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Results 2011
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983 million
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Inbound tourism: World

International tourist arrivals, 1995-2011* (million)

1100 US$ 1,030 bn
1000
940
B9 A g ~~ 983 mn
NG
900 928
800 853
200 674 673 O 684
679
600 - 634
500 533
400 437 4z 43 T 7w , : : e
403 —— International tourist arrivals (million)
300 . , , .
International tourism receipts (US$ billion)
200

1995 1997 1999 2001 2003 2005 2007 2009 2011~
Source: World Tourism Organization (UNWTO)



International Tourist Arrivals, monthly evolution
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International Tourist Arrivals, monthly evolution
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International Tourism Arrivals and Receipts, World

growth in receipts follows growth in arrivals closely

‘Great
recession
: receipts
more
affected
and slower
to recover

11S, SARS,
economic
downturn:
receipts more
affected

Asian financial
and economic
crisis: receipts
grew slower
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Africa 2011



Inbound tourism: Africa 2011

International tourist arrivals, 1995-2011* (million)
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Share 2011 by region
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International Tourist Arrivals, monthly evolution

Africa (% change)
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International Tourist Arrivals, monthly evolution
Africa (million)
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Emerging destinations suffered less In
the crisis and recovered quicker

International Tourist Arrivals (% change)
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Africa 2011 Inbound tourism
Growth in South offset by North

International tourist arrivals, 1995-2011* (million)
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Africa 2011 Inbound tourism
Growth in South offset by North

International tourism receipts, 1995-2011* (US$ billion)
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Receipts by destination

2011: US$ 33 bhillion
Top 20: 92%
Other 32 destinations: 8%

Morocco (22%)

Tunisia 6%

Mauritius (5%)
Tanzania (5%)

Uganda 3%

Kenya 3%

y_—Ethiopia 3%

» —Angola 3%

T~ Zimbabuwe 2%

\ \Ghana 2%
o Nigeria 2%
Madagascax 1% Namibia 2%
geria 1% Cape Verde 1%

/ AZ Reunion 1%
Rwanda 1%

Others 8% Seychelles 1% Senegal 1%

South Africa (29%)

Source: UNWTO



2011 gains
and losses



2010 and 2011 by subregion

International Tourist Arrivals (% change over same period of the previous year)
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Increase 43 million arrivals in 2011: by region

International Tourist Arrivals (absolute change 2011, million)
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Major outbound markets
BRICs are hot

International Tourism Expenditure
(% change of same period year before, local currencies current prices)
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UNWTO Tourism
Confidence Index



Confidence weakening but still positive

UNWTO Panel of Tourism Experts
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Confidence weakening but still positive

UNWTO Panel of Tourism Experts: World

175 -
15
Better 150 | s 144140 140,34 137143 1140139
127 429
125 |

Equal 100 -

7172
75 - M Prospects (before)
Worse 50 - M Evaluation (after) I
I e

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Source: World Tourism Organization (UNWTO) ©



Confidence in emerging economies much
stronger than in advanced economies

UNWTO Panel of Tourism Experts: Emerging economies
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Confidence weakening but still positive

UNWTO Panel of Tourism Experts: World
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Confidence in emerging economies much
stronger than in advanced economies

UNWTO Panel of Tourism Experts: Emerging economies
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Africa confidence on high level

UNWTO Panel of Tourism Experts: Africa
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Africa confidence on high level

UNWTO Panel of Tourism Experts: Africa
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Outlook 2012



2011 and 2012 year to date by subregion

International Tourist Arrivals (% change over same period of the previous year)
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Outlook: World

Forecast

2012:3% to 4%
International tourist arrivals
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Outlook: Africa

Forecast
2012:4% to 6%

International tourist arrivals

12.4
95 9.9
8.5
7.7
5.7

© 479

4 34 31 31 34

. ]

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012*

= =
o N

change (%)
0]

Source: World Tourism Organization (UNWTO)



Outlook 2012
by region



International tourism: projection full year 2012

2011 Projection 2012
World +4.6% +3% to +4%
Europe +6.1% +2% to +4%
Asia and the Pacific +6.1% +4% to +6%
Americas +4.2% +2% to +4%
Africa +0.8% +4% to +6%
Middle East -8.4% +0% to +5%

Source: World Tourism Organization (UNWTO)



Thank you very much

for your attention!

World Tourism Organization

(UNWTO)
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