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Introduction  

 Thanks to UNWTO, Taleb Rifai, Xu Jing and all 

UNWTO staff 

 25th year since Visit Thailand Year. Thailand world’s 

best example of success and failures.  

 Today: UNESCO World Press Freedom Day. 

 “Newfound media freedom is promising to transform 

societies through greater transparency and 

accountability.” 



Introduction  

 The mission statement of my publication is changing 

the way the industry thinks. 

 Covered the IPCCC including the conferences in 

Bali and Copenhagen.  

 Transitions taking place everywhere -- societies, 

mediums of communication, the global world order 

 Importance of "alternatives" -- alternative energies, 

lifestyles, economies. 



In Conclusion 

 A policy briefing document that will explain in layman’s 

terms the consequences of change -- pros and cons, ups 

and downs – move away from conventional wisdoms.  

 Mass Tourism is here to stay: Need to identify carrying 

capacity, an alternative set of performance indicators – 

less energy, less water, less garbage. More organic. 

 Make sufficiency economy the industry mantra. 

 An industry of ingrates? How grateful are we for the fact 

that we have not paid one cent for our key assets? 



Changes in Media  

 The word “media” has lost meaning.  

 Quality of travel journalism has deteriorated.  

 Most newsletters only regurgitate press releases.  

 Coverage is shallow and parochial and accepting of 

conventional wisdoms 

 Low interest level in the MDGs, poverty alleviation. 



Climate Change 

 Luigi Cabrini said environmental is a social and 

economic issue. 

 In fact it is a deeply political and geopolitical issue.  

 Cannot be delinked from the big picture -- profits of 

multinational companies, oil, taxation, jobs, Middle 

East conflict.  



Climate Change  

 Why did the numerous climate change talks fail? 

 Who caused global warming? If global warming is 

mainly caused by greenhouse gases, who put them 

there over the last 30-40 years? 

 Who should do more to alleviate it and pay for it? 

 Whatever happened to the “polluter pays principle”? 



Climate Change 

 Do we understand the changes taking place? 

 Meaning of "common but differentiated 

responsibilities”? 

 Targets, timetables, adaptation and mitigation 

funding and technologies, REDD, carbon trading? 

 The real hidden agenda behind these changes? 

 Developed world vs Developing World – THE NEW 

WORLD ORDER! 



Climate Change 

 My question to IATA DG Tony Tyler about emissions 

trading schemes and the military? 

 What are we doing to influence events rather than 

be influenced by them? 

 Europeans will come and set the standards 

(meaning their tour operators will not do business 

with anyone who does not meet their environmental 

standards). 



Climate Change 

 The price of these changes will be paid by the SMEs 

who will have to pay for these technologies 

 Other threats: The Amazon is being wasted away for 

biofuels and cash crops. 

 The big profiteers will be investors in the new 

technologies. 



Green tourism 

 Pattaya example  

 Mass tourism is back -- and its environmental 

impact 

 Vast majority of Indians, Chinese, etc. don’t care. 

 How much water, energy will they use? Garbage? 

 Long-term impact – ETS, Videoconferencing, policy 

changes elsewhere.  



Conclusion 

 Tourism has joined bandwagon – World is going 

green. 

 Quality of industry communications is lacking. 

 Need a briefing document -- pros and cons, ups and 

downs.  



Conclusion 

 Need to identify carrying capacity – not just for 

individual destinations but entire countries. 

 Re-think the entire concept of growth and 

« competitive analysis » beauty contests. 

 Need an alternative set of performance indicators 

for mass tourism era – less energy, less water, less 

garbage. More organic. 

 Make Sufficiency Economy a driving force – along 
with Gross National Happiness. 



Finally 

 2015 – MDGs. Tourism the only industry that can 
meet all these goals.  

 Are we an industry of ingrates -- ungrateful people? 

 We have not paid for any of the key assets that we 
sell for a living.  

 FREE: Fresh air, glorious mountains, valleys, 
rainforests.  

 Nor have we paid for the culture -- the Taj Mahals, 
the Angkor Wats 



Finally  

 It is said that anything given free has no value. Well, 

we have little value for all these assets. 

 Perhaps it is time to attribute a value to these assets 

and then treat them with that sense of responsibility. 

 

THANK YOU FOR YOUR ATTENTION! 


