Tourism Marketing for Ski & Mountain
Resorts: Crucial Issues for the Future

Simon Hudson, University of South Carolina
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Presentation outline

® 1) The changing consumer
® Demographics
® Psychographics
® 2) Cutting through the clutter to reach that consumer




The “coveted” demographic?

89.3

million

Source: US Census
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“Over the hill? I'm just beginning
to enjoy the view!”







IF THIS IS YOUR IDEA OF
A PLEASURE CRUISE,
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Canadian Model for Growth

81.0% .

DROP-OUT

v
NEVER-BEEN

" OFFSHORE VISITS g

ecapture of
Exported
Domestic Visits

REVIVAL
20.0%

|:> = decreases in skier/boarder visits
::> = increases in skier/boarder visits
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THE NEW DEMOGRAPHICS OF CANADA

'WE ARE A CHANGING

~ ;
S0 WWW. SKICANADA .ORG




Psychographic Trends
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http://bigpicture.typepad.com/photos/uncategorized/longterm_study_of_market_trends.png
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1. Mental & Spiritual Enlightenment A
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religious tour to Qozhaya Monastery, the Cedars’ forest and Gibran Khalil Gibran Museum Leban - Microsoft Internet DI

. Edit View Favorites Tools Help
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HOME SKI RESORT

Learn more about...

Sites to visit:

Qozhavya Monastery
Cedars' Forest

Gibran Khalil Gibran Museum

= Online security

= Yisa requirements
» Booking conditions
= Convert currency
» Need help? Call

+961.70.103222
or email us

SKIMZAARCOM

Ll\.."E HELP UNAVAILABLE leave note WEATHER PICTURES WEBRCA

=

SKIING BOOKING ACTIVITIES & TOURS CONTACT

The Gozhaya Monastery, or the Monastery of Saint Anthony the Great, has special significance for both Christians and
Muslims. Besides the Monastery, you will get to see the cave, the museum, the library and other important sites. Later,
you will explore The "Cedars of the Lord" reserve, which constitutes what remains of Lebanon's once vast cedar forest
mentioned in the Old Testament. Last, you will visit the famous Gibran Khalil Gibran Museum. it was formerly a hermitage
and monastery purchased by Gibran. He is entombed there, and the museum houses many of his paintings and drawings
and personal effegts.w

Trip itinerane

- Departure from hotel at Sh00
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2. Environmental Awareness

ASPEN 'SNOWMASS
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MEN WOMEN KIDS  CUSTOMBOOTS  HOLIDAYGIFTS  TIMBERLAND PRO®  OUTDOOR PERFORMANCE

Every Timberland shoebox now carries a nutrition label So you know
exactly what went into making the shoes you put on your feet

BECAUSE WE'RE AN Our Footprint Notre Empreinte

OUTDDOR BRAND, WE HAVE AN AVERAGE 16 CUBIC FOOT

A STRONG COMMITMENT Environmental Impact Impact sur I'environnement REFRIGERATOR USES

T0 ENVIRONMENTAL < - 17.4 KWH PER DAY

STEWARDSHIP. OUR Energy to Produce: (per pair)* 3.1 kWh

EFFORTS ARE FOCUSED Energie utilisée (par paire)* 3.1 kWh

ON ENERGY, CHEMICALS, Renewabi» energy (Timberland-owned facilities): 5% ::l?;;QEE;EESHE[;‘J;S”:)E;%TQZB

AND RESOURCES- AREAS é . . ;

THAT MOST AFFECT OUR Lenergie #nouvelable (sites appartenant 4 Timberland) : 5% EMPLOYEES SERVED IN 2005

COMPANY'S FOOTPRINT. Community Impact Impact sur la communauteé WE OFFER OUR EMPLOYEES

Hours served in our communities: 119 776 RETA IS & T 18

THROUGH OUR CODE OF H;nnl.nr.c total d’heures données : : 119'778 / bes AL LU BLIE
e : i’ IN LINE WITH DUR MISSION

CONDUCT, WE WORK WiTH % of factuTies assessed against code of conduct:® 100% T0 EQUIP PEOPLE TD MAKE THEIR

SUPPLIERS TO ENSURE % d'usinesévaluées pour leur conformité au code de conduite :* 100% DIFFERENCE IN THE WORLD.

THAT OUR PRODUCTS ARE . 200 2t

MADE IN WORKPLACES Child labor:* 0%

THAT ARE FAIR, SAFE, AND Main-d'oeuvre enfantine :* B — ALWAYS THE SAME - ZERO.

NON-DISCRIMINATORY. TR
Manufactured Fabriqué a

WHERE IN THE WORLD 0Si Vietnarp, Vietnam 0S| Vietnam, Vietnam
THE SHOES WERE MADE. * FimmesBased on global footwear production for 2005
FACTORY LIST.  informations fondées sur production totale de chaussures 8 2005
————————————————————————————————————————————
FOR MORE INFORMATION VISIT WWW.TIMBERLAND.COM/CSRREPORT
POUR PLUS D'INFORMATIONS : WWW.TIMBERLAND.COM/CSRREPORTY




g 3. Health Consciousness
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ested Butte Mountain Resort | Massage Therapy - Microsoft Internet Explorer ;LI

Edit View Favorites Tools Help

Back ~ Q e @ @ Ch‘):)Search *Fevorites @‘ [3' :—% . r LJ ﬂ ";‘

S5 @ http:ffwww,skich,comfpage. php?pname=partner/detaildseason=winter&section=activities&partner_id=125

Vo

Plan Your Trip | The Mountair  Tickers & Passes | Lessons & Rentals | Things to Do The Town | Groups & Meetings | Real Estare

Calendar of Events
Adventure Scene
Activities
Dining & Nightlife Elevation Hotel
{ Shopping & Services Spa
Mt. Crested
Butte, CO 81225

Massage Therapy

= (800) 810-
SHNOWY

MNeed a vacation from your vacation? Experience a revitalizing
massage with a cetified massage therapist at the Elevation Hotel Spa
or the Wildflower Spa. Spend the day relaxing with specialized
technigues that include Swedish relaxation, neuro-muscular and
trigger point therapy, and pre- and post-sports massage. All methods
are a greatway to increase circulation, relieve stress, and enhance
your mountain vacation.

SieMap i AboutUs | ContactUs

Book Your Trip
Lifts Car Events
Air Equipment Spa
Lodging Activities Shuttle
Check In: Nights:

I | -

Check Out:

[ &

Adults: Children:

‘Go

Modify Existing Itinerary
Or Call 1-800-810-SHOW



4. Safety and Security

©IOrGina | Attist
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Reproduction rights obtainable from™
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“No broken bones. You're lucky, looks
like the tree helped break your fall.”










5. Customization & Control
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A!lure

Hatels'and Resorts :

Life 'is @ gai’ngﬂ'Calme play it

76.9458 '+ www.allure e's.or:'s‘con‘:
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- Orchestrate Your
+ Next Adventure

VAST

VIRTUOSO ACTIVE & SPECIALTY TRAVEL
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Control




6. Convenience and Speed

What are you doing to save time?

Lat quixi do what you don't have time 10 do. Raach us by phone or on the wob and our live helpors will shop onling
for you, give you mavie times; directions of connect you 10 the people you need o teach. Help Is standing by.

www.quixl.com




Average Vacation Days Earned

Vacation deprivation

45 - Average
number of
1 vacation days
35 left untaken:
30 - Avg.=4 Avg.=2
25
20
s —u -

U.S. Australia

Source: Expedia.com’s
May 2006 Vacation
Deprivation Survey

Canada Great Germany France
Britain

Country




Blurring of
Seamless travel business/leisure travel

rjmagine Bangkok
as only a
~non-stop flight away. |

Here's the good news. Come spring, that will become a reality. We will be introducing
direct, non-stop flights from New York to Bangkok on our brand new Airbus A-340-500.
It will be the only non-stop New York-Bangkok service and the fastest to South-east Asia of
any other airline. In the meantime, you can catch our fastest service to Bangkok from
Los Angeles with a quick stopover in Osaka.

A STAR

For reservations, please call 1-877-THALAIR




/. Authenticity

WHAT CONSUMERS REALLY WANT

z. )




[ast-chance tourism

NICHOI SON FREEMAN
THE

BUCKET LisT




ise Morth Expeditions, Arctic Cruises, Authentic - Microsoft Internet Explorer - ||

Edit  Wiew Fawvorites Tools  Help

Back - O r @ @ \{b|pﬁearch "I'i\-\'f‘Favurites @I| Bv % @ - |_J ﬁ ..ﬂ

2hy IE hikkp s e, cruisenaorthexpeditions, comhomepage, aspxFarea=expeditionsfsection=haffin J . Go | Lin
© Francais
Home  Arctic xpedition | Merchandise Contact
(=
Mewfoundland Labrador Morth  Arctic Explorer  Baffin Adventure The High Arctic Something Important
& Labrador for Everyone Information

“View printable version

{ View Map } [ Departures & Prices J

Car "Bafiin Adventure” expeditions spend mare time at uninhabited landing sites, including Mational and
Territorial Parks. We explore this remote and exotic landscape with our go-amewhere zodiac landing craft.

These are expedition cruises in the truest sense of the word. Ifyou like to know where you'll start and end, bhut are
weilling to let nature call the shots in between, then our Baffin Adventure itineraries are justwhat vou're looking far.
Seaice inJuly can bevery unpredictable. The ice has broken up but not vet melted, and it may drift in to cover vast
areas. This is great forwildlife sightings but not o great ifyou're on a set schedule and need to get =ome place
in a hurry. Far this reason, aur expeditions may head narth up the Baffin lsland coast, orwest to Cape Dorset.
Either way we will be making remote landings to explore our surroundings, and using all eyes to hunt forwildlifie
in their natural hahitats.

CRUISE

5 GREEM LIST .

HOROREE

EXPEDIMIONS INC.

e ‘ ‘ I_ I_ I_ I_ I_ | Internet







Customer service will increasingly
outweigh price as a key differentiator

100% -

=
o 80% -
—
c
DL 60% -
(¢D)
| -
N
> 40% -
=
©
> 20% -
—

O% —p— T T T

Very Dissatisfied Neither Satisfied Very
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9. Value for money




'~ GAS CARD
Click here

DELUXEROOM




‘Everyone

copper, ‘Deserves
mountain cA Snow ‘Day

G Woodward  Directi

End Mountain Monogamy for the Easy Price of $38!

Ride Something New
End Mountain Monogamy and Come Get Some!

Eguipment

There's no guestion of loyalty here. It's just a day riding a mountain with easier access, free
parking and fewer crowds. Any season pass holder worldwide: Sneak over to Copper Mountain Start Date:
for a day and pick up the Swinger's Pass for the easy price of $39] Get to Guest Services or to

the Ticket Windows of Copper Mountain to purchase this sexy deal. Days:

Also, when you swing over to Copper, don't forget to flash your Swinger's Sticker for 10% off in

all Copper operated food & beverage locations! End Date:

This product cannot be purchased online.
Adults:

Don't have a pass to anywhere? Check out the High Four. Children:






10. Experiences




“Experience Caching”




- Cutting through the clutter to reach
skiers

gcNews.com


http://www.freakingnews.com/Zap-Extreme-Ski-Pictures-40243.asp
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1. Be creative with traditional media

™




Especially when it comes to unbelievable

terrain, incredible snow, uncrowded slopes

and spectacular sc E: Ski Monta

or log on to skimt.com.




(Mammoth, California

A guide to creatures found above California’s Biggest Playground

BIRDS -MAMMOT

Spotted Chickadee

The babitat of this warm-blooded creature

extenids from the bowls to the pipes. It exbibity

Searleis bebavior. Her spine is in fact bigger
than many of ber male counterparts,

i / Yellow-Belly Piper

Indigencus to balf-pipes and rails, Witk
its bright coloving, this creature is eary to
spot. It often thows off to attract a mate.

Sierra Backscratcher
The creature exhibits soild flight patterns.
While not fully domesticated, it does perform
an assortment of unminal tricks.

\

Little Jib Jabber

While this young skier bas mot yet reached ity
skiing maturity, its bigh-pitched pubeicent
shriek can be beard for miles

W Black Diamondback

A This local, aggressive, bird is found zipping
arsund the upper regions of the mountain,

often dropping inta steep chutes, They are

elusive but leave perfect tracks,

Naked Pale Aler

This sactal bird is wiually found on warm
sunny days and weekends. It maintains a
consistent body temperature by dipping its
manth in froity nectar,

Big Eyed Blur

8  This creature travels dvonbill at bigh
speeds. Its Reen exesight enables it to 1pot
gates, turns, jumps and the sccasional gaper.

White-Tailed Yard Saler

Divcovered in tervain above ity ability,
Its dict consists of eating inow througbout
the season and well into spring.

Red-Billed Shredder

Despite its partial camonfluge, 1his creature can be casily
spatted, While it does possess an acute sense of bearing, it
is often obliviaws to its immediate swrroundings.

California Winged Cougar

Attractive, But dangerous. It alsways mating
seayon for this furry creature that enjoys shaking
ber tail feather.

/

Long Haired Knee-Dropper

When not in flight, thit creature is
commonly obrerved nesting in old wans
along the Eastern Sierra. It lives om a
steady diet of granola.
” Ten-Toed Floater

Native to deep perader, this carly river gracefully
sails through the mow. It returns svery year for the
400 inch mowfall and stays throughout the season.

)

-

Western Flipper

Thie cold-blooded creature needs lots of wir to

perform the double-cork 9, Its habitat includes

Tibletops, Gaps and Hips A weso species that is now commonly found flying to and from Mammoth, It originates from Los Angeles,
Portlund, Rens, Seattle and San Jose and migrates daily starting December 17, 2009,

Horizon Air

- Mammoth..

<R PLAY BIG
' L frde,




Airola, Switzerland




Israel

/3 YouTube - israel tourism commerdial - Microsoft Internet Explorer =18 x|
File Edit View Favorites Tools Help ’ ,','
. = e ) 7S50 5 p
O - © - 1x) B (] Do S @3- 2 @ - JE
Address |.g’] http:/fyoutube.comfwatch?v=pNk8kgdtRGE _vJ Go | Links >
J 8% RoboForm ~ ’Search j 35 Logins ~ 33 (passcards) | & Setup Form Filing ‘ sdsave €2 Generate [x/
‘ :
Y0u Tuhe Sign Up | My Account | History | Help | LoglIn | Site: @
Broadcast Yourself™ Videos Categories Channels Community &) Upload
| Search | poered Google'
| N
. .
1
% YouTube is now in Canada!
israel tourism commercial
From: Tipeks
Joined: 1 yesar ago
Videos: 15
> About This Video o
why israel didnt make it to the world cup
cool ... (more)
Added: July 09, 2006
Embed
| ct width="425" height="255"><param name="movie" value="http:
> More From: Tipeks
V Related Videos Display: 55 &8
[ B Israeli Tourism Commercial =
00:43 From: jbrief
Views: 27,503
Israel Commercial
& o § — _‘!‘ ‘.“l = 00:42 Fro rtichlonkev0
| Views: 16,85%
3 Share W Favorite =] Add to Playlists §@ Flag e
. . 00:29 Fi : bi
Rate: % % % % Views: 19,567 e
41 ratings : 38,575
Comments: 21 Favorited: 77 times  Honors: 0  Links: 5 israel tourism Promo
Comments & Responses Post a video response
Show: Help
‘ el |
[&] http:/fyoutube.com/signup [T T T T [@mntenet
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WIN A DREAM VACATION
TO WHISTLER, CANADA.

Plus win instant bbbt

prizes too! FIRE oot

ADD whistier to your
Biuetosth name

WAITto see 11 you're

Hypertig

(YES, IT'S THAT EASY.)

Dotaled Iistroctions: STEP 1. ACtNTS (1113-5d or Elsstacth o8 iout Jone, - 2 90 ouT e and ook %or Cannectuty, iiia-saf, EIstoaty,
Vptone’ wr silar. STEP 2. Poinl tha Intarod port at s Ights. ¥ aseg Bhakel, wab 2o T phots b ‘G saudy nd hekd wxr D
Ighis. ALE WhisBar 10 your Ehstaoth narea. I astod for 3 e cads entwr CCH1. Barkorh nioy ko up 31 sacand: o connset b pear phasa.
STEP ). Wt o racohs 183 contant - 193 Hghts wil change caloet Yo 1oy Rawe D prass Wccapt of s 1 asied Fusing Infrassd movs sway
anlywin 106 1ights an sl rod again STEP4. T 330 If 1o 3ra 3 Winrict, chack 100, \Talary a1 Fankas' STEP & Chaxk marcodi m e
weba s b 1RaE your i 57 Usk 16 Nakiite K 3 chancs D T grand s

Vizit dreamskivacation.co.uk
o win the Grand Prize.

T,

wrly
ol l #A | wHSTLER

—




# 171 nto I WAL
W 2NN

l | TRYVANN



http://adoholik.com/wp-content/uploads/2010/03/mammoth_mountain_ski.jpg

The Brief

directski.com asked us to create an ambient campaign
to promote their winter ski holidays reaching their
target market in an untraditional way.

The Idea

We developed a windscreen flyer and targeted the
carparks of dry ski slopes and holiday expos. We also
targeted urban streets near adventure sports and ski
shops. We placed theses flyers on the windscreens
for a week at the start of winter. In the morning the
frosted/snowed upon windscreens would become
like ski slopes. In approaching the vehicle, the image
of the skier, which was die cut and bent at an angle,
would appear to be skiing down the windscreen.
Encouraging the person to engage with it by picking
it up to investigate.




X SILVERSTAR_

my mountain

PLAN YOUR TRIP

MOUNTAIN INFO

ACTIVITIES / EVENTS

EMPLOYMENT
OPPORTUNITIES

Invitation to Gallery Odin
Nov 14

Silver Star welcomes Nordic
athletes
Nov 2

News Snow Snow Base

SNOWSPORT SCHOOL

Gilks
Temp.

WEB SPECIALS




: 2. Use Social Media

»Mowcast %liddler —
blip.tv _ kyte flickr- w B
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www vailresorts.com

NEWSROOM HOME

News

Story ldeas
Fact Sheet
Multimedia
Social Media/Blog
Media Visits
Enwironmental
Summer
Internaticnal
PR Contacts
In The Hews

“OAR~MmE

e & *

Mountain
Wail
Beaver Creek
Breckenridge
Keystone
Heawvenly

Lodging & Hospitality
RockResors
ail Rezorts Hospitality
Grand Teton Lodge

™ - |F

VAILRESORTS

/el VAIL

Wail Resorts Corporate =

Vail Resorts Congratulates Olympic Champion Lindsey Vonn and Celebrates Gold & Silver
Medals for the U.5. Women in Olympic Downhill

17 February 2010

Tags:

@ BEAVER CREEK

Social Media/Blog =

lindsey vonn vail resorts vail skiing

B BRECKENRIDGE

Vail Resorts CEQ sets the record straight on Summit Daily column

10 December 2009

] SHRRE o™ %0 87

Vail Resorts CEQ sets the record straight about Summit Daily column

10 December 2009

e =10 T=1=]1 E EreW )

% KEYSTONE

M Login

M Register
¥ Forgot Password
M Email Alerts

M FES Feeds

M Advanced Search

Q? HEAVEMNLY

Vail Resorts Tweets

Wail Daily's editor Don Rogers:
"Perfect marning at

Beay" (@beavercreekmitn):
hitp:bit lybSmnVi 2 days ago
@RickHackett 19" was the
largest one-day snowfall for the
manth of April in the past
decade! Hope you enjoyed it. 2

days ago

@daves_32 @vailmtn just
announced expanded terrain
offering for last week of seasaon
(closes 4M18): hitp.ibit lyonDpcT

4 days ago

follow VailResontsMEWS an
Twitter =

Vail Resorts Blog

Recent Postings:

Last Day of Summer = Colorado
Snow

Tis the season

F et mrom o T e e b C el g v T g g b
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3. Generate media exposure

Position Vacant:

__Island Caretaker

« Six-month contract AUDS 150,000 packoge
* Living on Honilton lskand, Ausiralio

+ Get the full job description here

THE BEST JOB




HOME CALENDAR THE CONTEST

Home Archive Contact EY Subscribe Login

Good friends, great food and a headlamp!

By Snow Bum, Admin 8. March 2010 0

Since | arrived here in Sun Peaks I've joined various activities that the resort offers
besides skiing. They were all breathtakingly fun — dog sledding, wine tasting,
snowshoeing... and that just names a few!

Last Thursday | joined the Fondue Dinner and Evening Descent Swhich takes place
every Thursday at sunset. It was one activity | hadn't yet joined and | cannot believe |

waited this Iong! Fondue matches perfectly with the winter season, as there is no
hetter wav nf nettinn tnnether with friende arotnind a table tn eninv thic fiin and

e 2fnnrRc

ABOUT SUN PEAKS SPONSORS

Find uson

Facebook

You Tube -

Filter by APML

1971 1984 Accommodation
Alaskan Husky Adventures Aspen
Aspen Extreme Austrian Ski
Team Bear Country Lodging
Birthday Blue River Brazil Bridge
Gate Brie Cahilty Lodge Cariboo
Create Cross Country Skiing
Culinary Delta Residences Delta
Sun Peaks Disabled Skiers


http://www.snowbumcanada.com/home.aspx
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Be ‘media friendly’

< Screenlof2 ~

WELCOME TO

Wail @ %o
3 KEYSTONE

COLORADO

Vil Resorts Press Irip - Canada FAM
Mendzy, ™ March te Fridey, 12* March 2010

Thank you for taking the tims to vizit Vail, Beaver Creel and Keystome. Wa hava plannad what wa hops will b both an afucationsl amd
fum vizit. You will no doubt laave Colorado thinking Vail iz ‘Like nothing on sarth”; Bagver Cresk iz Mot sxactly roushing it' and at
Eayztona, Tt's &l hare'’.

Your contacts whils vou a2 visiting Vail Fasors are:

Ann Gallery — 604-346-9540 cell phomne  agallerv@highviewcommunications. com

May Lilley — 70 380 3529 cell phone MLilley@vailresorts. com

Pat Barrett — 870 470 0775 cell phone PBarrettEvailresorts.com

Plaaza faa] fraa to contact us with any questions of conoems you may havs both during and afber vour visit.

Participating:

Avra Ballin
Joanma Elvas
Laslay Chastarman
Louizz Hudzon
Earan Burhtsin




4. Promote the experience and not the
product

LET NEVADA CAPTURE YOUR HEART

Lake Taboow, Mevada

Whether you snowshoe up the canyon ta get a bird's eye view of the largest zlpine lake in North America, discover an
intimate lakeside bistro, define your perfect shopping experience, snowmobile up 10,000 feet of unspoiled terrain in
the Ruby Mountains or enjoy the bounty of Lake Tahoe's 18 world-class ski resorts - all of which take place in more
than 300 inches of snow and 300 days of sunshine annually - you too will find Nevada capturing your heart.

Plan your Winter Getaway at TravelNevada.com and
order your FREE Nevada Visitor's Package. 800.NEVADA.8
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To stay on top of our game.....
® Be sensitive to the changing
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experiences delivered with

exceptional service quality L
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® Use innovative ways to
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communicate those

experiences
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shudson@hrsm.sc.edu




