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United Nations World Tourism Organisation

Mekong River-based Tourism Product Development Strategy and
Action Plan .
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PATA
Objectives of the Study ===

Review current situation and existing river-based
activities, model routes, itineraries and river-
based tourism products in the Mekong area;

Highlight attractions in the Mekong area related
to the model routes/itineraries;

Outline good practice in developing sustainable
tourism products; and

Make recommendations for policies and
marketing of these products.
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Mekong river-based tourism grows and positively enhances livelihoods for
people and communities through sustainable development, partnerships
and cooperation

THE VISION
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PATA
Guiding Principles il

encourage cooperation and collaboration between all stakeholders

promote a business-enabling environment conducive to river-
based tourism development

demonstrate benefits of sustainable development and
conservation

promote the growth of river-based tourism in port cities along the
Mekong

continuous development of product and service quality
develop and broadly disseminate relevant consumer content

focused and consistent messaging of the Mekong River as a key
GMS tourism feature
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, PATA
Strategic Beacons e

* Improve the quality and variety of river-based
tourism activities along the Mekong.

* Expand the demand for Mekong river-based
tourism.

* Develop a unified and integrated platform for
Mekong river-based tourism policy.
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Analyse the global

operating environment
Monitor and evaluate Analyse the situation e e e -
- performance in the destination
I -
| Destination =
| Management
c Planning
Define the vision for the ¥
Implement the strategies destination and identify
- key strategic issues
S
Identify strategies that

will contribute to the
achievement of the vision






' »
s m o . > ’
;T -
- on - 0%
¢ ¢ .
0 AN -
: f ®
» ? i - 8
» . L
International Labour
.
Organisation :

«* TifMmor Leste Tourism Policy

Pulou Wetopr "

: W
Pulau Atcurg b
=

oA
Pulau Alor 4‘9)337“4)
ov 0 Oy e P
Onbol Siroll 5’: . <@wo ‘
DIII gﬁur ' u_l:m),‘::

Timor



o




Rk, ) _ | /
The/Bofeca IS a rag-doll born onith
- Atguro

a magical place where prec ious ot?jeg;ts of desrr e, <
1 a place wheﬁe wornen fin rtherr space?therr drg g

b};;) g prudence ex';nence paprence Younger ones
.-;.' g Joy\, éiesrre and hope for the future. It 1.Di8 e’
|i1|terate women find a space to Iear,
wo en share their knowlee with qrj er
,wh the prlde of earnrng vlr\{dnr

i\
€aco
o - .\ ~,

,,,,,



-l






LAO NATIONAL INSTITUTE OF TOURISM AND HOSPITALITY 1D1933-03-01

' ‘ STUDENT NAME:
anl i“! y T/l S L.CLJ(LP\&'Y]_L& L1 N
‘ DATE OF BIRTH:

Lao National Institute of Tourism and Hospitality B o1 o03-4333

DATE OF ISSUE: SIGNATURE:

Lo

AND HOSPITAUTY - LAO NATIONAL INSTITUTE OF TOURISM AND HOSPITAUTY  LAO NATIONAL INSTIUTE OF TOURISM
AND HOSPITALITY - LAO NATIONAL INSTITUTE OF TOURISM AND HOSPITALITY - INSTITUTE OF TOURISM
HOSPITAUTY * LAO NATIONAL INSTITUTE OF TOURISM AND HOSPITALITY
D HOSPITALITY - LAO NATIONAL INSTITUTE OF TOURISM AND HOSPITALITY -

STATEMENTS OF ATTAINMENT

Date of Taining | Training Unit The ‘ Signature/Seal
Assessment | Unit Code |

M D20\ | -C-oeo

n JJIII?\A: Oyt
dukes |

.06 '— = \(.\“\v .AA |
1S 06 -Jol) L-Hi-eo e :é;msf;\e

! :INDw\w W su‘?m.:_‘
PASSPORT TO SUCCESS 13000 Lo ";‘*‘F?* ﬁw

. } Hau Oo\vd.
b8 ‘-)‘lbu.[‘ L-ULLQQSC{‘\QUD it

. | | Situation T S




Lanlth -"! Advancinig?] T_earc\)/;ce quality

Lao National Institute of Tourism and Hospitality







Lanith

Advanced
Diploma

Lanith
Diploma

Lanith

Certificate

Executive

Training
Programmes

Passport to
Success

Pheun Than

Heng A Sip




PATA

Public Private Partnership ==
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Pacific Asia Travel Association

GRAND AWARD
WINNER 2012

WORLD TRAVEL & TOURISM COUNCIL @

Tourism for Tomorrow

WINNER 2014
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Lessons i

People make the destination, not fancy
infrastructure

English language

Entrepreneurship

Hotel school management

Regionally accredited training program
Stewardship and duty of care
Storytelling




DESTINATION
HUMAN CAPITAL

Peter@DestinationHumanCapital.com




