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European Cities Marketing
www.europeancitiesmarketing.com

• 130+ City tourism organisations of Europe (>30 countries)

• Working groups:

• Research and statistics

• Information Technology

• Communication and PR

• City cards

Tourism Networks in Europe

• City cards

European Travel Commission
www.etc-corporate.org

• 38 National tourism organisations of Europe

• Activities:

• Public relations

• Consumer advertising

• Trade promotion

• Market research



• How important is tourism for my destination? 

• What are the main trends in travel behaviour?

• What is my optimal market segmentation strategy?

• Who are my competitors?

Typical Research Questions

• Who are my competitors?

• How effective are the marketing strategies & business models 

I could apply to my destination?

• …



• Information does not exist

• Information is not up-to-date

• Data is not comparable

• Information is too specific and therefore of limited relevance 

Limitations of Market Research

• Information is too specific and therefore of limited relevance 

for a particular problem

• Information is not detailed enough

• Interpretation is difficult and explanation is missing

• The cost-benefit-ratio of market research studies is generally 

perceived as low



About TourMISAbout TourMIS

TourTourism ism MManagement anagement IInformation nformation SSystemystem

http://www.tourmis.infohttp://www.tourmis.info

Electronic Delivery of Market Research Information and Decision Electronic Delivery of Market Research Information and Decision 

Support Tools for the Tourism IndustrySupport Tools for the Tourism IndustrySupport Tools for the Tourism IndustrySupport Tools for the Tourism Industry



TourMIS requires registration – but almost all 

data is accessible for free!



TourMIS sponsors and 

partners supporting the 

development of the system



Austrian tourism statistics is the largest data source in TourMIS
Data since 1972, 17 accommodation categories, 72 markets, 18 destinations; In total: 3mn figures, approx. 

60,000 new figures automatically added to the DB every month



Users have the choice to select 

one of several reports/tablesone of several reports/tables









International data for European 

cities (ECM) and Countries (ETC)cities (ECM) and Countries (ETC)



More than 150 

managers in 

Europe regularly 

enter tourism 

statistics in 

TourMIS



They enter their data either in online forms …



… or upload the data by means of Excel sheets



Data is compiled for various definitions

e.g. 26 measures defined by ECM



Reports inform users if managers have entered data in time



… for each city in

database

ECT
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Monthly data for 42 cities (2007); Annual data for more 

than 80 cities: Most comprehensive city tourism statistics 

worldwide!



Provides tools which allow managers to compare the 

performance of their destination with destinations they 

perceive as competitors



Benchmarking partners can be selected by the user …



… and media values are calculated by the system …



The evaluation of trends and performance is also supported by the 

system …



… and also illustrated by graphs



Executive summaries building on information from different data sources make 

the heterogeneity of tourism statistics transparent



Number of inquiries to TourMIS
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2007: 150,000 (ø 12,500 p. month); 64% 

German, 36% English
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ETC 2007: 27,900 (ø 2,300 p. month);

34% German, 66% English
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6%
2%

2%

4%

1%

4%

1%

4%

9%

41%

3%

1%

Origin of Users

11,900 registered users 

(12/2007)

approx. 1,500 active 9%

3%

9%10%

National Tourism Organization Provincial Tourism Organization

City Tourism Organization Other Regional Tourism Organization

Accommodation supplier Food or beverage supplier

Tour operator and travel agencies Transportation industry

Culture-, sport- or other leisure supplier Other tourism supplier

Consultancy company Public authority, association

Other organizations/companies Private person

Unversities, schools, other educational services

approx. 1,500 active 

during the last 6 months



Conclusions

• TourMIS enables a dialogue among key players and support 
the harmonization of terms and definitions

• Opening secondary statistics to the public (in a for manager 
readable form) empowers the small and medium sized 
tourism industry

• TourMIS increases the usage of management science models 
by linking management and scientists’ interests



Examples for Research Questions

• How to (automatically) generate forecasts of tourism demand 

and communicate these findings to the tourism managers?

• How can we benchmark destinations facing a dynamic 

environment with multiple inputs & outputs and 

heterogenous data?heterogenous data?

• How to detect unforseen relationships and trends in the 

database?



Thank you! Any questions?Thank you! Any questions?
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