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Pakistan as a Tourist Destination  

 

u Pakistan is one of those countries in the world which 
are blessed with diverse inventory of tourism 
attractions based on the unique endowments of 
naturel landscape features, biodiversity and its rich 
culture and heritage . 

u Pakistan got a unique geographic location with 
natural diversity, ranging from sea shore to the world 
tallest mountains . 

u Pakistan is famous as country which is a best -kept 
secret in the world travel  

u As compare to foreign tourism, domestic tourism is a 
larger market segment in Pakistan  

 



  

 



96% of Tourism is domestic and 4% is foreign tourism 



Overall Contribution of Travel and Tourism 

in Pakistan Economy in Pre -Covid Era  
 

 

 

Source: World Travel and Tourism Council Report of 2019 



Covid -19 Impacts on Pakistanõs Tourism Economy  

KEY CHALLANGES 

Loss of more  than 3.5 million  international  arrivals  as compete to last year  

Loss of around US$ 700 million in export revenues  from tourism as compare to last year  

More  than one  million direct tourism  jobs  at risk  

Domestic tourism reduced significantly due to low buying power and Covid fear factors  

Significant reduction in government revenue collection due to reduction in tax collection  

Significant revenue losses to national flag carrier   

Almost 20% of small businesses in tourism and hospitably went out of business  



Strategies for better 

destination management in 

the era of new normal  



Response by the Government of 

Pakistan to Reopen Tourism  

u National Tourism Coordination Board 
(NTCB) immediately formed a Tourism 
Recovery Acton Committee (TRAC)  at 
Federal level.  

u The committee prepared a Tourism 
Recovery Strategy and action plan in 
consultation with all key stakeholders  

u Covid Era SOPs for different tourism service 
providers were developed.  

u Government offered different financial 
incentives  to solve the cash flow problem 
of tourism and hospitality businesses during 
the early period of the crisis. 



The Recovery Strategy Presents a Three -

pronged approach to counter the impact of 

COVID-19: 
1. Survival of the tourism industry and mitigating the 

impact of COVID -19 (based on early actions)  

2. Revival and accelerated recovery phase (based on 

actions in short term framework)  

3. Positioning for the future to revamp tourism in post 

COVID-19 (based on actions in short to mid term framework)  

 

 


