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FREAMELE

1. The nineteenth joint meeling of the UNWTS Commission for South Asia and the UNWTO
Commission for East Asia and the Pacific was held in Islamabad, Fakistan on 25 April 2007. The
joint meeting was held in conjunciion with the 490 meeling of the UNWTO Commission far South
Asia, the 450 Meefing of the UNWTO Commission for East Asia and the Pacific 2nd the UNWTO
Asia-Pacific Conferance on Low Cost Carrigrs.

2. The meeting was chaired by Pakistan and co-chaired by China. There were forly-seven
participanis represenfing Australia, Cambodia, China, Fiji, India, Indonesia, Islamic Republic of Iran,
Japan, Malaysia, Pakistan, Philippines, Republic of Korea, Sri Lanka, Thailand and Vielnam. The
Associaie Member, Hong Kong 8AR as well as other Member States from Creatia, Egypt, Georgia
and Kazakhslan were also represenled. A lisl of parlicipants is attached.

DECISIONS
ADOPTION OF THE AGENDA
Agenda item 1 (document CSAICAPN BiProv.Ag.)
3 The Secretarial requested that ane more item be added {0 the provisional agenda fo replace

itemn 8. This item woulkd be an update of UNWTO's STEF initiafive which would be presented by the
represeniative of SMY Methedands based in Nepal, Therefora the original item & which was "place
and date of the 20% meeting of the Commission™ an the provigional agenda became item 9 on the
agenda.

d, The provisional agenda was adopted with these medifications and the final agenda of the
meeting is beated on page 2,

COMMUNICATION OF THE CHAIRMAN
Agenda item 2 (document CSAICARH 32

5. Pakistan, the Chairman of the two Commissions thanked the members for granting Fakislan
this valuable cpportunity. The Chairman expressed his satisfaclion that Fakistan's chairmanship of
the mesting of the two commissions had coincidad wilh Visit Pakistan Year, This, he said, would
bring about awareness of Pakistan's tourist producls. He went an to give an averview of Pakistan’s
tourism parformance for the year 2006 and the factors that have contributed pesitively lo this. Finally,
he encouraged fellow member States ko seek areas of cooperation with each other in order to combat
common prablems such as poorly perceived touwristimage and figrce compedition,

COMMUNICATION OF THE CO-CHAIRMAN
Agenda item 3 (document CSA/CAPMO/)

-

&. China, the Co-Chairman of the joint Commission expressed salisfaction al the fast that
taurism in Asiz and the Pacific region had maintzined a sound growth momentum in spite of
unfavourable conditigns such as wars, terronst attacks, increase in fuel prices, health scares and



natural disasters. He went on to praise UNWTO's remarkable role in the development of world
tourism since ifs eslablishment 60 years ago. This has plaved an instrumental rale in UNWTO's
transformation into a specialised agency of the Uniled Mations - & situzlion which has greatiy
enhanced tourism'’s stafus within the international community. He was pariicularly impressad by lhe
Crganization’s achievaments with regard to the ST-EP initiafive, as wall as its commitment ta quality
and excellence which will soon resull in the establishment of the UNWTO Centre of Excellence for
Destinations, He also exprassed the great imporance that China allzches lo its cooperation with
UMWTO and atiributed China’s remarkable progress in the field of tourism 1o this cooperation. Finaliy,
he urged fellow members of the two commissions o reinforce cosperation between themselves
especially in the face of their commen challenges, in order that tourism in Asia and the Pacific region,
which is already on a very good track, will enjoy an even stronger growth.

PRELIMINARY REMARKS BY THE SECRETARY-GENERAL
Agenda ilem 4 (document CSACAPM94)

f. The remarks of the Secretary-General of the World Tourism Crganization, which was
delivered by the Depuly Secretary-General, centred on four major areas: the situation of international
tourism, changes in the structure of the UNWTO Secretarial, the financial situation of the
Organization and the major aciivities planned for 2007.

. Warld tourism consolidated the growth phase it had enered three years back even in the
midst of unfavourable global conditions such as natural disasters, hikas in fuel prices, terrarist attacks
etc. All regions expenenced growdh with Africa leading by 46,1 per cent, followed closely by Asia and
the Pacific with £7.6 per cent. In the region, India's performance was parficularly remarkable (+12 per
cent) doubling thal of China. However, in absolute ferms China received 498 millien infemational
tourist arrivals while India recorded 4.4 million. In fact, China overlook Italy as the fourth most visited
country of the wardd in 2004, and as the host of the Olympic Games in 2008, the probability that it wil
rave up to the third pasiticn is very high,

. The efiects of September 11 on the United States still linger on. lls imane abrozd is il
tarnished by the cloud of insecurity which potential wisitors seem to sense is still hovering.
Consequently, while its arrivals are siill below pre-September-11 levels, ils neighbouring countries
are A0 expefiencing a serfaus dip in their armval figures becauss Americans seem to have kst thair
lewe for fravel.

10, The crises generated by September 11 in addition 1o health scares, political conflicts,
lerronism and nalural dizasiers of these last few vears have let their mark on world tourism. Its
growlh patiemn is now mora moderate, more solid and more responsible, The double digit orowth rate
of 2000 and 2004 is going o be difficult to achieve in the immediate future. Growlh rales for armvals
of 4 per cent a year will now be the norm. Shocks and crizes have become so much a part of
everyday fiving thal governments, busingsses, consumers and international instilutions such as
UNWTO have learnt to anficipate and respond effectively to them. Traveliers are also taking security
concems in their siride and are ireating ihem as just another consideralion when choosing
deslinations.

11. The Crganizafion has seen an increase in its membership over the last few years and this
has resulled in a cormesponding rise in our stalutory obligations and workload. We have increased the
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activitias in our programme of work in response to expectations expressed by our members Slales as
wall as the obligations which stem from our new staius as a specialised agency of the Uniled
Mations. This period has also coincided with the challenge of replacing some very saasoned and
expenenced senicr stafi membars whe are due reliremeanl wilh & younger team which s
professicnally qualified and capable of building an the foundation built by their predecessars, Somea
of these are already on board and others have yet to be recruited with due consideration to
peagraphical balance,

12 Cansequenily, a number of changes have besn made / are planfed o ke made in the
organizational and decision-making structure of the Organization in crder fo reinforce the
IManagement team, fo foster intermal synergies and to ensure beller coordinalion of the activifies of
the programme of wark, The Management Team which usad to be made up of the Secrefary-General
and the Depuly Secrefary-General has been reinforced by the zddition of an Assistant Secretary-
General and a Director of Frogramme and Coordinafion making it a feam of four. Howevar, the main
changes centre on the division and the content of programme achivifies which have boen batter
structurad because of their grouping inta clusters.

13; The good financial sitvation of the Organization for 2006 was boosted by the payment of
contrbution arraars by some countries, voluntary confributions by ofhers and the sale of publications
thraugh UNMWTO's e-library.

14. Major events planned for this year include the Fifth Internztional Forum for Pariamentarians
and Local Authorities, {Tunisia, Juna) immediately after the 80 session of the Executive Council; the
second summit on Toursm and Climale, {lhe technical component shall take place in Switzedand in
Qclober and the ministerial segment shall be held within fhe framework of Waorld Travel Market in
London in Movember). Other events are World Tourism Day celebrations in Sri Lanka on 27
Seplember with the theme “Tourism Opens Doors for Women; the first major conference on Tourism,
Intercultural Dialogue and Religions in Spain at the end of Oclober; and the 17% session of the
General Assembly in Caragena de Indias, Colombia, ram 22-29 November 2007

REGIONAL ACTIVITIES - PROGRESS REFORT ON ACTIVITIES OF THE ORGANIZATION IN
THE REGION
Agenda itemn 5a {Document CEACAPM G153

15.  The Regional Represanlative for Asia and the Pacific furnished the two commissions with
activities the Regional Representation for Asia and the Pacific has underiaken in the region within the
paricd undar review and what it has planned for the immediate fulure.

16.  Within the framework of the World Tourism Organization's programme of work for the
biennium 2005-2007, the Regional Representation for Asia and the Pacific camied out a number of
aclivities which focused on rural and urban tourism, human resources development, sustainzhle
develeomant of kaunsm, tourism markeling and povery alleviation. Meefingz organised under these
themes include the Intemational Rural Forum of Guivang in China, the Seminar on Enhancing the
Role of Tourism in Sodo-Economic Development of Mengolia, the Seminar on Evalualing NTO
Markeling Activities in Kuals Lumpur, the UNWTO Execufive Training Programme o9 Sustainable
Tourism Develoopment held in Seoul, the Tourism Satellite Account Workshop in Kuala Lumpur, the
International Conference on Metropolitan Tourism held in Shanghai and the Workshop on Indicators
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of Sustainable Development of Teursm for Destinations in Lombok (Indonesiz). During this period,
UNWTO also agreed on a non-iraditional indusiry parinership with Tsingdao Brewery Corporation of
China to promaote and develop sustainable and responsible development of tourism especially in the
Azia and the Pacific regicon.

17, In addifion to lhis, the Secretary-General of UNWTO was invited by China National Tourism
Administration to present best tourism city awards 1o three Chinese cifies, namely Dalian, Chengdu
ard Hangzhou. This culminated in the formulation of the fechnical crileria and standards for fhe
selection of best tourism cifies in China - a joint project between CHTA and UNWTO that has baen
on-gaing singe 2001, This was with a view fo eslablishing ways by which the quality of operation of
individual cifies, resorts and othar individual kealiens within China'’s boundaries could be monitored
and improved,

18 The immediale resull of the application and implementation of this besl lourism cilies scheme
is competition among citizs in China sinving for quality and excellence i the development and
management of their tourism products and services. It is serving as a tool 1o harmonise standards of
tourism facilities and services thraughout China and as a benchmark against intermaticnal slandards.
Most significanty, the Besl Tounsm City Scheme is laying the graunds in the region for its integralion
inta the establishment of the Global Cenlre of Excellence for Destinafions that UNWTO is actively
preparing for,

18, Activilies planned for the immediate future include the Regional Workshop on Tourism
satelite Account for Sauth Asian Countries in Colombg, the Weord Teurism Conference in Kuala
Lumpur, the World Tourizm Day celebrations in Colombe, the Metropolitan Tourism Conference in
Busan, (Republic of Korea), the First UNWWTOPATA Toursm Trends and Research Conference in
Guilin {China), the Conference on Sustainable Tourism Management al Heritage Sites in Huangshan
{China} and a regienal sludy on labaur skills,

20. Publications which have been produced within the period under review include fhe Seven
Asian Market Studies and a Study on Low Cost Carriers. The markef studies were he result of an
in-deplh sludy UMWTO underiook on the status of leading Asian outbound markets for Asiz-Pacific
destinations. It was aimed at establishing a clear piclere of the present sieation and the fufure
petential of each of the markels for Asia-Pacific destinations. Seven studies ware caried oul fo
examing the outbound markets of Australia, China, Hong Kong SAR, Indiz, Japan, Republic of Korea
and Thailand. The study on low cosl carriers was a joint project of UNWTC and Hong Kong
Faolytechnic Universily done with the aim to disseminale infarmalion on how low cost carriers have
bacome one of the mast contemparary developments of the lounsm industry in Asia and the Pacific
region. Olher publications include UNWTOs quarterly Asia-Pacific Newslebter and the updaled
Tourism Risk Management - Autheritative Guide for Managing Crizes and Disasters.

TOURISM MARKET TRENDS FOR ASIA AND THE PACIFIC IN 2008
Agenda item 5b (Dacumenl CSATARM1%50)

2% In 2006, international wwurist arivals consclidated the strong results of 2004 and 2005, It grew
by 4.5 par cent ovar the previous year, registerng a record figure of 842 million. In spile of rsks



facing global tourism, such as rising ofl prices, femorsm and health scares, 36 million more
internaticnal tourists travellad in 2006 than in 2005,

22, Asia and the Pacific region was one of the world's best performing regions with B per canl
increase in arrivals. Several destinations in the region registered double-digit growth. These include
Macaa, China {+199%), Hang Kong, China (+20%), Cambodia (+20%) and Malaysia (+16%). A major
factor conlribuling to growth within the region was the expansion of Low Cost Carriers (LCCs) and
impraved direct airling capacity from important scurce markeis such as Europe and {he Middle East.
#2007 also promises o be a good year in spite of concams owvar avian flu,

FRESENTATION ON ACTIVITIES OF UNWTQ REGIONAL SUFPPQRET QFFICE FOR ASIA AND
THE PACIFIC
Agendz ilem 5¢ (Document CSACAPMD5C)

23.  The Commissions were apprissd of the activiies of UNWTO Regional Support Office for Asia
and the Pacific based in Usaka, which aims to promote mutual understanding through intemational
tourism exchange promofions in Asia and the Pacific region, In keeping with UNWTO's 5T-EP
inifiative and the United Nations Millennium Develapment Goals, the Support Qffice endeavourad o
redirect tha attention of Japanese tounsts to develaping countries in arder 1o boost their tourist
arivals and receipts. A national Seminar on Enhancing the Fale of Tourdsm in Socic-ecanamic
Development of Mongolia was organised in Ulaanbaatar in collaboration with the Japanese and
Maongalian governments. The main objective of the Seminar was 1o slrengthen lhe capacity-building
potential of Mangolia in the formulafion and implementation of appropriate pelicies and siralegies for
the enhancement of the role of tourism in socio-economic development. Since its establishment in
1295, the Support Office has organised similar events in Vietnam, Myanmar, Laos, Cambodia and
Banaladesh in collaboration with UNESCAR,

o

COUNTRY REPORTS OW TOURISN PERFORMANCE IN 2006
Agenda iterm 5d (document CSACARME5d)

24, In 2004, International fourist arrivals {0 Australia Iotaled 5.5 million. This meant an increase of
0.6 % over the previous year. The fourists spent 34 14.0 billien while in Australiz which 15 14.7 %
mare than in 2005, Infernaticnal fourist arrvals increased from China {8.2%), Canada (7.0%), Korea
{4.2%), United Kingdom (3.6%), the United States of America [2.2%). and Germany [1.2%). Of the
smaller markets, intemational lourists from India increased (23.1%) up to 83,700 visitors in 2006
alone {compared 1o 2007 estimates). International foursts decreased from sceme key markets
including Taiwan (15.4%), Malaysia {2.5%), Japan {5.0%), Singapore (4.7%;), Thailand (4.2%), Hang
Hong (3.1%), and Mew Zealand [2.1%).

25, One thing Australia did 1o boost ifs intemational fourist zmivals was to launch the Action Plan
for Japanese Townsm: Embracing Change report which encompassed recommendations o
reinvigorate Japanese fourists fo Ausfralia by way of broadening the range of experiences they can
have, Australia also staged the Commonwealth Games in Melboume ard implemented the Ausfralia-
inclia Ministerial Actior Plan and the Mationa! Tourdsm lnvesiment Strafeqy (MTHS). This was maant fo



set infrastructure, investmenl, and policy recommendafions for the Austalian Geovarmment with
regard fo lourism growlh,

26, Ausiralia's curent sfrateqy is o changs intermational consumers from ‘preference to visit
Australia” t» an “intention 1o visit Australia®. Other sirategies include implementing the Australian
Government's Toursm White Paper relating to investments, emerging markels, and domestic
taurism; devaloping the National Read Tounsm Sfraleqy; engaging in Air Services Agreement
negotiations with key markets; cooperating with the Cepartment of Immigration and Citizenship 1o
improve access and efficizncy in visa administration,

27, Cambodia welcomed 1.7 million intermational visitars in 2008 with an increase of 19.59%
over the previous year which generaled lofal fourism receipts of USS1 048 millicn, With ifs tourism
develepment stratagies and the improvemsnt of domestic and infernalional cooperation, the touerism
industry of Cambodia projects a steady annual growth of 25-30% until 2010 and the number of
foreign visitors is esfimated fo increase fo 2.2 milion in 2008 and 3.1 milion in 2010, Cambadia
designed a rectangular tourism development strategy with four pricritized areas, Phnom Penh and its
vicinily, cultural and historical sitzs incfuding Siem Reap Angkor, the coastal zane and norh-zastem
ecelourism areas. Cambodia foouses on sustzinable toursm development anchored in ils rich
cultural and natural heritage, as well as paverly alleviation, sctive and creative promation of tourism,
longer stay of visitors, and diversification of destinations. Important initiatves in Cambedia include an
open-skies policy (also available in overland and waler), facilitation of visa issuance on arrival for
foreign tourists, and the policy of strengthening inter-regicnal tourism, .

2B, China made & remarkablz progress in 2006, s iotal tourism receipts amounted fo USS
112.8 hillion. China aftracted 125 million inbound visitor arivals in the year with an increase of 3.9%
over 2005. More than 49.9 million foreign tourists stayed at least overnight, which increased by 6.6%.
Tourism receipts from forgign exchangs reached USS 34 million. The number of outbound tourists
amcunted o 34.5 billion, with an increase of 11.3%. By May 191 2007, the Chinese govermnment had
granted the approved destination slatus to 132 counfries and regions. Cutbound group rips are also
allywed o operate in 85 countries and ragions.

24, The Beijing 2008 Clympic Games and Shanghai Warld Expa 2010 will provide the greatas
opporlunity for the development of Chingse fourism, The China National Tourism Organization is
planning 1o launch a new promolizn campaign for Shanghai World Expa, while it continues fo
promate “Olympic Games and Tourzm®. Thanks to this campaign, Ching's tourism receipls ane
expecled fo reach USH 47 bilion in 2090, | is expected that this will creaie 10 millien job
opporunities with an average increase of 0.5 million each year,

3, Despite the attempled coup in the year 2000 which caused negative publicity gnd decreased
tourist arrivals substantially, Fiji's campaign to promote and provide discounts proved a success io
regain its tourism numbers. By ra-astablishing the Tourism Action Group (TAG) immediately after the
coup, Fiji was able fo revive its touriem indusiry. Falling from 400,000 visitors in 1999 fo 300,000
visilors in 2000, Fiji has shown great progress by receiving 550,000 visitors in 2005 though it
decreased again to 345,000 visitors in 20086,

3. Fiji Islands Trade and Invesiment Bureau (FTIB) have approved 932 investment orojects
frem January 2005 lo Movember 2006 worth an esfimated $1.8 billion. In addition to lourism projects,
these numbers includs secltors from agriculiure, forestry, educalion, energy, financial senvices,
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fishing, manufacturing, mining, real eslate, fransport, communication, and wholesale and retail).
Howiever, tourism prajecis alone accounied for 40% (373 projects), 84% of the project value (31.1
billian), and 77% of Ihe forecast jobs (17 327},

32, The tourism saclor has staled its goal of a "Billian Dollar” Industry by 2007, The quoted figure
of tourizm expenditurg for 2005 was $722 millkon based on fhe Infernational Visilor Survay {excluding
air licket component); and according fo the Tourism Satellife Accounts current study for 2005, Fiji
has earned $588 million of value-added economic effect and $1,278 million of tofal economic effects).
Thus, Fiji expects that when the corrent TSA study is complete, it is likely to show that Fiji's tounsm
has zlready earnad the counlry 2 billion dellars of felal economic elfect and will reach its target of 3
bilfion dollars if tourism continues ta grow.

33, The Government of Fiji has published its National Export Strategy this year which idenlifies
ourism as one of its Key Exporis and envisions itself as "The Kay Inspirakionsl Deslination in the
Pacific Rim,” Strategies are mostly consistent with its Draft Tourism Development Plan 2007-2015
which intends te develop Fiji's unique product posiion, to increase competitiveness, to suppert and
encourage new lransport linkages for domestic as well as infernational markets, and 10 educate their
workforce,

34, Tourist arrivals to Hong Kong achieved another new record in 2006, 1f reached 25 million
visitors, with an 8% increase from 2006 and tolal expenditure of USE1E.3 billien (HEE1 194 billicn).
WMainland China was slill the largest fourist generator that year with arrivals of 12.5 million which is an
increase of 5.4% from the previous year. Visitors from top leng-haul markets including Europe and
Ausiralasia as well as short-haul markets from South and Southezst Asian counlries graw sleadily
throughout the year, Hong Kong's strategies to improve its tourism include enhancing fourist
aliractions, senvize quality, promction, and cooperation with the Mainland China.

it The Gevernment of Hong Bong (SAR) has been develaping new tounst attractions including
the Hong Kong Disneyland which opened in Ssplember 20035; a show enfiied *A Symphony of
Lights® launched in December 2002 at Victoria Harbour, the Hong Keng Welland Park; and [he
Mgang Ping 360 which is a cable car system on the Lanlau Iskand.

36, Two ofther projecis underway inchede the rencvation of the 20-year-old Ocean Park with TO
aliractions within the period of 2007-2012113. The second is the consiruction of a new cruise terminal
al the site of the old airport with the first berth planned o be commissioned in 2012, These major
projects are expectad to fransform Hong Kong into a leading regional cruise hub,

LY I 20086, part of the promotion strategy of the Hang Kong Tourism Board (HKTE) was 1o hald
mega events such as the Infemational Chiness MNaw Year Parade, Hong Kong Shopping Festival,
and Best of Bezst Culinary Award. Due 1o the successful resulls of last year's mega evenls, the HKTE
will continua to launch similar mega events in 2007, They will also continue to target family visitors,
business, and young exesuiives to stimulate growth in fourist arrivals and spending.

34. Hong Kong made efforts to improve its service quality by establishing fhe Cuslity Tourism
Services Scheme, the Tourst Guide Accreditation System, and the "14-Day 100 Percent Refund
Guarantes Scheme" which ensures that fravel agents and retailers provide full refund to group four
visilors for purchasas made during their shopping activites if arranged by the travel agents,



39, Hong Keng's olher slralegy is to establish close cooperation with Mainland China due to its
keation and close proximity. Initiztives include develsping and promoting mulii-destination lineraries
and conducting joint overseas promoation with Mainland China. In view of the excellen! performance
of the Mainland market, Hong Kong & anlicipating a healthy growth for the year 2007,

40, India recorded an impressive growth rate of 13% in 2006 over the pravigus vear,
International tourist arivals amounted fo 4.43 milion as compared o 3.%2 million in 2005. Foreign
gxchange eamings alsc grew by 14.5%. From only US3 & 731 million in 2005, il grew 1o US36,569
millizn in 2006, The Tourism Satellite Account (TSA) research results show that fourism in India has
contribuled 5.580% of the country's GOP and has generated up to 8.23% of ifs direct and indirect
employment.

41, To promote India, the Minisiry of Tourism has launched infegrated Intermational Media
Campaigns covering its leading markets such as Europe, the 5. and Canada, Australia, the Far
East, and the Asia Pacific region. The campaign s aimed at promofing India as a must-ses
destination, by converting il inte a destinzgtion for 365 days a year. One of the new specialized
thermas was 'Chasing the Mensoon' largeted for markets in west Asia. Domestic campaigns arz also
baing dene by the ministry but with a focus on cullure and natural beauty of different regions, pilgrim
sites, and new tourism products such as adventure and rural fourism. These campaigns also aim 1o
highlight the 150* year of Indias Freedom Strugale. Ancther focus was the promotion of sustainable
and responsible fourism by launching Social Awarenass Campaigns such &s those agzinst garbage
and graffiti on monuments, Othar campaigns launched this year were Pilgimage in World Herifage
Sites 1o calebrate the 2550 years of Mahzparinirvana of Lord Buddha as well as Yoga and Wellnass.

47, Madical Tourism, Rural Toursm, Cruise Tourism, and MICE fourism have also besn
prosmoled as naw products. As of now, 102 rural fourism infrasiructure projects are underway and
capacity building programs for 43 roral tourism sites have been staried, As for the development of
adventure taurism, the Ministry has issued a set of safety guidelines for land, air, and water based
aciivities.

43 These promotions have eamed India several awards including wvarous internaticnal
reognitions such as the Warlds Leading Responsible Tourism Project for Endogenous Tourism
Project by World Travel Awards and the Eurc Effies Award for its “Incredible India” campaign. The
Assoclation of Brilish Travel Agency has ranked the country as Mumber 1 amongst S0 lop holiday
destinations for 2004, India has alzo been elected fo represant South Asfa an the Executive Council
of UNWTO,

44, The Minisiry has allocated about USS425 million (Rs.1,925.00 crore) for 1,113 tourism
schemes throughout the country and USEI12 milion (Rs.B800.44) for 24 projects to improve
infrastructural facilities at tourism siles with emphasis on Buddhist Circuit, Hampi, Mahabalipuram,
Attari-Wagah Border, and the Norh East. The Government has also launched a revised schemea to
promote karge revenue generaling projects dug to the Commonwealth Gamas in July 2007,

45, To meet the rising demand of accommodafion, India has approved 146 new hotel projects
providing a iotal of 12,622 rooms, With new investment laws allowing foreign investors to repatriate
profit up fo 100%, many proposals hava been submitied for new projects. Recenlly, proposals of 29
Foreign Technical Collaborations (FTC) and 20 Foreign Direct Invesiments (FDI) have been
approved by the govemment. To anticipale emply rocms, the Ministry of Tourism iniroduced
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"Incredible India Bed and Breakfast Establishment’ scheme with varous house cwners at afferdabls
raies. This way, the minisiny alzo aims to give fourists the opportunity to experience Indian culfure by
staying with Indian familigs in local homes,

46, India has bean developing s fransportation infrastructure including the uparading of roads
leading fo World Heritage Sites and [he infraduction of tourist teains in public private partnarship. With
regard o immigration, India has initisted the issuance of a long term visa up to 510 years to every
tourist from selected counfries. To ensure quick immigrstion clearance for founsis, Advance
Passenger Information System has also been introduced in 2l Air Indiz flights frem vanows locations
io Delhi,

a7, International tourism in Indenesia has grown significantly despite the Asian Tsunamiin 2004
and the Bali bambing in 2008, In fact, tourism in Indonesia almost reached its best-ever foursm year
in 2005, However, the bombing in Bali which occurred late in 2005 and the fears of ird ilu decreased
infernational tourist arrivals by 6% from 2004 to 2005, Domestic tourism nevertheless confinued fo
grow during Lhat perod and is estimated at 112.7 million, which is a 1.28% incraase in 2004, By 2005
over § million foreign travellers entered the couniry and even domestic travellers reached 213.3
millicn, which is an increase of 5.2% from the previcus year. Unforfunately, natural catasirophes
accurred again in 2006, An earhquake hif Yogyakarta in Jung 2006 which made the government
revise its target 1o anly 5-5.5 million vigitors,

48 A large number of Indonesia's foreign market declined in 2005, However, the Retherlands
which is one of Indonesia’s lop markels ramained a slable tourist ganerator throughout 2006, The UK
also remained a dynamic market due 1o its lower fares which was made possible by the intreduction
of low cost camers betwean 1he fwo countries. Indonesig also attracled more fourists farm India,
Malayzia, the Philippines, Thailand, South Korea, and China.

44, Despite the bombing at the end of 2005, at the “Island of the Gods®, Bali remains Indonesia’s
favourite destination for intermational tourists with a market share of 22.1% of fofal arivals fo the
cauntry, Top markets for Bali are Japan {62.6% out of ifs fofal number of armivals info Indonesia),
Australia (62.3%), Taiwan (60.9%), and Europe [52.1%).

Market shares of international tourists to Indonesia in 2006 show Bali as the most visited provinge
with 43.58% followed by Jakarla (23.13%), Riau (13.29), East Java (3.71%), Central JavalYogyakara
{2.54%), Lombak {2.32%), West Java [3.5%), North Sumalera 2.86%, and the rest of the 25
orovinces up io 5.07%.

50, Indonesia recorded a downtum of total infemafional tourist receipts from US34.52 billicn in
2005 to only USH4400.5 Bilion in 2006, Howsaver, spending per visit showed a slight increase from
25904 fo USED3 per visi per person, Average length of stay also increased from 8,05 days to 2.09
days per visit. In addition, revenues of demestic lourism grew to USE8.8 billion [Rp8d billion} which is
an B.5% increase from 2005.

51, Indonesia's current strategies include strengthening its image after the continuous
calastrophes, promote new destinations, aliract new markels, and simplify travel to Indonasia, This
year, Indonesia has iaken the iniiative fo issue visa on amivals o 52 counlries including the US,
Ausiralia, Japan, Korea, Ching, and most European countries. Up fo 11 couniries including Brunei
Darussalam, Chile, Hong Kong, Morecoo, and Pem do nof need a visa when staying far less than 30
censeculive days, Another initiave still under sludy is the possibility of giving free visas fo 40
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couniries all with the aim of slimulaling its international lourism. Despile the nalural disssters that
occurred in recent years, Indonesia is eptimistic in s full recovery by 2007 and fo reach its 1arget of &
rmillian.

52 Under the 20-year perspective plan called "Vision 2025° Iran is planning fo develop iis
tourism indusiry in arder o achieve national gosls of promoting lran's culture and civilization and
introducing it fo the world. 'Wilh this plzn it also infends to boost economic prosperily by availing of
increasing {curism revenues, creating new jobs and afiracting domesiic and fereign investments. Ta
promaie tourism, the presideni of Iran allocaled USS 2 billion to the tourism sector.

&3 Iran is facilitating fraval of foreion fourists to the coundry, Wilh an elaciranic visa Bsuanca
system, visitors fram 115 countries can be issued one-weed rasidence visas at five intermational
airports as soon as they amve at the airponts, Travel Fromaotion Cand enablas fargign visitars o gel
special discounts: 20-60% for ledging and 10% for food. Iran also sfrengthens ils Laurism promoticn
overseas, such as establishing fourist information ofiices in the targeted countries, broadoasting
adverisements through infermational media, launching its website, and paricipating in lourism
exhibitions. MMeanwhile, Iran reinforces education and studies in foursm by setling up raining
programs for tour guides and technical managers of travel agencies, and educational courses on
adagpiing fechnical standards of quality af tlourism senvices,

o4, In 2008, the number of inbound visitors 1o Japan amovnied to 7.3 millian in eomparisen with
outhound tourists of 17.53 miltion, AL present, in spite of the huge impact of the Japanese tourism
industry on the national economy, 1ofal spending by foreign taurist accounts for only G.7% of (otal
spending on fravel in Japan. To deal with the imbalance, Japan has $21 a goal o welcome 10 million
forzign tourists in 2090, The three-pronged focus of its tourizm policy consists of strategic overseas
advertisement, Visil Japan Campaign, and the creation of aftractive lourst desfinations and
industries.

L In fhe development of Visit Japan Campaign, Japan is facusing an 12 pricty foreign markets
with & budgel of 2.6 billion yen in 2006, The policy puls #mphasis on exchanges of the young
genaration, cullural and sparts exchange and sister cities exchange. In addition to those iniliatives,
Japan inlends 1o hold more internalional convenlions and events. Prime Minister Shinzo Abe
menbaned in hig policy speech o increase e number of major intemational convenlbions in Japan by
0% wilhin five yvears. With respect fo the crealion of alfractivie tourist destinations and industries,
Japan s promoling Tourism Renaissance Projecl which integrates activities between local
governments and nen-govemmental organizations. Ciher dastination development sirategies include
enhancing signage and information in foreign languages, human resource develapment programs by
succassiul lourism enfreprensurs, utilization of refired fravel agent employess 1o deslinalion
development, and the creation of new bype of tours te deal with diversified travel needs.

a4, Lao DPR has undergone significan growth since it first opened s doors 1o intarnationzl
taterists in 1590, AL that time anly 14,400 international arrivals were recorded, but by 2005 the numer
had risen ta nearly 1.1 million arrivals which generated over 144 million dollars in fareign exchangs.
Tourism has Deen amang Lao’s number ong eamer of foreign edchange for tha past 6-7 years.
cufpacing garment manufacturing, eleciicity exports and the mining sector. In 2006, fourist anrvals
reached 1.2 million gensrating approximately USE 173 million and emploving over 30,000 paopls,
This arowth is expacied 1o reach over 1.6 million by 2010,
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27, From the tolal arvals, 70% are domestic tourists while only 30% ar2 from the long-haul
markets including Europe, America, and the Asia-Pacific region. The couniry's cument priority
markets are France, United Kingdom, Germany, America, Canada, Japan, fustralia, Thailand,
Yielnam, and China.

a8, The government of Lao has been actively promoling growth and invesimant in its nafional
tourism sector which includes linking ifs road network to neighboring countries; opening three
internationzl airports in Viendiane, Luang Prabang, and Pakse; upgrading its national eleciricity grid
and water supply; expanding its communications infrasiructure; establishing 17 intemational
immigration checkpeints, 13 of which can issug visas on arival, and also signing visa-free
egreements with § ASEAM countries and visa exemption for Japaness tourists.

59, Despite the progress in ifs industry, Lao DPR slill needs large investments in infrastructure,
Thus, it passed he Investment Law in 2004 and Tourism Law in 2005 which serves as guidelines for
foreign investors. The Investment Laws include 3 ways fo invest in Lag, which is by investing in
business cooperation by contact, joint veniure where forsign equity should not be less than 30% of
total registerad capital, or a 100% foreign owned enterprise such as holels and restauranis, A
present, Lao POR already has a lotal of 935 designated tourist atiractions, of which 253 are cullural
sites, 570 are natural sites and 162 hisloric sites. However, more than 600 are still awaiting investors
lo develop facilities and services at the sites and 354 of thesa are currenily apened for businass and
in need of further invastment,

Bl.  Lao FOR has also been improving its tourism management and administrafive systems and
strengthening the private seclor tourism-related businesses. Such improvements include elevating
the: Lao Mational Tourism Administration to the Ministerial level and establishing the Lao Assoziation
of Travel Agenls and the Lao Hotel and Restaurant Asscciafion, Gurrently There are 93 registared
tour companies, 311 restaurants, 48 hotels and B0% guesthouses which lotals 1o 17,800 rooms. By
2010, Lao expects to have at least an additional 5,000 hotel rcoms, especially in Luang Praba ng and
Champasak which are World Heritage Siles and two of Lao PCR's famous tourist atiractions,

81.  Under the Minth Malaysia Plan of 2005-2010, Malaysia's tourism industry aims to realize its
potential in contribuling more in terms of 2aming foreign exchange, developing enlreprenaurship, and
generating employment. A5 a resull of ils pasi aclive promotion, tourist arrivals tripled from 5.5 million
(1998) to 16.4 million {2005), which is & 10 milken increase of arrivals in 7 years. The growth of
internaticnal tourist arrivals from 2001 o 2005 was steady ai 8.5% per vear.

G2, International tourist arrivals in 2008 reached 17.55 millicn, generating R 36.27 hillan which
reprezents a 8.8% (16.4 million) growth in amvals and 13.5% (RM31.95 hillion) growth in recaipts as
compared o 2005, Every monlh, on average, Malaysia welcomes 1.4 million intzenational 1ourisis,
Comestic taurism has also increased from 28.9 million lrips (2005) to 32.5 million trigs (2008). MICE
participants have increased as well from 773,562 parficipanis gaming RI 2,936 in 2005 to 820,243
parlicipants earning RM 3,128 in 2005, which is a §.4% increase.

63. Markets for Malaysia's tourism have been dominaled by ASEAN countries which forms 79%
of total tovrisl amivals. Countries that show spectacular growth consist of Brunei {B1.3%), Russia
|54.4%), Iran {52.4%}) and Finland (51.2%). Average lengih of stay increased slightly from 6.9 nights
(2005) te 6.2 nights (2006), Countries with longest length of stay for 2006 were Germany (10.2
nights), Netherands (10.2 nights), and Saudi Arabia (10 nights),
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g4, Efforts by Malaysia to increase lounist length of stay in 2006 include hosting several sporfing
events such as the 110 La Tour De Langkawi cyeling race in February, the Pelronas Malaysian F1
Grand Prix in March, and the Malaysia Water Festival comprised of jet-ski, kayak, and canoe races in
Agril thraugh May. Teurism Malaysia also supporied local festivals such as the Thaipusam Festival in
Februzry {0 honour Lord Muruga by leading the diety's jawellzd charial through the slreels of the city,
Ihe Tadaw Kaamatan Thanksgiving Festival celebrated by the Kadazan Dusun ethnic group in May
and the Gawal Dayak Festival in Juna to mark the rice-harvesting season.

B5. The toursm indusiry of the Maldives has long been led by the private sector and had only
begun its planning in 1980, Currently it is formulating ils Third Tourism Master Plan (TTWP) fo align
with the 7 Mational Development Plan for the Maldives, which will be finalised and launched by the
end of 2005. Tha TTMP is subjected to continuous revisions and planning to adapt to the changes of
the enviranment. In spite of the Indian Ccean Tsunami in 2004, tourism in Maldives has improved
significantly afer the negafive growth in 2005. [tz tourism grew nearly to 602 000 visilors in 2008 with
an annual growth of 52.3 % as compared to the nagalive growth registered in the previcus year,

B6. In 2008, Europe continued fo be the leading market with fotal armivals of 457 535 and &
markel share of 76.0%. Top European countries include ltaly (59.6%), United Kingdom (19.8%),
Germany {11.8%), France (7.2%), Switzerland [(4.4%), and Russia {3.6%). Tourst arrivals from
Armerica come second after Europe with an increase of 48.3% and a market share of 1.8%. Market
share of Asia also increased from 18.2% in 2005 f 20.2% in 2008, Japan remained the numbser ong
tourist generator with 5.6% fotal tourist arrivals, followad by Ching with 4.4%, and Australia (2.3%),
Africa also contibuted an increase of 20.5% lourist arrivals with a market share of 0.7%. The
remarkable increase of arrivals to the Maldives and Thailand contributed significantly to the healthy
growth rate of 7.6% in Asia and the Pacific in 2004.

YR The Maldives is known o implement the ene-istand one resort concept. Thus since 2004, 46
islands and 2 plots of land en inhabited islands have been releazed for resorthotel developmant to
fulfil incrzasing demand. Development of 2 tourism zone comprising four resorts on four of their
sputhern most alolls namely (Gaafu Alifu, Gaafu Dhaaly, Fuvahmulaky & Seenu) are currently
underway 1o take advantage of the Gan International Airport which will be opened in November 2007,

88, Fatilities have constantly been upgradad by developing airport fransit holels in its regional
girports and building mare resorts to adjust 1o the development of new domestic airporis. Af e
moment, 9 resors currenlly being redeveloped are expected to be completed In 2007, 10
resorlholels are expected to be developad in 10 different locations, and 14 others are undergoing
rafurbishment.

B0, Recogrizing the importance of improved air conneclivity, the Govemnmeni of Waldives
continue 0 encourage airine companies and tour operators of major markets to starf scheduled or
charered operafions 1o the Maldives. In 2008, as much as 16 international scheduled and 14
international charered zidines operated in the Maldives. Even Bangkok Airways that suspended
flights to the country after the Indian Ocean Tsunami in Decamber 2004 resumed oparations this
vear, In addifion, tavo other aidines Viva Macau (China) and Air Sahara (India) have commenced
operations o the Maldiveas.
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il The tourism in Maldives experienced a sharp downlum of — 35.9% in 2005 after the Tsunami
in 2004, Howsver, affer intensive marketing and promotianal zclivities throughout 2008 which
targeted traditional as well as new and emerging markets, lourism arrivals grew steadily by 57%
during the period of 2001-2008, Promotional acfivities in 2006 included adverlising on global TV
through BBC, CHN, and the Mational Geagraphic Channel as well as sekecled magazines and
newspapers. The Maldives Toursm Promofion Board {MTPE) also organized 34 familiarization irips
involving 239 individuals. The Board also participated in over 25 trade and consumer fairs during that
yaar.

It The govemnment succzeded in resloring and collaborating with industry pariners including
airlines, tour operaters, and fravel agents which resulled in a 52.1% increass of founst amvals in
2006, Wilh this positive growth, the Maldives expects to grow by 8.5% in arrivals in 2007,

72, Inlernational tourism in Pakistan grew remarkably since 2004 and made history in 2006
when it hosled 898,400 tourisis which is a 12.5 % ingrease from 798,300 tourists in 2005, Receipts in
2005 were considerably high reaching $185.0 million and higher still in 2008 with a tolal of $260.1
ritlicn.

73.  Top market shares for tourism in Pakistan in 2006 are similar to records of 2005 with the UK
(30.5%) and the USA {14%) a5 fop tounst generators folloved by Afghzanistan (9.5%), India [7.8%),
and China (4.1%). This year, Canada (3.4%) produced more tourists than Germany {3%) while
Japan, Morway, and France still followed with each generating approximately 1% of the total arrivals
that year.

74, The Government of Pekistan and Foreign Missions Abroad promate Pakistan as a dynamic,
progressive, moderate, and democratic Islamic country, With its campaign of "Visit Pakistan Year
2007 fo increasa its tournsm amvals in 2006, the government improved its macro economic
performance 1o generate more frade, busingss, and foreign investment,

78, The ministry in cellaboration wilh compenent arganizations and private sectors also
participated in a number of International Tourism Hospitality Trade Shows in the polential tounsm
markels of Europe, the Far East, and China as well as in events such as the 2M Gandhara Week 1o
promote its aris and culiure and Kumbhar Mela event to infroduce pottery as tourism producls in
Karachi. The counlry also hosted the Conference on Tourizm Prospecis and Polentizl - A Vision
2015 and the 34 International Travel & Holiday Mart (ITHM 2006).

i Sparting events alse held in 2006 include the International Snow Sport event in Deosai Plaing
in March 2008, the Himalayan Car Rally, the Freedom Jeep Rally, a5 well as Ihe Infernational Cycle
Race ‘Tour of the Krakorams" which run across the coundry tz commemorate the Kaghan Memonal
Trust in September 2006, Other efioits include promofing religious tourism by helding the
Infernational Sufi Music Festival in April 2006 in Lahore and inviling 35 Japanese monks to visit
Pakistan's Buddhist sites from October 20 — November 20 2006,

7. International visitors to the Philippines grew by 8.4 % setfing a new record of 2,84 million,
This record has been achieved despite the fravel warnings by the USA, Australia, Canadda, New
Zealand, and The United Kingdom which were issued 25 a rasult of the natural calamities the couniry
sufferad in 2006.

15



7. The United Stales, Korea, and Japan continue o be the leading markets of Philippines
teurism even though Korea surprisingly overtook the LS. in 2006 with 572,133 tourist arrivals (17%
increase). Among the top 12 intemational tourism markets of the Philippines, China leapt from the
124 position in 2004 i the 4% position in 2005 and continued 1o grow 1o 133,585 armvals (24%
increase) in 2008, Ching is currently 3 major source market for the Philippines due o its robust
growih, Ausiralia has surpassed ils 100 thousand mark this year and is expected to outdo Hong Kong
and Taiwan by 2010. Singapore and Malaysia have been competing markets at 17% and 23%
respactively,

74, Ta win core markets, the Deparment of Tourism (DOT) identified key seqments such as
independant womean and SCUBA divers who visit the Philippines and are likely to spend higher, The
DOT activates these segments through varicus frade inffiafives and market channals. 1 is zlso
gurrently realigning its organizalion's sel up, redeploying resources around the world, and impraving
its organizational capabilities. Study resulls from a travel wholesaler in Japan show that during the
January-May 2006 period, sales of Philippines packagas increased by 117% compared to the same
period in 2005,

80.  The Philippines is currenfly working towards & mere sustainable and fong term growth to
socelerate demand in core markets such as China, Korea, Japan, and Filiping-Americans by
investing in mare natural and human resources. Efforts are being made to increase investments and
focuz on strategic markets such as Australia, Russia, Germany, and India. The government of the
Fhilippines is also trying to reinvigorate investments in Hang Kong, Taiwan, and Singapore. Aware of
its nalural resources such as vast coastal areas and coral regfs, the Philippines alsc maonitors ‘low-
hianging fruits’ such az SCUBA diving markeds of the United Kingdam, Italy, Spain, and France.

81. In ling with the development of the Asian region 25 & lourism destination, foraign arrvals to
{he Republic of Kerea expanded from 1.2 million in 1983 1o 6.2 millien in 2008, Also, its internatianal
deparlures increased over 20 times frem 0.5 million to 11.6 million. Korea makes a lot of effort fo
aftract travellers by simplifying visa issuing processes, expanding fourism marketing featholds,
strengthening four guide capacily, and improving the qualify of restaurants frequented by forsign
tourisiz, The new toursm slogan “Korea, Sparkling” will contribule to Korea's target of 10 million
foreign wisitors and 500 million domestic fourst visits in 2010, Korea also pays aftention o
international cooperation by holding in-residence {raining programs, including UNDE workshop for
sustainable tourism and invitafion of Asian four quides. Poverty alleviation in the least developed
countries is included in the Korean agenda through UNWTO ST-EP foundaticn whosa headguarter is
located in Seoul.

82.  In Sri Lanka, the overall arrivals for the year 2006 increazed by 1.9% lo 559,603, Tolal
tourism earnings in 2006 recorded USS 410.3 million, i.e. a 13.2% increase from the previous year.
The number of Western European tourists, which is the counfry's fraditional major source of foreign
visitors, declined ifs share from 63.2% in 1999 fo 40.8% in 2006, while the ratio of South Asian
tourists expanded from 14.4% fo 30.0% due te the growing impartance of the Indian markef as a
major source of boursm b S Lanka, \While the seasonal variation of arivzls has become smaller,
the proparlion of visitors for private and public business purpcses has increased to 17.8%,

81, The average duralion of stay of tourists has significantly expanded to 10.4 nights, 1.7 nighls
longer from the previous year, As a result, the fofal number of tourist nights increasad by 21.4%, with
a significant increase in e number of foreign guest nights by 72.8%. Much of hese expansions
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havie been received by supplementary accommodation {quest-housas, motels, inng eto.) rathar than
star-rated hotals, The lolal number of persons employed in the lourism saclor at the end of 2008
ameunted to 133,258, an increase of 5.8 per cent over the previcus year. Every 4.2 amivals generate
a lourism-relatad b,

g, The iotal number of infermational fourst arrivals 1o Thailand in 2006 amountad fo
13,821,802, posting a double digit growih of 20.01% irom the previous year. In line with its economic
gxpansion in 2008, Thailand has fargetad to increase the number of intermational tourist arrivals by
8% o make a tolzl of 14,53 milion wn 2007, Thailand received UNWTOC's suppert for the development
project on biodiversity and tourism. The aim of the project was 1o serve as a pilot mode! for the
disastar affectad areas. UNWTD sent consullants for lechnicsl faet finding mission on management,
destinalion planning, human rescurce develspment and marketing.

85, Onrisk and crisis management aclivities, Thalland has followed various regional exercises to
observe pandemic influenza preparedness aclivities and to reduce damages ta the envicgnment by
natural and arificial disasters. In early March 2007, the thick smog caused by bush fires which
oceurred in the northemn part of Thailand polluted the area, making it necessary for Thailand fo
conlinue receiving assisiance from UNWTO fo cope with various fourism crises that has affected he
region and might be repeated in the fulure,

88.  Thailand iz alzo making a lof of effort in ifs fight against child sexual exploitation in fourism, It
is curently in the process of drafiing & national preventicn plan and welcomes the policy on
respensiole fourism of the region. As Chairpersen of ASEAN Tourism for the year 2007, Thailand is
linking ASEAN with UNWTO East Asia and the Pacific Region by having cooperation in risk and crisis
managemenl. povertly alleviation, suslainable lourism development, and working clossly with Lhe
LINWTQ ST-EP Foundaticn.

87.  Vietnam had another good year in 2006, It registered a record figure of 3.585 millicn in
international fourist arrivals, which is a 3% increase from the previous year. Domestic arivals also
increased up o 17.5 millior {12.5%) frem 16.1 million in 2005. Bolh intemational and demestic tourist
amivals generated total fourism revenue of USS 3,18 billion that year.

88.  Viginam Mational Adminisiration of Tourism has allocated U3 1.4 million fhrough ils Vit
Nsm the Hidder Chamm campzign o be used in tourism promofional activities including participaticn
in 13 internationzl tourism events and adverising on CHM international channel as well &5 olher
global media. VYMNAT also hosted a number of nationzl fourism events and acliviies focusing on the
Thai Mguyen Tourism Year 2007 slogan “Reluming to the cepilal of mountain and farest wind-the
Morthernmost Revaluticnary Base”®.

89, Tha ASEAM tourist source markel is ane of the most impartant for Vistnam. In 2008, 573,791
arrivals were lrom ASEAN counlies alone, which is 168% of ils intamational teenisl ardvals, Amang
the ASEAN counfrizs, Cambadia was [he biggesl markel registering & latal number of 154,000
arrivals by the end of the year, followed by Thailand (123,804 amivals) and Singapore (104,247
arrivals). The ASEAN countries with the highest increase in tourist arrivals inte Vietnam in 2008 were
Singapcre 27.63%, Thailand (42 %), and Malaysia (31%),

90,  This year, Vielnam expects to receive £.0 - 4.4 milion international fourist arrivals {which wil
be an increase of appreximately 20% compared to 2008} and 19-20 millicn domestic arrivals. With

17



op ten spenders from China, South Korea, USA, Japan, Taiwan, Ausiralia, Cambodia, France,
Thailand, and Singzpore, Vielnam & confident aboul generaling aporoximately 55,000 YND Billion
{3.5 V5D billian) in taurism revenue within ihe next year,

PREFPARATION FOR THE 17TH SESSION OF UNWTQ'S GENERAL ASSEMELY:
STRUCTURE OF THE 17TH SES3I0ON OF UNWTO'S GENERAL ASSEMELY
Agends ilem Ba (documant CEAICAR196a)

a1, The Cepuly Sscretary-Ganeral informed the two commissions aboul he nead o modify the
slruclure of the 17 Session of UNWTO's General Assembly, which is schedulad fo be hald in
Cartegena de Indizs in Colombiz from 22-29 November 2007, This need for the moadification of the
slruclure of the Genaral Assembly stems from the fact that the old siructure was not compatible with
ne tima schedule of most ministers, some of whom had to retum fo their countries before the end of
the Assembly and thereby missed oul on impertant decisian-making which ney should have been
parl of. The new structura 15 divided into 2 segments: the first part will cover [he technical aspect of
e General Assembly and the second part will ba ministenal in natura and content. This struciure is
pending approval by the Executive Council which is scheduled to meet in June in Tunisia.

BRIEF INTERVENTION OF THE MINISTRY OF TOURISM AND SPORT OF KAZAKHSTAN
ABOUT THE CANDIDATURE OF KAZAKHSTAN AS HOST OF THE 18™ SESSION OF THE
GENERAL ASSEMBLY
Agenda iem b

92.  The Head of the delegaticn from Kazakhsian made a brief intervenfion through which she
presentad the fourst attractions of her country and sought the support of the twg commissions for
their candidature as host of the 18" Session of the Genaral Assembly, The commissions were
informed that the decisien on 1his em will be taken during the 17 Session of the General Assembly
in Movember.

THE ORGANIZATION'S GENERAL PROGRAMME OF WORK:

GEMERAL FRAMEWORK FOR THE UNWTO PROGRAMME OF WORK 2008-2009
Agendz item 7a {documents CSAICAPMS A

93 The Depuly Secretary-General presented the two commissions with an overview of the new
direction the Organization's gensral programme of work has taken, The commissions were informed
that the Crganizaticn is embarking on a new wave of designing its budget and programme in such a
way that i3 actvities are clusiered under three main headings: market, sustairability and, educaiion
and knowledge managemeni. In this regard, the Programme Committee will be meeting with the
Budgel snd Finance Commillee before the end of May this vear in order 1o address this issue. The
Frogramme Committee 13 insistent on having a more methodological appreach to the azsessment
and evaluation of UNWTC's pregramme. The intention is to link the Onganization®s activities closely 1o
its budgel in arder to operale slong the lines of budgeting by objective, and these cbizclives have
been clearly outlined in the dralt of the programme of work and budget for the Organization far the
pefiod 2008-2002, This drafl document on the programme of work and budget will be presenled 1o
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the nexd Executive Councll in Hammarmet {Tunisia) in Jung for its comments and approval, Also, the
struclure of the Crganizalion is moving in ihe direction of the three thematic areas fo ensure
consislency with the structure of the programme of work.

- —

APPLICATION OF THE PROGRAMME OF WORK 2006-2007
Agenda ilem 7o (document CSATAPAATE)

94, The Commizsions were infarmed that the document on the Application of he programme of
work 2006-2007 contained the prograss report of he enlire Organizalion. The contents of this
document are themme and region-specific activiies and members were urged fo study it when they
returned 1o their countries and forward their comments to the Secretariat.

UPDATE ON UNWTC'S STEP INITIATIVE
Anenda e 3

95 Tha Deputy Secretary-General made ihe infroductary remarks Lo this item by informing the
cammissions that the STE® initiztive finally Lok off with the formation of the Board of Direciors which
mel Whree times last vear ko approve 16 projects in different countries. He expressed his appreciation
to he Chaimperson of the Beard, Madam Dhao of the Republic of Korea, who has been dedicating
much of har fime and energy lo the STEP Foundation. He went on to inform the commissions ihat the
headquarters of the STEP Foundation in Korea is functicning in close collaboration with UNWTO.
e that in order to pre-emot fragmentad initiatives on poverty alleviation projects refated to tourism,
UMWTO is working wilh SHY and other partners. The Franch and Halian Governments have a'so
approached the Crganization wilh the offer of some funds to be used for projects in certain countries,
The French Goavemment is particulzrly interested in post-erisis intervention and has donated some
funids and rescurces for that purpese, The German Government is also interested in providing aid 10
countiies such as Indenesiz and other pars of Asiz for them 10 use tourism as a tool for povery
alleviation and job creation.

98, UNWTO thus decided to group all these inifiafives under one umbrellz by inviting the Directar
General of SNV from Halland, the Represenlatives of the Governments of ltaly, France as well as
Germany and ather inlarested parties to become members of the Board of Direciors. This iz with [ne
aim of becoming more affective in cur interventions and of aschisving uniformity in policies,
grientations and priorifies, This also pre-empls the possibility of having 3 or 4 donors werking in the
same couniry while ofher countries are kit unattended. The Board of Directors will be enlarged and
strengthened during UNWTO's next General Assembly in Colombia. Pariners differ in their inferest
and priorities as far as countries and projects are concemned. Mevertheless, SMY is callaborating with
UNWTE in all tourist-related activilies especially in the field of poverty alleviation.

ar. In the infervenfion of the represantative of SNY the commissions were informed of SN\'s
aclivities, its historical background, the concept of ST-EP. SNV's collaboration with UNWTC as far as
tha 3T-EP initiative is concarmed and the way farward.

98 SHYis 2 mulli-cultural international development 2gency hased in the Netherlands, it main
ohjective is 1o work on susizinable development and capacity-building. It works with advisars which
support countries, NGOs and the private secter in a number of areas including tcurizm. SNY wiarks
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with 800 lacal organizations in 32 countries, I has 700 advisars working in these countries but only
80 of them wark in lourism. Twenly of thase are in Asia werking in Bangladesh, Bhutan, Cambodia,
Laas, Mepal and Vielnam.

88, SMV's vision in fourism is to work in such @ way that it contibutes to the implemeniation of
the United Mationz Millennium Cevelopment Goals under poverty, gender, envircnment, sustainable
tourism development, strengthening national capacifies of national and local tourism clients, support
their agenda like national developrment plan, poverty reduction sirategy.

100, 3NV's first interaction with UNWTO was in Vietnam where there was a friparite collaboration
between the hwo organizations and the Government of Vietnam in the fermulstion of a Sustainable
Towrism Law in the couniry.

PLACE AND DATE QF THE
TWENTIETH MEETING OF THE JOINT COMMISSIONS
Agendaitern % {document CSACAPH9/3)

101,  The Secrefariat recalled that on the cocasion of tha 43 Meeating of the UNWTO Commission
for East Asia and the Pacific (CAF), which was held in Dakar, Senegal, on 25 November 2005 within
{he framewark of the 16" General Assembly, Japan expressed its inferest in hosfing the 450 Meeting
af the Commission in Kobe, Japan.

102, The Secretaral wenf on 1o explain that Japans expression of inferest was reiterated in
Macao, China, during the 44" Meeling of the Commission. However, according ko the decision taken
during the 46™ Meefing of the Commission for South Asia (CSA) in Pakiztan and fthe 420 CAP
Meefing in Japan, it was agreed unanimousty by members of the commissions that fufure meetings of
the twa commissions be held at the same venug bul hasied by a country of each commission in &
retational manner, And given that the 440 Meating of the Commission for East Asia and fhe Pacific
and the 48" Meefing of the Commission for Sauth Asia took place in Macao, China, the next kost
country of the two commissions had to be from South Asia in compliance with the rofational rule.
Consequently, Pakistan's proposal to be the hast for the curreni 455 CAP Meeting and the 489 C54
Meeting was welcomed.

103,  After the Secretariat’ infervention regarding the foregoing, Japan thanked ihe Chairman for
the opportunity to address the two commissions and reffterated iz interest in holding the next
commizsion meefings — ie. the 20V Joinl Meeting of the UNWTC Commission for East Asia and the
Pacific and 1he UNWTO Commission for South Asia, the 51 Meeting of the UNTWO Commission for
South Asia and fhe 47 Meeling of the UNWTO Commission for East Asiz and the Pacilic. Japan
preposed bo hold these meetings in Kobe City, Hyogo Prefecture, Japan in 2008, This was followed
by & brief description of Kobe Cily and its tourist atiractions. Japan concluded its intervention by
pointing out that 25 it has already hosted the UNWTC Commission meslings for East Asia and the
Pacifiz & times, it has acquired the experience reguired bo host the above-mentioned three meetings.
The Commissions ware then reminded 1o lake note of Japan's repeated exprassion of interes! on this
coCasion.

104, Japan's intervention was followed by Iran's proposal to host the next meestings. Howsver,
Thailand and the Secreiariat drew Iran's attenfion o the retational rule and the fact that it would be in
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the interest of all to mainfain it If the curreni meeting was being held in Scuth Asia, then
automalizally, the next host should be from East Asia and the Pacific region.

103, After a few more discussions, it was finally decided that Japan be the host for the 475
Meeling of the UNWTD Commission for East Asia and the Pacific, the 51 Meeling of the
Comrmissien for Soulh Asia end the 20% Jaint Meeling of the UNWTO Commission for East Asia and
the: Pacific and the UNWTO Commission for South Asia. The meetings will be held in Kobe, Hyogo
Frefecturs, in Japan, during the first half of 2008, (The 45 CAP and 500 C54 shall be held wilhin the
framework of the 17" Session of UNWTO's General Assembly in Cartagena de Indias in Colombia at
anid of next Movember).

106,  The Secretanat thanked the fwo commissions for their attention and aciive parficipation in the
meating and infarmed them that the 490 CSA Meeling and the 455 CAP Mesting would be held in the
aftarnoon.
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LIST OF PARTICIPANTS

MEMBER STATES

COMMISSION FOR EAST AS51a AND
THE PACIFIC

1} ALSTRALLA

Ms. Helen Cox
General Manager, Markel Access Group

Depariment of Industry, Tourism & Resources

Level 133 Allara Street

Canberra City, ACT 2601 Australia
Tel: (61-2) 6213 7050

Mob: (0417} 471 357

Fax: [61-2) 6213 7093

Email: heten.cox@industny.gov.au

2 CAMBODIA

#r. In Thagun

Cirector

International Cooperation & ASEAN
Cepartment

Winistry of Tourism of Cambadia
3 Monivong Boulevard

Fhncm Penh, Cambodia

Tel: (B55-12) 821 114

Fau; (B55-23) 426 107

E-mail: 2asean@mot.gov.kh
In_thoeun@yahnoo.com

kir. Hoy Phirgak

Dreputy Director

International Cooperation & ASEAN
Lapartment

Ministry of Tourism of Cambodia
3 Moniveng Bqulevard

Phnom Penh, Cambodia

Tel: {855-12) 921 670

Fax: (855-23) 426 107

E-mail: azzan@maot.govkh
hphireak@yahoo.corm
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3) CHINA

e, Gu Zhaoxi

Yioe-chairman

China National Tourism Administration
8 A Jian Gua Mean Nel Avenue
BELING 100740, China

Tel: (86-10) 6520 1010

Fax: [(85-10) 6512 2086

Ermail: guzhx@@public.gb.com.ch

Mr. Xue Yaping

Cepuly Cireclar Genaral

iChina Naliong!l Tourism Administration
& A Jian Guo Men Meai Avenue
BEMING 100740, China

Tel: {B6-10) 6520 18086

Fax; (86-10) 5512 2531

Email. xugyp@conta.gov.cn

wir. Wa ili

Directar

China National Tourism Adminisiration -
fatmandu

PO Box 3638

Heritage Plaza 11, Kamaladi,

Kathmandy, Mepal

Tel {977) 1- 4255 936 [ 4260 822

Faw : (977} 1- 4267 655

Email : yima@enta.gov.cn

pdr. Lit Yisi

Internafional Relations

China Mational Tourism Adminisiration
8 A JianGuohenMei Ave

BEIIMG 100740, China

Tal: +36-10-8520 1230

Fax: #+86-10-6512 2851 6523 1758
Email: ysliu@cnia.qav.cn



M. Mu Yowei

Sacretary

iZeneral Admimstralon Olfice

China Mational Tourism Adminisiration
Za JianGuohentel Ave

BEIJING 100740, China

Tel: #86-10-652071217

Fax: +86-10-6520 1035

Email: ywmuiania.gov.cn

br, Chen Kesong

Qfficer, China Mational Tourism Adminisiration

- Katmandu, PO Box 3538
Hertane Plaza ||, Kamaladi,
Hathmandu, Nepal

Tel: (877) 1- 255935 [ 4260 822
Fax  (977) 1- 4267 635

Email : kschan@enta.gev.en

4 FU

Hon. Ms. Bernadetie Rounds Ganilau
Minister for Lebaur, Indusiral Relations,
Toursm and Envirenmant

drd Floor, Civil Tower

SUVE, Fiji Islands

Tel: {87-9) 990 5556

Fax: (67-9) 330 2060
brganilau@E@govnet.gow]

3} INDONES]A

Mr. Sapta Mirwandar
Sacretary-General

Ministry of Culture and Tourism
Ji. Madan Merdeks Barat 17
FO BOX 1408 JKT 10110
Jzkarla, Indenesia

Tel: (B2 21) 383 8454

Fae: (B2 213344 Q079

Email: sapta@budpar.go.id
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Wrs. Rizki Handayani

Ceputy Director far Mullilaleral Conperation
tinislry af Culture 2nd Tourism

JI. Medan Merdeka Barat 17.

PO BOX 1409 JKT 10110

Jakarta, Indonesia

Tel: (62 21) 383 8535

Fau: (B2 21} 345 1833

Email: izki hmékbudparqo.id

] JAPAN

Mirs. Yukikao Araki

Directar,

Tourism Econamy and Intemational Affairs
Divisian

Ministry of Land, Infrastructure & Transpor
2-1-3 Kasumigaseki Chivada-Ku

Takyo 100-8918 Jzpan

Tel: {81-3) 5253-8111 Ext. 27501

Fax: (81-3) 5253 1563

Email: araki-y262@mlil.go.jp

79  LADPOR

Mr, Vang Rattanavong

Vipe Chairman

Lac Mational Tourism Suthority

MY 005, Lane Xang Avenue,

Cluarter Mahaydeo, P.O. Box 3556
VIENTIAME, Lac FDR

Tel: (856-21) 219352 } 212251 | 252 976
Fax: (B58-21) 212 78S
E-mail:lacntatdlzatal.com,
y_rattanawangidhatmall.com

E} MALAYSIA

Mr. Viclor Wee

Secretany General

[inistry of Tourism

agth EL, Menara Data' Qnn,

Pufra Werld Trade Cenire,

50894 Kuala Lumpur, 45, Jalan Tun Ismail,
Tel: (60-3) 2693 DA57(DL)2693 T111(GL)
Fa: [50-3) 2681 0951

Email: victoriourism.gow.my




Ms. Christiana Tharsis

Principal Assistant Secretary
Policy, Planning & Int'al Affairs Division
Ministry of Tourism

3dth Floar, Menara Dato' Cnn
Putra World Trade Cenira,

45 Jalan Tun Ismail,

0650 Kuala Lumpur

Tel : (60-3) 2696-3252(DL)

Fax : (60-3) 2691-5723

Email: christianaf@maotour.goy.my

M=, Sili Mani Shaaram
hssislant Secretary

inistry of Tourism

34{n Floor, Menara Date’ Cnn
Futra World Trade Centrz,

4% Jalan Tun Ismail,

H0650 Kuala Lumpur

Tel ; (G0-3) 2696-2137

Fax : (80-3) 2693-2399

Email: sifingnymmaolour,qo,my

s, Rohaini Mohd Y usof

Frincipzl Assistant Sacretary

Ninistry of Transpart, Aviation Division
Leval § Block D3, Farcel D

Federal Govemment Adminisirative Cenire
62515 Putrajaya

Tel: (G0-3) 2856 ai44

Fax: (60-2) BEES 1556

Email : rohzinif@mat.gav.ny

9)  PHILIPPINES

Mr. Eduardg Jarque, Jr.
Undersecrefary

Department of Tourzm

DOT Bldg., T.F, Vakencia Circle
T.M. Kalaw Slreel, Rizal Park
tanilz, Philippings

P.C. B MNa. 3451

Tel: (63-2) 525 2928/525-5721
Fax: (62-2) 526 TA5T, 521 2988
E-mail: gjargue@taurizm.gov.ph
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N, Rolando Cafizal

Cirecior

{Officer of Tounsm Development Flanning
Departmeni of Tourizm

DOT Bldy., T.F, Valencia Circle
T.h. alaw Streat, Rizal Park
Manila, Phiippings

.0, Box No, 3451

Tel: (B3-2) 525 2928/625-5721
Fax; (B3-2) 526 7657, 521 2963
E-mail: feanizal@tourism.gov.gh

10 REPUBLIC OF KOREA

M. Kim Tag Hoon

Director of Infemational Tourism Division
Ministry of Culhure and Tourism

82-1 Sejong-no, Jongno-gu

Saoul, Republic of Korea

Tel: (82-2) 3704-8771

Fax: {B2-2) 3704-9780

Emzil: hrhang@mael.qo.kr
laehoonf@met.ao.kr

Ms. Han Hysri

Senior Coordinator of Intematicnal Relations
Ministry of Culfure and Tourism

g2-1 Sejong-no, Jongno-gu

2eoul, Republic of Korea

Tel: (B2-F) 3704-8781

Fax: (52-2) 3704-8788

Email: hrhan@meigo.kr

1) THAILAND

Cr. Sasithara Pichaichannarcng
Cepuly Permanant Secretary
Ministry of Tourism and Sports
Falchadamnoen Mok Hd.
Bangkaok 10010, Thailancd

Ted: [G6-2) 366 0564 2831 555
Exl. 1667/ 1552

Fax; [66-2) 256 0662

Email: sasitharap@yanoo.com



Ms. Pannipa Chayasombal
Toursm Davebapmant Officer
Minislry of Tourism and Sports
Ratchadamnoen Mok Rd.
Bangkek 10010, Thalland

Tel: (02) 356 0664, Ext 186711552
Fay: (02) 326 0662

Email: pannipachaya@@yahoo.com
Pannipa_cilaurism.gn.th

12)  VIETNAM

Mr. Dinh Mgoc Duc

Ceputy Director

Imemational Ceaperalion Depariment
Vietnam Mational Adminisiration of Tourism
(VRAT)

&0 Quan Su Sfreat, Hanei, Vistnam

Tel: (84-4) 242-1061

Fax: (B4-4) 942-6860/942-4115

Email; dinhnoocduc@vietnamiourism. gov.vn

iz, Fham Mgoc Dep
iJimcial
Imernational Cooperation Department
Vietnam National Adminisiration of Tourism
(VNAT)
&0 Quan Su Street, Hanoi, Vietnam
Tel: (84-4) 942-1061
Fax: (B4-4) B4 2-4116/942 GRED
Email: pradiepiEvahon.com

ASSOCIATE MEMEERS
HONG KONG SAR, CHINA

Mz, Maisie Cheng

Deputy Commissianer for Tounsm

Tourism Commission

=conomic Develpment and Labour Bureay
Govemment of Hong Hong SAR

2iF, East Wing, Ceniral Govemnment Offices
Lower Albert Rioad, Hong Kong

Tel: (852) 2810 3249

Fax: (852) 2801 5792

E-mail: maisiecheng@edib.gov.hk
Maisie_ms_changi@edib.zev. hk
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Mr.Yan Ying Lung, Randy

Manager (Tourism)

Tourism Commission

Economic Cevelopment and Labour Buresu
Govemment of Hong Kong SAR,

21F, East Wing, Central Government Qffices
Lowar Albert Road, Hong Kong

Tal: {852) 2810 3245

Faw: (852) 2801 4458

E-mail: rardyyaniiedib gov bk

Mr. Jose Ho San Yam

Assistant Secretary for Economic
Deveopement

Economic Cevelopment and Labour Bureau
Covermment of Hong Kong SAR

2IF, Kain Wing, Cenfral Govemment Ofices
Lower Albert Road, Hong Kong

Tel; (852 2510 2655

Fax: (B3] 2147 5534

E-mail; jpsevami@edib.gavhk

COMMIESION FOR S0OUTH ASIA

1) INDIA

Mr. Sanay KOTHARI
Additional Director General
Minisiry of Tourism
Transpor] Bhawan 1,
Sanszd Marg

MNeaw Delhi 110001

Tel: (91 11} 2371 5717
Fax: (91 11) 2371 5717
Email: adgbaurg@nc.in

2] ISLAMIC REPUBLIC OF IRAN

Mr, Mohamad Kazem Kholdinasal
Director General

International Affairs ard Specialized
Crzanizations Buraau

Iran Culbural Heritage, Handicrafi & Tourism
Organization (ICHHTO)

N, 238, Sindokht Crossrosd,

West Fatemi Ave,

TEHRANM, [ran



Tel: (38-21) 6504 4487 / 5841 5683

Fax: (98-21) 6503 1158

Email; m.khaldinasabginilichba.i
kholdinasabdlyahed.com

3) MALDIVES

H.E. bir. Abdul Hamesd Zakariyya
Caputy Minisier

Ministry of Tourism and Civil Aviation
Ghaazee Building

Male 20-05, Republic of Mzldives

Tel: (960} 332-0517

Fax: (960} 332-2512

Email: hamesdi@maldiveslourism.gov.my

Mr. lsmail ¥ asir

Senior Legal Officer

Ministry of Tourism and Civil Aviation
(shaazee Building

Male 20-0:5, Republic of Malklives

Tel: (960} 332-3224

Fax: (860) 332-2512

Email: ismail vasinfimaldivestourism.qov.my

4] PAKISTAN

H.E. Mrs. Milofar Bakhliar

Federal Minister for Tourism
Ministry of Taurism

121h Floor, Green Trust Towers
Jinnzh Avanue, 44000 ISLAMABAD
Tal: (9251) 9203506 9203338

Fax: ($251) 9210436 9201696
ministerftourism.gov.ok

winw fourism. oy ok

Mr Shahid Raf

Secretary

Ministry of Taurism

Government of Pakistzn

117 floor graen trus towers
Jinnah Avenue, 44000 Islamabad
Tal i 92-21)-2213642

Fax: (92-51)-9215912

Email: zecrefans@iourism.acy. ok

Mr. Zafar Ullizh Siddiqui
Economic Analyst
Ministry of Tourism
Government of Pakistan

9 floor green tust fowers
Jinnah Avenue

44000 islamabad Pakistan
Tel; (92-51)920G596%

Fax: (92-51)9215912
Email; ea@iourism.qov.ps

5] SRILANKA

Mr. Malraj Bharatha Kirglia

Cirector, Markeling, Research and
Internaticnal Afairs

i Lanka Tourist Board

80 Galle Road, Colombo 3

ari Lanka

Tel: (94 11) 254 4534(DIR), 2437069,
2437055, Ext: 410

Fau: (34 11) 244 0001

Email: sHdbmiisinet.lk
dm{@srilankatourism.org

OTHER MEMBER STATES

=ter)

1} CROATIA

Mr. Dubraviaa Flegar

First Secretary

Embassy of the Republic of Croatiz
Mo. 25, 1% Behestan 5t., Pasdaran
Tehran, LR of Iran

Tel: (98) 21 Z258 70392258 9923
Fax: (98) 21 2254 5198

Email: wrh.ieheran@mvp. hr

3 EGYPT

Ms, Mahed Hanna

Dirzctor — Infernational Relafions
Ministry of Tourism

Abbaseya Sqg. - Misr Travel Tower
Cairg, Egypt

Tel: (002-02) 682 9775

Fax: (D02-02) BB 7EE5



Email: hanna_nahad@yahod.com
3) GEORGIA

rdr. Olar Nishnianidze

Seniar Advisor of the Chairman
Department of Tourism and Resorts of
el [

12, Kazbegiave, 0160 Thilisi

Tel: (955-32) 38 15 36/54

Fax: (£95-32) 20 40 52

Email: otra.nishnianidze@tounsm gov.ge

4} REFUBLIC OF KAZAKHSTAN

iz, Dariga Kamzebayava

Ceputy Director of the Department of Tourism
and Spor Development Strategy

Ministry of Tourism and Sport

33a, Abay Av., Astana, 010000

Fepublic of Kazakhsian

Tel: (7-3172)-75 34 089

Fax: (7-2172) 75 31 60

Email: dariga_u@listru

tr. Askar Yessimov

Head of Deparimeant of Regional devalopmeant
Ministry of Taurism and Sports

aG3a, Abay Ay, Astana, 010000

Fepublc of Kazakhstan

Tal: (7-3172)-T5 33 98

Fau: (7-3172) Th 33 52

Email. askar_007 @ramblar.ru

AFFILIATE MEMBERS

Pakistan Tourism Development
Corporation

lir. Salman Javed

Managing Director

Fakislan Tounsm Develooment Corporation
F.0. Bax 1465, Agha Khan Road, Markaz
Islamabad 44000, Pakistan

Tel, (32 511 921 2760, 920 £766

Fax: (92 51) 920 4027, 227 4507

Email: mdptdciish.comsats. nal.pk

INTERMATIOMAL ORGANIZATIONS

SHV Netherlands Development
Organization - Asia

idr. Jabin Hummel

Fagional Senior Advisar Pro-Poor Sustainable
Tourism-Asial Matwork Laader

SHV hziz

Bakhundolg, ¥atmandu

Tel: (977-1) 552 34 44

Fan: (977-1) 552 3155

Email; jrummel@snyvaarid org

MEDIA

Mr. Nick kiorgan

Managing Direcior

Earih Televisian

9 Fairway Vista, Clear Water Bay,
Hong Kong

Tel: {B52) 2264 0505

Fax: (852} 2254 050G

Email: nick.margan@attglobal. net

hir. Imtiaz Mughil

Executive Editar

Trave!l Impact Mewswira

24 Zoi Chidlom, Floanchil Road

Lumaini, Patumwan

Bangkok, 10330, Thailand

Tel: (64 2) 2051 480 f 2637 580

Fax: {66 2) 2644 316

Email: imliza@iravel-impaci-newswira.com

OESERVER

hir. Pablo Mazarasa

Editonal Director

United World

4410 Mazsachusatts Ave. N
Washinglon DC 20016

Tal: 1-202-3£7-9022

Faw, 1- 202-347-8025

Email: pakistan@unibedwerld-usa.com



WORLD TOURISM ORGANIZATION
Dr. Taleb Rifai

Deputy Sacrafan-General

Calle Capithn Haya, 47

28020 MADRID, Spain

Tel: (34-91) 567 8100

Fae; (34-81) 571 3733

Ermall: embiunwio.ong

M, Xu Jing

Regional Representalive for
Asia and the Pacific

Calle Capitan Haya, 42
28020 MADRID, Spain
Tel: (34-91) 567 5178

Fam: {34-91) 571 3733
Email; jxuiBurwio.ong

Mr. Kim Daehyun

Senior Officer, Regional Representation for

Asia and the Pacific
Callz Capitan Haya, 42
28020 MADRID, Spain
Tel {34-01) 567 8173
Fax; (34-91) 567 3733
Email: dkim@unwio.ong

Ms. Chrizline Brew

Assisiani, Regional Representation for Asia

and the Pacific

Calle Capitan Haya, 42
28020 MADRID, Spain
Tel: (34-91) 567 8177
Fax: (34-81) 567 3733
Email: chrew@unwis.org

his. Eunji Tze

Assislant, Regional Represantation for Asia

and the Facihic

Calle Capitén Haya, 42
28020 MADRID, Spain
Tel: (34-81) ha7 8244
Fax: (34-91) 567 3733
Email: etze@unwio.arng
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UNWTO REGIONAL SUPPORT OFFICE

FOR ASIA AND THE PACIFIC

tr, Yuichiro Honda

Chief, UNWTO Regional Suppor Office for
Asia and the Facilic

Rinku Gale Tower Building 24F

Rinku-Orai Kita 1, lzumi-Zano

OSAKA 592.0048, Japan

Tel: (072) 460-1200

Fax: (072) 460-1204

Email; infoi@wto-osaka.ong

Mr. Kazuo Ichikawa

Directar af International Affairs
UNWTO Regicnal Suppart Qffice
For Asia and lhe Pacific

Rinku Gate Tower Building 24F
Rinku-Orai Kita 1, lzumi-Sano
DSAKA SUE-0048, Japan

Tel: (81-724) 60 1200

Fax: (B1-T24) 60 1204

Email info@wio-osaka.crg

UNWTO CONSULTANT

ir. Jahn King

Managirg Direclor

Aviation & Tourism Management Py Lid
PO Box 688

DARLIMGHURST MEW 1300

Australia

aviatourgihueg.com.au

Tel: 6129360 2113

Fax; 61 2 5360 9281

Email, aviataurg@ihug.com.au

Prof, Haiyan Song

Chair Professor & Asscciate Direclor
School of Hotel and Tourism Management
Tha Hong Keng Pobyiechnic Liniersity
Foam HJ B0G, H Corg

Hung Hom, Kewloon, Hong Kong, China
Tel: (852) 2766 6372

Fax; (552) 2362 9352

E-mail; hmkchon@polyu.edu hk




HOST COMMITEE

Brig. Lsman Jhafi

General Manager(P&0)

Pakistan Taurism Developmant Carporation
Zd Sased Plazz Blue Area Islamabad

Tel: (92-51)9212722

Faw: (32-51%215708

Email: lourismifish comsats. net.ok

Brigy. Afe2g ur Rehman

Genersl Manager [P&A)

Pakistan Tourism Developrment Corporation
22 Zaeed Flaza Blue Area |slamabad

Tel: (S2-51)8212722

Fax: {92-51)8218708

Emall: toursm@izb comsats, net ok

M. Muhammad Igkal Awan
Seciion Offizer

Minisiny of Taurism

Govemmeni of Pakistan

10" floor Grean Trust Towsars
Jinnah Svenue

44000 Islamabad Fakistan

Tal; (92-5119204353

Fax{82-51 0201696

Email: mighal_awani@@yvahao.com

Or. Parvez Aflab

Manager (P&.A)

Pakistan Tourism Development Corporation
2¢ Szeed Plaza Blue Area Islamabad

Tel: (92-51)9212722

Fax: (92-51)9219708

cmail; tourismidish.comsals.natlpk

M. Al Akbar Malik

Wanager Tourist Informaiion Centars
FTOC, TIZ Agha Khan Road Markaz F-6
Islarmabad

Tel: (92-51)9212780/9202756

Fa: (F2-515204027

email: lourismi@isl. comsats. net pk

249

Mr. Anwar Sajid

Manager {Incharge PTL}

Pakistan Tours Limited{PTDC)
Flashmans Hotel The Mall Rawalpindi
Tel: {92-51) Q272017-8

Fax: (92-51) 9272020

Email; ptiEcomsats.nel.ok

Faja Mohsin Al

Tournsm Officer

FTOC, TIC Agha Khan Road Markaz F5
Istamakac

Tel: (92-51) 521 27809202766

Fax: (92-51) 9204027

Ernail: taurismi@ish_comsats.net.ok

Mr.Arshad Ali

Toursm Officer

PTOC, TIC Agha Khan Road Markaz
F-8 Islamabad

Tel: (92-51) 921 2760/9202766

Faw: (B2-51) 9204027

Email: tounzamiiish comsats net ok

arsh adaliﬁ@yﬂ b, o

=, Azra Parvean Chaama

Assistant Tourizm Cficer
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