
  

 

TRAVEL AND TOURISM DRIVING DEVELOPMENT 
CONCLUSIONS FROM THE 5TH INTERNATIONAL MEETING ON 

THE SILK ROAD 

7 PRIORITIES  
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CONDUCT a comprehensive Silk Road 
brand analysis, identifying key market 
segments, perception and values 

 

DEVELOP a brand toolkit, tailor-made to 
the needs of varying Silk Road 
stakeholder groups 
 

PROMOTE the brand through targeted, 
collaborative promotional activities  
 

FOSTER community-based development 
projects, particularly focusing on 
enhanced cultural heritage management 

 

MAXIMISE collaborative efforts with 
other United Nations agencies, NGOs, 
investment institutions and donors  
 

ADDRESS travel facilitation issues, 
including border and visa formalities - 
working towards developing a Silk Road 
Tourist Visa 
 

ACHIEVE our mission to raise the Silk 
Road’s profile through achieving 
sustainable, responsible and 
internationally competitive tourism 
development 
 

TOWARDS A STRONGER 

SILK ROAD BRAND  

On 8-9 October 2010, over 250 delegates from more than 
25 countries met in the historic Registan Square, 
Samarkand Uzbekistan, to discuss opportunities for 
driving tourism development through strengthening the 
Silk Road brand.  

Organized jointly by the World Tourism Organization 
(UNWTO) and the Government of Uzbekistan, the 
Meeting was a milestone event marking the 
commencement of an important new phase in the 
development of the UNWTO Silk Road Programme. 

At the Meeting, representatives from Ministries of 
Tourism, UN agencies, destination marketing 

organisations and private sector stakeholders 
expressed their support and commitment to 
increasing efforts to develop a more internationally 
competitive, seamless Silk Road tourism product.  

UNWTO introduced its draft ‘Silk Road Action Plan 
2010/2011’ as a framework for development and 
encouraged feedback, input and support from all Silk 
Road stakeholders. The Action Plan addresses the 
challenges facing Silk Road tourism and sets out 
strategic activity within three key focus areas: i) 
Marketing and promotion; ii) Capacity building and 
destination management; and iii) Travel facilitation. 

 

 



   

To ensure that the UNWTO Silk Road Programme objectives represent the interests of all stakeholders along the Silk Road, 
UNWTO has developed a Silk Road Task Force comprising of selected representatives from Member States, UN agencies, the 
private sector, investment institutions, infrastructure and regional development. 

The role of the Silk Road Task Force is to oversee the development of the UNWTO Silk Road Programme and implement the 
‘Silk Road Action Plan’. This group of experts will work closely with the UNWTO to determine key strategies and actions, 
endorse and promote campaign activities and share best practices.  

If you would like to know who your local representative is, or if you would like to apply to join the Silk Road Task Force, 
please contact us. 

 
 

 

KEY CONCLUSIONS: 

 

THE SILK ROAD TASK FORCE 
The cooperative network leading the Silk Road Programme 

→ The Silk Road has the potential to become one 

of the world’s strongest tourism brands – but this 
can only be achieved through a collaborative, 
streamlined approach from all Silk Road 
destinations 
 

→ The Silk Road brand has significant value – 
destinations can gain value from the image, the 
romance, the experiences and the stories  

→ Awareness of the Silk Road is high but the 
tourism brand lacks a competitive identity  

→ Consumers are increasingly seeking ‘authentic’ 
travel experiences where they actively discover 
new places and learn more about the host country  

→ The Silk Road has much potential to attract this 
increasingly important ‘experience seeker’ 
segment with vast heritage, nature-based and 
cultural products 

→ By identifying their ‘unique Silk Road selling 
points’, destinations can combine their assets to 
create a stronger Silk Road brand 

 

 

Pictured at the official opening of the 5th International 
Meeting on the Silk Road (left to right):  Zoltan Somogyi - 
Executive Director UNWTO, Uktam Barnoev - Governor of 
the Samarkand region, Elyor Ganiev - Deputy Prime 
Minister of the Republic of Uzbekistan, Taleb Rifai - 
Secretary-General of the UNWTO,  Rustam Mirzaev - 
Chairman of the National Company Uzbektourism and 
Zokhir Mirzaev - Mayor of the City of Samarkand. 

 

→ There is increasing emphasis on the concept of ‘seamless 
travel’ to regions with cultural connections, beyond 
national/political boundaries 

→ Cumbersome visa and border control formalities 
between Silk Road states are impeding tourism 
development  

→ Significant investment in infrastructure and 
destination management is still required across many 
destinations to support Silk Road tourism development 

------------------------------------------------------------------------ 
UNWTO has outlined a series of strategies and activities 
to address these issues and opportunities in its ‘Silk 
Road Action Plan 2010/2011’ 

All presentations including the ‘Silk Road Action Plan 

2010/2011’ are available at:  www.unwto.org/silkroad 

UNWTO Silk Road Programme 
World Tourism Organization (UNWTO) 

c/ Capitán Haya, 42, 28020 Madrid, Spain 
Tel: 34 91 567 81 00 
silkroad@unwto.org 

www.unwto.org/SilkRoad 

 

 

 

 

EVENT ORGANISED & SPONSORED BY: 

[Escriba una cita del documento o del resumen 
de un punto interesante. Puede situar el  
cuadro de texto en cualquier lugar del 
documento. Utilice la ficha Herramientas de 
cuadro de texto para cambiar el formato del 
cuadro de texto de la cita.] 


