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HELP! 



 



HELP! 

Why do we end up making 

wine look so boring? 



New Generations, New Habits 



WHO IS GEN Z? Post Millenials, born after 9/11 



GEN Z Shopping habits 

How they pick the brands they buy from: 



Result: Online + Cheap + Fast + Ratings = 



Wine drinking population by generation 2000-2015 



GEN Z: New Wine drinking profiles 

55%  HEDONIST 
 

18%  TRENDY 

17%  TERROIRIST 

7%    EXPLORER 

3%    COLLECTOR 



 GEN Z: Highly risk averse 

Have tried alcohol Have had sex Have a driver´s license 

Stopped  

drinking  

alcohol 

55% 
Have never  

taken drugs 

63% 



MARKET TRENDS 



COSUMPTION TRENDS 

0% Vol. Cocktails AR 

VR 

Why 

QR? 

Canned 

Wine 

Cannabis  

Infused Wines 



VOICE ASSISTANT: I want it here and now! 



SOCIAL MEDIA: Purely aspirational content 



So what´s next? 

GEN X MILLENIALS GEN Z 

Chardonnay 

25% 

Cabernet  

Sauvignon 

38% 

Pale Rose 

42% 

Champagne 

40% 

ORGANIC BIODINAMIC GLUTTEN 

FREE DIET VEGAN NO SUGAR 

0% LOCAL FREE DELIVERY 24H 

 



IN A NUTSHELL 

Don´t educate, avoid old-  

fashioned snobbish rules 

Millenials: new wine 

buyers=> human stories 

Gen Z: Need innovation,  

new stimuli & attributes 

 

Make it FUN, personal and  

be passionate!! 



THANKS! 
¡MUCHAS GRACIAS! 

Mikel Sáez de Vicuña  

m.saez@araex.com 

+34 646631010 


