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ÅPartnership between UNWTO and 

European Commission DG GROWTH 

ÅWestern Silk Road ς North and West of the 

Caspian to the Atlantic  

ÅGeographical remit is wider than European 

Union 

ÅAims to utilise the Silk Road to strengthen 

and diversify tourism offer in relevant 

countries 

ÅCreating new innovative transnational links 

What is it? 



18 months project consisting of: 
 

- Phase 1: 

Western Silk Road Brand Study and 

Handbook (ongoing) 
 

- Phase 2:  

ÅOrganization of two Capacity Building 

Workshops (April/June 2017) 

ÅEstablishment of the Western Silk 

Road Work Group  

 

Project 



Western Silk Road Brand Study 

 

Á Investigated the brand potential  

Á Looked at existing perceptions and generated a 

framework for brand development 

Á Carried out an initial audit of stories and destinations 

Á Involved participants from across the whole region 

ÁCollaborated with Members of Silk Road Task Force, 

UNWTO Affiliate members, Private Sector, Academic 

partners 

 

 

Methodology  

ÁSecondary sources analysis  

ÁSemi-structured Interviews  

ÁQuestionnaire  

ÁNational SWOT Analyses  

ÁFocus Groups 



 
SWOT ς Strengths, Weaknesses, Opportunities and Threats   

 

As a collateral research method, universities of 

participating countries were contacted to develop a 

national SWOT analysis on their countryôs Silk Road 

Tourism potential which will then flow in the wider 

SWOT analysis for the Western Silk Road. 

Participants: 
1. Armenia 
Russian-Armenian University 
Armenian Institute of Tourism 
 

2. Greece 
Aristotle University of Thessaloniki 
 

3. Italy 
Universitá di Bologna 
 

4. Russia 
PeopleËs Friendship University of Russia 
 

National SWOT Analyses 



 

 
 

Types: 

ÅRegional 

ÅInterregional 

ÅNational 

ÅOrganizational 
 

Focus Groups 

semi-structured group discussions to understand 

the existing examples and bridge the gap of the 

questionnaire. 



Questionnaire Results 


