
Above all, modern consumers 

want a human connection. 

 

Marketing is customer 

centric 

 

 

Social Media 

Marketing 

http://www.xkcd.com/256 
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First:  you need a plan 

• SWOT analysis  

• Key point of  

differentiation/usp  

• Target market 

 

 

• If you don’t have these, please stop now 

and come back when you have them!  



The Three Key Steps  

1. Establish Clear Goals for your program 

2. Develop a budget to achieve the goals 

3. Establish clear criteria for measuring 

success 

 

• This is NOT  

different from  

any other  

campaign  

 

 



Which are important? 

You have to ask your customers!!! 

Marketing is customer centric 

 



Current Best Practices 

• Respond to all emails, texts and reviews! 

 



Current Best Practices 

• Create content for all social media 

platforms:   

– Facebook posts: make them memorable 

– Instagram: make them remarkable 

– Twitter Feeds: make them powerful  

– You Tube videos:  make them  moving 

 



And now… 

• A few examples of how you can put these 

ideas into practice 
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Memorable Facebook Post 

National Dog Day  



Remarkable Instagram 



Powerful Twitter  

• remember, jesus was the one who 

spent his last free night on earth 

drinking wine w his friends 

 

• — caitlin white (@harmonicait) August 

25, 2015 

https://twitter.com/harmonicait/status/636036546819457024
https://twitter.com/harmonicait/status/636036546819457024


Provide 

free wi-fi 

 

You 

capture 

emails this 

way.  



Make it 

Easy! 

 

Give them 

something to 

shoot 



Make it 

fun!  



Make it 

part of 

the tour! 
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Make it Memorable 

• Barrel Oak Winery Happy Birchday 
https://www.youtube.com/watch?v=6d9q3EkLZuo 
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GPS Wine Roads 

New Zealand 
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Tailored itineraries:  Vyhnes 



What do their friends say?  

• The good, the bad, and the ugly  

 

• You want to be part of  

this conversation 

 

• You have to make friends 

and be friends with them  

to participate.  



Keys to Success 

• Make it easy, fun and memorable  

• Make it EPIC. 
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CAVEAT: Face time is ALWAYS 

better than FACEBOOK. 


