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Bigdata?

Knowledgehas become the key economic resource 
and the dominant, if not the only, source of 
ŎƻƳǇŜǘƛǘƛǾŜ ŀŘǾŀƴǘŀƎŜΦέ όPeter F. Drucker)



NUESTRA VISIÓN DE BIG DATA
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GESTIÓN DE BIG DATA EN LA PRÁTICA
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GESTIÓN DE BIG DATA EN LA PRÁTICA

29/06/2020 6



BIGDATA | MOBILE DATA
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Monitoreo de flujosturísticos conmobile data (I)

Å Aeropuerto

Å Parque 

Eduardo VII

Å Aeropuerto



BIGDATA | MOBILE DATA
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Monitoreo de flujosturísticos conmobile data (II)



BIGDATA | AIRLINES DATA
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Monitoreo de futuras reservas aéreas

Source: ForwardKeys; Turismo de Portugal - https://travelbi.turismodeportugal.pt/pt-pt/Paginas/PowerBI/impacto-nas-reservas-aereas-covid-19.aspx

https://travelbi.turismodeportugal.pt/pt-pt/Paginas/PowerBI/impacto-nas-reservas-aereas-covid-19.aspx


BIGDATA | BANK CARDS DATA
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Tarjetas de crédito y débito

Source: SIBS Analytics; Turismo de Portugal - https://travelbi.turismodeportugal.pt/pt-pt/Paginas/PowerBI/sibs-analytics-mensal-2020-e-2019.aspx

https://travelbi.turismodeportugal.pt/pt-pt/Paginas/PowerBI/sibs-analytics-mensal-2020-e-2019.aspx


BIGDATA | CHALLENGES
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Gestionar la recuperación

Health& SafetyOperations SmartBeachesCrowdmanagement


