WAAEEULIL RGN AL REGIONAL COMMISSION FOR AFRICA
AND THE SECOND EDITION OF UNWTO GLOBAL INVESTMENT FORUM

SAL ISLAND, CABO VERDE, FROM 2ND TO 4TH SEPTEMBER 2021
MS. ELCIA GRANDCOURT, DIRECTOR, REGIONAL DEPARTMENT FOR AFRICA




INTERNA-
TIONAL
TOURIST

ARRIVALS

International Tourist Arrivals (% change)

il-

%)
+3.8 +4 +15 +2

‘gan nn

2019 w=2020 w2021 Jan. - May*

-40 4
-60 -
-68 -68
804 -73 -72
-85 84

-85
-100 -
World  Europe Asiaand Amercas Middle East
the Pacific
Source: UNWTO * Provsional data (% change over 2019)

International tourist arrivals in 2020 and Scenarios for 2021 (y-o-y monthly change over 2019, %)
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TECHNICAL
ASSI-
STANCE IN
AFRICA

TOURISM STATISTICS RECOVERY STRATEGY FOR THE
AND QUALITY SECTOR IN
STANDARDS POST-COVID PERIOD

ALGERIA, ANGOLA, BENIN, BOTSWANA, COTE
D'IVOIRE, DEMOCRATIC REPUBLIC OF CONGO,
REPUBLIC OF CONGO, LESOTHO, LIBERIA,
MALAWI, MOROCCO, SEYCHELLES, SOUTH
AFRICA, TUNISIA, ZAMBIA, ZIMBABWE.

HUMAN MARKETING,
RESOURCES BRANDING AND

DEVELOPMENT PROMOTION

POLICY PLANNING
AND ECONOMIC
DEVELOPMENT

PRODUCT
DEVELOPMENT
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UNWTO
agenda
for Africa

Tourism for
inclusive growth

DECENT WORX AND
ECONOMIC GROWTH

i
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10.

Advocating the Brand Africa
SDGs 8, 10, 11, 14, 15

Promoting Travel Facilitation (Connectivity / Visa)
SDGs 8, 9

Strengthening Tourism Statistics Systems
SDGs 8, 15, 17

Expanding of Capacity Building incl. Training Facilities
SDGs 4, 8,10

Promoting Innovation and Technology
SDGs 8, 9

Fostering Resilience (Safety + Security, Crisis
Communication)
SDGs 8, 12,13, 16

Unlocking Growth through Investment Promotion and
Public Private Partnerships
SDGs 8,9, 12,17

Empowering Youth and Women through Tourism
SDGs 5, 8, 10

Advancing the Sustainability Agenda (esp. Biodiversity)
SDGs 12, 13, 14, 15

Promoting Cultural Heritage
SDGs 8, 16
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REALIGNE-
MENT OF
PRIORITIES,
SURVEY
RESULTS

TOPSKEY AREAS OF THE
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MAIN AREAS TO BE RE-ALIGNED
TO ENSURE A SWIFT RECOVERY RESPONSE TO COVID-19
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UNWTO'S
RESPONSE
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HRESTART
TOURISM
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UNWTO
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AFRICAN
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UNWTO Virtual Training Workshop on

the creation of a crisis unit In the
tourism sector

wwaar UNWTO - GOOGLE: Data and Marketing for Recovery -
s, GOOgle DMO Capacity Building, Africa Launch Event
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UNWTO ON
THE
GROUND

Zurab Pololikashvili @pololikashvill - Fe
As part of my visit to Morocco [l | had the opportunity to experience the
richness of local traditions and unique handicrafts at the Medina of

Ve need to support the local artisans in our quest to restart

Marrakech

\\ #VoyagesAfriq @Voya

The Final day of

Kingdom of Morecco in pictures.

Hage G. Geingob & Nov 4, 207

| weicomed SG X who made Namibia his first
country 1o in Africa. An expression of confidence in our tourism
restart strategy - based on responsible business + leisure travel through
adherence to @W COVID-19 protocols. Namibia is open.

World Tourism Organization @ @UNWT NOV 2 2

SG : vill visited #7 B3 to hold high- meetings

advancing our collaboration to #R with a focus on
nvestments

= Education

74 Technical support in partnership with

Find more:




UNWTO 2021 ACTIVITIES IN AFRICA (JAN - SEP)

2/ Virtual Best

13/ ATLAS Africa - Book Practices Workshop,

Launch Routledge hosted by the 25/ 7e Café du s ooll Covid-19 Awareness and
Handbook of Tourism in Department of Tourisme 1lfNV\{T ::Z:t_ o community Empowerment Boosting Africa’s
ourism rican i
Africa Tourism of South MERCATOUR Transformative Power.of
Gastronomy Tourism”

Africa

24-25/
Africa Business
Tourism Mice
Masterclass

17-18/ High

Meeting on
Virtual encounters Enhancing Air
with African Member Transport

States on UNWTO's

recommendations to Growth in West

respond to the Africa

COVID-19 pandemic
10/1TB

Changemakers
Programme

Level-Ministerial

Connectivity and

27/ Participation to AU-

ECOSOCC’'S Webinar on
6-11-17-25-31/

20/ X1l Tourism

Closed Session Africa

briefing Webinar

18/ Participation to
the Leaders’ Forum
at the 9th Aviation
Stakeholders’
Convention

21/ Journée
d'études sur le
transport aérien

13/ Webinar:
Intégration
régionale et

dynamique des
investissements

touristiques 14-16/ UNWTO Regional

Conference: Strengthening
Brand Africa for the Swift
Recovery of the Tourism

Sector, Windhoek, Namibia

25/ UN Africa
Dialogue Series
Side Event

21-22/ DMO Curricula
from Google - research
and destination
marketing tools

21/ UN Africa Dialogue
Series Side Event on

Statistics

2-4/ 64th Meeting of the UNWTO

Regional Commission for Africa (CAF)

& 2nd Edition of the UNWTO Global

Tourism Investment Forum in Africa,
Sal, Cabo Verde

.t

indis I ‘ and 01/ UNWTO “Best 06/ DAY 1:

20/ CEOs of Africa nvestment an Tourism Villages” Workshop
Tourism Boards - Business Forum For . "

Pilot Initiative on Tourism

07/ DAY 2:
Workshop
on Tourism
Statistics

30/ Africa Youth in
Tourism Innovation
Summit (ATP)

UNWTO

World Tourism Organization



U N WTU ) 12TH EDITION OF THE TOURISM INVESTMENT AND BUSINESS FORUM FOR AFRICA, INVESTOUR, MADRID, SPAIN, 20 MAY 2021

EVE N TS I N UNWTO REGIONAL CONFERENCE: STRENGTHENING BRAND AFRICA FOR THE SWIFT RECOVERY OF THE TOURISM SECTOR,
WINDHOEK, NAMIBIA, FROM 14 T0 16 JUNE 2021
A F R I cA I N 64TH MEETING OF THE UNWTO REGIONAL COMMISSION FOR AFRICA (CAF) & 2ND EDITION OF THE UNWTO GLOBAL TOURISM

20 2 -l INVESTMENT FORUM IN AFRICA, SAL, CABO VERDE, FROM 2ND T0 4TH SEPTEMBER 2021

) WORLD TOURISM DAY (WTD), ABIDJAN, COTE D'IVOIRE, 27 SEPTEMBER 2021

UNWTO/UEMOA MINISTERIAL CONFERENCE: SAFETY, SECURITY AND RESILIENCE FOR THE TOURISM SECTOR, DAKAR,

SENEGAL, 22ND T0 24TH NOVEMBER 2021
24TH SESSION OF THE UNWTO GENERAL ASSEMBLY (GA), MARRAKESH, MOROCCO, 30TH NOVEMBER T0 3RD

DECEMBER 2021
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UNWTO

World Tourism Organization

THANK YOU

www.unwto.org

Contact:
rdaf@unwto.org
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