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Well-informed tourists 

are at the very centre 

of all sustainable 

tourism activity 

Heritage Communication adds 
value by building an 
understanding and emotional 
attachment 
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Why Communicate Heritage  

to Tourists? 

“Is it really worth visiting?”   

   

“If I had known about this earlier, I would have changed my 
travel plans”.   

 

“What else is there to see and do, now that I am here?”   

 

“Did I miss something that I should have known about?”   

 

“Would I recommend it to friends and family?”  



Aims of the UNWTO Handbook 

To encourage the tourism sector to recognise the 
expanded nature of heritage as a major market niche  

 

To reinforce the importance of delivering heritage 
information throughout the tourism experience 

 

To highlight the power of well informed tourists to support 
conservation for local community benefit   

 

To support the contribution of heritage communication in 
order to re-invigorate heritage attractions 



 

 

They are also among the most 

seductive and heavily marketed 

of tourism destinations 

 

They must become the best- 

practice models for conservation 

and tourism management 

The Member States  

of the UNWTO Commission 

for Asia Pacific, host some  

132 World Heritage Sites 

They represent a significant  

proportion of the natural and   

cultural heritage places in the 

Region 



Natural and Cultural        

World Heritage Sites  

China, Cambodia, Australia 



Historic Trading Ports of Asia:  Melaka, Macao, Hoi An 



Festivals, Worship & Pilgrimage 

Kandy, Borobudur, Bali 



The Role of  

Heritage Communication 

 

Raise community self-esteem and enable tourists to 
experience a richer appreciation of the places they visit 

 

Facilitate market access for new private sector and 
community based tourism enterprises 

 

Promote tourism products that are more sustainable 
because of their authenticity 

 

Influence visitor behavior based on a greater awareness of 
the sensitive nature of heritage places 



Heritage information should be 

delivered throughout  

the tourism experience 

 

Raise awareness and influence travel choices 

 

During the Journey and Arrival 

 

At the Destination 

 

At the Heritage Site 

 

Sharing Memories 



Iconic images used to raise  

general public awareness 



 

Photos of Korean cultural heritage 

attractions displayed on arrivals 

concourse reinforce the identity of 

the destination  

 

Incheon Airport, Seoul  



Local forms of transport and thematic  

brochures are among many useful forms of  

communicating heritage to visitors  

 

Yogyakarta and Macau 



Trained Guides explain the Monument 

Greater Angkor 



Historic hotel conversions enable tourists to appreciate another 

dimension of local culture and heritage 



Communicating Heritage – 

Meeting the People  

Tourists are looking for:  
 

Enhanced experiences by interacting with the local people, 

cultures and communities 

 

Authenticity that speaks of the cultural traditions 

 

Emotional connections not simply 

commercial transactions 

 

Cultural merchandise that communicates  

a sense of place 



Meeting of people and cultures, Golden temple, Vientiane, Laos 



The Importance of  

Heritage Communication 
 

Raises local community self-esteem and enable tourists to experience 

a richer appreciation of the places they visit 

 

Facilitates market access for new private sector and community based 

tourism enterprises 

 

Promotes tourism products that are more sustainable because of their 

authenticity 

 

Influences visitor behavior based on a greater awareness of the 

sensitive nature of heritage places 



Local employment in the  

Tourism industry, Lijiang 

Traditional skill used to 

produce modern products 



Taking time for peaceful contemplation: 

The ideal tourism experience of a World Heritage Site 

Bayon Temple, Cambodia 



Incheon Airport, Seoul 

 

Korean Cultural Experience Centres 

located on the Departure Concourse,   

and costumed actors parading among  

departing passengers, reinforce 

enjoyable memories 



Well-informed tourists are at the very 

centre of all sustainable tourism activity 

Ultimately, it will be the insistence 
and the passion of travellers that 
will safeguard the special places 
on earth, and empower their host 

communities 


