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Tourism in Italy: Overview

1st Country 
in the World for number of 
UNESCO sites

13% of GDP

15% of total employment

Arrivals (2020 vs 2019)

-68%
Overnight stays (2020 vs 2019)

-55%
Tourist spending (2020 vs 2019)

-102 mld €
Source: ENIT

Impact of Covid 19

700.000+ operators



Tourism in Italy: short-term measures

“Green Pass” 
implementation

Italy has been one of the first countries to introduce a
mandatory Covid Digital Certificate for accessing certain
contexts (e.g. indoor venues, crowded events).
This has restricted the potential spread of Covid, boosting
trust and, ultimately, Touristic services demand

Digital Marketing 
actions 

MiTur, in cooperation with ENIT, has fielded a set of Digital
Marketing measures including thematic magazines
articles and social network advertising, aimed at
recapturing a portion of inbound tourism from
neighbouring countries (e.g. Spain, France, Austria..)



Results of short-term measures

Number of tourists (2021 vs 2020) 

+1,1%
Domestic turists (2021 vs 2020)

+ 18,8%
Overnight stays (2021 vs 2020)

+21,5%
Tourist spending (2021 vs 2020)

+30 mld €

International impact  

Arrivals from France
+121,5% (June 2021 vs June 2020)

Arrivals from Spain
+79% (June 2021 vs June 2020)

Arrivals from Netherlands
+22,8% (June 2021 vs June 2020)

Neighbouring countries impact  



Reacting to Covid: overcoming the weaknesses of the sector

Territorial divide
Disparities among Regions: 

Southern Italy characterized by 
seasonal tourism, small and not-

well-structured enterprises

Polarization on big destinations
Venice, Florence and Rome account for 20% of tourist flows

Structural factors
Low overall digitalization, low strive 

for innovation, pulverization of 
structures, struggling to gain a 

strong strategic positioning

Covid-19 constitutes a great opportunity to redescover the importance of Tourism and to overcome the major
weaknesses of the sector, among which:



Our immediate challenge: restarting Tourism 

In 2021 the Ministry of Tourism relaunches a strategy to overcome weaknesses and implement long-term
measures (NRRP and other funds) focused on two aspects:

Innovation and digitalization 

Tourism enterprises 
competitiveness improvement



Hub as a tool for 
data aggregation 

and 
interoperability

Hub as a bridge
between tourists 

and the entire 
ecosystem –
b2c services

Hub as an 
integrated

system to digitize
b2b services

Innovation and digitalization by Tourism Hub



Funds for competitiveness of Tourism enterprises

Improvement of  
quality in 

hospitality

Revival of 
accommodations 
with high tourist 

potential

Enhancement of   
sustainability, 

innovation
and digitalization


