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“It is darkest just before the 

dawn”
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1. State of Travel 

in 2020



Proprietary + ConfidentialProprietary + ConfidentialWhen Covid-19 hit the world, Google search queries related to 
travel declined for the first time in history 

Source: Google Internal Search Data, Travel & Tourism Queries (All Travel Product Tiers) Global (all countries |all languages), Q1 2016 to Q4 2020, YoY & QoQ Growth

Evolution of Travel Queries QoQ 2016 to 2020 YTDYoY Growth from 2016 to 2020 YTD

+13.5%

2017

+8.7%

2018 2019

+8.1%

-15.7%

2020 

Global



Proprietary + ConfidentialProprietary + ConfidentialThe pandemic did not spare any of the travel & tourism 
sub-categories, although some were hit worse than others

Source: Google Internal Search Data, YoY Growth, Travel Subcategories, Global (all countries all languages), January 2020 to December 2020 vs. previous period

YoY Growth by Travel Category (2020 vs. 2019)

Global
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Travel & Tourism websites globally lost ~40% of their traffic in 
2020, while many other categories benefited 

Source: SimilarWeb, Tourism & Travel category vs. other categories, 2019 vs. 2020

Global

Total visits to Travel & Tourism Websites globally                                     

vs. Total visits to 
Education 

websites globally 

vs. Total visits to 
Food and drink 
websites globally 

vs. Total visits to 
e-commerce &  

shopping websites 
globally
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Source: Google Internal Search Data, To Question Related to Travel, Global, 2019 vs. 2020

+4893%

+33% USA

USA

The most asked question on Google related to travel in 2019 is 
fundamentally different from the one asked in 2020

How to become a travel agent?

TOP QUESTION RELATED TO TRAVEL IN YEAR 2019 TOP QUESTION RELATED TO TRAVEL IN YEAR 2020

When can we travel again?

Indicate the NEED to travel 

VS.

Global

FUN FACTS: 
● Travel queries with terms such as  “near me”, 

“nearby” grew 54% from March 2020 to November 
2020

● Travel queries with terms such as “Road trip” grew 
41% from March 2020 to November 2020
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Source: Google Internal Search Data, Global, March 2020 vs. August  2020 vs. November  2020

+432%
+33% USA

IN

In fact, top 2020 travel questions users searched for on Google 
evolved MoM reflecting the dynamic public health situation  

Global

March 2020: 
“How far does a sneeze travel?”

what is considered non essential travel
what is essential travel

how far does a cough travel
how long will travel ban last

what states have travel restrictions
when will international travel resume

when can we travel again
where can us citizens travel

August 2020:
 “When can I travel right now?”

November 2020:
 “Where to travel during Covid?”

what countries are open for travel
how to plan a road trip

where can I travel without quarantine
where to travel near me
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‘Home School’ 
120% increase in views of 
videos with ‘home school’ in the 
title 

With schools closed, parents and 
children turn to YouTube to 
continue their education at 
home.

‘Home Office’
110% increase in views of videos 
with ‘home office’ in the title

When it comes to work, people turn 
to YouTube to maximize their work 
output. 

‘Home Workouts’
340% increase in views of videos 
with ‘Home workout’ in the title

Users turn to YouTube to maintain 
their workout schedules, and stay 
healthy.

YouTube data, Global, avg. daily views for 3/13 - 3/24 
compared to views for 1/1 - 3/12]. 

YouTube data, Global. Views for 3/13 - 3/24 compared to 
views for 1/1 - 3/12

YouTube Data, Global, Views for 3/13 - 3/24 
compared to views for 1/1 - 3/12

Global

Unlike search video was on the rise - lockdowns and 
distancing led to growth in many video content categories 

https://www.youtube.com/watch?v=FoDb3lUub20&t=78s
https://www.youtube.com/playlist?list=PLYHoqTjX7zMpQpW9XTtnzMk0ODZhNSUcs
https://www.youtube.com/playlist?list=PLpmwWuIh57wY_G36Xii_oFBhqUBLskriV
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People turn to online video to adapt, cope and connect - this 
creates new communication opportunities for destinations   

Study With Me
52% increase in views y/o/y

As more and more young people 
adapt to at-home learning, 
students are leaning into ‘study 
with me’ videos for 
companionship and motivation. 

Pantry Meals
49% increase in views y/o/y

When it comes to recipes, hungry 
users look to YouTube to learn 
how to put fresh spins on non- 
perishable items commonly 
found in their pantry.

Coping Techniques
38% increase in views y/o/y

Recent weeks and months have 
given people a lot to worry about. 
From 5-minute meditation to 
stress relieving yoga, people turn 
to YouTube to learn new coping 
techniques to manage stress.

At Home Workouts
57% increased avg daily uploads

More than 8000 channels strong, 
YouTube’s fitness community 
spans all sort of specialities, 
empowering users to maintain their 
workout schedules, despite 
challenging times. 

YouTube data, Global. March 10 - March 16, 
2020.

YouTube data, Global., Jan 1- March 16 2020 
vs. same period in 2019.

YouTube Data, Global., Jan 1- March 16 2020 
vs. same period in 2019. 

YouTube Data, Global, January 1 - March 18, 
2020. Avg daily uploads of videos with 
‘workout at home’ in the title since March 
10, 2020.

Global

https://www.thinkwithgoogle.com/consumer-insights/with-me-youtube-video-trend/
https://www.thinkwithgoogle.com/consumer-insights/with-me-youtube-video-trend/
https://www.youtube.com/playlist?list=PLbpi6ZahtOH5fWoEOOV_hGarI4FxKHULy
https://www.youtube.com/playlist?list=PLbpi6ZahtOH79y0Ct2sT9Mv28AAfNzmJA&internalcountrycode=GB
https://www.youtube.com/playlist?list=PLbpi6ZahtOH6bljmu-_jyG-Th3NH-vqcB&internalcountrycode=GB
https://www.youtube.com/watch?v=ml6cT4AZdqI&feature=youtu.be&internalcountrycode=GB
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Source: Google Internal Search Data, Global,  “Staycation”, Jan  2019 to Dec 2019  vs. Jan 2020 to Dec 2020 | GWI, Question: Which of these products have you or your 
household purchased in the last 3-6 months? Asked in all GWI Core markets except: Morocco, Ghana, Kenya and Nigeria. Waves: Q3 2020  Export Date: 03 February 
2021 

+4893%

+169%
+432%

+10%
+33% USA

IN

USA

Another trend brought on by the pandemic are staycations that  
became the alternative holiday option  

2020

2019

Search trend for “staycation” MoM (Global) +154% YoY

Would take 
a vacation 

abroad

Would take 
a domestic 

vacation

VS.

Consumer surveys run globally 
show that:

Global



Proprietary + ConfidentialAnd while the way we travel might have changed, we never 
really stopped “dreaming” of a holiday

Source: Google Internal Search Insights, March 2020 to December  2020

+6X%

22%+14

-3%

 4 3 2

Remote places 
“closer to nature”

Virtual Ways to 
Travel

Domestic Tourism Family Cluster 
Activities

Rising interest in:
● Islands
● Not crowded destinations
● Camping

Rising interest in:

● Virtual tours
● Live zoo
● Travel blogs

Rising interest in:

● Regional parks & rivers
● “Near me”
● Road trips
● Staycations

With very dynamic travel restrictions and people spending more time at home than ever 
before, they’re looking for different ways to travel and energize: 

Rising interest in:

● Private vacation rentals 
● Open air sports  (horse 

riding, hiking, golf, kayak)
● Zoos & Aquariums

 1

Global
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2. Recovery 

Signals



Proprietary + ConfidentialProprietary + ConfidentialGlobally, most governments still have some form of travel 
restrictions in place

Source: IATA, Feb 4th, 2021

Global



Proprietary + ConfidentialProprietary + ConfidentialAdditionally, constant changes in travel requirements lead to 
insecurity and apprehension to travel 

1. MAKING SENSE OF GOVERNMENT 
TRAVEL RESTRICTIONS: 

what does non essential travel mean
what is essential travel
when will travel restrictions be lifted
how long will travel restrictions last
what are the travel restrictions

2. SAFETY 

when will it be safe to travel again
how to travel safely during covid
what is the safest way to travel
how safe is air travel
what countries are safe to travel to

3. QUARANTINE RULES

where can you travel without 
quarantine
how to quarantine after travel
how many days quarantine covid
when to quarantine
how to self isolate after travel

We continue to see a surge in queries related to government travel restrictions, safety measures 
when traveling & quarantine rules

Global
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As a result, global travel queries remain much lower than last 
year

Source: Google Destination Insights, Air & Accommodation Queries, International, Worldwide, December 2020  to January 2021

GLOBAL

Global
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Very few destinations managed to attract global travelers 
interest amidst covid scare

Source: Google Destination Insights, Air & Accommodation Queries, International, Origin Country, Worldwide, December 2020  to January 2021

MALDIVES

UAE

Global
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Despite uncertainty, some destinations grew in interest MoM

Source: Google Destination Insights, 1 December 2020 to 30 January 2021, vs. October to November 2020 Top Growing Destinations Worldwide

Global
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What is a vaccine 
passport?

Is covid vaccine 
required to travel? Will vaccines be required to 

fly or travel

Vaccine proof to travel

Travel to get covid-19 
vaccine

Source:Google Internal Data, Global, Vaccine + Travel, December 2020-January 2021 vs. previous period.

Do I need the covid vaccine 
to travel internationally?

Covid vaccine proof 
to fly

Can i travel once i get 
covid vaccine?

Vaccine & travel related queries grew +658% since the start of 
mass vaccination campaigns at the end of December 2020

Global
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Interest for Vaccine Tourism also grew sharply in the past few 
weeks

Source: Google Trends, “Vaccine Tourism”, last 12 months, Global

Search query volume (indexed) for 
“Vaccine Tourism” - Global

Global
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Countries that have the highest vaccination rate seem to be 
the most likely to travel abroad in the next few months 

Source: Our World in Data, Cumulative COVID-19 vaccination doses administered per 100 people, by country/continent, 20 dec 2020 to 4 feb 2021 | GWI, February 2021, Which of 
these items are you / your household thinking about purchasing in the next 3-6 months?, 46 countries

*41.6%

*Likely to travel abroad in the next 6 months

*31.1%
*North America: 18%
*South America:20.8%
*Africa: 15.9%

*UK: 40.3%

Global

Table: Vaccination administered per 100 people by geography
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There is some optimism in various surveys that tourism might 
start to recover in H2 2021

Source: Expedia, Dec 2020

Global



Proprietary + ConfidentialRegardless of recovery pace, it is clear that the future of travel 
sales will be online driven

Source: Statista, Forecast, Travel & Tourism Worldwide, 4 year projection, Adjusted to Covid-19 impact, Sep 2020

Global
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In the immediate future though, people will be prioritizing 
extended vacations, short booking windows and local options 

Longer Stay Intention

Average trip duration
#days between departure and 
return dates.

Local Travel Radius

Majority of destination-based 
accommodation queries  are local.

(Regional: 38% | Domestic:44% | 
Continent: 11% | World: 6%)

Shortened Lookahead

Average Lookahead Window
#days between search and 
departure dates.

7 days 
pre-pandemic

11 days 
in January 2021

57 days 
pre-pandemic

42 days 
in January  2021

Latest search behaviour in Travel Globally:

Source: Google Internal Search Data, Air & Accommodation,  Global, January 2020 vs. January 2021

Global
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