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The livestock industry demands an extensive amount of
environmental resources.
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The vegetarian market in Korea is still in its early stages.

Population 0

Problems that make plant-based
lifestyle difficult in the early stages

@ of market formation

A growing population who
sympathize with vegan values
and adopt plant-based lifestyle
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Problems in the vegan ecosystem
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Very few number of
vegan restaurants to
eat out

Difficult to find out Lack of
the ingredients information on
when purchasing vegetarianism

vegan products



Vegefeed:
\Vegan Lifestyle Vertical Platform Content, Community and Commerce allat once
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vegetarian ingredients



1. Vegan Restaurant Curation
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Information curation for
vegan restaurants

Vegan restaurant

content & promotion

&Providing detailed informational
content on vegan restaurants

@ We collect and provide the data on
restaurants serving vegetarian
dishes.

@Promotionalevents such as discounts

@& We started a project for
and complimentary dishes

introducing great restaurants.
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@ We also collaborate with
restaurants on promotional events
to offer discounts to patrons. H|Z40|X|OF MEHHS o 71 Alo]



Solution O & ¢

2. Vegan Shopping Mall
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Formation of specialized

Process for checking

vegan ingredients commerce for vegan products

@Eliminated customers’time to

@& Shortened customers’time to

Sugar Fat Saturates Salt 1 i

59 || 360 || 39 a check ingredients through our
3%

search for vegan products through
specialized commerce

Energy
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200kcal

own process
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Nutrition Facts

Serving Size Box ( g)
Amount Per Serving
Calories Calories from Fat
%Daily Value*

Total Fat Og 0%

Saturated Fat 0g 0%

Trans Fat 0g
holesterol g o BIZRISI BN (R0 A B (MM YIS 6
Sodium Omg 0% NP YIS (3 00093 F
Total Carbohydrate Omg 0% F-268} 2/ a2 w9 1n nnngl

Dietarv Fiber 0a 0%



3. Contents and Communities
o2 o

Publishing content related to _, j‘ i Managing online &
recipes, health, and lifestyle ol b offline communities
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Technology O & §

Inducing behavioral changes in users by forming a platform

Post vegetarian feed
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Collect environmental
impact points

Earn points for Vegefeed Mall
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and through data

Purchase products using
Vegefeed mall points
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Business Model O ¢ ()

Commerce, advertisement, and data

r N

Acquire information/

Advertising

o Purchase products/ _
Purchase restaurant coupons ‘ (restaurants/vegetarian product manufacturers
:Publicize restaurants/products
Provide informaﬁon/ u on the p|atform
A Form communities Consumer
Join
- S ) Commerce
— C— infof;:tli‘o?] (PR) (B2Cconsumers, B2B restaurants/zero-waste
Product Purchase t Vistit shops/enterprises)
manufacturer restatrants :Sell vegetarian products to
consumers (distribution, product PB
ol 2l BEST production)
7

© E
S Purch B2B duct
m R products | ;RESTAP;IMNT Data (B2Ginstitutions)

S i <412 :Provide information on
H rovide intformation . .
Information Register restaurant Restaurant vegetarian restaurants to pUb“C

menu coupons institutions and distribute the
ontent .
contentto the public

Commerce
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Business Strategy O §

Differentiation

@ One-stop solution

Only integrated solution in Korea
that solved the vegan lifestyle
problems through one platform

@ Big data collection
ecosystem

With the largest number of users
in Korea, many reviews are
quickly accumulated on vegan
restaurants and products

@ Community-based
Network Effect

Establishing a network effect based
on online/offline communities

@ Brand

Brand focusing solely on
vegetarianism to solve
problems and deliver values
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We expand our target market in order of vegetarians, flexitarians, and
the general public.

TAM

General public

N
< 3 target market 3‘

(51 mil people/21.216 trillion KRW)

SAM

Flexitarians
(pesco, etc)

< 2nd target market 0

@ mil people/11.68 trillion KRW)

SOM

Vegetarians
(Vegan, lacto,
lacto-ovo, etc.)

]t target market

(1 20,000 people / /00 billion KRW)

*See Appendix1|Vegan Market 13



We plan on entering a global market through the platform by creating our
own PB brand.

2024 2020

@ Platform: Automated system of report-registration @ Platform: Global launching
& Commerce: Develop/launch 10 PB products @ Commerce: Global launching of PB products
@ Platform: Multi-language process @ Platform: Motivation system (gamification) @ Platform: Global marketing
& Commerce: PB product R&D, branding @ Commerce: Develop/launch 20 PB products & Commerce: Global marketing
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Growth Index O § ()

We have created the platform by collecting data, and sales are generated
through platform users.

o\ > ‘ Sales performance
(, . Data User (in USD)

r'\'e‘;;[gmggiétemd 6,000+ Cum.numberofusers 130,000+ 2017 0

No. ofregistered Monthly active users 16,000+

menus 19,000+ 2018 15,680
No.ofcommerce

No. ofregistered 15 000+ members 10,000+

reviews ' Socialmedi 2019 23,814

ocial media

No. cumulative 8500+ followers 40,000

suggestions ' Avg.time spent using : 2020 239,700
e A 11 min.

No. restaurants

hat h
g%iteeds),\joﬁt e 60+ No. ofsold products 250+ 2021 365,313




Growth Target O § §

Platform growth and sales target

r

We aim to achieve the sales of 15 billion KRWover the next five years.

2022 2023 2024 2025 2026 2027
Commerce users 130,000 260,000 520,000 1,040,000 2,080,000 4,160,000
l':"SAeL:S()lo% ofcum. 13,000 26,000 52,000 104,000 208,000 416,000
C\R (5%) 0.05 0.05 0.05 0.05 0.05 0.05
l\fggzzzi‘;ftomer 60,000 60,000 60,000 60,000 60,000 60,000
'\U"gg;h'y sillee ({ 29,492 58,084 117,969 235,938 471,876 943,752
aInLalsales,n 353,907 707,814 1,415,629 2,831,258 5,662,517 11,325,035

USD)
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Vegefeed has been contributing to the Korea began ecosystem by providing information and
materials for vegan life and by consistently purchasing the vegan materials and promoting vegan

restaurants.
. . . . . 12 Gcaenm 13 2%
SDGs Impact Practicing and spreading vegan culture for responding to climate changes and 5 P
encouraging sustainable dietary life "
Sustaining Respond to
consumption/production  climate changes
r N
Outcome ( Carbon emission reduction Spread vegan culture
180,000kg carbon Car?eodnu?:rt?(i?ion No. ofvegan meals C”m'tiggiicsir%réﬁm“”mf e O:e\ﬁg\?vngOd o410, BT W L2
emission reduction:
The effect 0f18,700
automabesnot driven 180,000 kg/year 93% 1.2 billion KRW 15,000 8
oraday*
Output No. ofve C ber of C ber of i
. gan . . um.numbero um.numbero No.ofvegan No. ofprofessional
restaurants provided e ezl siered dbles app users shoppingmallusers productssold contents
6,000 20,000 130,000 13,000 230 228
o Apprankir?gin Socialmedia followers
@ Approx. 180,000 kg of carbon emission is reduced through the Vegefeed platform relevant field

1)3kgofcarbonemissionreduced per meal
2)60,000 meals peryear provided

No. 1 40,000

& Effect of4 km driven byan automobile per 1 kg orcarbon
Avg. distance driven by one automobile: 38.5km



People living a vegetarian lifestyle

r N
Product supply partners Institutional
Investors
oon 2 eiter (o
S The Bread Blue Veggie Garden EAT’s Better Zero Meat
Sangjin Park, CEO Haram Kim, CMO 0 % e
9
UNLIMEAT fxng! ~
@ Startup management (7 yrs.) @ Branding company management INTAKE
@ NEXON Korea marketer (3 yrs.) (8yrs.) o _
. . @H Uni itv. BAi Gogidaesin Unlimeat Fxng Intake
@ KAIST Social Entrepreneurship MBA anyang University, BAIn “’9 fu‘rureplag
@ Sungkyunkwan, Bachelor of Journalism and Public Relations S
Business Administration/Law
@ Vegetarian (14 yrs. i
g (14yrs.) AH7HOH VEGEFOOD Nuldam AR
Chaejayeon VEGEFOOD Nuldam Garumaster

sopoong

the impact capital and accelerator

WemeET WEIN2

1 MD 1 Marketer 1 Designer WEMEET KraftHeinz Korea Inc.
—
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