
1

Workshop on Tourism Statistics
Session 2  - 7 July 2021

Measuring Domestic Tourism

Ms. Leandry Moreno, Senior Tourism Statistics Specialist, UNWTO

Learning 
objectives

Module 3

Domestic 
Tourism

ü Understand that domestic tourism refers to trips made
by residents visitors (both nationals and foreigners)

ü Delineate the usual environnment

ü Recognize the main variables

ü Identify the available data sources
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A visitor is a traveller taking a trip to a main destination 
outside his or her usual environment, for less than a year 
and for any main purpose (business, leisure or other 
personal purpose) other than to be employed by an entity 
resident in the country or place visited. These trips taken by 
visitors qualify as tourism trips. 

Activities of a resident visitor within the country of reference 

Domestic 
Tourism

A domestic tourism trip refers to the travel of a visitor from the time 
of leaving his/her usual residence until he/she returns: it refers to a 
roundtrip.

Usual 
environnement

of an
individual

Crucial for 
determining 

domestic tourism

Is the geographical area, not necessarily a contiguous one,
within which an individual conducts his/her regular life
routines (place of work or study, any place visited regularly
even if it is located far away such as shopping centers, home
of family & friends, healthcare facilities etc.)

Criteria to delineate the usual environnement:

q Frequency of the trip
q Duration of the trip
q The crossing of administrative or national borders
q Distance from the place of usual residence
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Usual 
environnement

of an
individual

IRTS 2008
Compilation Guide
https://unstats.un.org/unsd/tradeserv/

tourism/E-IRTS-Comp-
Guide%202008%20For%20Web.pdf

What do we 
want to 

measure ?

Domestic tourism

Internationally 
comparable data
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What do we 
want to 

measure ?

Domestic tourism

Internationally 
comparable data

https://www.unwto.org/statistics/
country-fact-sheets

Mozambique

South Africa

Main data 
sources

Domestic Tourism

Surveys:

• Household survey
• Survey at 

accommodation
establishments

• Survey at attraction
places

Big data: 

• Mobile network 
operators 

• booking platforms
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Thank you!


