


FOOD & TOURISM

1.5B

International arrivals globally,
2019

61%

of travelers say
they pick a destination for
its great food or drink




PROBLEM

what tourists eat what is locally available



PROBLEM

Small farmers keep the smallest % of
value added.

They:

® compete with industrial farming

@ along global supply chains

® dominated by big players
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Octopus

N

Barbossa

PeS

Seagull’s Cafe

Bisto No 17 r

Dock 5

Jolly Roger
€ 5(35)

SALADS SEAFOOD DESSERTS

Tomato & buffalo cheese salad

buffalo heart tomatoes, red & yellow
cherry tomatoes, buffalo cheese, basil

Local ingredients

@ A O

buffalo heart basil soft cheese
tomatoes

Roasted pepper salad

roasted red peppers, goat cheese,
garlic and parsley on the side

Shepherd's salad

buffalo heart tomatoes, ham, egg,
cucumber cubes, red onion rings,
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SOLUTION

—— SME FOOD TRADING PLATFORM ——

FARMERS
supply local
agricultural produce

v

TRANSPORT
optimize packaging EB
and transport

v

I RESTAURANTS
lTJ 4 organize menus & events

around local ingredients

Token Contract
- tracks origin & - specifies token &
quality quantity
- fungible - terms of agreement

- exchangable - dispute settlement

CONSUMER PLATFORM

TOURISTS
find local food
of proven origin

browse restaurants

learn about local
food production

rate and review
food experiences

n CARD HOLDERS
access discounts
[ [

and events

discounts at
restaurants

access to food events

offers by partners in
the network




c-rda

Trust technology powered by a financial-grade DLT platform

£ 1

N

connected networks cost effective for SMEs scalable

IOI Nasdaq ING &
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15-35% of additional
value added become
distributable among

farmers and restaurants - farmers get access to a
get to trade in a trusted . = premium market
environment

participants




LOCAL FOOD CARD

Local Food is a trading platform built on Corda that
uses DLT to track the origin of local food from farms
to restaurants. Tourists get to know their food.
Farmers get to know the people they feed. Made to
advance sustainability along the food supply chain

Local Food Card gives access to discounts and
events at partners in the network.




BUSINESS MODEL

5c 3 € 10 €

per transaction on per 1000 impressions on Local Food Card,
Food Trading platform Consumer platform per year




SURVEY
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SURVEY

Q4

LOCAL FOOD
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SURVEY

Card used in one week

14
21%
(0
of tourists bought
the first Local Food Card
o W 1

1time 2times 3times 4 times 5+ times



MARKET

Location

180
60

users platform, M

users card, M

Origin

Demographics

Boomers +
Boomers
Gen X
Millenials

Gen Z

Germany

UK

CEE

France

Northern Europe
International
Local

. . ’




UN SUSTAINABLE DEVELOPMENT GOALS

UN Food Systems Summit 2021 Tourism & SDGs

% TOURISM

Zan® FORSDGS  UNWTO

“The future of the world depends “Tourism has the potential to contribute,
on good food. It's that simple.” directly or indirectly, to all of the goals.”
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SUPPORTERS AWARDS
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TEAM

previous experience

Denitsa Georgieva

project manager
environmental science, QSAR

EUROPEAN CHEMICALS AGENCY

Stanimira Todorova

consumer platform
sales & events

BeLra Vista

MEDITERRANEAN TOURS

previous experience

previous experience

Mariya Kyoseva

business development
IT & finance

LB=BW dyanced

Landesbank Baden-Wirttemberg

Plamen Stoyanov

food trading platform
agrifood logistics

Kamé@nitza




DEVELOPMENT

NOW

MLP

Al urban

KRAN] tec h Z=

Municipality of Kranj,
Slovenia

@

network:
3 restaurants
5 farms

Burgas: BUlgaria

SUMMER 2023

&

SPRING 2023

|

PILOT

network:
20 restaurants
30 farms

Burgas Region,
Bulgaria

DEVELOPMENT

phone app
Corda 5

20 languages
social features




SCALE UP
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