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Sparush Fine Wines

Going Digital

The challenge of bringing wine closer to hew
consumers through the uses of social technology
and digital marketing

MIKEL SAEZ DE VICUNA | Chile, December 2019



TECHNICAL DATA

Varietals 95% Tempranillo, 5% Gr
Vine Age 40 Years on Average
Fermentaton Temperature 270

Fermentaton & Maceration Period 21 Days

Barrel Composition French & Amernican Oak
Barrel Age 2 Years Old

Time in Barrel 18 Months

Time in Bottle Minimum 12 Months
Alcohol content (vol) 14,5% vaol

Acidity total {gr/l) 5,69g/L

pH 3.42

S0Z free (mg/l) 62mg/l

Residual sugar {gr/l)

Suggested serving temperature 16-18"C

TASTING NOTES

7> A deep cherry-red wine with a r
high depth.

se. Aromas of black fruit and fruit
Pa A long retro nasal sensation, that
the palate. Elegant and silky.
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meats such as chicken and rturkey,
vegetable dishes, rice, tapas and ser
ch




: 7‘5{ ,
R
» ‘.




. HELP!

Why do we end up making
wine look so boring?
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New Generations, New Habits




WHO IS GEN Z? Post Millenials, born after 9/11

Generation Z is already
killing Facebook, and 6
more industries could be
next

Rachel Premack
May 29, 2018 | 7.563 AMET




GEN Z Shopping habits

.
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4 \ have made purchases

prefer
06% ECOMMERCE o because of content
W9%6%| over shopping o shared by influencers

in stores

How they pick the brands they buy from:

Price s0 15%
use t_heir
Shared values 18% F:}?ﬁ;ﬁrE}IEgﬁ
8 hours
Social media presence 9% -
QOO

Friends' influence 7% - @ @ @ @
A DAY

Other 6% -

Source: Business Insider



Result: Online + Cheap + Fast + Ratings= aMaZON

Welcome to

Artisan wines from Napa V3
Washington State, and my ,

Now shipping to 12 states & D.C. [Nl

>Shop all wine




Wine drinking population by generation 2000-2015

B Millennial o GenX W Baby Boomer B Oider

45%
42%

33%

2000 2005 2010

Source: WMC-ORC segmentation survey (June 2015)




. GEN Z: New Wine drinking profiles

55% HEDONIST @ o .
18% TRENDY “
17% TERROIRIST

% EXPLORER
3% CO LLECTOR | Beer Spirits Wine

‘ 33% i ]2%
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Soda Energy
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. GEN Z: Highly risk averse

www.vice.com

Gen ZlIs Too Busy 6 3
to Drink or Do 5 5 % %

Stopped Have never
Drugs - VICE drinking taken drugs
alcohol
Have tried alcohol Have had sex Have a driver s license

100%
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The Telegraph

News Politics Sport Business Money Opinion Tech Life

See all Life & Style

A Lifestyle
Blue wine: what does it actually taste like?
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Save 6

Food a.. - Food and drink features

MARKET TRENDS
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BLUE WINE PIONEERS RELEASE
‘UNICORN TEARS' ROSE

Viv&Oak to replace alcohol in rosé
with THC and CBD

By jenny EagIeC),‘
pdated on 19-Nov-2019 at 12:50 GMT
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3rd January, 2019 by Lucy Shaw

Just when you thought wine trends couldn’t get any stranger, blue
wine pioneer Gik Live has launched an iridescent pink rosé allegedly

made “with unicorn tears”.
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Viv&Oak to launch two cannabis rosé wines. Photo: Viv&Oak.

@ uk

= delish

We earn a commission for products purchased through some links in this article.

The Best Non-Alcoholic

Wines
Not bad, not bad at all...

by MARIANNA GOULD 15/11/2019

LOW ALCOROL
(1BERNET TEMPRANILLO




COSUMPTION TRENDS

Cocktails

Cannabis
Infused Wines



VOICE ASSISTANT: | want it here and now!

“Alexa, which wine will go
with Spaghetti all'Arrabbiata?”

“You can try pairing it
with red wine”

hartin & Anna Arndorfer
Von Den Terrassen 2011







So what “s next?

MILLENIALS

i
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Cabernet ORGANIC BIODINAMIC GLUTTEN
oae Chardonnay Champagne  Pale Rose FREE DIET VEGAN NO SUGAR

Sagvé%non 25% 40% 42% 0% LOCAL FREE DELIVERY 24H




. IN A NUTSHELL

Millenials: new wine
buyers=> human stories

Gen Z: Need innovation,
new stimuli & attributes

Make it FUN, personal and
be passionate!!

Don "t educate, avoid old-
fashioned snobbish rules
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Spanish Fine Wines
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THANKS!

iMUCHAS GRACIAS!

Mikel Saez de Vicuna
m.saez@araex.com
+34 646631010




