IN GOLOMBIA WE DONT
~SAY "I AM HUNGRY'
WE SAY "TENGO FILO "

AND | THINK THAT IS







N7 NZ
AROUND 30% OF A /'f‘\ {;
TOURIST'S
EXPENDITURE IS DONE |
IN CULINARY PRODUCTS ¢
AND SERVICES. ‘

o | OOKING FOR AUTHENTICITY
o |MMERSIVE EXPERIENCES

o INFORMATION

o TRAVEL MORE



GLOBAL

CULINARY *Food Festivals
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WITH A HUGE
DIVERSITY OF
FOODS AND RICH
CULINARY CULTURE
WHY ISN'T LATAM ON
THE TOP OF THE MIND
FOR GULINARY
ADVENTURES?

Hl_-ﬂ www.tenemosFILO.com - karola@tenemosfilo.com



PROBLEM

o LACK OF REPRESENTATION
IN THE ONLINE TRAVEL
INDUSTRY

o LACK OF ACCURATE

INFORMATION
o DIFFICULTY OF REACHING
THE RIGHT HOSTS

LATAM OFFER
LATAM .‘ N ONLINE EXPERIENCES
CULINARY 20 . BOOKING PLATFORMS
OFFER 0
ONLINE .‘
TODAY 70
N
= 2% OF THE OFFER SERVES
AR
80% OF THE DEMAND

TEREMD
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" DINERS ARE LOSING THE
" CHANCE TO TASTE AND
| IMMERSE THEMSELVES IN

OUR GULTURE AND FEW
HOSTS ARE ENJOYING A
PIECE OF THE PIE.

. THE RESULT: AN UNTAPPED

ff—-"“\-_
L =

& " < OPORTUNITY FOR
Wi ==\ ECONOMIC GROWTH.
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l IR

CENTRALIZED OFFER
CULINARY EXPERIENCES
AND EVENTS
\WA Q “ CONNECT LATAM
INCREASE THEIR REACH GET ACCURATE INFORMATION

[EREMDS
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www.tenemosriLO.com

DIGITAL PLATFORM €) COMMUNITY

) DISCOVER D> SHARE
» BOOK D> INCREASE VISIBILITY
D> MANAGE D> PROMOTE LATAM

Daponicncias dosiacadas

COOKING LESSONS - MARKET
TOURS - POP UP DINNERS - FOOD
FAIRS - RESTAURANT BOOKINGS -
L EVENTS - EXPERIENCES

S e s

HEE THT =T B
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£l Registrarse

Bonos de negalo Contacto Anfitricres Blog

Raquel Arias

iFabulosa experiencia e impecable atencion! Se presentaron algunos inconvenientes con la
reserva pero Borja fue supremamrnte diligente y se solucionaron sin inconveniente. La cata fue
entretenida e informativa. Todo el personal es supremamente amable.

5 Helpful Review

DISCOVER ENJOY

D> EXPERIENCES D> SHARE

D> RESTAURANTS P> RATE

@ Casal egado, Carrera 6a # 117 - 11 Local 01 Bogota
I 16/12/ 2022 B E P B RT 0 F TH E
EV E N S @ Vista General Precios Agregar Comentaric T —

| COMMUNITY
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@ 2027 MILLIONS
COMISSION
PER

EXPERIENCE
SOLD
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USD
$500K MARKET

PRE-SEED SCALE
ROUND
App tool 4 countries in LATAM o
t LATAM
New Subscription Model 390 Subscriptions/Month J countries in

40k Experiences sold

100 Subscriptions/Month 8k Experiences sold 1.5k Subscriptions

TEMEMDS
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B +1000 §+30 [=] +5000

COLOMBIA

COST OF
AQUISITION

<S1USD
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CULINARY

FOCUS
&) eatwith & cookly
Mdevour
EUROPE
aen A LATAM
S
waklook  YOUR

peek
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MULTIEXPERIENGCE
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st J0B CREATION THROUGHOUT
THE CHAIN

S EQUAL ACGESS TO JOBS AND
INCOME GENERATION

(1 DIVERSIFYING ACGESS TO
PE=1QN DEMAND

h 4

GIOBAL GOAIS =041




KAROLA VITERI
CEO FOUNDER

ANGEL BURGOS
CTO PARTNER
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PAYMENTS
CONNECT WAY
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Ef;"fé ﬁ‘l g Ehfl(: :lfckf z: i Asociacion de Eqresados de lo Universidad de los Andes
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COME AND
TASTE THE
JOURNEY
WIkH




