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QR code

Augmented reality

360° videos and Virtual Tour

Artificial Intelligence: chatbots

Robotics

Brain-computer Interface

Biometrics

Virtual Reality

Holograms

Multi-touch surfaces

Beacon - NFC

Roberta Garibaldi



ADVANTAGES OF TECHNOLOGIES
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2. ALLOW A GREATER
CUSTOMIZATION OF THE
EXPERIENCE

3. HELP TO CREATE ENGAGING
AND IMMERSIVE EXPERIENCES

1. HAVE NO SPACE AND TIME
BOUNDARIES
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5. FACILITATE STORYTELLING *‘m 6. FACILITATE EDUTAINMENT

[

’

8. CAN BECOME AN
EXPERIENCE THEMSELVES
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Esequi in successione le fasi della
vinificazione! Confrolla i risultati

del tuo lavoro cliccando su
- '‘Dequstazione’.
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Roberta Garibaldi
Professor at the University of Bergamo
World Food Travel Association

Member of the Advisory Board of the World Gastronomy
Institute

Author of the Report on Gastronomy Tourism in Italy

www.robertagaribaldi.it

info@robertagaribaldi.it
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