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1. Presentation 
 
1.1. During the Iguazu Conference 1 special emphasis was placed on certain 

aspects of the development of the TSA, which the UNWTO fully shares. The 
UNWTO believes that, with this level of participation, the Conference served 
as a valuable forum of exchange of experiences and helped to delineate a set 
of basic goals that should guide its programme of work in the coming years. 

 
1.2. It is no coincidence that the document “The Iguazu Conference: UNWTO 

findings and evaluation” highlights as the top three priorities the need for 
ensuring the legitimacy and credibility of a TSA exercise on the one hand, for 
protecting the TSA brand and, lastly, for guaranteeing its continuity. 

 
1.3. Regarding the first point, it should be noted that, precisely because it is a 

powerful supporting instrument for the formulation of policies, a national TSA 
exercise has to meet the following conditions: 

 
- that the data used in its compilation be sufficiently statistically robust; 
 
- that its design be legitimized (a condition that necessarily requires the 

direction or a least the active participation of the Department of National 
Accounts – usually located within the Central Statistical Office (CSO)-- 
to the project); and  

 
- that its results be credible (a condition provided basically by the 

National Tourism Administration (NTA) and basic tourism stakeholders). 
 

Particularly in the case of an initial TSA experimental exercise, special care 
should be taken in the management of expectations regarding the results 
provided by TSA among politicians and persons in charge of the tourism sector. 
 

1.4. Regarding the second issue, the UNWTO has indeed been able to observe 
that there is an increasing misuse of the term TSA, at both the national and 
sub-national levels. As a consequence, there is an increasing need for the 
TSA brand to be protected. As there is also a consensus that the UNWTO 
should begin to disseminate TSA data, it is necessary to find the most 
practical way to request from countries (basically NTAs and CSOs) an 
assessment of the conformance of their TSA methods to the recommended 
methodological framework for TSAs (in effect, a brand validation approach).  

 
It is understood that such an initiative is consistent not only with the specific 
function of the UNWTO within the United Nations System, 2 as mentioned in 
Article 13 of the Agreement between the United Nations and the World  
 

                                                 
1 World Conference “The Tourism Satellite Account (TSA): Understanding Tourism and Designing Strategies”, 
co-organized with Argentina, Brazil and Paraguay (Iguazu, 3 – 6 October 2005). 
2 The United Nations recognizes the World Tourism Organization as the appropriate organization to collect, to 
analyse, to publish, to standardize and to improve the statistics of tourism, and to promote the integration of 
these statistics within the sphere of the United Nations system.  
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Tourism Organization, but also with the responsibility derived from the 
application of the Principles Governing International Statistical Activities in 
the field of tourism statistics. 3 

 
1.5. The UNWTO has been insisting on the importance of promoting the 

establishment of an inter-institutional network or platform that includes, at the 
very least the NTA, the CSO, and the Central Bank (CB).  

 
Distancing the TSA from this inter-institutional network and converting it into a self-
contained operation that might then be turned over to a consultancy firm is not the 
proper way to ensure continuous improvement and expansion of national Systems of 
Tourism Statistics (STS  
 
1.6. It should be noted that the fact that these principles are strictly consistent 

with the characteristics of the information required for the preparation of a 
TSA. As mentioned by the official text, 4 “these should have the following 
characteristics: 

 
• They should be statistical in character and be produced on a regular 

basis, that is, not only as one-time estimations but as ongoing statistical 
processes, combining the compilation of benchmark estimations with 
more flexible uses of indicators to enhance the usefulness of the 
results; 

 
• Estimates must be based on reliable statistical sources, where visitors 

and producers of services are both observed, possibly using 
independent procedures; 

 
• Data should be comparable over time within the same country, 

comparable among countries and comparable with other fields of 
economic activities; 

 
• Data should be internally consistent and presented within 

macroeconomic frameworks recognized at the international level.” 
 
1.7. Furthermore, the UNWTO has sent out questionnaires on two occasions in 

order to find out and evaluate the level of development and application of the 
TSA: in 2001 5 to 44 countries (16 responses) and in 2005 6 to 65 countries 
(35 responses). At the Iguazu Conference the main document of Session 4 
"TSA development worldwide: an assessment” discussed the responses 

                                                 
3 These principles will be presented to the UN Statistical Commission for their official approval at its 
forthcoming March 2006 session. Item 8 deserves to be highlighted: “REPRODUCIR”  
4 “Tourism Satellite Account (TSA): Recommended Methodological Framework”, Organisation for Economic 
Cooperation and Development, Statistical Office of the European Communities, United Nations and World 
Tourism Organization, 2000 (par. 1.4). 
5 Annex 1: Tabulation of the 12 responses to the UNWTO questionnaire. 2001. 
6 Annex 2: Tabulation of the modules of the 35 responses to module 0. Level of implementation of the TSA 
from the UNWTO questionnaire. 2005 
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obtained. Among them, in the response to “Module 6. The dissemination of 
the TSA exercise”, a significant number of countries expressed the desire 
and the need for the UNWTO to play an active role in the dissemination of 
the experiences and the results of the TSAs produced.  

 
1.8. UNWTO submits to the Statistics Committee this initial proposal, which takes 

especially into account three basic aspects of the TSA project:  
 

a. the current level of implementation of the TSA in countries  
b. the basic principles mentioned above  
c. an entire set of metadata relative to the national experiences to be 

disseminated  
 
 
2. Situation of the implementation of the TSA in countries  
 
2.1. The information available at the UNWTO regarding the TSA preparation 

process in countries 7 makes it possible to carry out an overall assessment of 
the current level of implementation of the TSA in countries and only those 
aspects related to the purpose of this present note are mentioned here.8 

 
2.2. Currently, some 70 countries are in one phase or another of the TSA 

preparation process, and it has been ascertained that only 30 countries have 
prepared for at least one year the set of tables (1 to 7 and 10) that TSA:RMF 
(paragraphs 4.3-4.5) recommends should be prepared for the initial stage.  

 
2.3. In the 35 responses to “Module 0. Level of implementation of the TSA” of the 

2005 UNWTO questionnaire, 24 countries state that they have prepared a 
complete TSA (Tables 1 to 7 and 10) and 8 countries state that they are on 
track to achieving this objective in the short term. It should be pointed out that 
in 2001, only 6 had prepared a complete TSA.  

 
2.4. With respect to the periodicity of preparation among the 30 countries that 

have a complete TSA for at least one year, only 10 countries compile it 
annually and in the majority of cases, the annual estimates are based on 
indicators from the estimation of a base year, usually related to the national 
accounts of the country, while most of the other 20 countries only have an 
experimental application for one year and various years for some but on an 
irregular basis.  

 
2.5. The conceptual framework of the national experiences generally observe the 

international recommendations (Rec 93 and Rec 00) and differences, when 
they exist, are very insignificant, although certain matters are subject to 
different interpretations and measurements such as expenditure in kind in the 

                                                 
7 Publications and communications sent to the UNWTO by the countries; Seminars, Workshops and Encounters; 
Missions to countries and responses received to the UNWTO questionnaire in 2005, in particular, to Module 0. 
Where you are – Level of development – The inter-institutional platform and Module 5. The TSA tables and 
presentation of the basic data.  
8Iguazu World Conference, Session 4: “Sharing experiences in TSA implementation”, (the lecture provides more 
information). 
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final consumption of the visitor, tourism-related social transfers in kind and 
tourism expenditure of the productive units, 9 the tourism ratio and the 
treatment of goods, mainly.  

 
2.6. No country has been able to fully apply the accounting framework (tables) for 

the presentation of data and results proposed by the TSA:RMF, and in many 
countries it has been adapted to the needs and limitations of the information 
available in each country, resulting in tables with formats that are different 
from those proposed by TSA:RMF, but which in general make it possible to 
comply with the standardized format proposed in Rec 00. 

 
2.7. As for the countries that are in the process of elaborating an initial experimental 

TSA, some 40 countries, the situation is uneven and it is not possible to carry 
out an overall assessment based on the available information until the 
responses to the 2005 UNWTO questionnaire are received. In general, the initial 
efforts concern international tourism, especially inbound tourism consumption 
(T-1) and non-monetary indicators (T-10); there is notable interest on the part of 
many countries in creating the basic statistics for domestic tourism consumption 
(T-2) and less interest in elaborating tables T-5 and T-6. 

 
 
3. Considerations regarding the dissemination of the results of the TSAs 

of countries.  
 
3.1. The situation of implementation of the TSA in countries discussed in the 

previous section makes it necessary to consider certain criteria and factors in 
order for the publication by the UNWTO of the national TSAs to be able to 
meet the objective of informing on the results obtained in the national efforts 
carried out and to allow, in turn, their international comparability despite the 
diversity of methods and data sources used in their preparation. 

  
3.2. Responses to Module 6. The dissemination of the TSA of the UNWTO 

questionnaire of March 2005 10 informs that:  
 

- the majority of countries disseminate TSA data in an irregular manner 
temporally speaking, and only 35% do so annually;  

 
- the majority of countries disseminate the information in a mixed 

manner: on paper and websites;  
 

- the dissemination is carried out by the Ministry of Tourism or an 
equivalent entity in 50% of the countries and in 30% it is carried out by 
the entity responsible for the department of national accounts, 
generally, the National Statistical Office;  

 
- nearly all the countries state that the UNWTO should assume an active 

role in this dissemination, in coordination with other institutions.  
                                                 
9Principal elements of column 4.4 of “Table 4. Domestic tourism consumption by product and type of tourism”. 
10 Annex 3. Responses to Module 6 of the UNWTO questionnaire. Dissemination of the TSA. 
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3.3. The data to be disseminated should correspond to TSA exercises that 
comply with the basic principles mentioned in the "Presentation".  

 
1. legitimacy and credibility 
2. protection of the TSA brand  
3. guarantee their continuity and  
4. the data and estimates used should meet the criteria indicated in the 

official document TSA:RMF  
 
3.4. The UNWTO should publish a reasonable set of accounting aggregates and 

related data with the aim of allowing the international comparability of 
tourism's economic contribution as derived from national TSAs, with the 
necessary methodological notes to inform user of the data regarding their 
production, completeness and whether or not estimates are considered final 
or not. To this end, the NTAs will be requested to submit the information in 
the format decided, which should have the explicit approval of the National 
Statistical Institute.  

 
3.5. It is proposed that the UNWTO publication should have the following 

characteristics:  
 

- its periodicity should be "triennial" and its first issue should be published 
in the first quarter of 2008;  

 
- it will include results whose reference period is 2000 or later;  

 
- a distinction will be made between estimates, provisional data, and final 

data with the aim of drawing attention to possible periodic annual 
revisions;  

  
- the list of tourism industries should not be greater than six; 

   
- the information will be provided using current prices and in dollars 

(using the exchange rate used in the national accounts of each 
country).  

 
3.6. The design of the future publication should take into account the updating 

during the intervening years whether of the data themselves or of the 
metadata submitted originally by the countries, as well as the inclusion of 
results of new national experiences as they come about.  

 
3.7. It should be considered whether or not it would be appropriate to use the 

UNWTO publication Compendium of Tourism Statistics to serve as a means 
of dissemination of these updates.  
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4.  Outline of the publication  
 
4.1. TSA:RMF indicates that "the presentation of results should always be 

accompanied by clear references to the precise coverage of the variables 
and the methodology used in their estimation” (paragraph 4.8). 

4.2. The proposed design attempts on the one hand to overcome the diversity 
observed in the available national TSAs, mainly with regard to:  

 
- differences in the definition or interpretation of certain specific tourism 

variables;  
- different tables for the presentation of results;  
- the experimental, provisional or definitive nature of the available results;  
- the periodicity, whether regular or irregular, of the availability of the 

results.  
 

and on the other hand, to allow and facilitate international comparability 
despite differences in certain classifications, data sources and estimation 
methods.  

 
4.3. The UNWTO publication should have the following design:  
 

Presentation/Introduction (situation of implementation of the TSA in 
countries, and editorial comments) 
I. General tables (consumption, production, employment, and other non-
monetary indicators) 
II. Metadata (relative to the conceptual framework, statistical sources and 
methodologies used in the elaboration of national TSAs)  
Annexes: 
1. Official list of tourism products (characteristic and connected) and their 

correspondence with the Central Product Classification (CPC ver. 1.0) 
2. Official list of tourism characteristic activities and their correspondence  

with the International Standard Industrial Classification (ISIC rev. 3) 
Glossary  
Documentation 

 
 

Presentation/Introduction 
 
4.4. It should be indicated that the publication is intended above all to meet the 

demand on the part of the countries for the UNWTO to have an active role in 
the dissemination of the experiences and results obtained by the countries in 
the process of elaboration of the TSA.  

 
4.5. Secondly, it is aimed at providing information on the evolution and current 

level of implementation of the TSA in countries in particular, conceptual and 
methodological difficulties, as well as the limitations of the available statistical 
sources.  
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4.6. Thirdly, it aims to allow and facilitate international comparability, which has 
prompted the presentation of national results according to the accounting 
framework of reference of TSA:RMF.  

 
 

General tables 
 
4.7. The “general tables” are aimed at, on the one hand, to provide an “overview” 

of the main tourism magnitudes and variables that comprise the TSA of each 
country and, on the other hand, to facilitate international comparability. The 
latter should be carried out with caution, as although the countries state that 
they act within the conceptual framework of the international 
recommendations on tourism statistics, 11 their adaptation to the situation in 
each country leads to differences and divergences in certain matters that 
should be taken into account when carrying out comparisons between 
countries.  

 
4.8. The results prepared in the general tables should come from the work of 

countries that have compiled a "complete TSA", understood as a TSA that 
makes it possible to fill out at least  tables T1 to T7 and T10 recommended 
by TSA:RMF for the initial stage of elaboration 12 even if not all the tables are 
filled out completely.  

 
4.9. The general tables should be completed by the entity that is "officially" 

responsible for elaborating the TSA of the country and should be sent to the 
UNWTO through the NTA.  

 
4.10. The conceptual framework, definitions and classifications correspond to the 

recommendations of REC 93 and REC 00 and, when there are significant 
differences in a country of a conceptual or methodological nature, these 
should be indicated in a footnote of the corresponding table.  

 
4.11. In the general tables, the corresponding variables should be valued at "net 

valuation" and it is recommended that all the corresponding variables and 
magnitudes be presented in US dollars, using the same exchange rate for 
each year as the national accounts of the country.  

 
4.12. The reference year of the results presented should be qualified using the 

following conventional symbols to indicate the nature of the results:  
 
X, if experimental or pilot  
P, if provisional, pending revision  
D, if definitive  
 

                                                 
11 Recommendations on Tourism Statistics. United Nations, New York 1994. (REC 93) 
Tourism Satellite Account (TSA): Recommended Methodological Framework”. Organisation for Economic 
Cooperation and Development, Statistical Office of the European Communities, United Nations and World 
Tourism Organization, 2000 (REC 00) 
12 T8. Tourism gross fixed capital formation and T9. Tourism collective consumption, by functions and levels of 
government, constitute the second stage in the elaboration process of the TSA.  
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4.13. The design of the proposed general tables is as follows:  
 

Table 1. Contribution of internal tourism consumption to gross domestic 
product (GDP)  

Table 2. International tourism consumption  
Table 3. Internal tourism consumption, by product (in cash and kind)  
Table 4. Internal tourism consumption, by product (in cash) 
Table 5. Internal tourism consumption, by product, and type of 

consumption (in cash) 
Table 6. Domestic tourism consumption, by product, and type of visitor (in 

cash) 
Table 7. Inbound tourism consumption, by product, and category of visitor 

(in cash) 
Table 8. Contribution of internal tourism supply to the national economy  
Table 9. Tourism gross value added (TGVA), by branch of activity 

(industries) 
Table 10. Tourism gross value added (TGVA) and its income components 
Table 11. Internal tourism supply, by product  
Table 12. Employment in tourism industries  
Table 13. International arrivals and departures, by category of visitor and by 

mode of transport  
Table 14. Tourism accommodations  

 
 

Conceptual framework, sources and methodology of certain countries  
 
4.14. This part of the publication is aimed mainly at disseminating concise 

information on country practices in the elaboration of the TSA, with the aim, 
on the one hand, of providing users with greater information on the TSA 
produced and especially the limitations of the STS available, and on the other 
hand, to improve international standards through the analysis and 
comparison of national practices.  

 
4.15. A section is dedicated to each country to explain its national practice. Only 

countries with a consolidated TSA will be included, understood as having a 
complete TSA for at least two years. The length of each section should not 
be greater than five pages, and the format should be the same for all the 
countries, as described below (paragraph 4.17). 

 
4.16. The description of national practices, in general, should refer to the specific 

conceptual framework, definitions and classifications used, the available 
statistical sources and the estimation methods used, specifically indicating 
differences and limitations with respect to the international framework of 
reference, TSA:RMF and REC 93.  

 
4.17. Each section dedicated to a country should have four parts, according to the 

following scheme:  
 

- Introduction  
- Conceptual framework  
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- Statistical sources and methods  
- Looking to the future 
- Bibliography  

 
4.18. The introduction should include a brief description of the implementation of 

the TSA efforts of the country, the established standards, commissions and 
agreements, the official entity responsible, and specific references to the 
publications related to the TSA of the country.  

 
4.19. The conceptual framework should include mainly the reference to the 

national tourism definitions and classifications used, and the presentation of 
the results in the country's own accounting framework, indicating differences 
and relationships with TSA:RMF. Moreover, countries with TSA extensions 
should include references to such extensions.  

 
4.20. The statistical sources and methods should indicate, in the first place, the 

principal surveys and records available, from the perspective of both tourism 
supply and demand, with their limitations and in particular any information 
gaps as well as the degree of utilization of data coming from the national 
account of the country, and secondly, the method for the estimation of the 
principal tourism variables and aggregates, in particular, those related to 
internal and inbound tourism consumption expenditure,  unpacking, valuation 
of assets, internal tourism supply and imports, tourism ratios and the share of 
tourism in GDP.  

 
4.21. Looking to the future is the part where the country explains its "action plan" to 

ensure institutional continuity and to improve the country's elaboration of the 
TSA, indicating statistical projects to be expanded or the improvement of the 
STS, possible revisions of current tourism definitions and classifications, as 
well as the accounting framework, the planned extensions, in particular the 
regional and/or quarterly extensions, elaboration in constant prices, etc.  

 
4.22. The text of the country sections should be the responsibility of the official 

entity in charge of elaborating the TSA of the country, in coordination with the 
Department of Statistics and Economic Measurement of Tourism of the 
UNWTO.  
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General tables 
 

Table 1. Contribution of internal tourism consumption to gross domestic product (GDP) 
(millions of dollars) 

 
 Country 1 Country 2 Country 

3
 Year 

1
Year 

2
....... Year 

1
Year 

2
....... ....... 

Inbound tourism consumption  
(in cash)        

Internal tourism consumption  
(in cash)        

Domestic tourism consumption  
(in cash)        

Domestic tourism consumption 
(in cash and kind)        

Gross Domestic Product (GDP)        

Contribution of internal tourism consumption 
(in cash) % %      

Contribution of internal tourism consumption 
(in cash and kind) % %      

 
 

Table 2. International tourism consumption 
(millions of dollars) 

 
 Country 1 Country 2 ....... 

 Year 
1

Year 
2

....... Year 
1

Year 
2

....... ....... 

Inbound tourism consumption        

Outbound tourism consumption         

Balance         

Percentage of GDP 
• Inbound tourism consumption 
• Outbound tourism consumption 
• Balance 

% 
 
 
 

% 
 
 
 

     

Percentage of external goods and services 
transactions 
• Inbound tourism consumption/exports 
• Outbound tourism consumption/imports 

% 
 
 
 

% 
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Table 3. Internal tourism consumption, by product  
(in cash and kind) 

(millions of dollars) 
 

 Country 1 Country 2 ....... 

 Year 
1

Year 
2 ....... Year 

1
Year 

2 ....... ....... 

Characteristic products 
1. Accommodation services 
2. Food and beverage provision services  
3. Passenger transport services  
4. Travel agencies, tour operators and tourism 

guides 
5. Cultural services  
6. Recreational and other leisure services  
7. Miscellaneous tourism services  

       

Other products 
• Connected products 
• Non-specific products  

       

Domestic tourism consumption 
(in cash and kind)        

 
 

Table 4. Internal tourism consumption, by product  
(in cash) 

(millions of dollars) 
 

 Country 1 Country 2 ....... 

 Year 
1

Year 
2 ....... Year 

1
Year 

2 ....... ....... 

Characteristic products 
1. Accommodation services 
2. Food and beverage provision services 
3. Passenger transport services 
4. Travel agencies, tour operators and tourism 

guides 
5. Cultural services 
6. Recreational and other leisure services 
7. Miscellaneous tourism services 

       

Other products 
• Connected products 
• Non-specific products 

       

Domestic tourism consumption 
(in cash)        
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Table 5. Internal tourism consumption, by products and type of consumption  
(in cash) 

(millions of dollars) 
 

 Country 1 

 Year 1 Year 2 ....... 
Country 2 

 Domestic Inbound Domestic Inbound  ....... ....... 

Characteristic products 
1. Accommodation services 
2. Food and beverage provision services 
3. Passenger transport services 
4. Travel agencies, tour operators and tourism 

guides 
5. Cultural services 
6. Recreational and other leisure services 
7. Miscellaneous tourism services 

       

Other products 
• Connected products 
• Non-specific products 

       

Total        

• Contribution of domestic tourism 
consumption to internal tourism consumption 
(in cash)

%  %     

• Contribution of inbound tourism consumption 
to internal tourism consumption (in cash) 

 %  %    

 
 

Table 6. Domestic tourism consumption, by products and type of consumption  
(in cash) 

(millions of dollars) 
 

 Country 1 

 Year 1 Year 2 ....... 
Country 

2 

 same-day 
visitors tourists same-day 

visitors tourists   

Characteristic products 
1. Accommodation services 
2. Food and beverage provision services 
3. Passenger transport services 
4. Travel agencies, tour operators and 

tourism guides 
5. Cultural services 
6. Recreational and other leisure services 
7. Miscellaneous tourism services 

      

Other products 
• Connected products 
• Non-specific products 

      

Total       
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Table 7. Inbound tourism consumption, by product and category of visitor  
(in cash) 

(millions of dollars) 
 

 Country 1 

 Year 1 Year 2 ....... 
Country 

2 

 same-day 
visitors

tourists same-day 
visitors

tourists   

Characteristic products 
1. Accommodation services 
2. Food and beverage provision services 
3. Passenger transport services 
4. Travel agencies, tour operators and 

tourism guides 
5. Cultural services 
6. Recreational and other leisure services 
7. Miscellaneous tourism services 

      

Other products 
• Connected products 
• Non-specific products 

      

Total       

 
 

Table 8. Contribution of domestic tourism supply to the national economy 
(millions of dollars) 

 
 Country 1 Country 2 Country 

3
 Year 1 Year 2 ....... Year 1 Year 2 ....... ....... 

Gross tourism production at basic prices  
Intermediate tourism consumption at basic prices        

Tourism gross value added (TGVA) at basic prices  
Net taxes on tourism products         

Tourism gross domestic product (TGDP)  
National gross value added (NGVA) at basic prices 
Gross Domestic Product (GDP) 
• Contribution of TGVA to NGVA 
• Contribution of TGDP to GDP 

 
 
 

% 
% 

 
 
 

% 
% 
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Table 9. Tourism gross value added (TGVA), by branch of activity (industries) 
(millions of dollars) 

 
 Country 1 Country 2 

 Year 1 Year 2   

  %  %   

Characteristic activities (tourism industries) 
1. Hotels and other lodging services  
2. Second homes, owned (imputed) 
3. Food and beverage-serving services 
4. Rail passenger transport  
5. Road passenger transport 
6. Maritime passenger transport  
7. Air passenger transport 
8. Supporting passenger transport services  
9. Passenger transport equipment rental  
10. Travel agency services  
11. Cultural services 
12. Sports and recreational services  

      

Other activities 
• Connected activities  
• Non-tourism activities  

      

Tourism gross value added, at basic prices  100  100   

 
 

Table 10. Tourism gross value added (TGVA) and its income components 
(millions of dollars) 

 
 Country 1 Country 2 

 Year 1 Year 2   

  %  %   

• Employee remuneration  
• Gross operating surplus and gross mixed revenue 
• Other net taxes on production  

      

Tourism gross value added, at basic prices  100  100   
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Table 11. Internal tourism supply, by product 
(millions of dollars) 

 
 Country 1 Country 2 

 Year 1 Year 2   

  %  %   

Characteristic products 
1. Accommodation services 
2. Food and beverage provision services 
3. Passenger transport services 
4. Travel agencies, tour operators and tourism guides 
5. Cultural services 
6. Recreational and other leisure services 
7. Miscellaneous tourism services 

      

Other products 
• Connected products  
• Non-specific products 

      

Gross tourism production at basic prices 
Imports 
Net taxes on domestic products and imports  

      

Domestic tourism supply, at purchases prices   100  100   

 
 

Table 12. Employment in tourism industries 
(thousands) 

 
 Country 1 Country 2 ....... 

 Year 
1

Year 
2

Year 
1

Year 
2

....... 

Number of tourism establishments  
Number of jobs  
Number of employees  
Number of non-employee workers 
Number of employed persons  
Total employed persons in the country  
• contribution of tourism employment to national 

employment  

 
 
 
 
 

% 

 
 
 
 
 

% 

 
 
 
 
 

% 

 
 
 
 
 

% 
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Table 13. International arrivals and departures, by category of visitor and  
by mode of transport  

(thousands) 
 

 Country 1 Country 2 

 Year 1 Year 2  

Number of international arrivals  
• tourists 
• same-day visitors 
By mode of transport  
• air  
• road  
• rail 
• maritime and river  
Number of overnights by arriving tourists  

   

Number of international departures  
• tourists 
• same-day visitors 
By mode of transport 
• air 
• road 
• rail 
• maritime and river 
Number of overnights abroad  

   

 
 

Table 14. Tourism accommodations 
(thousands) 

 
 Country 1 Country 2 ....... 

 Year 1 Year 2   

Number of collective establishments 
Number of rooms  
Number of beds  
Occupancy rate of:  
• rooms  
• beds  

% % 

 

 

Number of private establishments 
Number of rooms 
Number of beds 
Occupancy rate of: 
• rooms 
• beds 

% % 
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