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World Tourism Organization (UNWTO)

a specialized agency of the United Nations (UN) Ex:-&1E % [ JH1#2) and the leading
international organization in the field of tourism

plays a central and decisive role in promoting the development of
responsible, sustainable and universally accessible tourism 71 574, 7 F57 4L & JofE
3 ik Y7, paying particular attention to the interests of developing countries

intergovernmental organization with membership includes 161/% i1 [£ countries and
territories and over #813:500 /™~ Fff J& Bk fa Affiliate Members

encourages the implementation of the Global Code of Ethics for /
Tourism 4 FR i Jifz i f 1 25 =

committed to the United Nations Sustainable Development Goals

20304 KA EM17AN AT R 42 & J& H i, geared toward the
sustainable tourism development




Vi \ ¢
A\\W4




F iz LR E

R

International Tourism (BOP Travel & Passenger transport) and export

World (US$ billion)
Intern?tlonal Tourism & H 15 5
3,000 i Chemicals 'f’h ﬁF'ﬁ:%E
s 0[S Y Tourism:
2,500 - e Automotive products ¥RZEFE i 2:;?;?:”
2,000 - Food category
1,500 B A A(/
1,000 -
500 | e—
O I I I I I I I I |
1995 2000 2005 2010 2015

Source: World Tourism Organization (UNWTO) and World Trade Organization (WTO)
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International Tourism (travel and passenger transport), 2015
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Tourism in the global agenda

« G20 —THER K
recognizes for the first time
Travel and Tourism as a
vehicle for job creation,
economic growth and
development, and
commits to work on travel
facilitation

G2012

MEXICO

RIO+20

nnnnnnnnnnn

o« B 25+2010&<= recognizes
the significant contribution of
sustainable tourism to the
three dimensions of
sustainable development,
its linkages to other sectors
and its capacity to create
decent jobs and trade
opportunities.
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N WHY TOURISM MATTERS P

©World Tourism Organization (UNWTO) 2016
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Inbound tourism in the world

International tourist arrivals and receipts, 1995-2015*

EiriEEAE (BAAK
1400 —=|nternational tourist arrivals (million)

US$ 1260 bn
1200 International tourism receipts (US$ billion) 1186 mn
H i (Eot+H12)
1000 809 mn
’\
800
US$ 706 bn
600
400
200 377 million more arrivals in a decade
US$ 554 hillion more in a decade
0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 20142015*

Source: World Tourism Organization (UNWTO)
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International tourist arrivals and tourism receipts

International tourism in 2015

Americas

4 103

+ million (16%)

8« 304
US$ bn (24%)

Africa .i 53

million (5%)

8e 33 Middle East

US$ bn 13%} r? 53 million (4%)
=« 54 US$ bn (4%)

World

ri International tourist arrivals: 1186 million

L . = - - T
Sourse: Workd Tousem Organiation (UNWTO) © = International tourism receipts: US$ 1260 billion
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Tourism: concepts, forms and indicators

Tourism is demand side defined International tourist arrivals by
purpose, 2011

“Tourism is a social, cultural and

economic phenomenon which entails usiness

the movement of people to countries or prefessiond| =)
places outside their usual environment and holidays
for personal or business/professional ot
purposes. These people are called

visitors (which may be either tourists or
excursionists; residents or non-

residents) and tourism has to do with -~
their activities, some of which imply "

tourism expenditure.”

Not specified
%

International Recommendations for Tourism Statistics 2008 (UNWTO and United Nations)
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UNWTO
Tourism Highlights

2016 Edition

For more information see:
Facts & Figures saction at mkt.unwto.org
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Inbound tourism in Asia and the Pacific

International tourist arrivals and receipts, 1995-2015*

Ebrie A (FAAK)

=e=|nternational tourist arrivals (million)

International tourism receipts (US$ billion)

HbrciElRm (R +10)

154 mn

US$ 277
billion more
in a decade

US$ 419 bn

279 mn

125 million
more arrivals
in a decade

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015*

Source: World Tourism Organization (UNWTO)
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Inbound tourism by region (% increase between 2005 and 2015)

120

109

M International tourist arrivals

=
o
o

™ International tourism receipts

(00]
o

% increase between 2005 and 2015
S ()

N
o

World Europe Americas Asia and the Pacific Middle East Africa

Source: World Tourism Organization (UNWTO)
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Inbound tourism in Asia and the Pacific - Purpose of visit

100
90 -

80

International tourist arrivals by purpose of visit, 2014

70

60

%

50

40

30

M Business and professional
Other & not specified

m VFR, health, religion, other

N Le|sure recreation and holidays

20

10

0
Asia and the Pacific North-East Asia South-East Asia Oceania South Asia

Source: World Tourism Organization (UNWTO)



R X HH i A8 7 2\

Inbound tourism in Asia and the Pacific - Mode of transport

International tourist arrivals by mode of transport, 2014
100

90

80

o Land not specified m Water Air

60

%
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20

10

Asia and the Pacific North-East Asia South-East Asia Oceania South Asia

Source: World Tourism Organization (UNWTO)
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Inbound tourism in Asia and the Pacific - Region of origin

International tourist arrivals by region of origin, 1995-2014*
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Asia and the Pacific
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Origin not specified
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China became number 1 outbound market in 2012 and strong growth continues

World and regions: Outbound Tourism

International Tourism Expenditure (US$ billion)
180 . .
China — World'’s top tourism source market
0 China
»  Fastest growing market 4
%1« World’s top spender since 2012
«  US$ 165 billion in 2014 international
140 1. tourism
e USS$ 36 billion more than in 2013
(+28%) increase
120+ «  Double-digit growth since 2004
*  13% of worldwide receipts United States
100
Germany
N //
60 o /\ /\ United Kingdom
_>5\._/ Russian Federation
France
40 0
Canada
Italy
Australia
20 Brazil
0 T T T T T T T T T T T T T T T T T T T 1
95 '9%6 97 '98 99 '00 01 '02 03 '04 05 '06 '07 '08 09 10 11 12 "3 "4

Sonrece: World Totriem Oraanization (LINWTO) ©

ETC

g o

\QL'B CET,
The Chinese Outbound

Travel Market

2012 Update

\ﬁﬂ}f\

Understanding Chinese
Outbound Tourism

What the Chinese blogosphere is saying about Europe
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Outbound tourism in Asia and the Pacific Top outbound markets

180 International tourist expenditure and departures 2014

165

160 W International tourism expenditure (US$ billion)

140

International departures (million)

120 117

100
85

80

60

40

20 16 14
I I I . o a8 4 2 2

0
China  Australia Singapore Korea Hong  Japan India Taiwan (pr. Malaysia Philippinesindonesia  Iran ~ Thailand  New  Vietnam
(ROK)  Kong of China) Zealand
(China)

Source: World Tourism Organization (UNWTO)
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International Tourist Arrivals, monthly evolution
World (million)
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Source: World Tourism Organization (UNWTQ) ©
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Outlook: World

International Tourist Arrivals, World (% change)

12 104 Forecast 2016:
3.5% to 4.5%

(issued in Jan.)

PP A REERERQRANL AR O A XD O NN WD aX o
AR IR R RN PR AN N R A RN PRI AR RN RN AN NG
090?\03309\@6\\@6’3\@\6’3\@6\\@@'&\\'\\,{\,\.{b\,\v\(«a\éﬁ?
&
Long-term average ((0@(’

Source: World Tourism Organization (UNWTQO) ©

Source: World Tourism Organization (UNWTO)
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Outlook: Arrivals projection for full year 2017

20165 5L FREE
Actual data 2016

20175 T
Projection 2017

World 4.0% +3% and +4%
Europe 2.0% +2% and +3%
Asia and the Pacific 8.4% +5% and +6%
Americas 4.3% +4% and +5%
Africa 8.1% +5% and +6%
Middle East -4.1% +2% and +5%
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Tourism

‘owards

2030 : Key Results
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Continued growth

of deman
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World Tourism Organization

% UNWTO

S

~

S Tourism towards 2030
~ | Global overview —
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International tourism, World International Tourist Arrivals, million

2,000
World Tourism Organization

1,750 - 3 |_j|\l\’\’-|7(:)

1,500

1,250 -
Tourism towards 2030

-~ Global overview

1,000

750 - _—

500 -

250

1980 1985 1990 1995 2000 2005 2010 2015 2020 2025 2030

source: World Tourism Organization (UNWTO) ©
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Inbound tourism by region of destination International Tourist Arrivals, million
2,000 -

1,800 -

1,600 -
1,400
1,200 +
1,000 -
800 - Asia and the Pacific
600 -
400 7 Europe

200

0

1980 1985 1990 1995 2000 2005 2010 2015 2020 2025 2030

source: World Tourism Organization (UNWTO) ©
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1980

Middle East
3%

Americas
23%

Africa
3%

Asia and the Pacific
8%

Middle East
6%

Europe
63%

5%

Africa k

=N T 37 0 AU S

2010

Americas
16%

Asia and the Pacific
22%

2030

Americas
14%

Middle East
8%
Europe
51%

Africa
7%

Europe
41%

Asia and the Pacific
30%
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Outbound tourism by region of origin
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International Tourist Arrivals generated per 100 population
89

36

25

17--

Africa

source: World Tourism Organization (UNWTO) ©

Americas

Asia and the Europe Middle East
Pacific
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Breakthroughs in airplane capabilities give airlines

additional choices to improve service

2006

f77-200LR

London to Sydney nonstop
240 passengers
~ 19.5 hours

1990
747400

1 stop™
23 hours

1975
f47-200

2 stops
26 hours

1965

707-320
6 stops®
1.5 days

1955

Super Constellation
7 stops
2.5 days

1939
Flying Boat

— . 32 stops
All flight times are approximate
Source data: Qantas timetables. Qantascom.au sydney 10 days

COPYRIGHT ®2003 THE BOEING COMPANY Courtesy of Boeing
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Cost of transport has strongly decreased
Wages vs airfares

)
é 130 time taken to earn the lowest Sydney-London return airfare
=
125 \
100
75
30
25 :
I S 35 27 1917
1945 1965 1985 1995 2000 2005 2009

source: Qantas, page 40 of www.gantas.com.au/infodetail/about/FactFiles.pdf



http://www.qantas.com.au/infodetail/about/FactFiles.pdf
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WHAT IS THE 10YFP?
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The Impact of

Visa Facilitation Visa facilitation: R ’F ¢ Tourism Visa ;
; Stimulating economic growth ' d Openness Report
on JOb Creatlon and development through tourism = \ - p \

in the , By 2
G20 Economies

For more information and download of reports, see
http://rcm.unwto.org/en/content/facilitation-tourist-travel



http://rcm.unwto.org/en/content/facilitation-tourist-travel
http://rcm.unwto.org/en/content/facilitation-tourist-travel
http://rcm.unwto.org/en/content/facilitation-tourist-travel
http://rcm.unwto.org/en/content/facilitation-tourist-travel
http://rcm.unwto.org/en/content/facilitation-tourist-travel
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6th UNWTO
International Conference
; on Tourism Statistics:
¢ Measuring Sustainable
Tourism
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| World Tourism Organization
(UNWTO)

www.unwto.org




