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MELIA - THE SNOW PRODUCT
SIERRA NEVADA



MELIA - THE SNOW PRODUCT
BAQUEIRA BERET



MELIA - THE SNOW PRODUCT
VIELHA - VALLE DE ARAN



2010 - THE SNOW PRODUCT BY BUSINESS SOURCE



2010 - THE SNOW PRODUCT BY CHANNEL



MELIA - BRAND VISION



MELIA - BRAND VISION



MELIA - DIGITAL TRANSFORMATION



MELIÁ HAS HIS OWN DREAM: 
LEAD DIGITAL PERFORMANCE IN 

THE HOSPITALITY INDUSTRY



DATA DRIVEN MARKETING



OPTIMIZATION

WHAT ARE YOU DOING?
OPTIMIZATION OF OUR STRATEGY IN REAL TIME.

(QUALIFIED TRAFFIC, PERCENTAGE OF REBOUND, SESSION TIME, LAST SEARCH)



WHAT ARE YOU DOING?



SEGMENTATION

WHERE DO YOU WANT TO GO?
ALL MHI PORTFOLIO DISTRIBUTED BY DESTINATION. 

WE KNOW THE FAVORITE DESTINATION OF ALL OUR CUSTOMERS.



WHERE DO YOU WANT TO GO?



SEGMENTATION

HOW DO YOU LIKE TO TRAVEL?
THE TRAVEL BEHAVIOUR OF OUR CUSTOMERS. WE DIFFERENTIATE THE KIND OF TRIPS 

THANKS TO THE HISTORICAL DATA.
CUSTOMER TYPOLOGY.  ADVANCED PURCHASE. LENGTH OF STAY.



HOW DO YOU LIKE TO TRAVEL?



SEGMENTATION

WHICH IS YOUR BRAND?
EVERY CUSTOMER IN OUR CRM HAVE A FAVORITE BRAND. 

ALL MHI PORTFOLIO DISTRIBUTED BY CUSTOMER BRAND PREFERENCE UPDATED MONTHLY.



WHICH IS YOUR BRAND?



DATA ACTIVATION       
COOKIE MATCHING WITH PARTNERS



2018 vs 2010 - THE SNOW PRODUCT BY BUSINESS SOURCE



2018 vs 2010 - THE SNOW PRODUCT BY CHANNEL



THERE IS NO “DIGITAL STRATEGY” ANYMORE, 
JUST STRATEGY IN A DIGITAL WORLD

David Benito
Global Digital Channels
Meliá Hotels International
david.benito@melia.com


