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World prestigious destinations and organizations already
partnered with TimeLooper
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WE'VE CREATED MORE THAN 60 TIME- TRAVELING
In the past year, over 300,000 people have experienced VIRTUAL REALITY EXPERIENCES
over 1 million TimelLooper-powered time-traveling FOR MORE THAN 20 ICONIC LOCATIONS IN

experiences. 11 CITIES AROUND THE WORLD.
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Even with incredible stories, world famous destinations are
still delivering outdated visiting experiences

Outdoor Heritage Sites Indoor Museums



TimeLooper revolutionizes tour destination experiences
through its cutting edge VR/AR technology




How TimelLooper works




Case Study #1. Cambodia Angkor Wat temple

* Partner : Ministry of Tourism, Cambodia
« Key Challenges

CAMB(/)DIA . Outdated visiting experiences
Kingdow. o Wender . .
i et « Limited possibility of creating additional economic value
» Looking for innovative way of preserving/promoting intangible cultural heritages

\ KINGDOM OF CAMBODIA |
NATION RELIGION KING m
i CAM BODIA
i i
MINISTRY OF TOURISM
2. e n— PRIOM PO oty

Mr. Michael Y. Oh
General Manager, Asia
TimeLooper, Inc.

Mr. Yuichi Kawakita
Senior Manager, Strategic Partnership
H.S. Co, LTD

Subject: Endorsement on TimeLooper and H.L.S Virtual Reality Project in Cambodia

Dear Michael and Yuichi,

Wit reference 1o Timelooper and 1S requesed et dated on 19 July, 2017, 1 would like to
extend my sincere thanks and appreciation for your intercst creating such important Virtual Reality
(VR) project in joining promotion of Cambodia tourism.

With enormous benefits of this VR project, we believe this will bring a world-class interactive
experiences over the glorious moment of the magnificent Angkor Wat temple, heritage of humanity
and world wonder for visitor as well as for educating people around the globe about the greater
Khmer history and civilizaton, providing the rescarchers and archcologist a new ool o umvei
Cambodia’s rich cultural, tangible and intangible heritages.

Moreover, this project will encourage more nterest of Cambodia tours 0 the IT ineret market
segment and bring our promotion campaign o another step in the digital age in line with Cambodia
Tourism Marketing isigs 2016 ~ 2030 which emphasies on the digital marketing.

Ministry of Tourism would like t0 express our strong support and cooperation for this Virtual Reality
project of TimeLooper and HIS in Cambodia. To make the contents of this project more vivid,
accurate and relevant. the producer should work with relevant ministries and authorities. We
this project a great success so that we are able o promote Cambodia via this high-cnd technology
during Cambodia Travel Mart in November and in many other promotional campaigns worldwide.
Please accept the assurance of my high consideration. m 69,,“/ [

Sincerely ys

“Thong Khon

Minister




Case Study #1: Cambodia Angkor Wat temple

Shared VR production expertise Built new ecosystem with local Provided new interpretation
and know-hows with local tourism industry to share technology to help preserving and
production industry newly created economic value promoting intangible heritages
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Case Study #2: Hong Kong

' * Partner : Hong Kong Tourism Board
‘ « Key Challenges

B~  Hard to overcome Stereotype : "Hong Kong is for Food and Shopping”
HONG KONG » Visitors tend to visit only “*most famous™ spofts
TOURISM BOARD . . L _ o
« Difficult to apply “Hi-Tech"” impression on tourism industry
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Case Study #2: Hong Kong

Promoted Hong Kong's history in innovative and fun way Drove visitors fo visit other “hidden gem” spots

of Hong Kong
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Case Study #2: Hong Kong

Created new revenue sources for local tourism Enhanced Hong Kong's Hi-Tech impression
even in tourism industry (big media coverage)

BSoE & s

Time Travel: Step into OId Hong Kong

skleO

Hong Kong Observation Deck




TimeLooper provides an end-to-end, one stop solution

BRING HISTORY TO LIFE

Experience Design & Development Experience Delivery Platforms & Networking
Cinematic, Panoramic, & Mobile VR App Offline APK Licensing
Documentary VR VR Pre-Loaded Headsets White Label or TL-Branded
Multiuser VR Audio Guide / MR Integrated Platform Licensing
Mixed Reality Solutions Platform & Content Hosting
Artificial Intelligence-Powered VR Arcade On-Site Networking &
Holograms and Social Media Distribution

AR, VR, & MR Thematic Games



TimeLooper’s various VR/AR technology products helps
all types of organizations

VR TIMESCAPE AR HOLOGRAM
WASHINGTON MONUMENT SILENT VALLEY.




WANT MORE INFORMATION?

partnerwithus@timelooper.com

BRING HISTORY TO LIFE

BT timelcoper
VR-ARXR

Michael Oh, General Manager Asia Pacific
michael@timelooper.com



