раамсарская конвенция, Интурист, Ассоциации туристических агентств 
Тихоокеанского региона (ПATA), Борнмутский университет, Британская ассоциация 
турагентств (ABTA), Межамериканский банк развития (IDB), Туризм в целях развития, 
Центральноафриканское валютное и экономическое сообщество (ЦАВЭС(CEMAC)), Фонд ST-
EP, Нидерландская организация по развитию (SNV), Итальянское сотрудничество,  
Нидерландский комитет Международного союза охраны природы (IUCN-NL), Испанское 
агентство международного сотрудничества в целях развития (AECID), Фламандское 
правительство, Корейское агентство международного сотрудничества (KOICA), Организация 

                                            
11 В дополнение к этому разделу Секретариат представит отчет о деятельности в рамках 
системы Организации Объединенных Наций (CE/90/9)  
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Объединенных Наций по промышленному развитию (ЮНИДО), Фонд путешествий, Фонд 
Banesto, Европейская туристическая комиссия (ЕТК), ООН-Женщины (UN Women), Фонд 
тысячелетия, Программа ООН по окружающей среде (ЮНЕП), Программа развития 
Организации Объединенных Наций (ПРООН), Конференция Организации Объединенных 
Наций по торговле и развитию (ЮНКТАД), Секретариат Содружества, Туристический 
фестиваль Грамадо, Группа действий по вопросам воздушного транспорта (ATAG), и т.д. 

II. Оценка событий и миссий за 2010 год 

A. События 

40. В январе 2008 г., Секретариат ввел в действие согласованную процедуру оценки событий 
ЮНВТО. Результаты такой оценки за 2010 г. основаны на результатах анкет, заполненных 
приблизительно 1000 участников во время 14 событий, и обобщены в следующих двух 
диаграммах: 

 

Диаграмма 1: Оценка участниками содержания и структуры событий ЮНВТО 

 

Обозначения: E: превосходная, G: хорошая, F: удовлетворительная, P: плохая 

Примечание: Секретариату по-прежнему требуется прилагать больше усилий для улучшения 
результатов работы по двум аспектам, а именно: “Качество предоставленных документов ” и “Обсуждения 
во время событий”. 
 

Диаграмма 2: Материально-техническое обеспечение событий ЮНВТО 

 

Обозначения: E: превосходная, G: хорошая, F: удовлетворительная, P: плохая 

Примечание: Все еще требуются определенные усовершенствования, главным образом, в отношении 
“соблюдения графика” событий. 

41. Список событий, оцененных в 2010 г., представлен в Приложении 7. Подробную информацию 
по оценке каждого события можно запросить в Секретариате. Секретариат постоянно 
учитывает эти результаты при подготовке событий и хотел бы воспользоваться  этой 
возможностью, чтобы поблагодарить всех сотрудников НТА и других лиц, принимавших 
участие в событиях ЮНВТО, которые любезно согласились участвовать в процессе оценки. 
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B. Миссии 

42. Секретариат в настоящее время занимается составлением консолидированной базы 
данных по консультантам в целях: повышения внутренней осведомленности о 
консультантах/докладчиках; упрощения процесса их найма; повышения прозрачности 
указанного процесса; а также, руководствуясь предпочтительностью использования 
институциональных систем хранения информации, а не человеческой памяти.  

43. Эта база данных позволит пользователям знакомиться с подробной информацией о 
консультанте/докладчике, то есть, со сферой его компетенции, а также с прошлым, 
нынешним и будущим взаимодействием с ЮНВТО (миссии, места проведения событий, даты 
и т.д.). Кроме того, пользователи смогут просматривать резюме и другие соответствующие 
документы, такие как отчеты о миссиях и формы оценки. 

44. Формы оценки постепенно направляются государствам-членам, начиная с 2011 г., для оценки 
миссий, проведенных в 2010 г. и по которым были составлены среднесрочные или  
окончательные отчеты. Результаты таких проводимых на постоянной основе оценок будут 
становиться доступными для членов по мере создания базы данных. 



Выполнение программы работы, начиная с последней сессии Исполнительного совета 
 

Приложение 1 (на английском языке): INRouTe12  

 
2010: A Year of Many Developments 

 
INRouTe’s principal aim is to provide guidance to entities involved with sub-national (regional and 
local) tourism destinations in order to develop policy-oriented measurement and the (principally 
economic) analysis of tourism activity and of the tourism sector itself. In this way, INRouTe seeks to 
contribute to more informed and effective policy design. With this ultimate goal in mind, INRouTe brings 
together international experts as Associate Partners (APs) to share information and engage in a range 
of activities relating to, and thus building on, the following regional-level Research Areas. Each of them 
is composed of several Research Topics: 

• Flows of visitors: cross-border and interregional flows, statistical use of administrative records, 
data from the use of new technologies, measurement and analysis tool, forecast modelling and 
other accounting tools. 

• Tourism and territory: indicator systems (related to territory and to sustainability), Geographic 
Information Systems, specific software, and the relation between tourism statistics and the 
environment. 

• Economic contributions: Tourism Satellite Account (TSA), modelling tools (Input-Output, Social 
Accounting Matrix, Computational General Equilibrium models, and econometric models), and em-
ployment in tourism industries. 

 
Guidance on these topics should support entities involved with regional/local tourism destinations 
and contribute to more informed and effective policy design. Additional Research Topics in this respect, 
pertinent to all of the above, are: the definition of observation and analytical units, procedures for 
monitoring and evaluation, and the design of indicator systems. 
 
In 2009, the World Tourism Organization (UNWTO) and two of its Affiliate Members, the Cooperative 
Research Centre in Tourism CICtourGUNE and the statistical consulting firm Araldi (both Spanish 
entities), signed the Memorandum of Agreement for Launching the International Network on Regional 
Economics, Mobility and Tourism (INRouTe) Project. INRouTe was formally presented later on that year 
at the First International Conference on the Measurement and Economic Analysis of Regional Tourism 
in San Sebastian-Donostia, Spain. 
 
In 2010, INRouTe embarked on its operational start and carried out a series of developments: 
 
a) The evolution of the INRouTe project into a non-profit Association, a legal entity separate from 
UNWTO (to be effective from 2011). A Cooperation Agreement will be signed by UNWTO and INRouTe 
in 2011 in order to outline their relationship for the coming 4 years.  
 
b) A UNWTO-INRouTe Cooperation Agreement, aiming at the development of official guidelines on 
measurement and analysis at the sub-national level. It stipulates UNWTO-INRouTe 
resources/responsibilities and also specifies areas of mutually beneficial collaboration within the 
framework of guidance to entities involved with regional/local tourism destinations—like, for example, 
technical assistance.  

 
c) A Business Model for INRouTe to work towards the achievement of its principle aim and also to 
support its medium to long term financial sustainability, institutionalization and branding. The following 

                                            
12 See www.inroutenetwork.org for more information 

http://www.inroutenetwork.org/
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10 initiatives or commercial services13 envisaged are esteemed to be competitive enough and strongly 
research oriented so as to provide a source of revenue. All of them will rely on the combined and 
individual expertise of the INRouTe network Associate Partners. It may be the case that over time 
INRouTe decides to re-organize/adapt/expand these services as well as its current set of Research 
Topics mentioned above. 

A. Education 
A/1 Tutored e-learning courses 

B. Capacity Building 
B/1 Classroom courses 
B/2 Workshops 
B/3 Seminars 

C. Project Definition 
C/1 Exploring needs and first assessment 
C/2 Standard project plan 
C/3 Tailored project plan 
C/4 Drafting a project’s call for tender 
C/5 Complementary technical assistance 

D. Expert Meetings 
D/1 Design and co-organization of conferences, seminars or other types of expert 
meetings 

 
d) The second International Conference on the Measurement and Economic Analysis of Regional 
Tourism expected to take place on 27-28 October 2011 in Bilbao (Spain). An agreement has been 
signed between UNWTO, Spain’s National Tourism Authority and the Basque tourism office specifying 
resources and support for a series of three international conferences, including the one in Bilbao. 
 

                                            
13 These 10 commercial services will be promoted by means of a “Services Portfolio”, to be produced.  
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Приложение 2 (на английском языке): Hotel Energy Solutions Project 

 
Summary Report on 2010 

 

Beneficiary: European Union Member States 

Duration: September 2008 – August 2011 

Objectives: UNWTO has been working to raise awareness on climate change issues in the tourism 
sector since 2003 and the Djerba Declaration. Changes in climate have profound consequences on 
tourism destinations as well as tourism flows, particularly in mountain and coastal sites. Improving 
energy management in hotels can reduce their carbon footprint while increasing business profits. 

The project aims to drive the competitiveness and sustainability of the accommodation sector across the 
27 European Union Member States by helping small and medium-sized (SME) hotels to reduce 
operational costs and to increase their use of energy efficiency (EE) and renewable energy (RE) 
technologies, while increasing their competitiveness and sustainability.  

Outputs: The main output of the project is the “HES E-toolkit”, an innovative software application that 
offers energy use data analysis, a carbon footprint calculator, decision-making support and 
recommendations to improve the use of energy. The e-toolkit will help SME hotels to choose and invest 
in the most adapted energy efficiency and renewable energies technologies. Additional material, such 
as a video and brochure, for use by SMEs, will be available to sensitize customer’s behaviours in their 
energy use and reduce energy bills. 

The beta version of the e-toolkit was finalised during 2010 and the test phase started in two of the four 
pilot destinations. The testing in rural destination is being done in the Nature Park of Strandja (Bulgaria) 
in cooperation with the Burgas Regional Administration and Social and Environmental Responsibility 
Centre (SERC). The pilot in coastal destination is taking place in Palma de Mallorca (Spain) with the 
support of the Palma City council and its Municipal Tourism Institute. In the first half 2011, two additional 
pilot destinations will start using the e-toolkit, namely Bonn, Germany, as a urban destination, and 
Haute-Savoie, France, as a mountain destination. 

The basis of the e-toolkit framework are the outcome of two years of research and testing concerning 
the most suitable EE and RE technologies, practices and incentives available for hotels. The results are 
being compiled in research publications for future release. 

The first Hotel Energy Solutions Annual Conference took place during FITUR 2010. The event 
focused in featuring energy efficiency and renewable energy technology best practices and innovations, 
delivered by the world’s leading specialists in energy and tourism including leading hotel chains and 
small hotels, technology providers, destinations and tourism associations. It created an interactive 
forum, designed to give the energy and tourism sectors a unique opportunity to meet, exchange ideas 
and collaborate. 

Partnership: The project is co-funded by the European Agency for Competitiveness and Innovation and 
is being implemented in partnership with the UN Environment Programme, the International Hotels and 
Restaurants Association, the French Environment and Energy Management Agency and the European 
Renewable Energy Council. 

For more information on the HES Project: http://www.hotelenergysolutions.net/  

http://www.hotelenergysolutions.net/
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Приложение 3 (на английском языке): Technical Cooperation Projects in 2010 

 
Projects contained in this annex are listed below. Millennium Development Goals Achievement Fund’s 
(MDG-F14) projects are presented at the end: 

• Botswana: Implementation of the Tourism Satellite Account (TSA) 

• Burundi: National Strategy for the Sustainable Development of Tourism 

• China:  
o Community-based Tourism Development Plan for Junba Village and Tourism Marketing 

Development Plan for Tibet 
o Design and Development of a Diploma Program in Hospitality Management for the 

Guilin Institute of Tourism 

• Egypt: Review and Implementation of the New Hotel Classification System 

• India: Tourism Development Master Plan for Punjab (Phase II) 

• Niger: National Sustainable Tourism Development Strategy 

• Oman:  
o Tourism Manpower Needs Analysis and Medium-term Human Resources Development 

Action Plan 
o Development of a Tourism Satellite Account (TSA) 

• Syrian Arab Republic: Sustainable Tourism Development in Al-Ghab 

• Uzbekistan: National Statistical Capacity-Building Programme 

• RETOSA Member States (Angola, Botswana, DR Congo, Lesotho, Madagascar, Mauritius, 
Mozambique, Namibia, South Africa, Swaziland, Tanzania, Zambia and Zimbabwe): 
Project on National Statistical Capacity-Building Programme  

 
MDG-F Projects: 

• Ecuador:  
o Conservation and Sustainable Management of Natural and Cultural Heritage of the 

Yasuní Biosphere Reserve 
o Development and Cultural Diversity to Reduce Poverty and Promote Social Inclusion 

• Egypt: The Dahshur World Heritage Site Mobilization for Cultural Heritage for Community 
Development 

• Honduras: Creativity and Cultural Identity for Local Development 

• Nicaragua:  
o Cultural Recovery and Creative Productive Development on the Caribbean Coast  
o National Development Capacities for Improving Employment and Self-Employment 

Opportunities for Young People 

• Panama: Entrepreneurial Opportunities Network for Poor Families 

• Peru: Inclusive creative industries: an innovative tool for alleviating poverty in Peru 

• Senegal: Promoting Initiatives and Cultural Industries in Senegal 

• Serbia: Sustainable Tourism for Rural Development 

• Turkey: Alliances for Cultural Tourism (ACT) in Eastern Anatolia 
 

                                            
14 http://www.mdgfund.org 

http://www.mdgfund.org/
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Country: Botswana 

Project title: Implementation of the Tourism Satellite Account (TSA) 

Duration: March 2009 – February 2011  

Objectives: In 2007, UNWTO completed a tourism statistics project for Botswana which culminated in 
the formulation of the first preliminary TSA for the country.  Given the interest raised by all stakeholders 
in the TSA exercise and understanding that TSA is a continually evolving tool with data that can be 
improved in terms of range, scope and accuracy, the Ministry of Environment, Wildlife and Tourism of 
Botswana decided to engage UNWTO’s technical assistance in a new project with particular emphasis 
on developing staff skills for implementing the TSA and in continuing the compilation and dissemination 
of a wide range of statistics to all stakeholders. 

Outputs: An updated Tourism Statistics database with up-to-date information on visitor arrivals, 
accommodation statistics (including production of reports on a quarterly basis), inbound visitor 
expenditure statistics, and, domestic tourism statistics.  Furthermore, technical assistance on the design 
of tour operator surveys to better understand tour package travel; the collection of employment statistics 
and other related areas such as the updating of the Social Accounting Matrix will be provided through 
the project with the ultimate aim of assisting the Ministry in preparing an updated TSA. 

Partnership: the project is financed by the Ministry of Environment, Wildlife and Tourism of Botswana.  
Other participating agencies include the Central Statistical Office, the Bank of Botswana and 
Immigration Authorities. 
 
Country: Burundi 

Project title: National Strategy for the Sustainable Development of Tourism 

Duration:  November 2009 – November 2010 

Objectives: After the signing of the Arusha Agreement for Peace and Reconciliation in August 2000, 
the Government of Burundi has taken great steps towards the socio-economic development of the 
country.  In this regard, the Government has identified tourism as a priority sector for development given 
its potential to create sustainable livelihoods for the Burundais people.  Since tourism is still in an initial 
stage of development and aware of the country’s diverse quality tourism resources such as Lake 
Tanganyika, the Government, with the support of the United Nations Development Programme (UNDP), 
decided to avail of UNWTO’s technical assistance in the formulation of a long-term (10-year) Strategic 
Tourism Development Plan which would guide the sustainable development and promotion of the 
tourism sector. 

Outputs: Formulation of a 10-year National Strategy for Sustainable Development of Tourism which will 
include an identification of Burundi’s key tourism resources and their development into attractions; 
tourism zoning and management plans to ensure the cultural, social and environmental sustainability of 
tourism development; determine its regional and international positioning; identify source domestic, 
regional and international source markets; determine methods to improve the economic impact of 
tourism in the country; and provide guidelines for institutional strengthening and public-private 
partnership in tourism development and promotion.  Furthermore, the project prepared a draft Tourism 
Law, established a preliminary system of tourism statistics including a new Entry/Exit card which 
became operational during the project, and, conducted pre-feasibility studies for the development of two 
tourism pilot projects  

Partnership: The project is financed by the United Nations Development Programme.  Government 
partners include the Ministry of Trade, Industry, Post and Tourism and the National Tourism 
Organization, along with other Government institutions and representatives of the private sector who are 
members of the project’s Steering Committee.     
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Country: China 

Project Title: Community-based Tourism Development Plan for Junba Village and Tourism Marketing 
Development Plan for Tibet 

Duration: February - March 2010 

Objectives: The first project component focused on the preparation of an in-depth assessment and 
development plan for Junba Fishing Village, Qushui County. The objectives of this component was to 
carry out a local level regulatory management structures; evaluate current and potential tourism 
attractions and products; infrastructure and local services; human and institutional capacity of the local 
community; and cultural, socio-economic and environmental risks from tourism. The second component 
focused on carrying out an assessment of tourism marketing and promotion in Tibet for the preparation 
of a new marketing plan for the region. Consultations were held with local officials, community leaders 
and academics as part of the research and assessment.  

Outputs: UNWTO prepared a two-part Development Plan which included a detailed assessment of the 
fishing village taking into account socio-cultural, economic and environmental considerations. A plan 
was also presented for the development of tourism in the village and the key services. Products and 
capacities to be developed by local stakeholders. Additionally, Marketing Plan was prepared evaluating 
the current conditions for tourism promotion in Tibet and identifying the marketing resources necessary 
for the long-term promotion of the region. Alongside these recommendations, a strategy was devised 
for the use of Tibetan culture and a pro-poor approach for the implementation of the Marketing Plan in 
order for local communities to benefit directly from tourism.   

Partners: The project was financed by the China International Centre for Economic Technical 
Exchanges (CICETE), Ministry of Commerce of China, and the United Nations Development 
Programme (UNDP). Other participating agencies included the Department of Commerce of the Tibet 
Autonomous Region (TAR), Tibet Tourism Bureau (TTB) and Lhasa Tourism Bureau (LTB).  
 
Country: China 

Project title: Design and Development of a Diploma Program in Hospitality Management for the Guilin 
Institute of Tourism 

Duration:  April 2006 – December 2010 

Objectives: The aim of the project is to design and implement a new diploma program in hotel 
management for the Guilin Institute of Tourism (GLIT) as a major step in assisting the GLIT to be a 
leading tourism and hospitality educator in China.  The project aimed at not only designing a three-year 
diploma programme in terms of curriculum and course content, but to actually providing intensive training 
to faculty on latest teaching techniques and to providing on-the-spot guidance to GLIT in implementing 
the diploma programme.   

Outputs: Formulation of a blueprint of the strategic position of the GLIT  and the formulation of an 
organizational and pedagogical plan for the GLIT; development of curricula including complete subject 
syllabi, organizational design of courses and quality assurance systems; and, intensive train-the-trainer 
programmes in syllabus design, lesson planning and modern teaching techniques. Innovative features 
of the project included providing assistance to GLIT in setting up a Learning Management System (on-
line teaching and training facility which facilitates teacher-student interaction) and in building up its offer 
for work placements and internships in the tourism industry in China and overseas.  Finally, technical 
assistance was provided to GLIT in its preparations to request UNWTO TedQual certification. 

A total of 160 students spread over three cohorts have entered the diploma programme and the first 
group of 55 students graduated in June 2010.    
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Partnership: The project is financed by the Guilin Institute of Tourism.  The project was implemented by 
UNWTO under the aegis of the China National Tourism Administration and the municipal authorities of 
Guilin city. 
 
Country: Egypt 

Project Title: Review and Implementation of the New Hotel Classification System  

Duration: April 2009 – December 2011  

Objectives: To upgrade quality standards in the accommodation sector in Egypt; to develop and 
implement a suitable system for the assessment, monitoring and evaluation of standards in the sector; 
and to support the institutional capacities for the management of the new system by the government.  

Outputs: The main outputs of the project are an updated hotel classification system with a trained team 
of national assessors equipped with the capacity to manage the system independently. Additionally, the 
new system will be fully validated, as all hotels will be assessed under the new criteria during the project. 
To date, UNWTO has collaborated alongside the Ministry of Tourism of Egypt and the Egyptian Hotel 
Association to review the classification criteria consisting of all main products and services offered. The 
criteria and structure have been strengthened in line with international standards to reduce subjectivity, 
incorporate greater qualitative and security criteria and streamline scoring. Assessment procedures were 
also improved by updating the forms for evaluating hotels and new forms were introduced to improve 
clarity, coordination and transparency among the joint UNWTO and national teams for assessments. The 
assessment methodology was also overhauled to ensure that the classification process is fully 
coordinated with the hygiene inspections. A photo library and reference manual were produced to 
improve the capacity of the national counterparts. A study tour was organized to France in September 
2010 to help national assessors enhance their understanding and experience of hotel classification. 

Partnership: The project is financed by the Ministry of Tourism of Egypt. Other partners include the 
Egyptian Hotel Association and representatives from the tourism private sector. Second phase activities 
commenced in early September 2010 and is scheduled to continue until the end of 2011. 
 
Country: India 

Project Title: Implementation of the Tourism Development Master Plan for Punjab  

Duration: March 2009 - February 2011 

Objectives: In 2008, at the request of the Government of Punjab, India, UNWTO formulated a Tourism 
Development Master Plan for the State for the period 2008-2023. The Master Plan recognized the 
potential of Punjab to become a competitive tourist destination based on its rich cultural, religious and 
natural heritage. After the successful completion of the Master Plan, it was felt that further technical 
assistance was indeed required from UNWTO to ensure that tourism development and promotion was put 
on the right track and that capacities of the highest quality were developed for overseeing and managing 
sustainable tourism development. Thus, the objectives of the Implementation Phase of the Master Plan 
are to assist the Government of Punjab in:  well-structured and coordinated implementation of the Plan’s 
recommendations in a time-bound manner; tourism organization and governance including legislation and 
regulation; capacity-building in State’s tourism agencies, and, marketing and promotion. 

Outputs: The major outputs of the project are: (i) establish a Master Plan Implementation Unit including 
its terms of reference, identification and recruitment of technical advisers and, capacity building in 
different aspects of tourism operations and management; (b) assist the State Government in areas of 
tourism organization and governance with particular emphasis on the enactment of the Tourism Industry 
Development bill, establishment of a Punjab Tourism Authority, development of schemes for the 
registration of accommodation and tourism services, and development of tourist information centre 
network ; and, (c) extend technical assistance on marketing and promotion including a brand image for 
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Punjab Tourism, development of a website, formulation of a marketing plan, and production of collateral 
materials.  

Partnerships: The project is being financed by the State Government of Punjab. Key partners of the 
project are the Tourism and Culture Department of the Government of Punjab, the Punjab Heritage and 
Tourism Promotion Board, and the Punjab Tourism Development Corporation.                
 
Country: Niger  

Project title: National Strategy for Sustainable Tourism Development 

Duration: 2009 - 2010 

Objectives: The project aims to prepare a National Strategy for Sustainable Tourism Development, and 
an Action Plan in harmony with the financial and economic policies of the Government, and the UNDAF. 
The study will formulate appropriate recommendations for a wider participation of national and 
international stakeholders in the management of the tourism sector. 

The strategy will serve as a reference to the government to formulate and implement development 
activities in the field of tourism, in view of job creation and revenue, to contribute for poverty alleviation 
and to boost the economy. 

Outputs:  

• The contribution of tourism to the national economy evaluated 

• The quality of economic information in the tourism sector improved. 

• Tourism marketing plan, including an action plan, elaborated.   

• Tourism sector legislation elaborated. 

• The environmental impact of tourism evaluated. 

• Prevention, protection, and valorisation measures for a sustainable tourism development 
implemented. 

• Tourism product developed and diversified.  

• A final rapport on diagnosis, strategic orientation, and programme of action produced.  

Partnerships: Spanish International Cooperation and Development Agency (AECID), Government of 
Niger 
 
Country: Oman  

Project Title: Tourism Manpower Needs Analysis and Medium-term Human Resources Development 
Action Plan 

Duration: December 2009 - November 2010 

Objectives: The aim of the project was to prepare a medium-term study assessing the current state of 
the tourism labour market in Oman and the key challenges to be addressed in the medium term.  As 
tourism is a growing sector which is undergoing increasing structural expansion with the development 
of a number of large-scale integrated tourism complexes in the country, human resources will be a key 
focus of the tourism sector. It is envisaged that the planned development of tourism supply over the 
next ten years will put increased pressure on the tourism labour market with greater demand for tourism 
labour in both traditional hospitality related positions and new services as the existing tourism offer 
develops. The purpose of the study was therefore to identify suitable strategies and actions to 
strengthen the future supply of human resources for the sector - in line with the Government’s 
Omanisation Policy - in collaboration with the Government, private sector and higher education and 
training institutions.  



CE/90/4(a) 
Annex 

 

 
21

Outputs: The project produced a significant amount of data and research findings which was collected 
through seven industry surveys and consultations that were conducted as part of the project. Based on 
these results, a qualitative and quantitative needs analysis was produced on the current state of the 
tourism labour market in Oman. An action plan was devised with projects of future labour demand over 
the coming ten years, as well as recommendations to address skills gaps, improve institutional 
coordination and enhance job opportunities for Omanis in the tourism sector.  

Partnerships: The project was financed by the Ministry of Tourism of Oman. Other partners included 
the Ministry of Manpower and private sector institutions in Oman.  
 
Country: Oman  

Project Title: Development of a Tourism Satellite Account (TSA)  

Duration: May 2008 - August 2010 

Objectives: UNWTO has collaborated with the Government of Oman for the production of its first 
experimental Tourism Satellite Account. UNWTO has worked closely with the Sultanate over many 
years to provide technical assistance to strengthen its national System of Tourism Statistics (STS). The 
main objective of the project was to continue UNWTO’s technical assistance to the Government  for the 
further development of the STS and preparation of a first Tourism Satellite Account.  

Outputs: The STS in Oman has been improved through the application of international 
recommendations on tourism statistics and revising tourism data, particularly for inbound and outbound 
tourism expenditure and supply-side data for tourism products and services (accommodation, food and 
beverage sectors). UNWTO provided technical recommendations to the Government at regular stages 
during the project, including on improving data collection methodologies and increasing the provision of 
statistics by establishing new surveys to produce new data on areas such as financial services, 
transportation and second homes where there is a paucity of data. In addition, a series of workshops 
were delivered to provide training to national officials on tourism statistics and the TSA methodological 
framework. As a result, a first experimental TSA was produced for the period 2005-2009. UNWTO 
assisted the Ministry of Tourism and Ministry of National Economy to revise the TSA estimates during 
the project. This important exercise has enabled further analysis to be carried out on the different forms 
of tourism in the country and their contribution to the economy as a whole.  

Partnerships: The project was financed by the Ministry of Tourism of Oman. The Ministry of National 
Economy was also a key project partner.  
 
Country: Syrian Arab Republic 

Project title: Sustainable Tourism Development in Al-Ghab 

Duration:  November – December 2010 

Objectives: In 2001, the Government of Syria decided to develop Al-Ghab region as a Special 
Economic Zone and, in 2007, the United Nations decided to support the Government in this initiative 
with the overarching objective of improving the livelihood of the Al-Ghab population through the 
development of agriculture, agro-industry, tourism, free trade and the preservation of environmental 
services. With specific regard to the strategic area of tourism, the objective is to undertake a 
comprehensive assessment of the tourism sector in the Al-Ghab region, providing vital information and 
data on the sector for conducive policy development and investments in the sector, including support 
services development, institutional reforms and capacity building. 

Outputs: The UNWTO is responsible for the formulation of a project document which provides a 
framework to develop a Sustainable Tourism Development Plan for the Al-Ghab region. This framework 
comprises strategic orientiations to achieve sustainable tourism development in order to enable the 
Government to mobilize resources for the development of the tourism sector. 
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Upon approval of the project document by the Government of Syria and by UNDP Syria, a full-scale 
project would be launched for the formulation of the Sustainable Tourism Development Plan for Al-
Ghab.  

Partnership: The project is financed by UNDP Syria. Implementing partners of the project are the 
General Commission for the Management and Development of Al-Ghab and UNDP Syria. Other 
partners include: the Ministry of Tourism of Syria, the Ministry of Environment of Syria, and the Food 
and Agriculture Organization.  
 
Country: Uzbekistan  

Project Title: National Statistics Capacity-Building Programme  

Duration: 14-24 September 2010 

Objectives: UNWTO provided technical assistance to the Government of Uzbekistan within the 
framework of its new National Statistics Capacity-Building Programme. As part of the first phase of the 
programme, an Evaluation Mission was fielded to Uzbekistan to review the country’s tourism statistics 
and prepare a strategic plan and recommendations for its further development. The Government attaches 
a high priority to tourism as part of its development strategy. In this context, the Government seeks to 
develop its tourism statistics system to help monitor tourism activity in the country more closely to 
estimate its economic dimensions. UNWTO collaborated with key government agencies engaged in 
tourism data and statistics for the evaluation process.  

Outputs: The key outputs of the study included a detailed review and analysis of the existing statistics 
system in Uzbekistan. The analysis included an assessment of the organizational structure for collecting 
tourism data and reviewing the available tourism data and identifying data gaps and the conceptual 
framework. As part of the Evaluation Mission, a workshop was delivered for national statistics experts and 
tourism officials to outline the key international definitions, concepts and methodologies that form the 
Tourism Satellite Account (TSA). Based on the main technical findings, UNWTO prepared 
recommendations for the development of the current statistics system. These focused on harmonizing the 
certain definitions in relation to tourism and developing additional survey instruments for the collection of 
data in traveler flow data and supply statistics. A project proposal was also prepared to provide a strategy 
for the Government to address the key areas highlighted by the assessment through the provision of 
additional technical assistance.  

Partners: The project was financed by the Government of Uzbekistan. The main participating agencies 
were the National Company “Uzbektourism”, the State Customs Committee and State Statistics 
Committee.  
 
Regional Project, countries: Angola, Botswana, Democratic Republic of the Congo, Lesotho, 
Madagascar, Malawi, Mauritius, Mozambique, Namibia, South Africa, Swaziland, United Republic 
of Tanzania, Zambia and Zimbabwe  

Project title: National Statistical Capacity-Building Programme to RETOSA Member States   

Duration:  October 2010 – May 2011 

Objectives: With the purpose of providing technical assistance to the Member States of the Regional 
Tourism Organization of Southern Africa (RETOSA) in the strengthening of the systems of collection 
and analysis of tourism statistics, UNWTO and RETOSA have embarked upon a project to implement 
the UNWTO National Statistical Capacity-Building Programme (NSCBP) to all RETOSA Member States.   

There is an increasing awareness worldwide of the potential role of tourism as an engine to promote 
socio-economic development through the creation of employment, generation of foreign revenue, and 
generation of foreign investment.  In order for tourism development to be sustainable and yet 
competitive, countries need to have a thorough understanding of their tourism sector and know its true 
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dimension.  This can only be achieved through a reliable and accurate System of Tourism Statistics and 
Information.  This system of tourism statistics can evolve into a Tourism Satellite Account (TSA) – a tool 
which is used to understand the role that tourism plays in the national economy. However, the 
development of a TSA is a long and complex process and highly demanding in terms of information – 
both from the demand and supply sides. It requires measurements of international and domestic visitors 
and trips with a degree of accuracy that allows for disaggregation by place of residence, purpose of 
visit, means of transport used, forms of accommodation, forms of organization of the trip, etc. 
Furthermore, it also calls for measurement of their expenditure by class of products consumed. In 
addition, it is necessary to identify how industries supply goods and services to visitors, and their cost of 
production, particularly their use of labour.  

UNWTO has developed the NSCBP to provide its support and expertise to Member States that wish to 
improve their national System of Tourism Statistics and Information with the perspective of developing a 
TSA.   The NSCBP consists of two phases: firstly, an Evaluation Mission – which conducts a thorough 
evaluation on the country’s system of tourism statistics and makes recommendations on what 
improvements need to be made; and, secondly, a long-term project in which UNWTO provides its 
technical assistance to the Government in implementing the recommendations made by the Evaluation 
Mission.   

This project covers the first phase – the Evaluation Mission – for each participating country. The 
Evaluation Mission will review the existing system of tourism statistics and provide a detailed analysis of 
the current statistical system, the level of TSA development and implementation, and an action plan and 
strategy for its further strengthening 

Outputs: An independent review of the existing national Systems of Tourism Statistics and Information 
of each RETOSA Member State which will (i) conduct an in-depth analysis of the current system of 
collection of tourism statistics and identify areas and methodologies for improvement; (ii) establish an 
institutional context that is conducive to statistical capacity-building by encouraging organizational and 
institutional partnerships; and, (iii) transfer technical expertise to strengthen the human resource 
component of statistical capacity. 

Partnership: The project is financed by RETOSA. In order to achieve successful development of a 
national System of Tourism Statistics and Information and a TSA, the project will create  a culture of 
collaboration among public entities - such as National Tourism Administrations, National Statistical 
Offices (as producers of basic statistics and compilers of National Accounts), Central Banks (Balance of 
Payments compilers), and, Immigration Departments (as responsible for border procedures) - who pool 
their financial, human and technical resources, knowledge and interests towards creating a common 
dataset. 
 
 
MDG-F projects 
 
Country: Ecuador. 

Project title: Conservation and Sustainable Management of the Natural and Cultural Heritage of the 
Yasuní Biosphere Reserve. 

Duration: April 2008 – April 2011. (Expected end date: December 2011) 

Objectives: The project supports the conservation and the management of the Yasuní Biosphere 
Reserve (YBR). The conservation of the YBR is one of the national priorities, and the project has as its 
main partner the Environmental Ministry. It will be supporting actions in order to face the climate change 
via non-emission of greenhouse effect gases and adaptation. It will contribute to protect the rights of the 
people in voluntary isolation. 
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This intervention will allow progress towards the achievement of MDG 7, by contributing to the 
conservation of one of the world’s greatest biodiversities through economic alternatives of 
communitarian management. The project will also contribute to the achievement of MDG 1, by giving 
priority to the vulnerable populations. 

Outputs:  

• Support the environmental authorities in the development of a sustainable touristic model in the 
area of the Biosphere Reserve and the National Park. 

• The policies of natural and cultural heritage conservation and of environmental quality have 
been integrated in the regional and local investment plans of local governments and social 
organizations with presence in the YBR area. 

• Support the implementation of pilot projects that teach sustainability principles and conduct 
codes jointly worked out with the actors. 

• The communities and local governments of the YBR implement replicable initiatives for the 
conservation and sustainable management of the biodiversity’s natural resources and the 
improvement of environmental quality with a participative, agro-ecologic, rights related and 
cultural and gender approach. 

• Identify the main touristic markets in order to generate a sustainable touristic product and 
destination. 

Partnership: The project utilizes the respective capacities of six UN agencies (UNWTO, UNDP, 
UNESCO, FAO, UN-HABITAT, UN-WOMEN). The proposal is coherent with the priorities identified by 
the UN and AECID, with the participation of UNESCO, UNIFEM and UN-HABITAT in gender and 
territory management in the framework of equality in the management of natural resources with the 
support of FAO, UNWTO and UNDP; in coordination with: Environment Ministry (MAE), Heritage 
Coordinator (MCP), Tourism (MINTUR), Foreign Affairs (MRE), Justice and Human Rights (MJDH), 
Health, Education, National Secretariat for Planning and Development (SENPLADES), and other public 
and private organizations from Ecuador; and the provincial and local governments of the BR Yasuní 
(Orellana). 
 
Country: Ecuador. 

Project title: Development and Cultural Diversity to reduce Poverty and promote Social Inclusion. 

Duration: November 2008 – October 2011. (Expected end date: April 2012) 

Objectives: The project promotes culture revalorization, inclusion, intercultural dialogue, reduction of 
discrimination and exclusion gaps in the exercise of basic rights that affect to the population for cultural 
and ethnic reasons.  

The project’s objectives will be achieved through the strengthening of intercultural public policies, the 
support of cultural and productive revitalization initiatives and the construction of national capacities on 
information production about cultural and ethnic diversity. 

The project contributes to the achievement of the MDG I, II, III, V and VII.  

Outputs:  

• Create a model for cultural tourism products that strengthens the cultural heritage of rural 
indigenous communities. 

• Generate pilot products in selected communities, in coordination when possible with the 
activities of other participant agencies. 

• Ensure the dissemination of the methodologies and pilot products, and the inclusion of concepts 
into the official curricula of higher education in tourism. 



CE/90/4(a) 
Annex 

 

 
25

• Reinforce the exercise of cultural rights, increase participation in politics, reduce discrimination 
and promote equality of excluded groups for ethnic reasons, through the design, execution and 
evaluation of intercultural public policies. 

• Populations excluded for ethnic reasons increase their opportunities for human development 
and cultural revitalization through the boost of cultural and creative entrepreneurship. 

• Reinforce the local and national planning system through the construction of national and local 
capacities in the production, analysis, use, diffusion of statistical information about the cultural 
and ethnic diversity in order to make decisions about public policies. 

• Beneficiaries: 90 families are improving their community based on tourism product and income 
through cultural revitalization. 

Partnership: The project utilizes the respective capacities of seven UN agencies (UNWTO, UNDP, 
UNICEF, UNESCO, FAO, UNFPA, UN-WOMEN) in coordination with: Ministry for Public Health, 
Ministry of Justice and Human rights, Ministry for Education, Ministry of Finance, Secretariat for Peoples 
and Nationalities, and other public and private organizations from Ecuador; with the provincial and local 
governments of Sucumbíos, Chimborazo and Esmeraldas. 
 
Country: Egypt 

Project title: Mobilization of the Dahshour World Heritage Site for Community Development 

Duration:  April 2009 – March 2012 

Objectives: Within the framework of the UN Millennium Development Goal Fund (MDG-F), the 
objective of the project is to support the reduction of human development disparities, with special 
reference to addressing the gender gap and achieving environmental sustainability. The project strategy 
works in two dimensions; first to reduce poverty of the local communities in Dahshour (an agricultural 
community comprising five villages to the south of Cairo), and second to enhance the national 
institutional capacities so as to better protect and manage the archaeological and natural resources of 
the area (the Sneferu pyramids and Birket wetland).  Tourism development is central to all the main 
project activities as it was determined that tourism can play a fundamental role in creating sustainable 
livelihoods for the local communities, and provide the framework for the sustainable use and 
management of cultural and natural resources, as well as fostering the practice of local lifestyles.   

Outputs: UNWTO, in partnership with the Ministry of Tourism, has two main objectives: firstly, to foster 
the development of sustainable rural tourism activities through capacity building initiatives which will 
promote entrepreneurship for the establishment of tourism SMEs (training of 3,000 members of the local 
community in various aspects of tourism management and hospitality services); to foster the 
development of tourism guides; and, to create an inventory of tourism resources in the area to be 
promoted through a website.  Secondly, in order to enhance the national institutional capacities so as to 
better protect and manage the archaeological and natural resources of the area, to prepare a 
sustainable spatial tourism development strategy which will provide the framework for the preparation of 
management plans for the natural resources, cultural resources and traditional lifestyles. 

The Government of Spain conducted an independent mid-term audit and evaluation of the project in 
which it commended UNWTO highly for its achievements and progress.  UNWTO was awarded the 
highest ranking of 97 per cent in terms of activities, expenditure and deliverables (more than 20 per cent 
higher than the next UN Agency). 

Partnership: The project is financed by the Government of Spain/UN MDG-Fund. It is implemented 
through the joint collaboration and partnership of five UN Agencies (UNDP, UNESCO, UNIDO, ILO and 
the UNWTO) with five partner institutions of the Government of Egypt including the Ministry of Tourism 
(UNWTO partner), the Supreme Council of Antiquities, Social Fund for Development, the Industrial 
Modernization Center and, Egyptian Environmental Affairs Agency.  Through its activities, UNWTO has 
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also generated wide participation and ownership of the project with local community leaders including 
parliamentarians, senators and mayors of the 5 villages who have all unanimously endorsed the 
UNWTO Sustainable Spatial Tourism Development Framework.  Through UNWTO’s capacity-building 
programme, approximately 60 local trainers have been trained in tourism development and hospitality 
services and over 1,200 people have been trained to date. 
 
Country: Honduras. 

Project title: Cultural Creativity and Identity for Local Development 

Duration: July 2008 – July 2011 

Objectives: Seeks to strengthen institutional and human capacities in the management of cultural and 
creative development at decentralized level, whilst preserving the diversity of Honduran identities. It 
includes the following sub-objectives: 1) strengthening Regional Culture Councils through participatory 
drafting of local culture and development strategies and implementing these through cultural 
management, financing 80 initiatives aimed at children and young people, 16 art training schools and 16 
creative interpretation projects on the MDGs; 2) technically and financially supporting entrepreneurism 
in the creative and cultural industries and rural tourism; the recovery of public spaces, historical building 
and archaeological parks for local development; 3) researching and spreading information on the impact 
of culture on development. The Programme corresponds to national priorities in the field of culture. It 
was developed with the cooperation of the SCAD, the Spanish Agency for International Cooperation 
and the private sector. 

Outputs:  

• Inclusive cultural development programs and strategies developed and applied at the local 
level, which lay the groundwork for a national cultural development policy based on cultural 
diversity and strengthening identity. 

• Creative and cultural industries developed which promote economic and social development 
and permit broader opportunities for the population in eight regions. 

• Information on the impact of culture on development produced, compiled, analyzed and 
disseminated in order to build communities and guide public policy and private investment. 

• Beneficiaries: 60 new micro and small tourism enterprises supplying products and services 
strongly focused in cultural revitalization are generating new income for poor families. 8 regional 
tourism fairs and trade events are showcasing creative and cultural tourism resources. 

Partnership: The project utilizes the respective capacities of six UN agencies (UNWTO, UNDP, ILO, 
UNESCO, UNICEF, FAO) in coordination with: Secretariat for Culture, Arts and Sports (SCAD), 
Technical Secretariat for International Cooperation (SETCO), Honduran Institute for Anthropology and 
History (IHAH), Office for National Statistics (INE), Honduran Council for Science and Technology 
(COHCIT), National Institute for Professional Training (INFOP), National Centre for Professional 
Education (CENET); and the provincial and local governments of: North Region A: Santa Bárbara and 
Cortés. House of Culture based in La Lima; North Region B: Atlántida, Yoro and Colón. House of 
Culture based in Tela; South Region: Choluteca and Valle. House of Culture based in Choluteca; West 
Region A: Copán, Ocotepeque and Lempira. House of Culture based in Santa Rosa de Copan; West 
Region B Intibucá. House of Culture based in La Esperanza; East Region: Olancho and El Paraíso. 
House of Culture based in Juticalpa; Mosquitia Gracias a Dios Region House of Culture based in Puerto 
Lempira; Central Region A: Comayagua and La Paz House of Culture based in Taulabee; Central 
Region B: Francisco Morazán House of Culture based in Tegucigalpa 
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Country: Nicaragua. 

Project title: Cultural Recovery and Creative Productive Development on the Caribbean Coast of 
Nicaragua. 

Duration: March 2009 – April 2012 

Objectives: Contribute to reduce equality gaps in the human, social and economic development of 
indigenous people and afro-descendants in the Caribbean Coast, through cultural rescue, productive 
development and the deepening in the knowledge about their material and immaterial heritage.  

The project contains two complementary thematic cores: a) cultural rescue and productive development 
that will promote heritage, cultural and natural diversity and productivity in cultural, creative and touristic 
industries in the Autonomic Regions of the Caribbean Coast, as a means to improve socio-economic 
development and employment creation; b) Research, statistics and public policy. 

Support cultural policies and their regionalization through research, systematization and dissemination 
of studies, statistics and socio-economic indicators and of cultural expressions in the Autonomic 
Regions of the Caribbean Coast. 

Outputs:  

• Coordinate the formulation, reformulation, planning and implementation of the UN System Joint 
Program with national and regional governments. 

• Develop cultural tourism routes and marketing plan.  

• Set up sales and promotion venues for cultural products produced on the Caribbean Coast.  

• Identify viable cultural tourism itineraries.  

• Restore historically and culturally relevant public spaces and buildings. 

• Beneficiaries: 130 families improve their tourism income and product through the strengthening 
of their management capacities and the inclusion of new tourist products and services based in 
cultural heritage. 

Partnership: The project utilizes the respective capacities of six UN agencies (UNWTO, UNDP, 
UNESCO, UNICEF, ONUDI, OIT) in coordination with: Government of the North Atlantic Autonomous 
Region (RAAN), Regional Government of the South Atlantic Autonomous Region (RAAS), Nicaraguan 
Institute of Culture (INC), Nicaraguan Institute of Tourism (INTUR); and the provincial and local 
governments of the North and South Atlantic Region. 
 
Country: Nicaragua. 

Project title: National Development Capacities for Improving Employment and Self-Employment 
Opportunities for Young People. 

Duration: June 2009 – June 2012 

Objectives: The project seeks to act in support of efforts already being made at national level towards 
improving the access of young people to decent employment, especially those living in socially 
vulnerable conditions in urban and rural areas of Nicaragua, and thereby helping to counteract the 
negative effects of the migration trend.  

Activities will be put in place to assist their labour and social integration, which will be systematically 
analysed in order to build comprehensive intervention models that will be sustainable at local level. 
Institutional capacities will be strengthened in order to place youth employment and migration firmly on 
the national agenda. The programme will also be closely linked to ongoing national and local initiatives 
that are already being supported by cooperation agencies, national government and municipal authority 
agencies. Young people themselves will play a proactive role in the programme as a whole, in their 
capacity as social entities with rights of their own 
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Outputs:  

• Foster and support entrepreneurship among youth (focus on tourism training) via practical 
training, generation of a database of dissemination of the information about the newly qualified 
youths among the tourist sector. 

• Improvement in the correlation between supply and demand for youth labour in the 11 chosen 
municipalities.  

• Youth cooperatives and micro-enterprises set up and/or given extra support in the 11 chosen 
municipalities.  

• Improved national capacities in the areas of youth employment and migration. 

• Beneficiaries: 300 youths trained and certified in hospitality and tourism related occupations. 
There’s an estimation of around 30 new small companies and/or cooperatives in tourism related 
activities that will receive financial and technical assistance from the revolving seed fund, 
generating work opportunities for at least 60 to 70% of the trainees. The rest will be directed to 
job opportunities in the existing tourism sector, mainly in Managua.  

• There are people employed in the tourism industry and that will receive technical assistance 
and financial support (credit from the Program seed fund) to become tourism entrepreneurs. 

Partnership: The project utilizes the respective capacities of six UN agencies (UNWTO, UNDP, ILO, 
UNFPA, FAO, UNIDO) in coordination with: INJUVE: Nicaraguan Institute for Youth, MITRAB: Ministry 
of Labour, INATEC: National Technological Institute, MIGOB-DGME: Ministry of Governance – General 
Directorate for Migration and Foreigners, INIDE: Nicaraguan Institute for Information for Development, 
INTA: Nicaraguan Institute for Agriculture Technology, INPYME: Nicaraguan Institute for Small and 
Medium Enterprises, INTUR: Nicaraguan Institute for Tourism, INFOCOOP: Nicaraguan Institute for the 
Promotion of Cooperatives; and the provincial and local governments of Chinandega, Somotillo, 
Managua, San Francisco Libre, Masaya, Altagracia, Matagalpa, Sébaco, Tuma-La Dalia, Jinotega and 
La Concordia. 
 
Country: Panama 

Project title: Entrepreneurial Opportunities Network for Poor Families 

Duration: January 2010 – December 2012 

Objectives: Reduce poverty levels, especially in rural and indigenous zones, supporting the poor 
population to initiate new sustainable micro-ventures with emphasis in the touristic and agricultural 
sectors. 

Based on the principle of human development with distributive equality, the project is managed to cover 
the gap existing between the governmental programme of monetary transfers conditioned by the 
Opportunities Network and the programme Impulso Panama oriented to consolidate the middle size 
enterprises already existing. 

The proposed joint programme, Entrepreneurial Opportunities Network for Poor Families, with 
intercultural focus includes: (1) adequate public policies, (2) access to productive resources, (3) costs 
and risks reduction, (4) greatest productivity and better work conditions, including integration to clusters 
of greater range and access to goods and services.  

Outputs:  

• Policy creation and implementation aimed to develop touristic initiatives that benefit poor people 
through training and technical assistance. 

• Local processes of development of micro-ventures more efficient and effective based on the 
participation of the private sector in association with the public sector. 

• Best access to the productive resources and services of quality support to the micro-venturers. 
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• Risks and inherent costs reduction in the activities of micro-finances. 

• Objective population with strengthened capacities has identified and developed sustainable 
micro-ventures in order to improve their living conditions. 

Partnership: The project utilizes the respective capacities of five UN agencies (UNWTO, UNDP, FAO, 
ONUDI, UNCTAD) in coordination with: Ministry of Agricultural Development, Panamanian Tourist 
Board, Ministry of Commerce and Industry, Small and Medium-Sized Business Authority, Ministry of 
Economy and Finance; and the provincial and local governments of Coclé, Herrera, Veraguas and 
Chiriqui. 
 
Country: Peru 

Project title: Creative Industries, Economic Inclusion and Poverty Reduction in Peru. 

Duration: December 2009 – December 2012. 

Objectives: Alleviate poverty, through the development of inclusive creative industries in tourism, 
handcraft, organic agriculture, and gastronomy (because of their potential impact on poverty reduction) 
in Ayacucho, Cusco, Puno and Lambayeque (regions that concentrate the greatest levels of poverty). 

Create a favorable environment for the inclusion of the people who are usually excluded of the 
economic activity (small/poor producers, women and indigenous communities), with the resolved 
support of the private and public sector, promoting activities that generate the greatest aggregated 
value through the improvement labor conditions, the revalorization of cultural identity and contributing to 
sustainability of inclusive business. 

Strengthen the capacities of productive organizations and competences in order to formulate value 
chains in favorable conditions to facilitate their access to the market, taking advantage of the favorable 
environment created. 

Outputs:  

• Favorable institutional environment for the development of business activities that promote 
inclusive business in creative industries. 

• Strengthen existing tourism products and circuits in the selected regions by inserting creative 
industries in the fields of rural tourism and gastronomy in the selected areas. 

• Diversification of existing tourism supply, and adding of handcrafts and organic agricultural 
products to the tourism value chain in rural tourism and gastronomy. 

• The quality systems of creative production have been strengthened through the revalorization of 
the cultural identity and the improvement of the conditions of decent work. 

• Beneficiaries: 120 families involved in 6 rural community based tourism networks will improve 
their tourism product and income through the inclusion of new activities focused on creative 
industries using traditional culture. 

Partnership: The project utilizes the respective capacities of six UN agencies (UNWTO, UNDP, 
UNESCO, FAO, ONUDI, OIT) in coordination with: Ministry for Agriculture – MINAG, Ministry for the 
Environment – MINAM, Ministry for Production – PRODUCE, Ministry for Foreign Trade and Tourism – 
MINCETUR, Ministry for Work and Employment Promotion – MTPE, National Institute for Culture – INC, 
National Institute for the Defense of Competition and the Protection of Intellectual Property - INDECOPI, 
National Association of Organic Producers (ANPE), Public and Private Universities; and the provincial 
and local governments of Ayacucho, Cusco, Lambayeque y Puno. 
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Country: Senegal 

Project title: Promotion of Cultural Industries and Initiatives in Senegal – MDG-F 

Duration: 2008 - 2011 

Objectives: within the framework of the UN Millennium Development Goals, the objectives of the 
project are as follows: 

• Improving national productivity capacity in terms of competitiveness, quality products added 
value, creation of qualified jobs and investments. 

• Increasing revenues of poor and vulnerable groups in the field of culture and development. 

• Improving quality of life of vulnerable groups, and the sustainability of their revenues through 
environmental protection actions, and development of natural resources. 

•  Institutional capacity building in the field of culture and development, with emphasis on human 
rights and gender equity. 

• Improving local communities and organizations capacity and resources to participate efficiently 
in the decentralization process and management of local development.  

Outputs:  

• Cultural, tourism, and handicrafts stakeholders’ intervention in the conservation and valorisation 
of the cultural heritage reinforced. 

• Cultural infrastructures (regional museum, civilization museum, national theatre, national library, 
and regional cultural centres) developed. 

• New market opportunities for the cultural industries (SME’s, art markets, cultural festivals, etc) 
created. 

• Local communities’ capacity to actively participate in the conception and implementation of 
development plans developed (e.g. community-based tourism pilot projects).  

• National rural tourism promotional programme for an integrated and sustainable tourism sector 
set up.     

• Tourism capacity building programme in the areas of hotel management, tourism guides, 
restaurant services, gastronomy, and house keeping services.   

• A study on tourism sector diversification, emphasizing on ecotourism elaborated. 

Partnerships: UNIDO, UNDP, UNESCO, UNFPA, Government of Senegal 
 
Country: Serbia 

Project title: Sustainable Tourism for Rural Development in Serbia 

Duration:  January 2010 – June 2012 

Objectives: Within the framework of the UN Millennium Development Goal Fund (MDG-F), this project 
contributes toward eight targets under three Millennium Development Goals; addresses three relevant 
Government strategies; and creates synergies with a number of Government and donor funded 
initiatives. It contributes specifically to “Sustainable development plans that effectively respond to the 
needs of people, communities and the private sector, and promote rural development and 
environmental protection.”  The project has two key objectives:  development of a legal and policy 
framework for supporting diversification of rural economy through tourism, and, the creation of better 
linkages and organization of local rural tourism and support industries, as well as improvement of local 
stakeholders’ capacity for developing services and products in line with national strategies. 

Outputs: UNWTO is responsible for the formulation of a National Rural Tourism Master Plan which will 
be led by a national-level working group consisting of national implementation partners and other key 
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stakeholders from public, private and civil society.  Furthermore, UNWTO will facilitate the establishment 
of tourism governance organizations and regional destination management activities; coordinate 
regional and municipal tourism investments in line with the National Rural Tourism Master Plan; support 
pilot projects in rural tourism development; and, provide training courses on various aspects of rural 
tourism development including marketing and promotion and rural tourism quality standards.    

Partnership: This project is being implemented by five UN Agencies (FAO, UNEP, UNDP, UNICEF and 
UNWTO) in close coordination with the Ministry of Economy and Regional Development, the Ministry of 
Agriculture, Forestry and Water Management, as well as the Tourism Organization of Serbia in order to 
mobilize the rural economy in Serbia.  The Concept Note of this Joint Programme was recognized by 
the MDG-F Secretariat in New York as a document of “exceptional quality” and will be highlighted as a 
“best practices” example.  
Country: Turkey 

Project title: Alliances for Culture Tourism in Eastern Anatolia 

Objectives: The project contributes toward the realization of the first Millennium Development Goal by 
addressing Turkey’s regional development disparities and taking into account the existing national 
tourism strategies. It aims at the enhancement of cultural tourism in Kars province and thereby 
contributing to community cohesion, employment creation and the reduction of socio-economic 
differences. National ownership is ensured by including strategic documents into the overall national 
development policies of Turkey. The project focuses on three key outcomes: (1) creation and 
implementation of a model for strategic direction, prioritization and safeguarding of tangible and 
intangible cultural heritage and cultural tourism delivery in Kars, (2) enhancement of community and 
enterprise capacities in Kars for income generation job creation in the culture based tourism sector, and 
(3) improvement of capacities of local authorities and civil society.  

Outputs: Within the framework of these outcomes, UNWTO is responsible for the formulation of a 
Cultural Tourism Strategy, capacity building programmes in tourism entrepreneurship development and 
other aspects of tourism development at the local level. Specific actions are being carried out in the 
fields of marketing and promotion, including the set up of a visitor information centre, as well as the 
organization of tour operator and media familiarization trips to Kars.  

As a value added to the project, UNWTO conducted a Volunteers Programme, which contributed to the 
elaboration of the Cultural Tourism Strategy and ensured a participatory approach of the local 
communities while adding international visibility to the programme. 

Partnership: The project utilizes the respective capacities of four UN agencies (UNDP, UNESCO, 
UNICEF and UNWTO) in coordination with the Ministry of Culture and Tourism of Turkey, and the 
provincial and local governments of Kars Region.  
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Приложение 4 (на английском языке): ST-EP Projects Portfolio 2010 

 
AFRICA 
Country Project Title Current Status and Main Results Main Contributions 
Benin Promotion and 

Sustainable 
Development of 
Tourism in the Buffer 
Zone of Park W 

The communities of Kandi, Karimama, Banikoara and 
Malanville in the Department of Alibori have participated in 
training on handicrafts and textile production and guiding 
services. Further awareness raising, capacity building, 
promotion and activities aiming at stimulating public-private 
dialogue and promoting conservation are ongoing. 
 

Italian Cooperation 

Development of a 
Community-based 
Tourism Complex in 
Bazoulé 
 

The complex is operational (accommodation huts, toilets and 
a restaurant) and the sacred crocodile pond and “Palais 
Royal” museum have been refurbished. The local community 
has received training on guiding services, cooking and 
restaurant service. Further capacity building for enhanced 
management and the development of the supply chain are 
ongoing.  
 

ST-EP Foundation Burkina Faso 

Sustainable 
Development of 
Tourism in the 
District of Tambaga, 
Province of Tapoa 
(Park W) 

Awareness raising activities have been carried out in the 
districts of Tambaga and Logobou. A tourist accommodation 
facility is being built in the town of Yobri which will include a 
handicrafts centre. Excursions to the Gobnagou cliffs are 
being developed. Capacity building and promotional activities 
are still pending. 
 

Italian Cooperation 

Benin/ 
Burkina Faso/ 
Niger 

Development of 
Birdwatching Tourism 
at Regional Park W 

This project is complementary to the rest of activities in Park 
W that are being funded by the Italian Cooperation. It focuses 
on training for bird watching guides. Project activities will 
soon be launched. 
 

RAMSAR Swiss 
Fund for Africa 

Cameroon Ecotourism 
Development at Kribi 

Activities are planned to start in January 2011 and include 
training for tourism employees and the community on guiding 
services, hospitality and catering; awareness raising; product 
development (excursions and reception centre); value chain 
development; and marketing activities.  
 

ST-EP Foundation 

Chencha-Dorze 
Tourism and 
Handicrafts 
Development  

In consultation with hotels, training was provided on quality 
services, handicrafts and guiding which has resulted in 
employment for 18 community members at hotels and the 
establishment of a cooperative of artisans. A handicraft sales 
centre is under construction. The District Tourism Office 
received destination management training and is promoting 
the integration of Chencha-Dorze in the Southern Circuit. 
 

SNV (Netherlands 
Development 
Organisation) 
 
ST-EP Foundation 
 
UNWTO 

Ethiopia 

Konso Community 
Tourism 

An extensive consultation process with all stakeholders was 
carried out to identify viable income generating activities. The 
Regional Government decided to redistribute 70% of the 
entrance fee to the communities and training was provided 
on handicraft development, guiding services and hotel and 
restaurant management. Information on all tourist activities is 
available at the local Tourist Information Centre and at 
www.konsotourism.gov.et   
 

ST-EP Foundation 

Ghana Development of 
Local Market 
Linkages and 
Community-based 
Tuorism Enterprises 
Capacity in the West 
Coast 

Community excursions have been developed in Butre, 
Busua, Dixcove Akwidae, Cape Three Points, Miamia and 
Axim and Tourism Committees are operative in six towns. 
Training for the development of the supply chain has been 
organized resulting in over 70 business linkages between 
micro, small and medium enterprises (MSMEs), tour 
operators and hotels. A marketing strategy was formulated 
and implemented. www.ghanawestcoast.com  
 

Italian Cooperation 
 
 
 
 

http://www.konsotourism.gov.et/
http://www.ghanawestcoast.com/
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Country Project Title Current Status and Main Results Main Contributions 
West Coast Tourism 
Destination Area 

The project builds on the experience of the previous project 
in the region and mainly focuses on the implementation of 
the Destination Management Strategy through the creation 
and support of a Destination Management Organization. 
Training activities are about to start and support for MSMEs 
on the development of business linkages will continue. 
 

Italian Cooperation Ghana 

Savannaland 
Destination Tourism 
Programme 

Excursions and facilities have been developed in Mole, 
Sonyo, Kulmasa, Larabanga and Tamale and Community 
Tourism Management Committees set up. A Destination 
Management Team has been established and public-private 
stakeholders and marketing activities are ongoing. 
www.savannatourism.com  
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Business Case for 
Wildlife Conservation 
in Kasigau 

Kasigau Wildlife Trust has been formalised and is fully 
operational since the Board participated in an exchange visit. 
Awareness meetings were held with the community and 
women groups received training on entrepreneurship 
projects. Several rangers were recruited and two waterholes 
were desilted reducing the human-wildlife conflict for water. 
Websites were produced: www.kasigau.org and 
www.kiwanjani.com  
 

IUCN-NL 
(Netherlands 
Committee of the 
International Union 
for the Conservation 
of Nature) 

ST-EP Foundation 

UNWTO 
Enhanced Market 
Access for 
Community-based 
Tourism Products 

Tourism SMEs from the South and North Rift and Northern 
Kenya have benefitted from matching grants and received 
training and mentoring on customer service and business 
management which helped enhance their products. 
Marketing materials have been developed, and a feasibility 
study to develop a tourism vocational training centre in 
Amboseli is ongoing. 
 

SNV 
 
ST-EP Foundation 
 
UNWTO 

Kenya 

Enhancement of 
Local Employment in 
Amboseli through the 
Creation of a Pioneer 
Vocational Tourism 
Training School 

In partnership with the abovementioned project, a feasibility 
study to develop a vocational training centre in Amboseli is 
being carried out. The school will provide career guidance 
and specialised and practical oriented training to local people 
interested in developing careers in the tourism industry, and 
establish an inventory of tourism personnel available locally. 
 

IUCN-NL 
 
ST-EP Foundation 
 
UNWTO 

Lesotho Rural Home Stays 
Development 

The project focuses on community training and the 
development of income generating activities, such as home 
stays, and marketing. Project activities will soon be launched. 
 

ST-EP Foundation 

Strengthening the 
Capacities of 
Tourism 
Stakeholders at 
Douentza and 
d'Hombori 

Within the framework of a wider project funded by the World 
Bank and focusing on the development of activities related to 
the Elephants of Gourma, UNWTO will coordinate the 
establishment of elephant watching platforms, training and 
awareness raising activities and research on tourism impact. 
 

ST-EP Foundation Mali 

Supporting Women 
Entrepreneurs 
through the 
Development of 
Handicrafts and 
Agrobusiness in the 
Region of Mopti 

An inventory of formal and informal women groups (artisans, 
farmers, small restaurants, accommodation providers) has 
been carried out in Mopti, Sangha and Djenné. The study 
included a value chain analysis that has helped identify the 
best opportunities to develop business linkages. Training and 
business development services for the entrepreneurs are 
ongoing.  
 

AECID (Spanish 
Cooperation Agency) 

Mozambique Community-based 
Lodges Training 
Programme 

Community members from the area of Limpopo National 
Park (Massingir) and Maputo Special Reserve (Matutuine) 
have participated in awareness raising meetings and 
received training on tourism services, conservation and 
income generating activities. Circuits including the 
community-based lodges of Covane, Madjadjane and Tinti 
Gala are being promoted and a website is being produced. 

ST-EP Foundation 
 
Flemish Government 

http://www.savannatourism.com/
http://www.kasigau.org/
http://www.kiwanjani.com/
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Country Project Title Current Status and Main Results Main Contributions 
Mozambique Supporting Platform 

for Inhambane 
Tourism Initiatives 

Awareness raising meetings on destination management 
have been organized with public and private stakeholders. In 
consultation with the hotels association, a comprehensive 
human resources development programme has been 
implemented. Training on business management and 
matching grants from the initiatives fund have benefitted 15 
SMES which have managed to almost double the number of 
employees and income. 
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Namibia Tourism Training for 
Rural Women 

In conjunction with the private sector, the project intends to 
identify female staff or potential staff members who have to 
be trained to take up specific positions in tourism 
establishments. Activities to support the sustainable 
development of the supply chain and the creation and 
enhancement of SMEs will also be carried out. Project 
activities will soon be launched. 
 

AECID 

Niger Valorisation of 
Tourism in the Buffer 
Zone of Park W by 
the Establishment of 
Microenterprises 

Awareness raising and the assessment of income generating 
activities are ongoing. Training on the job will be provided to 
enhance the quality of services and develop the supply 
chain. An accommodation facility will be built at Brigambou 
and other existing infrastructures will be refurbished. A new 
fluvial entrance to Park W will be habilitated at Karey Kopto. 
 

Italian Cooperation 

Rwanda Congo-Nile Trails: 
Bringing Tourism to 
One of Africa’s 
Poorest and Most 
Beautiful Regions 

An inventory of attractions and a value chain analysis were 
carried out to identify income generating opportunities of the 
hiking product in the mountains along the Eastern side of 
Lake Kivu that separates Congo and Nile river watersheds. 
Awareness raising for service providers and communities has 
taken place and training on business planning is ongoing. A 
marketing strategy is being implemented. 
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Senegal  Institutional 
Development for the 
Tourism Sector in the 
Region of Saint Louis 
and Louga 

Four community associations have received training and 
improved the quality of services. A Sales Manual of 
Responsible Tourism in North Senegal has been produced, a 
fam trip organized, and promotional websites prepared 
(www.asescaw.com, www.djoudjvillages.com, 
www.fesfop.org, www.adksl.com), all of which will soon be 
linked to the website of Saint Louis’ tourism office. A multi-
stakeholder workshop was held to raise awareness of 
responsible tourism and to explore future synergies. 
 

Italian Cooperation 

Cultural Tourism 
Enhancement and 
Diversification 
Programme 

Guidelines for establishing and operating cultural tourism 
activities, and quality standards and a monitoring system 
have been developed. Training has been provided to Cultural 
Tourism Enterprises in the fields of tour guiding, business 
management and quality services. The Tanzanian 
Association of Cultural Tourism Organizers (TACTO) has 
been strengthened and is strategically managing the affairs 
of the current 28 Cultural Tourism Programme members. 
Exchange visits have been organized and marketing 
materials produced. www.tanzaniaculturaltourism.com 
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

United 
Republic  of 
Tanzania  

Pangani Saadani 
Coastal Protection 

The Pangani Tourist Information Centre is offering guided 
tours and handicrafts to visitors and organizes a monthly 
market. A revolving fund is also managed by the centre and 
has benefitted 22 MSMEs. Training has been provided to 
local guides, handicraft producers, farmers, tourism 
entrepreneurs and bar and restaurant employees. Marketing 
materials have been produced. www.panganitourism.com  

ST-EP Foundation 

 
 

http://www.asescaw.com/
http://www.djoudjvillages.com/
http://www.fesfop.org/
http://www.adksl.com/
http://www.tanzaniaculturaltourism.com/
http://www.panganitourism.com/
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Country Project Title Current Status and Main Results Main Contributions 
United 
Republic  of 
Tanzania 

Uluhuru Mountains 
Ecotourism  

Environmental awareness raising activities were carried out 
in Kinole ward followed by training on beekeeping, tree 
nursering, tour guiding and handicraft production. The 
villagers are currently enforcing environmental by-laws and 
agreements have been made with credit institutions to 
provide low interest loans to farmers that engage in 
conservation. Locally guided tours are being organized at 
Mogoro Tourist Information Centre. Marketing materials are 
being produced. 
 

IUCN-NL 
 
ST-EP Foundation 
 
UNWTO 

Multidestination 
Marketing 
Programme  

Feasibility studies were carried out in Benin, Burkina Faso, 
Ghana, Guinea, Mali, Niger, Senegal and Togo. Based on 
the findings, a marketing strategy was developed including 
combined itineraries and recommendations for transportation 
and security improvements. 
 

Italian Cooperation West Africa  

Sustainable Tourism 
Development in a 
Network of Cross 
Border Parks and 
Protected Areas in 
Benin, Burkina 
Fasom Gambia, 
Guinea, Guinea 
Bissau, Mali, 
Mauritania, Niger, 
Senegal, Sierra 
Leone 

Duration: 2008-2010 (Feasibility study completed) 
                2011 – Donor conference 
 
Objectives: Synergise the efforts of the 10 states in order to 
optimise the protected areas which they hold in common. It aims 
thereby to provide a major impetus to the improvement of living 
conditions of local communities and to reduce significantly the 
level of poverty. It also aims to build on the successful 
development experience of cross border parks in East and 
Southern Africa and create a competitive and viable alternative 
ecotourism destination. 
 
The action plan for the project has the following objectives: 
 Extend the process of economic integration in the region to 

include a rational management of the cross border protected 
areas and the development of ecotourism 

 Promote sustainable tourism 
 Assure the conservation of the sub region’s biodiversity 
 Reduce poverty among local communities by increasing their 

income and employment and by promoting revenue 
generating activities 

 Create a network of cross border parks and protected areas. 
 
Outputs: Creation of comparable databases in each country 
 Comparative databases in each country created 
 Products related and launched on the regional and 

international markets through marketing and public relations 
activity 

 Cross border trails and circuits: itineraries, facilities, guides, 
ancillary activities, networks, signage and interpretation, 
created 

 Sustainable biodiversity management: joint management 
plans, fair sharing of biological resources, common methods 
of evaluation, monitoring and protection 

 Activities and interventions of private sector operators, civil 
society, local communities and public bodies monitored 

 Stimulus of local community development: development and 
renovation of core infrastructure, provision of goods and 
services to tourists 

 Revenue generating activities contributing to the reduction of 
poverty among communities in and around protected areas: 
craft production, local produce, jobs and education. 

ST-EP Foundation 
 
KOICA (Korea 
International 
Development 
Agency) 
 
Organization of the 
Islamic Conference 
(OIC) 

Zambia Village Action for 
Sustainable Tourism 

Cultural Centres are being developed in Mafungautsi and 
Mwandi villages. Community members have been identified 
to participate in trainings on cooking, tour guiding, 
storytelling, dancing and management. 

ST-EP Foundation 
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AMERICAS 
Country Project Title Current Status and Main Results Main Contributions 

Strengthening 
Community-based 
Tourism 

The project aims to reinforce the strategic framework of 
Community-based Tourism and to strengthen pilot initiatives 
through training, equipment and marketing. Project activities 
will soon be launched. 
 

ST-EP Foundation Bolivia 

Strengthening Rural 
Community-based 
Tourism and 
Commercial 
Management along 
the Inca Trail  
 

Refurbishments of Quehuaya lodge, Pata Patani 
interpretation centre and Tiraska craft workshop were carried 
out. These communities, and Chiripa community, participated 
in awareness raising meetings and training on tour guiding, 
cooking and business management. They have constituted 
the inter-community company Misterios del Titikaka and are 
managing and promoting a one day tour in the area of Lake 
Menor with the support of La Paz-Beni DMO. 
www.misteriosdeltitikaka.com    
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Central 
America  

Support Programme 
for Rural Tourism 

The project aims to contribute to the regional integration of 
rural tourism initiatives. A workplan is under formulation and 
activities are planned to commence in 2011. 
 

ST-EP Foundation 

Ecuador Fostering Rural 
Community-based 
Tourism, Inclusive 
Business and 
Effective Destination 
Management along 
the Inca Trail  

Awareness raising of heritage values was carried out. 
Different tourist routes were identified from Ingapirca to 
Amaluza and the potential of tourism products was validated 
by the communities, service providers and tour operators 
through the “Sales Test” methodology. Training on tourism 
and cultural management and local guiding was also carried 
out. The project participated in various tourism fairs and a 
linkage was created between CERART and 200 handicraft 
producers. 
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Guatemala Strengthening 
Community-based 
Tourism Destinations 
in Quiché 

Community organizations participated in an exchange and 
training programme that focused on quality services, 
business management and tourism best practices. The 
construction of a lodge in Laj Chimel forest 
(www.lajchimelecoturismo.com) has started and a new 
tourism product in the destination “Nuevos Mayas” 
(www.newmayas.com) has been designed. Improvements 
are being carried out by craft makers of El Jocote and Laj 
Chimel. The Municipality is enhancing the access to Chixoy 
river for the tubing experience (www.guatetubing.com). 
 

Italian Cooperation 

Connecting Local 
Tourism Products 
and Services with the 
Marina Copan Hotel 
in Copan Ruinas 

Inclusive tourism practices within the Hotel Marina Copán 
were assessed and an inventory of locally available products 
carried out. Selected SMEs received training on business 
management and marketing and developed business plans. 
The establishment of a revolving fund is ongoing and will 
contribute to improved SMEs performance and thus facilitate 
the creation of commercial alliances.  
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Sales Increase 
through the 
Innovation of the 
Culinary Culture 
 

Awareness raising of gastronomy in the tourism industry was 
carried out and various fairs were organized. SMEs received 
training on food handling, culinary innovation, quality services 
and financial planning. Information on trainees looking for 
employment has been distributed to the Tourism Chamber of 
Tela. A recipe book is being elaborated. 
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Honduras 

Establishing 
Linkages between 
Garifunas and Small 
Businesses and the 
Bahía de Tela “Los 
Micos Beach & Golf” 
Resort 

Training on entrepreneurship was carried out for local 
restaurants, supply stores and accommodation. Training for 
cultural groups and cultural fairs were also organized. A 
tourism training curricula was developed and a first set of 
courses took place. Tourist Information Centres have been 
established in La Ensenada and Tornabé to promote the 
local offer. Contacts with “Los Micos” resort are ongoing. 

ST-EP Foundation 

http://www.misteriosdeltitikaka.com/
http://www.lajchimelecoturismo.com/
http://www.newmayas.com/
http://www.guatetubing.com/
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Country Project Title Current Status and Main Results Main Contributions 
Connecting Local 
Food Providers with 
Larger Entrepreneurs 
in Mainstream 
Destinations 

A value chain analysis was carried out and identified local 
SMEs and Cooperatives. Workshops with hoteliers and 
intensive training for producers on best agropractices, quality 
and business management took place. A revolving fund was 
established to facilitate enhancing the equipment. 53 farmers 
from Estelí, Jinotega, Boaco, Masaya and Carazo are 
currently supplying hoteliers through Small Farmer Shop. 
 

SNV 
 
ST-EP Foundation 
 
UNWTO 

Nicaragua 

Enhancing Rural and 
Community-based 
Tourism Initiatives in 
Masaya and Granada 
(RENITURAL) 

The tourism network of Laguna de Apoyo, Quetzalcoátl 
Cooperative, ADIE association, the communal house of La 
Granadilla, and the rural lodge Nicaragua Libre are 
participating in a tailor made capacity building and equipment 
programme. Promotional activities such as the collaboration 
with AMADEUS Small&Nice programme and the constitution 
of Tourism Committees are ongoing. 
www.turismoruralnicaragua.com  
 

Italian Cooperation  

Strengthening Rural 
Community-based 
Tourism in Aypate 
and  Effective  
Destination 
Management along 
the Inca Trail  

Mapping of resources was carried out in Ayabaca, Yanchalá, 
Samanguilla, El Toldo and Espíndola and potential tourism 
products were identified in collaboration with tour operators. 
An awareness raising campaign was launched through the 
local radio. Training manuals on identity, heritage and 
tourism were developed and courses held. Tourism 
associations are currently being constituted. 
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Strengthening Rural 
Community-based 
Tourism in Puno and 
Effective Destination 
Management along 
the Inca Trail  

Awareness raising of the advantages of networking led to the 
creation of REDTURC in December 2009. The member 
associations chose to specialize in different products, and 
training on business management and guiding was provided. 
Workshops with tour operators and attendance to fairs took 
place with the support of Puno DMO. Promotional materials 
were developed. www.ogdpuno.org  
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Peru 

Knowledge 
Exchange on 
Community-based 
Rural Tourism 

Within the framework of TUTURAL programme, exchange 
visits were organized to provide participants with a tourism 
experience from the point of view of both tourism managers 
and tourists. 

ST-EP Foundation 
 

 
ASIA 
Country Project Title Current Status and Main Results Main Contributions 
Cambodia Enhancing the Mekong 

Discovery Trail  
The Mekong Discovery Trail is a new ecotourism 
destination in northeast Cambodia, with themed 
visitor routes emanating from major gateway towns. 
The project has been implemented in phases. Phase I 
prepared a Kratie Tourism Master Plan.  Phase II 
concentrated on planning the Mekong Discovery Trail, 
its tourism products, marketing and promotional tools. 
Phase III focussed on capacity building and product 
development. Phase IV is ongoing and will see the 
implementation of infrastructure development and 
further marketing of the Trail. 
www.mekongdiscoverytrail.com  
 

AECID 
 

China Tourism and Handicraft 
Production in Guizhou 
Province 

Training is being provided to handicraft producers in 
order to enhance the quality of products and sell them 
at the Tsingtao Beer Museum. 
 

Tsingtao 
Brewery.Co.Ltd 

http://www.turismoruralnicaragua.com/
http://www.ogdpuno.org/
http://www.mekongdiscoverytrail.com/
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ASIA 
Country Project Title Current Status and Main Results Main Contributions 

Canopy Walkway and Zip 
Line: a New Tourist 
Attraction at Dong Hua 
Sao National Park 

A zip-line and canopy walkway have been 
constructed and new trekking routes equipped 
diversifying the offer. Marketing materials were 
produced and local guides participated in courses on 
guiding, English language and first aid. Awareness of 
the link between tourism and conservation has 
increased. The income generated by the tours is 
distributed between the park, the guides and a 
community fund. 
 

IUCN-NL 
 
ST-EP Foundation 
 
UNWTO 

Lao PDR 

Upgrading Local Facilities 
to Promote Community-
based Elephant Tourism 
and Conservation in the 
Hongsa District 

The first community-based Mahout Association in Lao 
PDR has been established. An elephant information 
and tourist centre has been built and awareness 
raising materials on elephant conservation and a 
breeding network have been developed. The mahouts 
have participated in training on guiding skills, English 
language and accounting and are currently managing 
elephant tours as an alternative to logging.  
 

IUCN-NL 
 
ST-EP Foundation 
 
UNWTO 

Nepal Great Himalaya Trail 
Development in West 
Nepal: Linking 
Enterprises to Tourism 
Markets  

A value chain analysis was carried out and training for 
MSMEs on quality services and guiding are ongoing. 
Tourism Committees have been established in Humla 
and Dolpa and a strategic tourism action plan has 
been formulated. A marketing strategy is being 
implemented. www.greathimalayatrail.org 
 

SNV 
 
ST-EP Foundation 
 
UNWTO 
 

Viet Nam Livelihood Improvement 
and Biodiversity 
Conservation in Coastal 
Tam Giang Lagoon 

Awareness raising workshops were organized that 
resulted in the development of a community 
conservation fund and the establishment of 
community-based enterprises. Training on quality 
services, guiding, business management and 
handicrafts took place. Ecotourism routes in the 
towns of Quang Loi and Vinh Phu were equipped with 
signs and water access that are generating additional 
income for 50 people.  

IUCN-NL 
 
ST-EP Foundation 
 
UNWTO 

 
 

EUROPE 
Country Project Title Current Status and Main Results Main Contributions 
Albania 
 

Korca Region Tourism 
Destination Development 
and Management 
Programme 

A regional tourism database is operative since 
September 2009. An integrated product development 
and marketing strategy was elaborated and is 
providing guidance to the recently established Korca 
DMO in the development of tourism in Korca, 
Pogradec, Prespa and Kolonja. Promotional activities 
are also ongoing. www.visit-korca.com  

SNV 
 
ST-EP Foundation 
 
UNWTO 

 
 

MIDDLE EAST 
Country Project Title Current Status and Main Results Main Contributions 
Yemen Handicrafts, Heritage and 

Employment in Al-
Mahweet 

A building is being renovated to host the visitor centre 
that will provide tourist information, handicraft sales, a 
base for guides and catering using local produce. 
Training for handicraft producers and service 
providers and promotional activities will take place in 
2011. 

ST-EP Foundation 
 
 

http://www.greathimalayatrail.org/
http://www.visit-korca.com/
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ST-EP projects world-wide 2006-2010

• Over 150 pilot projects identified

• 95 projects approved for implementation in 33 countries and 3 sub-regions (West and 
Southern Africa and Central America)

• Total project portfolio valued at over USD 10 million

AFRICAAFRICA
Benin, Burkina Faso, Cameroon, Ethiopia,  Ghana, Guinea, Kenya, 
Lesotho, Madagascar, Mali, Mozambique, Namibia, Niger, Rwanda, 
Senegal, South Africa, Tanzania, Zambia

ASIAASIA
Bhutan, 
Cambodia, 
China, 
Lao PDR, 
Nepal, 
Vietnam

Bolivia, Colombia, Ecuador, 
Guatemala, Honduras, 
Nicaragua, Peru

EUROPEEUROPE
Albania

AMERICASAMERICAS

MIDDLE EAST MIDDLE EAST 
YemenYemen

 
 

47%

22%

27%

3%
1%

Africa Americas Asia Europe Middle East

1 project
(1%)

2 projects
(2%)

17 projects
(18%)

29 projects
(31%)

46 projects
(48%)

47%

22%

27%
3%

1%

Regional distribution of ST-EP projects and funds 2006-2010

Total 95 projects Total project funds
(USD 10 million)
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Приложение 5 (на английском языке): UNWTO Consulting Unit on Tourism and Biodiversity 
(Bonn): Report on 2010 Activities 

 

• At the high level think tank meeting at the occasion of the World Tourism Day in China (27 
September) the Bonn Unit elaborated a draft recommendation to the 10th Conference of the 
Parties (COP 10) of the Convention on Biological Diversity (CBD) that conserving biodiversity is 
a collective responsibility of the tourism sector to maintain its natural capital. 

• The Unit represented UNWTO at COP 10 of the CBD (Nagoya, Aichi Prefecture, Japan, from 
18 to 29 October 2010). On the basis of this participation in several workshops and the Plenary, 
the COP included in their decisions a paragraph on tourism and biodiversity (Item 4.9, Para 20): 
“The Parties also request the Executive Secretary to continue collaboration with the World 
Tourism Organization, including on a review of the application of the CBD Guidelines on 
Biodiversity and Tourism Development”. In 2011 the Unit will jointly organize with the 
Convention Secretariat a respective expert workshop for updating the Guidelines. The Unit 
organized a UNWTO stand and co-organized a UNWTO side event also in which Mrs. Sahler, 
Director General for Nature Conservation and Sustainable Use of Natural Resources of the 
German Ministry for the Environment, participated. The Consulting Unit is tasked to elaborate a 
‘road map’ for the contribution of UNWTO to the post 2010 agenda of the CBD also preparing 
UNWTO`s input to the 11th Conference of the Parties 2012 in India. 

• The Unit cooperated with UNEP in assisting the parties (seven countries) to the Carpathian 
Convention in finalizing the tourism protocol of the convention, the development of the 
sustainable tourism strategy and the elaboration of follow-up projects, e.g. “Via Carpathica”. In 
this connection two meetings took place: the 3rd meeting of the Carpathian Convention Working 
Group on Tourism (9-10 September 2010) and the 3rd meeting of the Carpathian Convention 
Implementation Committee (29-30 November 2010). 

• The Unit cooperated with the Government of the Slovak Republic to facilitate the development 
of a model tourism management platform in the UNESCO World Heritage site of the town of 
Banska Stiavnica. In this cooperation the Bonn Unit successfully developed a number of 
management tools (e.g. community involvement plan, project matrix, agreement of cooperation 
template) and undertook four coaching missions. 

• The Bonn Unit published the “Practical Guide for developing biodiversity based tourism 
products” which summarizes good practices of the two projects in Indonesia and Thailand and 
should be applicable worldwide.  With remaining funds from the previous project a colour 
version could be realized. The guide was presented at the World Tourism Day in China 
(September 2010) and at the 10th Conference of the Parties of the CBD (October 2010). The 
Tourism Ministry of Brazil intends to translate the guide into Portuguese. 

• Cooperation was started with the Tourism Ministry of Brazil; which is currently preparing to 
apply the knowledge of the Bonn Unit for participatory tourism development and elaboration of 
biodiversity based tourism products at three model sites: Foz de Iguassu, Salvador de Bahia 
and Manaus. Project funds will come from the Ministry’s own sources. It is planned that the 
project starts in the first half of 2011. 

• The project “Energy Efficiency for Sustainable Tourism in Pangandaran, Indonesia”, November 
2010 until October 2013, was approved by the German International Climate Initiative. It is 
building on the results of the successful project “Tourism Development – supporting biodiversity 
conservation in Pangandaran”, implemented by UNWTO in 2006 – 2009 under funding from the 
German tsunami funds through BMU (German Federal Environment Ministry). 
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• The homepage of the Bonn Unit was redesigned and renewed. Widespread distribution of the 
project results is now possible – all project results, including tourism management plans, 
community involvement and communication plans as well as tourism product descriptions are 
downloadable under www.unwto.de. 

• Contact was established with the programme “The Economics of Ecosystems and Biodiversity” 
(TEEB) with the objective to find means to calculate the economic value of biodiversity for 
tourism development and tourism statistics. 

• The Unit continued to implement the energy efficiency project with hotels in Thailand, financed 
under the German International Climate Initiative. A film team from Deutsche Welle produced a 
video about the project which has been online since the end of 2010 at the following link:  
http://www.dw-world.de/dw/0,,13279,00.html.  
 

http://www.unwto.de/
http://www.dw-world.de/dw/0,,13279,00.html
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Приложение 6 (на английском языке): UNWTO Knowledge Network 

 

In the context of one of the largest economic recessions in the last decades, tourism is facing enormous 
strategic and short-term challenges. In this framework, the Knowledge Network believes that institutions, 
organizations and companies related to tourism play a central part in finding innovative solutions to 
develop successful answers to these strategic challenges as well as competitive and sustainable 
operations. 

The UNWTO Knowledge Network is a Community of Knowledge in scientific, technological and 
procedural matters related to tourism. It supports the World Tourism Organization (UNWTO), its 
Member States, and tourism stakeholders at large, fostering innovation and knowledge management 
programmes and projects.  
 
The UNWTO Knowledge Network was launched in September 2010, following months of planning and 
exchanges with public and private sector leaders. It continues and expands the mission of the former 
UNWTO Education and Science Council, which initiated its programmes in 1999. The Knowledge 
Network contributes to both the theory and practice of tourism policy and governance by engaging in 
matters of sectoral competitiveness and global development objectives as defined by the United Nations 
and other international institutions of governance. 

The Network currently counts 109 institutions worldwide, actively contributing to the creation, 
dissemination and application of knowledge in all matters concerning tourism analysis, policy, 
governance and operations. 66% of the members represent institutions in the category of universities, 
training centres, educational organizations, etc. while the remaining 34% belong to other type of 
knowledge management institutions (research centres, private companies, science and technological 
parks, professional associations, etc.). 
 
The next UNWTO Knowledge Network meetings will be the UNWTO Ulysses Prize & Awards Ceremony 
on 31 May in Madrid and the Global Forum:  Tourism and Science: Bridging Theory and Practice, 
sponsored by the Government of Portugal, the Algarve Region, the University of Algarve and the 
UNWTO Knowledge Network which will take place at Vilamoura in Portugal on 1-3 June 2011. For more 
information, email innova@unwto.org.  

mailto:innova@unwto.org
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Приложение 7 (на английском языке): UNWTO Silk Road Programme 2010-2011 

Progress Update: July 2010 – March 2011 
In response to the request of the Member States at the XVIII Session of the UNWTO General Assembly, 
Astana, Kazakhstan 2009, UNWTO launched a new phase in its Silk Road Programme in 2010, under the 
newly-created Special Field Programme. The new phase is aimed at implementing practical, collaborative 
initiatives to develop a strengthened Silk Road brand that will drive tourist flows, investment and sustainable 
development across the Silk Road regions. 

The UNWTO Silk Road Programme focuses on three key focus areas: 
A) Marketing and Promotion: Establishing a consolidated Silk Road brand and promoting the 

implementation of collaborative marketing and PR campaigns globally; 
B) Capacity Building and Destination Management: Cooperative and sustainable development through 

the sharing of best practices and training, to generate benefits for host communities and stimulate 
on-going investment; 

C) Travel Facilitation: Addressing the barriers that prevent travel across the region – visa formalities 
and border procedures – while working towards developing a Silk Road tourist visa 

To strategically address these focus areas, the UNWTO launched its Silk Road Action Plan 2010/2011 at 
the 5th International Meeting on the Silk Road held in Samarkand, Uzbekistan in October 2010. The Action 
Plan outlines a series of collaborative initiatives to be carried out while inviting engagement from the 
industry. Priority actions planned for 2010/2011 are as follows:   

A) Marketing and Promotion: 
1. Conduct an in-depth analysis of the Silk Road brand through market research to determine key 

strengths and competitive advantages of the brand and how best to optimise these strengths 

2. Develop a brand toolkit including logo, straplines, disclaimer and guidelines for use, downloadable 
and accessible for all Silk Road stakeholders, to help promote brand awareness and mainstream 
brand identity  

3. Establish Silk Road website providing important information on travelling the Silk Road in one 
central online platform, while linking the Silk Road countries/destinations under one overarching 
brand  

4. Enhance Silk Road brand visibility at international tourism fairs as an on-going process for 
increasing industry and consumer awareness 

 Progress thus far:  
I. Branding was a key focus for the 5th International Meeting on the Silk Road, held in Samarkand, 

Uzbekistan in October 2010, which was attended by over 250 representatives from 26 countries 

II. Held a Silk Road Media Mart at WTM London (November 2010) to generate media attention for the 
Silk Road and give destinations the opportunity to speed network with leading travel media 

III. Achieved increased visibility for the Silk Road at ITB Berlin: negotiating for Messe Berlin to brand 
two of its pavilions The Silk Road, featuring UNWTO/Silk Road logo; held a ‘Silk Road Hour’ at the 
ITB Cinema daily featuring short films provided by NTAs 

IV. Commissioned UNWTO Affiliate Member MDS to conduct market research on 300,000 blogs, 
chatrooms and forums on the Silk Road to determine share of voice on travel considerations, 
sentiment, seasonality, trip styles and buzzwords associated with the Silk Road. 

V. Initiated discussions with Affiliate Members, educational institutions, major travel websites and 
search engines regarding the provision of data and market intelligence on the Silk Road brand 
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VI. Worked with TripAdvisor, the world’s largest travel website, to develop a concept for a dedicated 
Silk Road website, with an interactive map powered by Google maps and featuring online forums, 
viral games and with the capacity for destinations to upload their own content. This concept was 
presented at the UNWTO Silk Road Ministers’ Summit (ITB Berlin March 2011) and was well 
received by the Member States. Sponsorship proposal is now underway. 

VII. Commissioned a graphic designer to retouch the Silk Road logo to make it suitable for usage online 
and on large signage (e.g. for the pavilions at ITB Berlin) 

B) Capacity Building and Destination Management 
1. Establish an annual programme of meetings between Silk Road Member States addressing key 

issues relating to UNWTO Silk Road Action Plan development and implementation 

2. Develop a framework for capacity building that will enhance destination management, foster 
increased cooperation between Member States and engage host communities  

Progress thus far:  
I. Established Silk Road Task Force as the key working body overseeing the activity of the Silk Road 

Programme, and created a communications forum on UNWTO Affiliate Members professional 
network platma.org. Almost all Member States have engaged representatives. 

II. Successfully held 5th International Meeting on the Silk Road, in Samarkand, Uzbekistan in October 
2010, designed to foster greater cooperation between Silk Road stakeholders and galvanize 
support for UNWTO Silk Road Action Plan while encouraging engagement in the new phase of Silk 
Road Programme development. Next Meeting to take place in October 2012, host country TBC. 

III. Successfully held first annual UNWTO Silk Road Ministers’ Summit at ITB Berlin 2011, with 
Ministers and high level representatives from over 25 countries; established this event as major 
fixture for ITB Berlin with arrangements for next edition (2012) already underway 

IV. Organised a business to business (B2B) event for Silk Road tour operators at ITB Berlin 2011 

V. Commenced work with the Themis Foundation to develop specialised Silk Road educational 
capacity building workshops, with Tajikistan already expressing interest in becoming the first pilot 
destination 

C) Travel Facilitation 
1. Administer consultations with Ambassadors to discuss travel facilitation issues, particularly 

addressing visa processes and border control procedures 

Progress thus far:  
I. Travel facilitation issues were a key priority addressed by the UNWTO Secretary-General Taleb 

Rifai at the opening address of the UNWTO Silk Road Ministers’ Summit 2011 

II. UNWTO continues to re-emphasise the importance of improved travel facilitation when meeting with 
high level delegations, and continues to investigate best practice models both within the Silk Road 
regions and beyond 

III. Ambassadors’ consultations planned to commence at UNWTO HQ from summer 2011 
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Приложение 8 (на английском языке): List of UNWTO Events Evaluated in 2010 

January: Hotel Energy Solutions Conference, Towards a More Competitive Industry (FITUR), 
Madrid, Spain 

 UNWTO - Tourism Investment Forum for Africa - Investour 2010 (FITUR), Madrid, Spain 

April: 4th UNWTO Asia/Pacific Executive Training Program, Gyeongju, Republic of Korea  

May: 50th UNWTO Commission for Africa Meeting and Regional Seminar on E-marketing 
Strategies for Tourism: Opportunities to boost competitiveness; Algiers, Algeria 

 UNWTO Practicum on Tourism Marketing, Spain and Andorra 

June: 51st Meeting of the UNWTO Commission for the Americas, Puerto Iguazú, Argentina 

 Executive Council - Eighty-Eighth Session, Puerto Iguazú, Argentina 

August: 4th Workshop of the UNWTO TSA Capacity Building for Africa, Johannesburg, South 
Africa 

 UNWTO-Thémis course on Excellence in Tourism Management, Chaco Province, 
Argentina 

September: UNWTO/ETC Seminar on Tourism and Demographic Change, Vienna, Austria 

 Training Course in Tourism and Poverty Reduction, Saint Louis Senegal 

October:  Regional Seminar on Tourism Contributing to Poverty Reduction: the Experience of 
UNWTO ST-EP Programme and Development Partners, Ouagadougou, Burkina Faso 

November: 1st Workshop of the Statistics Capacity-building Programme for Asia-Pacific, Bangkok, 
Thailand 

December: UNWTO-Thémis Regional Course on Sustainable Development of Tourism: 
Management Policies and Instrument 
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