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INTERNATIONAL
TOURIST

ARRIVALS
(MILLIONS)

SOURCE:

SOURCE: VARIOUS (SEE INDICATOR)

March 2021

(e) Estimate

* Data for 2020 is preliminary and based on

estimates for countries which have not yet
reported results.
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SARSEPIDEMIC (2003)
-2 MILLION

-0.4%

GLOBAL ECONOMIC CRISIS (2009)
-37 MILLION

-4.0%

(1990 LEVELS)

COVID-19 PANDEMIC (2020)
-1.1 BILLION

-74%



International tourism back to

levels of 30 years ago

-73%
International tour ist arr ivals

International tour ism could 

plunge to levels of

1990s

Loss of international tour ist

arr ivals

1bi llion

Loss in export revenues from

international tour ism

US$ 1.3 trillion

Estimated loss in global GDP

over US$ 2.5
trillion

100 -120 m i llion
direct tour ism jobs at r isk





LOOKING AHEAD









Most tourism

experts do not

expect international

tourism to return to

pre-COVID levels

before 2023

0%
2021 2022 2023 2024 or later

S ou rc e: UNW TO P an el of E xp erts su rvey, UNW TO W orld Tou rism B arom eter, J an u ary 20 21

W hen do you exp ec t in tern ation a l tou rism to retu rn to

p re-p an d em ic 20 19 leve ls in you r coun try?
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WHAT HAS 

CHANGED?



Closer
Domestic tourism has shown positive signs

in many markets since people tend to travel

closer. Travellers go for 'staycations' or

vacations close to home.

New concerns
Health & Safety measures and

cancellation policies are consumers'

main concerns.

Last minute
Last-minute bookings have increased

due to volatility of pandemic-related

events and the travel restrictions.

-short-lived trends or here to stay?-

Get away
Nature, Rural Tourism and Road Trips have

emerged as popular travel choices due to

travel limitations and the quest for open-air

experiences.

C h an g e s in trav e lle r b eh av iou r
in t im e s o f C OV ID -19



C h an g e s in trav e lle r b eh av iou r
in t im e s o f C OV ID -19

Younger travellers
most resilient
Change in demographics:

travel recovery has been stronger among

younger segments. 'Mature' travellers and

retirees will be the most impacted segments.

More responsible

Sustainability, authenticity and localhood :

travellers have been giving more

importance to creating a positive impact on

local communities, increasing looking for

authenticity.

-short-lived trends or here to stay?-
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