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Country Report 

Sri Lanka  

 

Research shows that the post-conflict growth momentum in the tourism sector continued to improve in 

2011.  An all time high figure of 855,975 tourist arrivals was recorded in 2011. This was an increase of 

30.8 percent compared to 2010. To look at the reasons for this increase, over 77 per cent of tourists 

arrived in Sri Lanka for holiday purposes, while 8 percent arrived for business purposes and others 

visited friends and relatives, conventions and meetings, and for religious and cultural purposes. Arrivals 

from top ten markets constituted around 70% of total arrivals. 

Top Ten Markets - 2011 
 
 

Rank Country Arrivals As a 
percentage 

from the total 

% growth  
over last year 

1 India 171,374 20.3                                                                35.1 

2 UK 106,082 12.39 0.6 

3 Middle East 57,501 6.71 53.2 

4 Germany 55,882 6.53 22.2 

5 France 48,695 5.69 55.6 

6 Maldives 44,018 5.15 23.0 

7 Australia 41,728 4.87 24.7 

8 Canada 24,671 2.88 16.8 

9 U.S.A. 24,386 2.85 27.7 

10 Netherlands 23,966 2.79 34.2 

Sub Total 598,303 69.89 26.2 

Others 257,672 30.10 43.0 

Grand Total 855,975  100.00 30.8 

 
While the above-mentioned countries remains the top ten, Russia, Japan and China can be considered as 

emerging markets in 2011. Therefore, Sri Lanka Tourism is paying a considerable amount of attention 

and effort to promote visitors from these countries. 

Earning from tourism continued to grow significantly.  In 2011, earnings from tourism registered an 

increase of 44.2 percent compared to the previous year record of US dollars 838.9 million.  The average 

spending by a tourist per night increased from US dollars 88 in 2010 to US dollars 98 in 2011, due to 

enhanced facilities and increased arrival of high end tourists. 

It is estimated that the tourist arrivals in 2012 will exceed 925,000. Hopefully the new products and 
refurbishment plans will add to the tourism inventory towards achieving further growth. The main 
tourism strategy for 2011-2016 does not envisage only the number of arrivals but also value-addition, 
hence the need to concentrate on the right type of tourists that Sri Lanka should be targeting.  
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Sri Lanka Tourism under the guidance of the Ministry of Economic Development launched a 

comprehensive National Tourism Strategy in 2011, targeting all aspects of tourism sector development 

up to 2016.  The Government of Sri Lanka made a concerted effort together with the industry towards 

sustaining the revival and boom in the tourism industry.  Objectives of the strategy are positioning Sri 

Lanka as one of the most sought after tourist destinations, including promoting tourism to reach 2.5 

million tourist arrivals with annual foreign exchange earnings of US dollars 2.75 billion by 2016 while 

increasing direct and indirect employment to 500,000.  Meanwhile, the one-stop unit which was 

established at the Sri Lanka Tourism Development Authority (SLTDA) to facilitate investment was to 

process more than 210 investment applications in 2011 to build 9,192 rooms.  The ‘Home Stay’ 

programme launched to provide more interactive facilities for tourists added 143 units in 2011 and will 

further increase the number of units to 500 by 2012 including hotels, boutique hotels, Home Stay units, 

guest houses and heritage homes. 

 
The ‘Visit Sri Lanka 2011’ programme helped attract tourists from new markets. 2011 all key attractions 

were placed under 8 unique themes, namely, Heritage, Festive, Scenic, Essence, Thrills, Bliss, Pristine 

and Wild.  MICE Tourism, which included Meetings, Incentive Travel, Conference and Exhibitions, also 

showed a healthy growth by contributing around 12 per cent in 2011.  New locations for product 

development extended from Kalpitiya in the North West, Dedduwa, Yala, Hambantota in the South, 

Passikudah, Kuchchiveli to Vakkarai in the East and Silawatura and Jaffna in the North.  To meet the 

challenges of a fast growing tourism industry, more opportunities for training and development were 

initiated.  Student intake for training in the hospitality industry was increased by 72 percent in 2011, to 

meet the skills shortage in the market.   SLTDA embarked on refurbishment holiday resorts and guest 

houses.  A new Tourism Act was drafted in 2011, to amalgamate the present four institutions with two 

institutions, viz Sri Lanka Tourism Authority and Sri Lanka Institute of Tourism and Hotel Management.   

Tourism sector related infrastructure and services were further expanded in 2011.  Several international 
hotel chains such as Shangri-La Sheraton, Hyatt and Sun City are to enter into the tourism industry 
shortly.  Eleven new airline Gulf Air, China Eastern, Aerosvit Airlines, Oman Air, Fin Air, Hainana Airlines, 
Flydubai, Nova Airways, Pakistan International Airlines, Spicejet and Aeroflot registered to fly to Sri 
Lanka during the last two years.  SriLankan Airlines also expanded its routes and frequency to cater to 
the increasing demand from emerging market economies and traditional tourist markets in Europe.  
SriLankan Air Taxi started scenic schedule and charterer flight operations covering 14 popular domestic 
tourist destinations in 2011 to attract and facilitate tourism.  
 
The focus has shifted from ‘Tourism’ to ‘Development’ in view of the accommodation needs of the 

future tourists considering the arrival targets leading up to 2.5 million tourists by 2016. Country needs 

well over double the available accommodation to cater to the targets with several measures being 

taken.  Land policies have been simplified and vesting of lands suitable for tourism development is 

progressing in places such as Silawatura and Manner in the North West, Pulmodai and Kokilai in the 

North East, Jaffna City plan including Delft Island, Baticalloa and Vakarai in the East and Yala in the 

South. Further, steps have been taken to regularize and repositioning of Existing Tourism Development 

Areas i.e.  Bentota, Hikkaduwa and Unawatuna in the South with a view to regaining the branding and 

place them as high end tourism locations. 
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Sri Lanka Tourism has taken steps to update the current classifications of tourism products. Under this 
initiative, 23 categories of various tourism products and services have been identified to regularization. 
Further, training programmes were conducted in 2011 to many informal service providers in tourism 
such as tourist drivers, national park rangers, venders, beach boys, helpers, etc., towards integrating 
these groups in to the sector in a formal manner.  

 
There was an enthusiastic response from the Sri Lankan citizens from all over the country to the 
promotional program for Home Stays initiated by Sri Lanka Tourism, and by today, there are 182 
registered Home Stay units/Bungalows (601 rooms) covering 16 districts which are ready to receive 
guests. 
 
After the launch in January 2011, SLTDA has developed this segment to supplement the demand for 
accommodation at various tourist sites in the country.  This concept provides an opportunity for tourists 
to experience Sri Lankan customs, traditions, authentic cuisine and other attractions of the location, 
while staying with the local host, thus giving them a memorable experience during their holiday. 
 
Sri Lanka Tourism has taken an initiative to promote lesser known attractions in all provinces in the 

country. These attractions will be communicated to potential travelers and investors through various 

media i. e. websites, printed materials, TV programmes etc. with visits and inspections, over 400 

Locations have been identified in the country of which approx 110 locations can be promoted as tourist 

attractions with sufficient level of promotions. Arrangements are being made to feed them into 

websites, prepare brochures and DVDs in stages.  

The Immigration & Emigration Department has taken steps to introduce a system for foreigners to 
obtain visa online which is called the ‘Electronic Travel Authorization’ (ETA) system whereby tourists 
visiting Sri Lanka from 1st January 2012 onwards can visit the website www.eta.gov.lk and obtain a visa 
for 30 days. 
 
The newly constructed state-of-the-art Convention and Performance Theatre called “Lotus Pond 
Mahinda Rajapaksa Performance International Arts Theatre” was opened for the public in 2011. Further, 
Sri Lanka’s first ever access controlled expressway to Galle – the main touristic city in the South of the 
country was opened in 2011. The expected travel time from Colombo to Galle is little over an hour. 
 
UNWTO World Tourism Day Celebrations Main event which was held in Colombo was jointly organized 
by Sri Lanka Tourism together with the Vocational Training Authority, Tourist Hotels Association, Tour 
Operators Association and Chef Guild Association. The activities included issuance of 10 postal Stamps 
depicting tourism attractions and 8 themes, organizing of educational career guidance programme, Food 
Festival, cultural show and “Colombo Wall” paintings by over 2000 school children. More than 1000 
school-children and 400 youth from the Vocational Training Authority participated at this event. 
  
UNWTO commission for South Asia, UNWTO commission for East Asia and the Pacific and the UNWTO 
conference on “Mainstreaming tourism in the media” was held on 24th and 25th March 2011 in Colombo.  
 
The 1st South Asian Beach Games was held on 8th October 2011 at the newly constructed beach venue in 
Hambantota in the deep south of the country. A total of 359 athletes representing eight South Asian 
countries vied for honours in 11 sports at the week- long event which ended on October 14. Further  
Sri Lanka will open its second international Airport in Mattala in Hambantota by the end of 2012. 

http://www.eta.gov.lk/

