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— ... competitiveness poI|C|es and strategies; and { , =

stakeholders and academia to give guide in buﬂdlng and strengthening tpunsm |

(c) To build synergies and strategic alignments in the harmonlzanon of lhe related
activities of the Secretariat as well as other collaborating organuzaﬂons/enﬂﬂes in-order

to ensureemsustency and.ponsensmslame dellvery of the outpLLts and Teinforce the
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Operational definitions used
in the tourism value chain (task commenced during CTC mandate of 2013-2015)

-~ | Tourism destination

Destination management/marketing organization (DMO)

Tourism product

Tourism value chain
Quality of atourism destination

Innovation in tourism

Competitiveness of atourism destination
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http://cf.cdn.unwto.org/sites/all/files/pdf/9789284420858.pdf
http://cf.cdn.unwto.org/sites/all/files/pdf/a22_resolutions_en.pdf
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Cultural tourism

Ecotourism

Rural tourism
Adventure tourism
Health tourism

i Wellness tourism

Medlcal tourism

Operatlonal definitions
on tourism types

Business tourism (related to the meetings
industry)

Gastronomy tourism

Coastal, maritime and inland water tourism
Urban/city tourism
Mountain tourism

Education tourism

Sports tourism



Report of the Work of the CTC 2015-2019
CTC Outputs (II)

 |dentification of key quantitative and qualitative
factors for “tourism competitiveness” under two
categories™:
1) governance, management and market dynamics,
and .
) destination appeal, attractors, products and

supply

* List of factors for tourism competitiveness included in document A/22/10(1)(a) rev.1 - Annex Il.A: CTC available in:


http://cf.cdn.unwto.org/sites/all/files/pdf/a22_10_i_a_implementation_of_the_general_programme_of_work_for_2016-2017_rev.1._en_final.pdf
http://cf.cdn.unwto.org/sites/all/files/pdf/a22_10_i_a_implementation_of_the_general_programme_of_work_for_2016-2017_rev.1._en_final.pdf
http://cf.cdn.unwto.org/sites/all/files/pdf/a22_10_i_a_implementation_of_the_general_programme_of_work_for_2016-2017_rev.1._en_final.pdf
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