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REGIONAL ACTIVITIES 

1. While continuing its sustainability and competitiveness work agenda, UNWTO directed its 
global focus towards three main areas: travel facilitation, taxation and consumer protection. 
The Organization‟s focus in the region (as well as in other regional programmes within 
UNWTO) has thus centred mainly on activities which advocate and promote these priorities. 
 

2. This document covers the major activities UNWTO has undertaken in the Asia-Pacific region 
since the 24th Joint Meeting of the UNWTO Commission for East Asia and the Pacific and 
UNWTO Commission for South Asia in Chiang Mai, Thailand, in May 2012.  

 
MAINSTREAMING TOURISM IN THE GLOBAL AGENDA 

 
 Global Leaders for Tourism Campaign 

3. UNWTO, in partnership with WTTC has been mainstreaming tourism in the global agenda 
through the Global Leaders for Tourism Campaign since February 2011. This campaign 
involves UNWTO and WTTC jointly presenting an Open Letter to heads of state and 
government around the world, calling on them to acknowledge tourism´s key role in delivering 
more sustainable and balanced growth and to prioritize the sector higher in national policies in 
order to maximise its potential. The Open Letter outlines travel and tourism´s value as one of 
the world´s largest generators of jobs, a powerful driver of socio-economic growth and 
development, and a key player in the transformation to the Green Economy.  
 

4. To date, 47 heads of state or government have joined the Global Leaders for Tourism 
Campaign. Of these, 10 are from the Asia-Pacific region: Brunei, China, Indonesia, Malaysia, 
Mongolia, Myanmar, Philippines, Republic of Korea, Thailand and Vietnam.  
 

5. The Open Letter, together with the testimonials of heads of state and government joining the 
campaign, was compiled into the first Global Leaders for Tourism Book which was officially 
presented to President Calderón of Mexico, the first Head of State to join the initiative, on the 
occasion of the T.20 Summit, the meeting of the tourism ministers of the G.20 countries (14-15 
May, 2012) and the WTTC Americas Summit (17-18 May 2012). 

 First Global Tourism Economy Forum (Macau, China, September) 

6. Besides the Global Leaders for Tourism Campaign, UNWTO is also making endeavours to 
mainstream tourism in the global agenda through the participation of other important global and 
regional activities organized by international or regional organizations such the Global Tourism 
Economy Research Centre (GTERC).  
 

7. The first Global Tourism Economy Forum which took place in September 2012 was hosted 
by Macau Special Administrative Region (SAR). It was organised by the Global Tourism 
Economy Research Centre acting as its permanent secretariat in collaboration with the China 
Chamber of Tourism. This Forum aims to serve as an international platform for discussions 
on the macroeconomic interplay between tourism and other major economies. It has gained 
the support of other stakeholders including China National Tourism, UNWTO, the World 
Travel & Tourism Council (WTTC) and the Pacific Asia Travel Association (PATA). 
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8. An agreement has been signed between UNWTO and Global Tourism Economy Research 
Centre to enhance cooperation between the two parties and to identify areas of mutual 
interest and to advocate the United Nations Millennium Development Goals (MDGs) through 
sustainable tourism development. 

 
 

IMPROVING TOURISM COMPETITIVENESS 
 

9. In the area of tourism competitiveness, UNWTO has carried out a wide spectrum of technical 
activities in Asia and the Pacific over the years, both at the regional level and in country-specific 
programmes, events and studies.  
 

10. Activities including UNWTO´s two-year regional Tourism Satellite Account capacity building 
programme are outlined in detail below, and UNWTO has also undertaken several market trend 
studies (such as a study with Tourism Australia on emerging outbound markets in South East 
Asia) and technical reports on segments of tourism products such as religious tourism, eco-
tourism, MICE and Silk Road tourism.  
 

11. Most recently, UNWTO has been working on a regional framework of tourism competitiveness. 
Even though much research has been carried out by UNWTO and other organizations to 
develop a system of measuring competiveness in tourism at destination level, the international 
community still lacks a reliable theoretical framework for scientific evaluation and application. In 
this regard, UNWTO has the intention to collaborate with Kyung-hee University of Korea to 
launch a long-term project of developing a regional index on the subject matter in Asia and the 
Pacific. With the Global Tourism Economy Research Centre already expressing its interest to 
support, it is hoped that other stakeholders will join the initiative.  
 

 6th UNWTO/PATA Forum on Tourism Trends and Outlook (Guilin, China, October) 

12. Collaboration and partnership have become essential to tourism policy development and 
business practices in today‟s environment of global change and regional competition. Drawing 
upon public and business administrations, collaboration and partnership have served as 
defining strategies for destinations and tourism businesses to gain competitive advantages for 
success. 
 

13. Overarched with the theme of collaboration and partnership, the 6th UNWTO/PATA Forum on 
Tourism Trends and Outlook provided a platform for government offices, NGOs, industry 
practitioners and academics to share their perspectives, research findings, and practices on 
collaboration and partnerships in tourism. In this year‟s edition of the Forum, representatives 
from Australia, China, Thailand and the European Union shared their experiences of 
partnership while expert presentations covered the subject of OECD governance in tourism, 
Middle East outbound and MICE in Asia and the Pacific. 
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14. The forum attracted over 200 experts, national tourism administration officials and tourism 
authorities, industry representatives, scholars, consultants and media, as well as local 
audiences.  
 
6th UNWTO Asia Pacific Executive Training Programme on Strategic Tourism Planning 
(Paro, Bhutan / June)  
 

15. The UNWTO Asia Pacific Executive Training Programme has been developed as a high-level 
training programme for tourism officials in Asia and the Pacific since 2006. This programme 
is financed by the Government of the Republic of Korea, with the aim to provide a platform 
for high level policy makers to get together to exchange ideas on contemporary tourism 
issues. All participants invited are of at least senior director level from their respective 
national tourism administrations. 

 
16. Based on the success of the previous programmes, UNWTO held the 6th UNWTO Asia 

Pacific Executive Training Programme in Paro, Bhutan, focused on strategic tourism 
planning. The event, co-organized with the Tourism Council of Bhutan, attracted a record 
number of participants in 2012. In addition to sharing national practices on tourism planning 
and development, participants also revisited several international benchmarking documents 
such as the UNWTO Indicators for Sustainable Tourism and the Global Sustainable Tourism 
Criteria. Special reference was made to the unique linkage of tourism development with the 
advancement of Gross National Happiness in the case of Bhutan.  
 
International Conference on Mega Events and Tourism (Shanghai, China / September) 
 

17. Mega events constitute a major bet for a city‟s development strategy. They usually imply high 
investments and big changes in the structures of the cities hosting them, but if properly planned 
and managed they can generate a relevant and beneficial immediate economic, social, 
environmental, emotional and political impact. Most importantly, they can become the trigger 
event for long term city transformation and for a tourism development strategy that allows the 
organizing city to become a world class destination. 
 

18. The International Symposium on Mega Events and Tourism examined the power of mega-
events to not only stimulate the tourism industry and enhance the tourism economy, but also 
strengthen national image, social unity, global respect and country infrastructure. Keynote 
Presentations at the Symposium covered the themes Mega Events as Part of a Long-Term 
Tourism Development Strategy, Mega Events - the Efficient Driver of Regional Economy, Mega 
Events with a Participatory Approach: Towards a More Vigorous Urban Tourism, Mega Events: 
Improving the Development of City Tourism – a World Expo 2010 Shanghai China Case Study 
and Mega Events: Igniting Tourism Growth and Opportunity – A 2010 FIFA World Cup Case 
Study. 
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UNWTO/HTC High-Level Asia Pacific Symposium on MICE Tourism (Hangzhou, China / 
October) 

19. MICE (Meetings, Incentives, Conferences and Exhibitions) tourism is viewed by many as a 
beneficial tool for a city‟s development. It has the ability to boost the economic input into 
peripheral services whilst also providing networking and partnership building opportunities, 
joining related industries and government bodies. Additionally, it provides exposure of a city‟s 
tourism offering to the rest of the world.  
 

20. The agreement between UNWTO and Hangzhou Tourism Commission (HTC) was signed in 
2012 for the joint organization of the UNWTO/HTC High-level Asia-Pacific Symposium on MICE 
Tourism. The objective for the collaboration was to promote south–south cooperation by 
generating exchanges between Hangzhou and countries in Asia and the Pacific on MICE 
tourism through sharing best practices, trends and strategies in order to brainstorm optimized 
strategies for the MICE development in the region. 
 

21. The UNWTO / HTC High-Level Symposium on MICE Tourism was held in Hangzhou, the 
capital of China‟s Zhejiang province and one of the „Best Tourism Cities‟ in China1,  from the 15 
– 18 October 2012. This Symposium, the first of its kind to provide a platform for dialogue on 
MICE tourism among government officials, provided opportunities for the sharing of best 
practices, trends and strategies in MICE development among UNWTO Member States in the 
Asia Pacific Region. The Symposium also further explored the findings of the recently 
completed UNWTO / HTC Study on MICE Tourism in Asia and the Pacific with specific 
reference to Hangzhou. Participants of the Symposium had the opportunity to learn from 
international and domestic MICE experts as well as share, network and build partnerships 
through interaction, country-specific case study presentations and technical visits. 

 

SUSTAINABILITY 

Consolidation of Sustainability Observatories 
 

22. UNWTO has been promoting the use of sustainable tourism indicators since the early 1990s, 
as essential instruments for policy-making, planning and management process at 
destinations. 
 

23. In this regard, UNWTO launched the concept of the Global Observatory of Sustainable 
Tourism (GOST) based on the UNWTO methodology for sustainable tourism indicators. 
GOST intends to facilitate the establishment of a network of observatories at all levels, 
through the use of a systematic application of monitoring, evaluation (sustainable tourism 
indicators) and information management techniques, as key tools for the formulation and 
implementation of sustainable tourism policies, strategies, plans and management 
processes. 
 

                                                           

1. 1
 as awarded by China National Tourism Administration and UNWTO in 2007 
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24. To date, five observatories have been established, with two of them opening in 2012:  
Yangshuo Observatory (2004), Huangshan Observatory (2008), Zhang Jiajie Observatory 
(2011), Kanas Lake Nature Reserve Observatory (2012) and Chengdu Observatory (2012). 
While all five currently established observatories are located in China, Bhutan and the 
Philippines have also expressed interest in establishing observatories. The Monitoring Centre 
for all of the Sustainable Tourism Observatories is based at Sun Yat-sen University in China, 
and since 2011 this center has been in charge of managing the existing observatories.  
 

25. The 1st Annual Observatories Meeting and Opening Ceremony of the UNWTO Kanas 
Observatory were held in Xinjiang, China in September 2012. Its second meeting is scheduled 
to be held in Madrid in December 2013.   
 

UNWTO Field Mission and Workshop on Strategic Directions for Myanmar´s Tourism 
(Nay Pyi Taw and Yangon, Myanmar / 24th June-4th July) 

26. Following the re-joining of Myanmar to UNWTO as a Full Member State in June 2012 and in 
view of the country´s recent opening up to tourists amidst increased international attention, a 
two-day workshop was held in Yangon and Nay Pyi Taw in June/July 2012 to assess 
Myanmar´s tourism resources and discuss with the public and private sector both the types of 
tourism experiences visitors were demanding and strategic ways for Myanmar to develop its 
tourism sector in a responsible and sustainable way. In the midst of the “Golden Rush” to 
Myanmar, the technical report of the workshop recommended that Myanmar tourism should 
follow the path of a value brand rather than a volume destination (´quality´ over ´quantity´). 
 
 
¨Compendium of Best Practices and Recommendations for Ecotourism in Asia and the 
Pacific¨ (Study, published in 2012) 
 

27. Ecotourism, as a niche tourism market, is considered to be one of the fastest growing 
segments of the tourism industry. If developed correctly, ecotourism can be a beneficial by-
product of the sustainability agenda, attributable to the notion that ecologically fragile and 
natural areas can be protected with the financial returns of ecotourism activities. 
 

28. While ecotourism is growing rapidly, many tourism operators still do not fully understand the 
concept and what it means to be a sustainable ecotourism operator. Given this context, 
UNWTO, in collaboration with the University of Queensland, Australia developed this 
compendium. It complements previously published UNWTO best practice case studies and 
provides examples of sustainable ecotourism in practice through a series of ecotourism best 
practice case studies from the Asia Pacific Region. 
 

29. The comprehensive study is directed towards government institutions, private companies and 
individuals involved in the ecotourism sector as well as those concerned more broadly with 
the environmental, social and economic sustainability of tourism organizations.  
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30. The study also aims to help UNWTO Member States to operate and develop their tourism 
businesses to meet the demands of sustainable tourism, using the Global Sustainable 
Tourism Criteria as a benchmark. 
 
 
¨Tourism’s Response to Climate Change: An Examination of Tourism Related 
Initiatives in Asia and the Pacific ¨ (Study, ongoing) 
 

31. Climate change is an issue of growing importance for the tourism industry: the public sector 
must develop appropriate policy and strategies; businesses must adopt more sustainable 
practices; and destinations more broadly are faced with a myriad of environmental, social and 
economic challenges. The focus for the tourism industry must be on both adaptation and 
mitigation strategies. 
 

32. Since the first International Conference on Climate Change and Tourism in Djerba, 2003, the 
World Tourism Organization (UNWTO) has released various publications and supporting 
materials to assist stakeholders in the tourism sector to address issues related to climate 
change. These publications have focused on climate change and tourism on a global scale. To 
date, there is no publication which focuses on regional level policy development and initiatives 
generally. Moreover, there has been no specific focus on Asia and the Pacific. 
 

33. The University of Queensland (UQ), Australia, in collaboration with UNWTO´s Regional 
Programme for Asia and the Pacific, is conducting a focused audit and review of tourism- 
related climate change policy, programs and other initiatives currently being undertaken in the 
Asia-Pacific region. The objective of the study is to showcase regional initiatives, providing a 
valuable resource for increasing awareness of climate change issues and strategies among 
Member States. Cases and exemplars are drawn from national and regional governments, 
public and private organisations and tourism operators across the region. 

 

TRAVEL FACILITATION 

APEC Study 

34. Restrictive Visa policies can mean lost opportunities for economic growth and jobs, which 
tourism can bring to destinations. Difficult Visa policies can also be a deterrent to travel, as 
travellers view Visas as an added formality involving a cost. 
 

35. Improving Visa processes could generate an extra US$ 206 billion in tourism receipts and 
create as many as 5.1 million additional jobs by 2015 in the G20 economies alone, according 
to the joint research by UNWTO and the World Travel and Tourism Council (WTTC). At their 
last Summit (in June 2012), G20 Leaders recognized tourism as “a vehicle for job creation, 
economic growth and development” and committed to “work towards developing travel 
facilitation initiatives in support of job creation, quality work, poverty reduction and global 
growth.” 
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36. New UNWTO research on Visa facilitation shows that Asia and the Pacific is one of the 
world´s two most „open‟ regions in terms of tourist Visa requirements, with 20% of the world´s 
population not requiring a Visa to visit an Asian destination (19% can obtain Visa on arrival 
and 7% can obtain eVisas when visiting Asia). Data also shows that there has been 
significant progress on Visa facilitation globally in recent years, particularly with the 
implementation of Visa on arrival policies.  
 

37. In view of the foregoing and to prepare for the forthcoming Special Tourism Ministerial 
Session of APEC to be held in October in Bali, Indonesia, UNWTO and WTTC have decided 
to conduct a special study on travel facilitation for APEC economies. This study will attempt 
to underline how tourism growth in Asia-Pacific region has resulted from travel facilitation. It 
will further reiterate the fact that Asia is the most open region in terms of visa facilitation. The 
study also hopes to result in a comparative analysis of APEC with other global schemes, 
complementing the on-going long term Travel Facilitation Initiative (TFI) of APEC.  
 

38. In the area of travel facilitation, UNWTO also hopes to find synergy working closely with 
ASEAN. The Organization strongly supported the ASEAN Tourism Forum (Vientiane, Laos, 
January 2013) under the theme of ¨ASEAN: Hand in Hand, Conquering our Future.¨ At the 
event, a message from the UNWTO Secretary-General encouraged the development of a 
common visa programme similar to that of the Schengen area to further facilitate travel within 
ASEAN countries.  

 

CONSUMER PROTECTION 

39. Following the reports made to the 90th, 93rd and 94th sessions of the Executive Council and 
to the 19th session of the General Assembly on the issue of a need for a system of binding 
rules at the global level governing the rights and obligations of tourists/consumers and 
tourism enterprises, UNWTO established a working group to define the scope and level of a 
proposed legal instrument for the protection of tourists and tourism service providers.  
 

40. This working group, comprised of official expert delegates from Member States of every 
UNWTO region (including Asia and the Pacific) as well as the tourism private sector (IATA, 
AMFORT; IH&RA, UFTAA, WTAAA, ECTAA, AGFATT, HOTREC, WTTC & FIA), 
international organizations (e.g. ICAO) and representatives of the European Commission. It 
has developed a draft text of an International Convention on the Protection of Tourists and 
Tourism Service Providers. 

 

41. This draft has been consulted, debated and modified on various occasions since September 
2011 and is now open for comments and consideration by the Regional Commissions of 
UNWTO including the Regional Commission for East Asia and the Pacific and the Regional 
Commission for South Asia.  
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OTHER ACTIVITIES 

 
Annual Briefing for Asia and the Pacific Ambassadors 

 

42. The annual gathering for Ambassadors from the Asia-Pacific region in Spain was held at 
UNWTO Headquarters on 4 March 2013. The meeting, held since 2000, has become a 
tradition for UNWTO. It aims to apprise Ambassadors, many of whom have been designated 
by their respective governments as Permanent Representatives to the World Tourism 
Organization, of current trends and the activities of the Organization over the past year. It is 
also a platform to discuss factors that contributed to the outcome of global tourism in 2012, 
the tourism performance within the Asia-Pacific region, and what the Organization has been 
doing to mainstream tourism in the global agenda. In addition to this, it is the occasion to 
introduce the UNWTO programme of work planned for the region for the year.  
 

43. In 2013, fourteen countries in the Asia Pacific Region attended the meeting which was 
opened by Secretary-General Dr. Taleb Rifai, who outlined the three main focus areas for 
UNWTO in the immediate future: consumer protection, travel facilitation (visas) and airport 
departure taxes. 

 

 Workshop on Evaluation of Tourism Promotion Effectiveness (Kuala Lumpur, Malaysia / July) 

 

44. The tourism industry has been identified as one of the forefront industries in Malaysia 
because of its great potential in job creation, socio-economic development as well as foreign 
income generation.  
 

45. In order to sharpen its competitive edge and to improve upon its performance and position as 
the 9th most visited country in world ranking terms, Tourism Malaysia – (the government 
agency responsible for marketing Malaysia as a premier destination) has prepared a five-
year promotional planning guide covering the years 2011-2015. 
 

46. One of these promotional strategic moves is the evaluation of the effectiveness of Malaysia‟s 
different marketing tools and approaches. A three-day workshop was organized by UNWTO 
aimed at equipping Tourism Malaysia‟s staff with the know-how and knowledge needed to 
assess and choose the right marketing and promotional strategies.  

 

 UNWTO Workshop on Tourism Marketing (Ulaanbaatar, Mongolia, July) 
 

47. On the occasion of the UNWTO Secretary-General´s first trip to Mongolia, a workshop was 
held in Ulaanbaatar on how best to market the tourism potential of Mongolia based on global 
market trends and successful case studies of tourism policies and strategies in other 
countries. Special technical assistance was extended by the Chairman of Tourism Malaysia 
Dr. Victor Wee in sharing the country‟s success story of tourism marketing. 
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     UNWTO Workshop on Tourism Marketing (Pyongyang, DPR Korea, October)  

48. In recognition of the various needs in different destinations for expertise and guidance, UNWTO 
has been dispatching task forces to assist destinations in planning the development of their 
tourism industry. In October 2012, a two-member UNWTO mission was fielded to DPR Korea 
and conducted the UNWTO technical workshop on tourism marketing. The aim of this UNWTO 
workshop was to support the competitiveness of DPRK as a tourist destination by providing a 
capacity building opportunity for the tourism marketing professionals in the country. 

 
 UNWTO Study on Domestic Tourism in Asia and the Pacific 
 

49. This recently published study was launched in September 2011 by UNWTO with the 
sponsorship of the Republic of Korea. Responses to calls for contribution were received from 
academics, professionals and tourism administrators of the following countries: Australia, 
Bhutan, China, India, Indonesia, Iran, Japan, Korea, Malaysia, Mongolia, New Zealand, 
Pakistan, Philippines, Sri Lanka, Thailand, and Vietnam. For the first time ever, the 
phenomenon of domestic tourism and its socio-economic implications are given a systematic 
look in the study. Initial stocktaking and collection of basic data are undertaken in the study, 
which will serve as a useful groundwork for further studies on domestic tourism in Asia and 
the Pacific as well as the rest of the world.   
 

*** 
 

50. In the area of Technical Assistance, UNWTO carried out a number of missions during the 
period under review. These included the formulation of a Tourism Marketing Strategy for the 
4th Tourism Development Master Plan of the Republic of the Maldives and the completion of 
the Bhutan Tourism Strategy and Development Plans 2013-2018. In addition, discussions 
are on-going for the technical assistance projects to be implemented for the Government of 
West Bengal of India, the Government of Delhi of India and the Government of Jilin Province 
of China. 
 

51. In the area of participating in Travel Fairs and Events, UNWTO continued its professional 
presence in the region. During the period under review, the Organization was present at ATF, 
SATTE, KOTFA, JATA, ITB Asia and CITM both at political and technical levels, The 
Secretary-General, during his official visit to Australia in July 2012, also attended the 
National Tourism & Events Excellence Conference held in Melbourne, Australia. 

 

UPCOMING ACTIVITIES IN 2013 

2nd Quarter  

 Launch of Study: Air Connectivity and its Impact on Tourism in Asia and the Pacific (April) 

 UNWTO Regional Conference on Tourism Partnership (1 June, Seoul, ROK) 

 2013 UNWTO Asia-Pacific Executive Training Programme on National Branding and 
Communications (3 – 6 June, Busan, ROK) 
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3rd Quarter  

 UNWTO6th International Conference on Silk Road Tourism (1 – 3 August, Dunhuang, China)  

 UNWTO General Assembly (24 – 29 August, Zimbabwe/Zambia) 

 JATA World Tourism Congress and World Trade Fair: UNWTO Session on East Asian 
Market Analysis (13 – 15 Sep. Tokyo, Japan) 

 UNWTO‟s support to the 2nd Global Tourism Economy Forum (18 – 20 Sep. Macao, China) 

 World Tourism Day Celebrations (27 Sep. Maldives) 
4th Quarter  

 UNWTO‟s support to the Special Ministerial Session of APEC on Travel Facilitation (4 – 5 
Oct. Bali, Indonesia) 

 2012 World Tourism Conference (21-23 Oct, Melaka, Malaysia) 

 7th UNWTO/PATA Forum on Tourism Trends and Outlook (21 – 23 Oct, Guilin, China)  

 UNWTO Secretary-General‟s  official visit to Laos (27 – 29 Oct) 

 UNWTO Regional Conference on Tourism Development in Cultural and Natural Heritage 
Sites (30 Oct. – 2 Nov. Siem Reap, Cambodia) 

 UNWTO Intl Conference on Spiritual Tourism (21 – 22 Nov TBC. Bai Dinh Pagoda, Ninh 
Binh, Viet Nam ) 

 2nd annual meeting of UNWTO Observatories (Dec.. UNWTO HQs) 
Others date TBC 

 River based tourism with ASEAN 

 Country-specific technical assistance missions on tourism statistics 


