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Report on the MO Survey on
the Implementation of the Global Code of Ethics for Tourism

Note by the Secretary-General

In this document, the Secretary-General presents to the General Assembly the
report on the outcome of the Survey on the Implementation of the Global Code of
Ethics for Tourism, carried out by the WTO in May 2004, and re-Iaunched in
November 2004.
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Report on the WTO Survey on
the Implementation of the Global Code of Ethics for Tourism

1. Pursuant to a decision taken by the World Committee on Tourism Ethics at its
first meeting (Rome, 25-26 February 2004), the Secretariat of the World Tourism
Organization (WTO) carried out, in 2004 and 2005, an extensive survey among its
Members with a view to assessing the degree of implementation of the Global Code
of Ethics for Tourism and establishing an inventory of the measures taken to promote
and disseminate this instrument.

2. The outcome of this survey has also provided the WTO Secretary-General
with the necessary information to draw an accurate picture of the overall status of the
implementation of the Code, and to prepare a comprehensive report on this issue for
its submission to the sixtieth session of the General Assembly of the United Nations,
as requested by UN resolution NRES/56/212.

3. On 26 May 2004, the Secretary-General of the WTO addressed a first survey
questionnaire to the Organization's Full, Associate and Affiliate Members, along with
the relevant infonmation on the Code. In view of the low response rate obtained by
September 2004 (only 45 Full and Associate Members and 15 Affiliate Members had
replied by this date), the Committee gathered in Madrid for its second meeting in
October 2004, decided to re-Iaunch the survey among those Members who had not
responded.

4. Between the end of November and mid-December 2004, a second
questionnaire was sent out, this time, by the WTO Regional Representatives and the
Chief Executive Officer of the Affiliate Members with a communication encouraging
their respective Members to respond.

5. The present report contains the findings of the Survey on the Implementation
of the Global Code of Ethics based on the infonmation collected from 94 member
States and 17 Affiliate Members, the responses of which were received at the
Secretariat up to 15 July 2005.

6. The Annex of this document includes seven tables containing the following
information:

I. Regional breakdown of Full and Associate Members which responded to
the survey;

II. List of Affiliate Members which responded to the survey;
III. The formal acceptance of the Code (excerpts from official

communications received in their original languages);
IV. Government actions for the promotion of the Code (also in their original

languages);
V. List of countries having translated the Code into their national languages;
VI. List of officially designated Focal Points for the Code;
VII. General overview of the responses received from governments and the

operational sector, indicating the way they answered each of the six
questions in the questionnaire.
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FINDINGS OF THE SURVEY
ON THE IMPLEMENTATION OF THE

GLOBAL CODE OF ETHICS FOR TOURISM
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7. The findings of the present Survey on the Implementation of the Global Code
of Ethics should not be considered as final. They will be revised and updated on a
regular basis by the Secretariat, even after the submission of the corresponding
reports to the General Assemblies of the United Nations (UN) and the World Tourism
Organization (WTO) later in 2005. Members' actions and commitments related to the
implementation of the Code of Ethics will be registered by the Secretariat and
systematically monitored by the World Committee on Tourism Ethics.

RESPONSE RATE

8. The survey questionnaire was sent to 145 Full Members, seven Associate
Members and two Permanent Observers of the WTO. A total of 94 Members have
responded by 15 July 2005, representing an overall response rate over 61
percent.

9. Ine regional breakdown of overall responses (in percentage rate) as
illustrated in Chart 1 below, shows that of the 94 replies, 28 were received from
Europe (30%), 27 from Africa (29%), 19 from the Americas (20%), 10 from East Asia
and the Pacific (11%), and 5 each from the Middle East and South Asia (5% both).
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10. Equally at regional level, but this time considering the level of reply from
within a same region, the highest percentage of responses were received from the
Americas, with 86% of the member States of the region having sent their reply to the
WTO Secretariat; followed in decreasing order, by East Asia and the Pacific with
71%; Europe with 68%; South Asia and Africa with both 56% and, finally, the Middle
East with 42% (see Annex. Table I for the detailed regional breakdown of countries
and territories which responded to the survey).
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11. With regard to the participation of the Organization's Affiliate Members, the
outlook is gloomy: of the over 300 Affiliate Members, only 17 have made an effort to
complete and send in their survey questionnaire, representing a meager 6% of the
Members. This percentage of responses is not considered sufficiently representative
of this category of membership and, consequently, cannot be taken into account in
the present report (see Annex, Table II with the list of Affiliate Members which
responded to the survey and second part of Table VII).

TOPICS COVERED BY THE SURVEY

12. The questionnaire used for this survey, short but concise, covered a number of
issues closely linked to the different ways of implementing the Global Code of Ethics
for Tourism. The various options of implementation that have initially been identified,
have been grouped into six questions focusing on (1) the form of acceptance of the
Code; (2) the incorporation of the Code's principles into national laws and
regulations; (3) its translation into national/local languages; (4) the dissemination of
the Code to the various tourism stakeholders; (5) other actions undertaken by
governments and the private sector in terms of promotion and training; and (6) the
designation of officials from within national tourism administrations (NTAs) who will
be responsible for the implementation of the Code.

13. The replies received to each of these six questions are detailed in the
following paragraphs.

Question N° 1:

Has your country expressed its formal acceptance of the Global Code of
Ethics?

14. Of the 62 countries which gave a positive reply to this question, only 15 have
notified their formal acceptance of the Code in writing to the Secretary-General of the
Organization or the Chairman of the World Committee on Tourism Ethics. These
countries are: Azerbaijan, Bolivia, Cyprus, Egypt, EI Salvador, Guinea,
Indonesia, Nigeria, Oman, Peru, Republic of Korea, Romania, Seychelles,
Syrian Arab Republic and Ukraine.

15. Two countries, Mexico and Turkey, expressed publicly their acceptance of
the Code by means of official statements made by the Minister of Tourism or other
tourism authorities at press conferences or similar public events. One country,
Gabon, further mentioned the publication in the Official Journal as a form of
acceptance of the Code.

16. Moreover, seven countries replied that the Code had been approved or
endorsed by their respective institutional bodies (Honduras, by the National
Congress) or government bodies (in Spain by the Council of Ministers, and in
Bangladesh, Iran, Republic of Moldova, South Africa and Sri Lanka, by tourism
ministries or related bodies). The local government of the Province of Avellino, Italy
(Affiliate Member) has also formally adhered to the Code through the adoption of a
resolution by its Council of Ministers.
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17. It should also be noted that, according to the outcome of a similar survey
carried out in 2000, shortly after the adoption of the Global Code of Ethics in 1999,
Argentina had indicated that the country had adhered to the Code by Parliamentary
Resolution 1620-0-00 (Agenda N° 191 of the ordinary sessions of the Parliament of
2000).

18. Finally, 11 responding countries considered that the acceptance of the Code
had been adequately manifested through the participation of their national tourism
administration in the thirteenth session the WTO General Assembly, held in Santiago
de Chile in October 1999, which adopted, without dissent, resolution A/13/406(XIII)
on the Global Code of Ethics for Tourism.

Question N° 2:

Has your country implemented the Global Code of Ethics in any of the ways
listed below?

19. Overall, 68 countries (Le. 72% of respondents) have indicated that they had
either incorporated the principles of the Code into their legislative texts or have used
them as a basis when establishing national laws and regulations.

20. Two countries provided detailed information on the legislation in which the
principles of the Code were incorporated: Colombia ("Ley 679 de 2001 sobre la
prevenci6n de la explotaci6n, la pornografia y el turismo sexual con menores") and
Ecuador ("Ley de Turismo de 2002" and "Reglamento General of 2004"), while in
Ukraine the Code of Ethics was included in the compendium of rules and regulations
"Tourism in Ukraine".

21. One country, Jordan, has established a National Committee for the
implementation of the Code of Ethics, while Cameroon and Indonesia are planning
to set up similar committees. Indonesia's plans also consider the establishment of
such committees at regional and local levels.

22. Similarly, Panama is contemplating the possibility of creating the office of
Tourist Ombudsman ("Defensor del Turista").

23. With regard to the inclusion of some of the principles of the Code into national
tourism policies, tourism development plans or standards, five countries have
provided the exact name of the plans in which the provisions have been
incorporated: Colombia ("Plan Estrategico de Seguridad", 2001; "Normas de
Competitividad, Mercadeo y Promoci6n Turistica", 2002; "Plan Sectorial de Turismo
- Turismo para un Nuevo pais", 2003-2006; and "Normas tecnicas sectoriales de
competencia laborales para guias de turismo y agentes de viajes", 2002-2004);
Costa Rica (update of the "Plan Estrategico de Seguridad Turistica", 2001); Fiji
(Tourism Development Plan and New Tourism Industry Act); Mexico ("Agenda 21
para el Turismo Mexicano"); and Venezuela ("Plan Naeional Estrategieo de
Turismo").
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24. Five additional countries (Brazil, Madagascar, Pakistan, Uganda and
Zambia) have replied that have used the principles of the Code as a basis for
establishing their tourism policy or master plans without, however, specifying which
ones.

25. The existence or the preparation of national or sectoral codes of ethics has
also been reported by six countries. namely: Algeria ("Charte du tourisme"); Central
African Republic (Code of Ethics for Central African Tourism); Canada (updating of
the 1990 Canadian Code of Ethics); Kenya (the 2004 National Code of Ethics for
Tourists - Kenya Safari Code); Senegal rCharte Senegalaise du Tourisme"); and
Slovakia (the 2000 Codex of Business Ethics of the Slovak Association of Travel
Agents and Tour Operators).

Question NO 3:

Has the Global Code of Ethics been translated into your national language(s)?

?6 ,h" Globa' Co"" ~f ='hi~s was a"c::lt"d in 1000 ;n th", fcu' "-i~i~~1 ~='~;~I_. .••••.. • •••...•.•.""". -~. •••.. •••• .••... ..: .•.•.•••..,;;; ••• ~........ I -...,;:~ .:C;: .•••':I\ ..•lc;:.:

languages of the Organization, viz.: English, French, Russian and Spanish. Two
years after the adoption of the Code, 18 countries had translated the text into their
national / local languages.

27. In January 2003, Arabic became the fifth official language of the WTO.

28. In addition to the five official languages of the Organization, responses to the
survey indicate that, by 15 July 2005, the Code was translated by 35 countries into
their respective national or local languages (see Chart 2 below). These countries are
listed in Table V of the Annex.

29. Translations received at the WTO Secretariat either in electronic version or in
hard copy, have been placed on the WTO website "Ethics in Tourism" and can be
accessed at http://www.world-tourism.org/code_ethics/eng.htmi. At the date of this
document. 26 countries have made their translations available to the WlO.

Countries which translated the Code
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30. It should be noted that, when the Arabic language became an official language
of the WTO in January 2003, both Jordan and Palestine had already translated the
Code into Arabic. Both countries have therefore been included in the list featured in
Table V of the Annex.

31. Worth noting is also the existence of two different Portuguese versions of the
Code. Both Brazil and Portugal produced their own translations more closely
adapted to their respective national context and autochthonous language.

Question N° 4:

Has the Global Code of Ethics been disseminated in your country to the
following "stakeholders of tourism development"?

32. It should be recalled that for the purpose of the Code, the term "stakeholders
in tourism development" includes the following players:

national governments;
local governments with specific competence in tourism matters;
tourism establishments and tourism enterprises, including' their
associations;
institutions engaged in financing tourism projects;
tourism employees, tourism professionals and tourism consultants;
trade unions of tourism employees;
tourism education and training centers;
travellers, including business travellers, and visitors to tourism
destinations, sites and attractions;
local populations and host communities at tourism destinations through
their representatives;
. other juridical and natural persons having stakes in tourism
. development including non-governmental organizations specializing in
tourism and directly involved in tourism projects and the supply of
tourism services.

33. According to the replies received, national tourism administrations (NTAs)
have predominantly distributed the Global Code of Ethics for Tourism to tourism
industry associations (mentioned in 71 cases). The dissemination of the Code was
also carried out among tourism education institutes (in 57 cases); regional or local
tourism authorities (in 55 cases); tourism promotion boards (in 53 cases); tourism
workers' unions and non-governmental organization (each category was mentioned
in 50 cases); researchers/academics (in 48 cases), the media (in 42 cases); tourists
and visitors (in 29 cases); and, lastly, financing institutions (only mentioned in 20
cases). The pattern of distribution is shown in Chart 3 featured in the following page.

34. Worth mentioning is also the dissemination of the Code to the legislative and
judicial branches of the government (in the Philippines); at annual meetings of
directors of national tourism bureaus abroad as well as at board meetings of heads of
tourism in provinces (Comunidades Auton6micas in Spain); among local schools (in
Jordan) and to all government ministries (in Viet Nam).
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Dissemination to stakeholders

Chart 3

Question N° 5:
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Has your government taken any action to promote the Global Code of Ethics?

35. The action most commonly taken by member States to promote the Global
Code of Ethics has been the dissemination of the text to tourism stakeholders, as 78
countries have indicated that they had distributed the Code to at least one of the
actors identified in paragraph 32 under Question N°4_

36. The second type of action most frequently reported was the translation of the
Code into a national language, which was done by 35 countries as already indicated
in paragraph 28.

37. The organization of meetings, workshops and round tables have each been
mentioned by 19 countries, and the production of leaflets, containing guidelines and
best practices by 15 countries. Press conferences were held in five countries, while
three countries organized training and capacity-building events at universities
(Colombia and Viet Nam) or for the tourism police (EISalvador).

38. The posting of the Code of ethics in hotels (EI Salvador and Eritrea), its
promotion in tourism catalogues (Paraguay), raising awareness about the Code by
means of road shows (South Africa) or the launching of national campaigns on
specific aspects covered by the Code, such as child sex tourism (Indonesia and
Spain), have been reported as constituting other complementary ways of promoting
the Code. The various forms of action undertaken by member States are illustrated in
Chart 4 which is featured in the following page_
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Has your national tourism administration designated a focal point to follow-up
the implementation of the Code of Ethics in your country ?

39. The Organization recommended its member States to designate an official
from within their tourism administration to serve as focal point for the follow-up of the
implementation of the Code of Ethics in their respective countries. This person would
liaise with the World Committee and, more particularly, with the Committee Member
representing the Regional Commission to which his/her NTA belongs.

40. According to the responses received to this question, a total of 52 countries
and territories have officially designated such a focal point within their NTA and
provided the WTO Secretariat with the name of the person they have nominated for
this task. The Americas is the region listing the highest number of focal points (16),
followed by Africa (14), Europe (9) and East Asia and the Pacific (5), the Middle East
and South Asia (4 each). The regional breakdown of focal points is illustrated in
Chart 5 below.

Nurrber of focal points by region

Chart 5
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41. Among the 52 designated persons, four are vice ministers or undersecretaries,
five are either state counselors or legal/senior advisors to the Minister; and one is the
dean of a university. Five other focal points are either chairmen, secretary general or
chief executive officers of their respective national tourism boards. The majority of
the focal points, however, are directors of technical tourism divisions or intemational
relations departments. The list of designated focal points is attached in the Annex as
Table VI.

42. Three additional countries, rather than designating a single person, have
designated a department or division of their NTA to canry out the functions of focal
point: i.e. Moldova - International Relations & Marketing Division; Venezuela _
Tourism Corporations; and Viet Nam - International Cooperation Department.

CONCLUSIONS

43. Based on the findings of the 12-month long survey among WTO Members, it
appears that, five years after its adoption, the overall knowledge about the Global
Code of Ethics for Tourism by tourism stakeholders and its degree of implementation
by the tourism sector is satisfactory, and disappointing at the same time.

44. Satisfactory, because three-quarters of responding countries and territories
indicated that they had actually used the Code of Ethics by either incorporating the
principles it contains into their legislative texts or by using them as a basis when
establishing national laws and regulations related to tourism. Moreover, 83 percent
of respondents have promoted the Code and disseminated it to at least one of the
different categories of tourism stakeholders suggested in the survey. Also, 35
countries have made the effort to translate the Code into their national or local
languages so as to create the necessary awareness of the Code at community level
and to ensure that the grassroots are involved in the responsible and sustainable
development of tourism.

45. But the outcome it is also disappointing. Disappointing, on one side, because
14 of the responding countries did not disseminate the Code to any of the tourism
stakeholders proposed, nor plan to do so in the near future. Only one country
indicated that it was not in a position to promote or distribute the Code due to the lack
of financial resources. Equally, it appears that member States have been rather
hesitant in designating focal points within their NTAs to follow-up and coordinate the
implementation of the Code of Ethics in their respective countries. Slightly over half
of the respondents have done so, with European countries featuring the lowest
regional ratio of focal points: barely 9 out of 41 countries of the WTO Commission for
Europe.

46. On the other side, the most regrettable aspect of the whole exercise was that
the survey has failed to mobilize one third of the WTO member States and territories,
some of them of considerable importance -current and prospective- in the
international tourism scene. The poor participation of the private and operational
sector (17 out of over 300 Affiliate Members) is also highly regretted.
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47. Overall, the outcome of the survey suggests that the promotion of the Global
Code of Ethicsfor Tourism still needs to be significantly increased worldwide. In the
short-term, the most urgent task of the World Committee on Tourism Ethics is to
intensify awareness-building actions within the public administrations and, more
importantly, among the private tourism sector, on the importance of the Code of
Ethics for the development of responsible and equitable tourism. With the support of
the WTO Secretariat, through the intermediary of its six Regional Representations
and the Board of its Affiliate Members, the Committee must encourage member
States, organizations and businesses to seriously start implementing the Code of
Ethics and/or improve the actions and measures they have already taken to put in to
practice the wide range of provisions contemplated in the Code.

48. The elaboration and dissemination of a set of practical recommendations to
both governments and the tourism industry, which would complement the
Implementation Parameters for the Global Code of Ethics currently under preparation
at the WTO Secretariat, would certainly constitute a valuable tool for guiding WTO
Members towards a sound implementation of the Code of Ethics.
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ANNEX

2004 Survey on the Implementation of the Global Code of Ethics for Tourism
(as of 15 July 2005)

I. REPLIES OF FULL AND ASSOCIATE MEMBERS BY REGIONAL BREAKDOWN
(94 countries, as of 15 July 2005)

AFRICA

1. Algeria
2. Angola
3. Benin
4. Burundi
5. Cameroon
6. Central African Republic
7. Congo
8. Cote d'ivoire
9. Eritrea
10. Gabon
11. Guinea
12. Kenya
13. Lesotho
14. Madagascar
15. Malawi
16. Mali
17. Mauritius
18. Morocco
19. Niger
20. Nigeria
21. Senegal
22. Seychelles
23. South Africa
24. Togo
25. Uganda
26. United Republic of Tanzania
27. Zambia

AMERICAS

1. Argentina
2. Bolivia
3. Brazil
4. Canada
5. Chile
6. Colombia
7. Costa Rica
8. Dominican Republic
9. Ecuador
10. EI Salvador
11. Guatemala
12. Honduras
13. Jamaica
14. Mexico
15. Panama
16. Paraguay
17. Peru
18. Puerto Rico
19. Venezuela
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EAST ASIA AND THE PACIFIC EUROPE

1. Cambodia 1. Armenia
2. Fiji 2. Austria
3. Hong Kong, China 3. Azerbaijan
4. Indonesia 4. Cyprus
5. Japan 5. Czech Republic
6. Malaysia 6. Flemish Community of Belgium
7. Philippines 7. Germany
8. Republic of Korea 8. Greece
9. Thailand 9. Holy See
10. Viet Nam 10. Hungary

11. Israel
12. Italy
13. Kyrgyzstan
14. Lithuania
15. Madeira
16. Malta
17. Monaco
18. Netherlands
19. Poland
20. Portugal
21. Republic of Moldova
22. Romania
23. Serbia and Montenegro
24. Slovakia
25. Slovenia
26. Spain
27. Turkey
28. Ukraine

MIDDLE EAST SOUTH ASIA

1. Egypt 1. Bangladesh
2. Jordan 2. Bhutan
3. Oman 3. Iran, Islamic Republic of
4. Saudi Arabia 4. Pakistan
5. Syrian Arab Republic 5. Sri Lanka
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II. REPLIESBY AFFILIATE MEMBERS

1. ADM & TEC (Instituto de Administra<;:aoe Tecnologia- Brazil)
2. Bureau international du tourisme social (BITS)
3. Confedera<;:aodo Turismo Portugues
4. EgyptianTourism Federation
5. HongKong Polytechnic University
6. HVSArgentina
7. InternationalYouth Hostel Federation
8. Kenya Utalii College
9. Provinciadi Avellino (Italy)
10. Sukhothai Thammathirat Open University
11. SustainableTourism Cooperative ResearchCentre(Australia)
12. Tourism Industry Association of Canada(TIAC)
13. Turkish Tourism Investors Association (TYD)
14. UK Federation of Tour Operators (FTO)
15. United Federation of Travel Agents' Associations(UFTAA)
16. UniversidadAnahuac, Mexico
17. Universidaddel Salvador (Argentina)
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III. FORMAL ACCEPTANCE OF THE CODE
(Excerpts from texts/communications received in original language)

A. GOVERNMENTS

I ADHESION TO THE CODE OR INCORPORA TION OF THE CODE INTO LA WS AND REGULA nONS

ALGERIA I Algerie ( Mise en CEuvre du Code dans Ie cadre de I'elaboration des
programmes gouvemementales et ministeriels et dans I'elaboration de

(reponse de M. Nabil Melouk. . textes legislatifs (Developpement Durable du Tourisme). »
Seus Directeur, Ministere du Tourisme, au
ouestionnaire QUEST/GCET/20041 Elaboration de la Charte du tourisme de rAlaerie.

AZERBAIJAN I AzerbaYdian Formal acceptance: Letter

(letter by H.E. Mr. A. Garaev. "I have the honour to communicate to you that... the Azerbaijan
Minister of Youth. Sport and Tourism. dated 8 Republic has decided to join the Global Code of Ethics for Tourism ...
June 2004)

In order to collect necessary opinions and conclusions. the Code of
Ethics was sent. through the Cabinet of Ministers of the Azertbaijan
Republic. to the corresponding ministries and state committees. After
considering it. the above mentioned state organs informed the Ministry
of Youth. Sport and Tourism about their positive conclusions regarding
the accession of the Azertbaijan Republic to the Global Code of Ethics
for Tourism. (Translation from Russian)".

BANGLADESH Formal acceptance: the GCET was vetted by the Ministry of Law. Justice
and Parliamentary Affairs. Govemment of Bangladesh

(reply of Mr.Hushfiqur RAHNAN. Director of
Planning Division. Bangladesh Parjatan
Corporation, to questionnaire
QUEST/GCET/2004 )

BOLIVIA I Bolivie Aceptaci6n oficial: Mediante notas de conformidad

(respuesta de la Lic. Rosse Mary Urquieta
Barrios. Jefa de la Unidad de Oferta y
Regulaci6n, Viceministerio de T~;jSmo.al
cuestionario QUEST/GCET/2004

BRAZIL I Bresil EI CEMT es "consultado para la elaboraci6n de politicas publicas de
turismo~.

(respuesta del Sr. Milton Zuanazzi.
Secretario de Politicas de Turismo, Ministerio Tambien en el marco de la politica de regionalizaci6n. el CEMT sera
de Turismo, aJ cuestionario promovido en el desarrollo y organizaci6n de las 219 regiones del pais.
QUEST/GCET/2004)

CAMEROON / Cameroun {( La mise en place du Comrte National charge de la mise en oeuvre et
du suivi du CMET est en ceurs. ~)

(r.ponse de M. Baba Hanadou. Ministre du
tourisme, Ministere du tourisme, au
auestionnaire QUEST/GCET/2004)

CANADA "The GCET is an important initiative and we commend your activity in
this regard."

(letter by Mr. Charles Lapointe. Chairman.
Canadian Tourism Commission, dated 5 "As the agency representing the Government of Canada at the Wortd
October 2004) Tourism Organization, the Canadian Tourism Commission works closely

on all major undertakings with the Canadian tourism industry. particularly
with the Tourism Industry Association of Canada (TIAC):

"To ensure the Global Code of Ethics for Tourism reaches as wide a
private-sector audience as possible and gains general acceptance in
Canada, we would need to harness the resources of this association.
That way. we would be in a better posrtion to communicate the GCET
not only to the private sector. but also to policy makers in the federal and
other levels of aovemment:
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"Coincidentally, for some time now, TIAC has been working with public
and private-sector partners, including the Canadian Tourism
Commission, on a Canadian Tourism Code of Ethics, which wouid
reflect many of the elements of VVTO GCET. For this reason. TIAC had
asked if we would reserve taking action to disseminate the GCET until
their own work is comoiete:

CENTRAL AFRICAN REPUBLIC / Le Gouvernement centrafricain a choisi d' « incorporer les principes du
Republigue Centrafricaine Code dans un texte iegislatif denomme "Code d'Ethique du Tourisme

Centrafricain » .... Le texte est en instance de transmission en ConseiJ
(Iettre de S.E. M. Bruno Dacko, Ministre des Ministres, puis au Conseil National de Transition, organe qui joue Ie
charge du developpement du touris~e et de r61ede parlement. ... Une copie du Code adapte vous sera transmise
I'arlisanat, en date du 21 iuillet 2004 apres oromulaation par une ordonnance presidentielle. »

COLOMBIA / Colombie «, .. inclusion de ..
contenidos recomendacionespnnclplos, y en

documentos y politicas especificas para el sector: Pian Estrategico de
(respuesta del Sr. Gustavo Toro Velasquez. Seguridad Turistica (2001). Politica de Competitividad. Mercadeo y
Director de Turismo, Ministerio de Comercio, promocion Turistica, (2002), Plan Sectorial de Turismo - Turismo para
Industria y Turismo, al cuestionario un nuevo pais 2003-2006, Nonmas tecnicas sectoriales deQUEST/GCET/2004) competencias laborales para guias de turismo y agentes de viajes

(2002-2004).

Se presento ante la OMT, la propuesta de inclusion de contenidos
turisticos en los planes de fonmacion de los colegios, segun el articulo 2,
numeralS, y articulo 10 del Codigo de Etica, la cual no fue aprobada por
el Consejo Ejecutivo de la Organizacion.

Se presento la propuesJa de exclusion de los hoteles y sitios turisticos
del conflicto anmado ante la ONU, segun el Protocolo II de Ginebra, en
concordancia con el articulo1. numeral 4; articulo 4, numeral 1, articulo
8, numeral 1 y articulo 10 del Codigo. La propuesta fue acogida par la
OMTyla ONU.

Se presento propuesta para que la OMT lidere las acciones referentes a
la aprobaci6n y conciliaci6n de advertencias a los viajeros con arreglo a
criterios objetivos, asi como las implicaciones deriv~dasde la misma en
la aplicacion de los articulos 5° y 6° del Codigo de Etica Mundial para el
turismo, de manera que sea la Organizacion quien adelante defina su
papel frente al tema ejerciendo directamente un control a dichas
advertencias que los gobiemos hacen a los viajeros, limitimdolas a un
periado de vigencia maximo, donde superado este, la OMT adelante
una evaJuaci6n de las condiciones de seguridad y demas criterios de la
advertencia en el pais. Si las situaciones estan superadas, fa OMT
debe establecer un mecanismo para exigir a los paises emisores de la
advertencia, la eliminaci6n de la misma. »

COSTA RICA EI Codigo se ineluye en los proeesos de Planificaei6n Turistica,
incorporandose en fa actualizacion del Plan Nacional de Desarrollo

(respuesta del Sr. Rodolfo Lizano Rodriguez, Turistico.
Director de Planificaci6n, Instituto
Costarricense de Turismo. al cuestionario
QUEST/GCET/2004\

CZECH REPUBLIC / Republique "I fully support all VVTO activities. Proof of this can be found inter alia in
tchegue the publication of the Czech version of the VVTO Global Code of Ethics

for Tourism, distributed to selected organizations and pressure groups
(letter by Mr. Jiri Paroubek, Minister, Ministry from the tourism sector by the Czech Ministry for Regional Development
for Regional Development. dated 10 on 27 September 2004 on the occasion of the 25th World Tourism Day".November 2004) .
I
ECUADOR / Equateur Inclusion del C6digo en la nonmativa Naeional:

en la Ley de Turismo de 2002 y en el Reglamento General de 2004.
(respuesta del Dr. RamiroMontalvo.
Subsecretario de Turismo, Ministerio de
Turismo, al cuestionario
QUEST/GCET/2004\
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ElSAlVADOR "Cabe mencionar que el Ministerio de Turismo de EI Salvador se
ampara en los principios regidos por el C6digo Etico Mundial para el

(carta del Lie. Luis Cardenal, Ministro de Turismo, asl como en su campo de aplicabilidad y aceptaci6n que ha
Turismo, con fecha 18 de octubre de 2004) mantenido desde su creaci6n hasta la fecha. En base a 10 anterior,

relteramos nuestra adhesl6n en la aplicaci6n de dicho c6digo, el cual ha
sido de vital importancla para el desarrollo de proyectos de turlsmo
sostenible en nuestro Dais."

ERITREA / Erythree Fomnal acceptance of the Code by incorporating It in its laws and
regu lations

(reply of Mr. Hagos Woldu Georgis, Director,
Ministry of Tourism to questionnaire
QUEST/GCET/2004)

FIJI/ Fidji Fomnal acceptance of the Code by trying to incorporate it in the Tourism
Development Plan and in the new Tourism Industry Act.

(reply of Mr. Napolioni Masirewa. Chief
Executive Officer, Ministry of Tourism to Certain associations in the industry are using the GCET as part of their
ouestionnaire QUEST/GCET/2004) association rules.

GABON Le Code a ete annonce dans Ie Journal Officiel en I'an 2001.

(reponse de M. Nkapseu Mihindou Vincent
Magloire, Directeur des Etudes et de la
reglementation, Ministere du tourisme et de
I'artisanat, au questionnaire
QUEST/GCET/2004)

GUINEA / Guinee « J'all'honneur de vousnotifier I'acceptation par la Republique de
Guinee en sa qua lite d'Etat membre de l'Organisation Mondiale du

(Iettre de S.E. Mme. Syle Hadja Koumba Tourisme, des principes enonces dans Ie Code Mondial d'Ethique du
Diakate, Ministre du tourisme, de I'h6tellerie Tourisme.
et de I'artisanat, en date du 17 aoOt 2004)

En consequence, Ie Ministere du Tourisme, de I'Hotellerie et de
l'Artisanat veillera a ce que les legislations et noglernentations nationales
s'insplrent de ces principes et que les dispositions appropriees de ce
Code soient inclues dans les instruments contractuels au les codes de
conduite au n~alesorofessionnelles ».

HOLY SEE I Saint Siege « Je souhaite faire part de la vive satisfaction du Saint-Siege pour
I'action entreprise par I'OMT en faveur de I'approbation et de

(Iettre de Mgr. Giovanni Lajolo, Secreta ire I'application du CMET dans Ie monde entier.
pour les Relations avec les Etats, Segreteria
di Stato, en date du 20 novembre 2004) On a apprecie en particulier les efforts de votre Organisation pour

garantir que Ie tourisrne se developpe de maniere durable et
responsable, dans Ie respect de la dignite des personnes, en particulier
celles qui sont sans defense et les mineurs, dans Ie respect egalement
de I'identite culturelle et spirituelle des differentes communautes et de la
liberte de culte des touristes, et qu'il s'engage aussi a apporter sa
contribution a la lutte contre la cauvrete. »

HONDURAS En proceso de enviar el C6digo Etico al Congreso Nacional.

(respuesta del Sr. Dennis Chac6n, Secretario
General, Instituto Hondureiio de Turismo, al
cuestionario QUEST/GCET/2004)

HONG KONG. CHINA / Hong "We consider that the GCET is a comprehensive and useful guide for
Kong (Chine) developing tourism in a sustainable and responsible manner. Tourism is

one of our major economic pillars and we recognize the importance of
(letter by Ms. Kinnie Wong, for Commissioner sustainable tourism development in enhancing the travel experience of
for Tourism, Economic Development and our visitors and the benefits of our future generation.
Labour Bureau dated 16 August 2004)

Our Government follows closely similar principles in the Code in
formulating policies and strategies to promote and enhance the tourism
development in Hono Kono."
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I

"INDONESIA Ilndonesie ... Indonesia has adopted the GCET into the National and Regional
Tourism Regulations.

(letter by H.E. Mr Thamrin B. Bachri,
Deputy Minister for Capacity Building & ... we confirm the acceptance of the Global Code of Ethics for Tourism
International Rela~~ns, (GCET) as a guidance of sustainable tourism development in
dated 30 Julv 2004 Indonesia."

IRAN. ISLAMIC REPUBLIC OF I Formal acceptance: The GCET has been approved by the Tourism and
,Iran. Republigue islamigue d' Cultural Heritage High Council of I.R. Iran

(reply of Dr. Rasool Vatandoust, Head of
Intemational Affairs and Specialized
Organizations Bureau, Iran Cultural Heritage
and Tourism Organization, to questionnaire
QUEST/GCET/2004)

ITALY Iitalie The Ministry for Productive Activities expressed i1sacceptance of the
Global Code of Ethics through a formal act.

(reply of Mr. Mauro Di Pietro,
Deputy Head of Intemational Relations
Department, General Directorate for Tourism,
Ministry for Productive Activities, ~
IQuestionnaire QUEST/GCET/2004

JAMAICA I Jama'igue "Whereas we have not yet expressed our formal adoption of the Code,
we have been incorporating aspects of principles into the establishment

(letter by Ms. Carrole A.M. Guntley, Director of tourism policy prior to WTO's General Assembly's adoption of the
General, Ministry of Industry and Tourism, Code in 1999.
dated 5 January 2005)

Nonetheless, we intend to continue incorporating the principles of the
GCET into legislative texts in the review of our Tourism legislation and
other nnlicv documents:

LESOTHO 'Our Ministry is committed to the success and sustainbale development
of the tourism in Lesotho and will ensure that the GCET is implemented

(letter by Mrs. E. M. Moeketsi, Director effectively .•
Tourism a.i., Minish)' of Tourism,
Environment and Culture, dated 11 August
2004)

MADAGASCAR Acceptation officielle « en integrant Ie CMET dans la politique et
strategie du Ministere de la Culture et du tourisme ».

(reponse de Mme. Brigitte Eugenie Vavitsara,
Chef du Service de la Normalisation, « Organisation des reunions sur ce theme ».
Ministere de la Culture et du tourisme, au
Questionnaire QUEST/GCET/2004l

MALAYSIA I Malaisie The Ministry of Tourism has incorporated some of the principles of the
GCET in its Tourism Master Plans

(reply of Mr. Alex Rajakumar, Principal
Assistant Secretary, Ministry of Tourism to
Questionnaire QUEST/GCET/2004)

MALI « Le CEMT est desormais un element determinant dans tous les
rapports entre I'ANT et partenaires de developpement du secteur du

(reponse de M. Ismail Soumare, tourisme a Mali. >)
Chef de la Cellule des Etudes et de la
Programmation, Office Malien du tourisme et
de 1'H6tellerie, au questionnaire
QUEST/GCET/2004\

MEXICO I Mexigue

Inclusion en la Agenda 21 para el Turismo Mexicano
(respuesta del Sr. Victor Chale Gongora,
Coordinador de asesores de Ja Subsecretaria
de PJaneacion Turistica. Secretaria de
Turismo, al cuestionario
QUEST/GCET/2004)



19 A/16/20Add.1
Annex1

NIGERIA 1 Nigeria "I am directed to acknowledge receipt of your letter Ref. No.
RRN277/2004 on the survey on the implementation of the GCET, and

(letter by Mr. S. O. Ayanbadejo, Director, convey the formal acceptance of the principles embodied in the Code of
Domestic Tourism Services and Control Ethics by Nigeria."
Department, Federal Ministry of Culture and
Tourism dated 31 Januarv 2005)

PAKISTAN "The Ministry is in process of developing a Tourism Policy, and the
GCET will fonn an important part of that policy"

(E-mail sent by Mr. Iqbal Walji, Member of
the Worid Committee on Tourism Ethics,
dated 7 January 2005)

PANAMA Existe un borrador de Ley General de Turismo, donde se incorpora el
C6digo de Etica de Turismo.

(respuesta de la Sra. Lic. Sara Sanchez,
Secreta ria General, Instituto Panamefio de Se creara pr6ximamente la figura del Defensor del Turista.
Turismo, al cuestionario
QUEST/GCET/2004)

PERU I Perou Aceptaci6n oficial: Oficio dirigido por el Sr. Viceministro de Turismo al
Sr. Secretario General de la OMT

(carta del Arq. Ramiro Salas Bravo, Vice
Ministro de Turismo, Viceministerio de "Tengo el agrado de diriginne a Ud. para saludarie y al mismo tiempo
Turismo, con fecha 17 de diciembre de 2004) hacer de su conocimiento, que el Despacho Vice Ministerial de Turismo

encuentra confonne el texto del C6digo Etico Mundial para el Turismo,
como un conjunto am plio de principios cuyo proposito es orientar a los
agentes involucrados en el desarrollo de la actividad turistica de forma
sostenible v resoonsable."

PHILIPPINES The Department of Tourism has manifested its support to the Code
during the 14th and 15th WTO GA where the implementation of the

(reply of Ms. Evelyn Pantig, Undersecretary, Code was discussed.
Department of Tourism to questionnaire
QUEST/GCET/2004) In addition, the Department has also issued a memorandum circular

disseminatina infonnation of the GCET.

REPUBLIC OF KOREA 1 "It is my great pleasure to inform you that Republic of Korea has formally
Republique de Coree accepted the Global Code of Ethics for Tourism. During the first quarter

of this year, Korea examined whether the principles of the Code are
(letter by Mr. Chan Kim, appropriately refiected in its national laws and tourism regulations".
Director-General of Tourism Bureau, Ministry
of Culture and Tourism dated 30 Mav 2005)

REPUBLIC OF MOLDOVA 1 "It has been fonnally accepted by the Department of Tourism
Republigue de Moldova Development"

(reply of Mr. Stanislav Rusu, Chief of the
Intemational Relations and Marketing
Division, Department of Tourism
Development to questionnaire
QUEST/GCET/2004 )

ROMANIA 1 Roumanie "Romania, as a WTO full member state, accepts the principles embodied
in the GCET, making specific reference to the relevant provisions of the

(letter and reply to questionnaire Code in the codes of conduct or professional rules."
QUEST/GCET/2004 by Ms. Carmen Moraru,
General Director, National Authority of
Tourism, Ministry of Transports,
Constructions and Tourism,
dated 16/12/2004)

SENEGAL 1 Senegal « Permettez-moi de vous rappeler I'importance que j'accorde a la mise
en application de ce code, qui contribuera sans nul daute a ameliorer

(reponse de M. Ousmane M. Ndiaye, l'image du secteur. »
Ministre, Ministere de Tourisme et des
Transports Aeriens au questionnaire Le CMET a inspire la Charte nationale du Tourisme, qui a ete signee Ie
QUEST/GCET/2004) 30 avril 2003.
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SERBIA AND MONTENEGRO 1 "Although the Principles, as they are specified in the GCET, are not used
Serbie et Montenegro in establishing the national laws and regulations in our country,

government is taking care to develop tourism in a sustainable and
(reply of Ms. Milica Cubrilo, Director, National responsible manner,
Tourism Organization of Serbia, to
questionnaire QUEST/GCET/2004) The essence of the Principles is implied by the Law of Tourism and the

several singular laws of the other institutions related to the protection of
the natural and cultural heritaae."

SLOVAKIA 1Siovaquie The Slovak Association of Travel Agents and Tour Operators (SACKA)
passed the Codex of Business Ethics of its Members at its General

(reply of Ms. Eliska Romanova, Chief State Assembly in 2000. Some provisions of Art 6 of the GCET as well as
Counsellor, Ministry of Economy, Tourism general principles such as right to tourism, liberty of tourism movements,
Department, to questionnaire etc. are incorporated into the Codex of Business Ethics of SACKA
QUEST/GCET/2004) Members.

The full text of this Codex of Business Ethics is published on the
followinn website: www.sacka.sk

SOUTH AFRICA 1 Formal acceptance: The Cabinet endorsed the Code of Ethics
Afrique du Sud

"The Department of Environmental Affairs and Tourism (DEAT)
(letter by Dr. Patrick Matlou, circulated the GCET to all government departments and relevant
Deputy Director General, stakeholders, seeking their support for the principles outlined. The Code
Department of Environmental Affairs and was endorsed on 9 October 2002 by Cabinet."
Tourism, dated 17 February 2005),

"It is with great pleasure to inform you that following the endorsement
the department is now implementing the Code. This is to ensure our
onaoina commitment to sustainable tourism develoament."

SPAIN 1Espaqne Acuerdo de Consejo de Ministros celebrado el 17 de junio de 2005, por
el que toma conocimiento del Codigo Etico Mundial para el Turismo y se

(respuesta del Sr. Andres Contreras Serrano, compromete a difundir su contenido entre los agentes y autoridades del
Subdirector General de Cooperacion y sector turistico.
Coordinaci6n Turistica, Ministerio de
Industria, Turismo y Comercio al cuestionario
QUESTlGCET/2004 \

SYRIAN ARAB REPUBLIC 1 Formal acceptance: By asking our permanent delegation in the UN to
Republigue arabe syrienne support the approval of this code during the session of the (ECOSOC)

held in Geneve 19-26/712001 and by sending a letter NO3010 dated
(reply of Dr. Saadallah Agha AI Kalaa, 30/6/1999 to the WTO about our acceptance of this code.
Minister of Tourism, Ministry of Tourism, to
ouestionnaire QUEST/GCET/2004 \

THAILAND 1Thailande "Thailand has already translated and published the GCET with
messages of the Secretary General of WTO and of the Minister of

(letter by Dr. Sasithara Pichaichannarong, Tourism and Sports ofThailand to be disseminated to tourism sectors
Director-General, Office of Tourism both private and public, educational institutions and various concerned
Development, dated 20 September 2004 \ to be used as a ouideline for tourism plan nina and administratian."

TURKEY 1Turquie Formal acceptance: By Official Statement af Minister

(reply of Mr. Sybel Sypahy, Directar of
Intematianal Organizations Sectian, Ministry
of Culture and Tourism, to questionnaire
QUEST/GCET/20041

UGANDA 1Ouqanda The GCET is enshrined in the New Taurism Palicy: The Ministry of
Tourism, Trade and Industry is responsible for ensuring that the Glabal

(reply af Mr. Joseph Kitandwe, Code af Ethics is implemented as a guide to taurism develapment.
Principal Tourism Officer, Ministry of
Tourism, Trade and

1
~ndustry to questionr,alfe

QUEST/GCET/2004

http://www.sacka.sk


21 N16/20 Add.1
Annex1

UKRAINE "On behalf of the State Tourism Administration of Ukraine. I have
honour to inform that Ukraine as the Full member of the WTO expresses

(letter by Mr. Valeriy Tsybukh. President, its active support of the WTO activity as well as dissemination and
State Tourism Administration of Ukraine, implementation of the GCET in accordance with the WTO General
dated 10 February 2005) Assembly resolution NRES/406 (XIII) and recommendations of the

World Committee on Tourism Ethics".

VENEZUELA Aceptaci6n oficial: A nivel nacional se ha lIevado a cabo a traves del
Plan Nacional Estrategico de Turismo (PNET)

(respuesta de la Sra. Dalila Monserratt,
Viceministra de Tur~~mo, al cuestionario
QUEST/GCET/2004

VIETNAM Formal acceptance: The Code was submitted to VNAT leaders.

(reply of Mr. Phan Quang Hung,
Director of Intemational Cooperation
Department, Vietnam National Administration
of Tourism, to questionnaire
QUEST/GCET/2004)
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B. OPERA TlONAL SECTOR I
ASSOCIA TlONS, BUSINESSES & EDUCA TIONAL BODIES

INCLUSION OF CODE PRINCIPLES IN CONTRACTUAL INSTRUMENTS, CODES OF CONDUCT
OR PROFESSIONAL RULES

UNIVERSIOAO DEL SALVADOR
(Argentina)

(Carta del Sr. Juan Carlos Lucero Schmidt, ".. la Escuela de Turismo y Hoteleria ha incorporado a
Decano, las asignaturas que componen el Plan de estudios de la
Facultad de Filosofia, Historia y Letras Licenciatura en Turismo. el tratamiento del C6digo,
con fecha de 23 de agosto de 2004) puesto que el espiritu que Elste propicia es fundamental

para garantizar el desarrollo sostenible y sustentable de
la actividad. comprometiendo integralmente a los
agentes interesados.

Asimismo, se ha dictado una Resoluci6n Oecanal que
expresa la aceptaci6n oticial del C6digo. asumiendo
como formadores la responsabilidad de transmitir sus
principios a los futuros profesionales de la actividad."

KENYA UTALII COLLEGE Incorporation of the Code into the College's Training
Programme.

(reply of Mr. W. Osoro, Director of Studies.
to questionnaire QUEST/GCET/2004) In September 2004, the Ecotourism Society of Kenya

has launched National Code of Ethics for Tourism
(Kenya Safari Code)

PROVINCIA 01 AVELLINO
(Italy) The Council Resolution nO673 of 14/10/2004 formally

approved the endorsement of the Code.
(reply of Mr. Lucio Trifiletti, International
project coordinator, to questionnaire As local government, it has been disseminating the
QUEST/GCET/2004 ) Code contents to tourism education institutes and

tourism industry associations.
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IV. GOVERNMENT ACTIONS FOR THE PROMOTION OF THE CODE
(Excerpts from texts/communications received in original language)

ALGERIA I Algerie
Organisation par Ie Ministere du tourisme d'une reunion de concertation avec I'ensemble des acteurs du tourisme.
Le Code a fait I'obiet de diffusion a I'occasion de toutes les manifestations.

AUSTRIA I Autriche
The Govemment drafted information leaflets giving an overview on the articles illustrated by some good-practices.
These contents, particularly the good-practices, were adapted to four different target groups which were addressed
by brochures: 1) accommodation sector, 2) tour operators and travel agencies, 3) regions and destinations, 4) other
tourism industry.

After wide dissemination of the brochures at all levels and industry sectors, the Government has received a number
of positive responses showing a high demand for this kind of infonmation on ethical behaviour. Aiming at addressing
enterprises, regional executives and experts ofthesuppl side, the brochures are available in Genman language only.

In addition, the Government decided to convoke twice a year Round Table meetings of Austrian stakeholder
representatives on "Ethics and Tourism" with the aim to exchange info,":,ation, to discuss and to agree on further
common measures to be taken.

AZERBAIJAN I Azerba'idian
In order to wider distribute the Global Code of Ethics for Tourism among tourism stakeholders, it was translated into
the Azeri language. The Ministry of Youth, Sport and Tourism is planning to publish it as a brochure in Azeri and to
distribute it amana all oublic and private tourism stakeholders.

BANGLADESH
The printed copy of the Global Code of Ethics will be circulated to all stakeholders and also to the public through
media.

CAMEROON I Cameroun
Depliant d'information en 2002.

CHILE I Chili
Se oreoaro una edici6n del C6dioo oara ser entreoado a todo tioo de oOblico relacionado en el 2000.

COLOMBIA I Colombie
• Foro aplicaci6n de los principios elicos en el turismo: Evento nacional de sensibilizaci6n sabre el C6digo Etico

Mundial can diferentes actores del sector y participacion de la OMT. 11 de agosto de 2000.

• Expedicion de la Ley 679 de 2001, par media de la cual se expide un estatuto para prevenir y contrarrestar la
explotacion, la pomografia y el turismo sexual con men ores, en desarrollo del articulo 44 de la Constituci6n y
como mecanisme de aplicaci6n del C6digo, exigiendo su cumplimiento a los prestadores de servicios turisticos
y a las demas personas naturales ° juridicas de nacionalidad colombiana, e extranjeras con domicilio en el
pais, que puedan generar 0 promover turismo nacional 0 internacional.

De igual forma, a partir de la vigencia de la Ley 679 de 2001, se exige un deber de advertencia a los
establecimientos hotel eros a de haspedaje, quienes deben incluir una clausula en los contratos de hospedaje
informando sobre las consecuencias legales de la explotaci6n y el abuse sexual de menores de edad en el
pais. Las agencias de viajes y de turismo incluyen en su publicidad turistica infonnaci6n en el mismo sentido.
Las aerolineas nacionales 0 extranjeras tienen el deber de informar a sus usuarios en viajes internacionales
can destino Colombia acerca de la existencia de la legislaci6n contra la explotaci6n sexual de menores de
edad.

En este sentido, la ley faculta al Ministerio de Desarrollo Economico, hoy Ministerio de Comercio,
Industria y Turismo, a ejercer inspecci6n, vigilancia y sanciones a los prestadores de sefllicios turisticos que
incurran en este delito.

De otra parte, la ley destina recursos de multas impuestas a los prestadores de servicios turisticos, para
financiar la ejecuci6n de politicas de prevenci6n y campaflas para la erradicaci6n del turismo asociado a
practicas sexuales can menores de edad, las cuales deben ser trazadas por el Ministerio de Desarrollo
Economica, hoy Ministerie de Comercio, Industria y Turismo, en coord ina cion con el Instituto Colombiano de
Bienestar Familiar. Colombia esta trabajando en el diseflo de una campana especifica para prevenir este
flagelo.

• La Universidad Externado de Colombia adelant6 en 2001 una serie de Jomadas sabre Etica y Turismo, cuyas
deliberaciones se encuentran publicadas en el seriado OCio, Tiemao Libre y Turismo.



A/16/20 Add.1
Annex 1

24

• Aplicaci6n de codigos de conducta a los prestadores de servicios turisticos con el fin de con el fin de proteger a
los menores de edad de tada forma de explotaci6n y viol en cia sexual originada par turistas nacionales 0
extranjeros. Mayo de 2002.

• Destinacion de recursos especificos para la promoci6n y sensibilizaci6n del C6digo Etico Mundial para el
Turismo, en la Politica de Competitividad, Promocion y Mercadeo Turistico. Mayo de 2002.

• Para el afio 2005, la Direccion General de Turismo y la Universidad Externado de Colombia han programado
una serie de Talleres Regionales de Divulgacion del Codigo Etico Mundial para el Turismo, cuyo objetivo es su
difusion y aplicacion en las diferentes regiones del pais, con especial enfasis en aquellas tematicas que
indiquen la vocacion turistica regional, tales como el Manejo, ConselVaci6n y PreselVaci6n del Patrimonio
Natural y Cultural; y los impactos de los rnovimientos turisticos en el tejido social de las poblaciones receptoras.
Los invitados seran los prestadores de servicio, las autoridades locales, las asociaciones y gremios, entre
otr05.

• La investigaci6n E/ Comercio Sexual vincu/ado al Turismo, tambien se desarrolla durante el afio 2005, la cual
tiene como objetivo identificar los factores desencadenantes de este tipo de practica y proponer acciones
preventivas. Ademas, a partir de las propuestas de gestion para su prevenci6n por parte de autoridades y
emoresarios, se orovectara un modelo oara ser aolicado en el ambito nacional.

CONGO
Vuloarisation du CMET movennant denliant d'information.

COTE D'IVOIRE
Un seminaire national de vuloarisation du Code est en cours denrenaration et devra se tenir avant la fin de 2004.

CZECH REPUBLIC / RenUblioue tchenue
The publication of the Czech version of the WTO Global Code of Ethics for Tourism was distributed to selected
organizations and pressure groups from the tourism sector by the Czech Ministry for Regional Development on 27
Seotember 2004 on the occasion of the 25th World Tourism Dav.

DOMINICAN REPUBLIC / ReDubliaue dominicaine
Imoresi6n del c6diCo Etico Mundiaf nara el Turismo v distribuc/6n en el sector.

ECUADOR / Eauateur
Imores/6ndel CEMT en formato folleto nor la Universidad de Cuenca, octubre de 2004.

ElSAlVADOR
Se realizaron capias del C6digo que se ubicaron enmarcadas en las recepciones de los hateles. La Policia Nacional
Civil, Division de la Policia Turistica. lIevo a cabo varios talleres de capacitacion a elementos activos durante los
afios 2003-2004.

ERITREA / ElVlhree
Postino of the Global Code of Ethics in bin hotels.

FIJI/ FIDJI
Conducted workshoos and meet/nos on the Global Code of Ethics.

HOLY SEE / Saint Sieae
Le Saint-Siege a entrepris. par I'intermediaire des Representants pontificaux, une action de sensibilisation aupres
des gouvernements des Pays membres de I'OMT, pour qu'ils acceptent les principes enonces par ce Code, et on
esoere aue son action Dourra favoriser une reoonse concrete en ce sens.

HONDURAS
Edici6n de folletos exolicativos del CEMT durante el afio 2005.

INDONESIA Iindonesie
Several workshops have been conducted to socialize the Code to guide the stakeholders in tourism development. in
''1e Provinces/['strictiLocal Tourism Administrations, tourism industries in the year 2002 in Bali, Manado,
'Iembang, Bar.armasin, continued in the year 2003 in Padang, Pontianak, Surabaya, and in the year 2004 in Bali,

.:.atam, Makassar.

Publicationof several guidances with the following titles;

Guide for Senior Citizen Tourist, 2002
Guide for Making Holidays a Beneficial One, 2002
Guide for Tourist Safety and Security, 2003
Guide for Youth and Senior Citizen Tourist, 2003
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A national campaign agains child sex has been carried out with active participacion of NGO's and many associate
bodies, including follow-up actions.

Planning of establishing a national committee and regional/local committees to promote the Code and evaluate its
imolementation.

ISRAEL I Israel
In September 2000, Israel hosted the l' INTO Conference on the Global Code of Ethics, with wide intemational and
local participation. The Hebrew translation of the Global Code of Ethics appears on the official website of the Ministry
of Tourism.

ITALY Iltalie
The Province of Avellino oraanized a briefinq durina the Milan Tourism Fair (BIT) on Februarv 2005.

JAPAN I Jaoon
The Ministry of Land, Infrastructure and Transport supported the following activities:

• Symposium held by the Japan Association of Travel Agents (JATA) for disseminating the Code of Ethics last
year. A Statement of Agreement on the Protection for Children from Sexual Exploitation in Tourism is being
collected from members of JATA.

• Inauguration ceremony of Code of Conduct for the Protection of Children from Sexual Exploitation in Travel and
Tourism project held in Tokyo on 14 March 2005 and hosted by Japan Committee for UNICEF with sponsorship
of the Ministrv of Foreian Affairs and Ministry of Land, Infrastructure and Transport in Japan.

JORDAN I Jordanie
A press conference was organized on July 2004.

The Ministry of Tourism has translated the GCET into Arabic language and, through the Ministry of Education,
50,000 copies of the Arabic information leaflet were distributed among local schools in the Kingdom, September
2004.

A National Committee for the Implementation of the Code was set up under the chainmanship of the Minister of
Tourism and Antiquities, and composed by representatives of several other ministries (Culture, Education,
Environment, Health, and Labour) and representatives of the following bodies: Jordanian InfonmationCentre, Jordan
Tourism Board, Higher Commission of Youth, Royal Society for the Conservation of Nature, Jordan Hotel
Association, Jordan Society of Tourist & Travel Agents, Jordan Tourist Guides Association, Jordan Handicrafts
Association and the Jordan Aoolied University.

LESOTHO
The Ministry of Tourism, Environment and Culture is in process of translating the Code in the Sesotho language to
be launched during the Worid Tourism Dav celebration 2004.

LITHUANIA I Lituanie
The Global Code of Ethics for Tourism has been translated into Lithuanian language and publicised in national
newspapers on World Tourism Day 2004.

MADAGASCAR
Affichage de posters au Ministere de la Culture et du Tourisme. des directives dans les seminaires organises dans
ce sens. Organisation par Ie Ministere de reunions/seminaires pour les professionnels du tourisme a I'Institut
National du tourisme et d'Hotelierie (JNTH).

MALAYSIA I Malaisie
The Ministry of Tourism has formally communicated the GCET through a letter to all stakeholders, NGOs and
Institutions. The Ministry of Tourism organized a seminar to all stakeholders, NGOs and Institutions to infonmand
invite the adoption of the orincioles of the GCET.

NIGER
Depuis I'adoption du Code, les autourites du tourisme ant orocede a sa larae diffusion.

NIGERIA I Nigeria
A Seminar was held in Lagos and Abuja for the preparation and production of guidelines in line with the Global Code
of Ethics, January 2005. Various related seminars are already being organized across the six geo-political zones in
the country to sensitize stakeholders in the tourism industry on the principles of the Code. The GCET has been
translated into the three major Nigerian languages, viz: Hausa, Igbo and Yoruba, in order to create the necessary
awareness and also to ensure that the local communities are actively involved in the tourism business to achieve
sustainable tourism develooment in the country.

PARAGUAY
Promoci6n del C6dieo en distintos cataloaos turisticos 2004.
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PHILIPPINES
The code was disseminated to legislative and judicial branches of the govemment. Infomnation on the Code were
disseminated in various seminars and workshops on sustainable tourism and ecotourism organized by the
Department of Tourism during the past 2 years. In addition. the Code was also presented and discussed during the
Caoacitv Buildinn Workshon for the local aovemment units conducted bv the De~artment in 2003.

PORTUGAL
Publication d'une brochure avec la traduction du Code en oortuoais.

REPUBLIC OF KOREA I Reoubliaue de Coree
The GCET has been translated into Korean and disseminated to public organizations and related governmental
bodies for its imolementation.

REPUBLIC OF MOLDOVA I Reoubliaue de Moldova
A oaster has been edited in Romanian.

ROMANIA I Roumanie
The Ministrv of Tourism oroanised a soecial Seminar to oromote the GCET in 1999,

SAUDI ARABIA I Arabie saoudite
Inclusion of leaflets and guidelines containing some of the principles of the Code in promotional publications of
specific events. The GCET is also promoted with other issues such as environmental awareness, social ethics and
culture of education.

SERBIA AND MONTENEGRO I Serbie et Monteneoro
The National Tourism Ornanization of Serbia omanised a conference for foumalists in Seotember 2000.

SLOVENIA I Siovenie
Press conference and round table during World Tourism Day (WTD) 1999 celebrations. A brochure of the Global
Code of Ethics for Tourism has been published in Sloven ian and disseminated to all important tourism stakeholders
in the country.

SOUTH AFRICA I Afrinue du Sud
The Department of Environmental Affairs and Tourism has made communities aware of the Code during various
roadshows.

SPAIN I Esoacme
EI Codigo Etico Mundial para el Turismo se presento para su conocimiento y difusion en la reunion anual de
Directores de Oficinas de Turismo de Espana en el extranjero. asi como en la mesa de Directores Generales de
Turismo de las Comunidades Autonomas.

Lanzamiento de la Campana NO HAY EXCUSAS contra la explotacion sexual comercial de la infancia en los viajes
en junio de 2004, Creacion de un grupo de trabajo contra la explotacion sexual comercial de la infancia, que se
reune peri6dicamente, compuesto por representantes de diversos organismos como la Secretaria General de
Turismo, el Ministerio de Trabajo y Asuntos Sociales, UNiCEF-Comite Espanoi, la Organizacion Mundial de Turismo
(OMT), la Oficina Espanola de la Organizacion Intemacional del Trabajo (OIT), ECPAT (End Child Prostitution, Child
Pornography and Trafficking of Children for Sexual Purposes), ECPAT Espana, la Federacion de Asociaciones para
la Prevencion del Maltrato Infantil (FAPMI), la Policia Nacional e INTERP~~, ellnstituto para la Calidad Turistica
Esoanola OCTEl, la Aoencia Esoanola de Coooeraci6n Intemacional (AECI\ v la emoresa hotel era HOTETUR.

THAILAND I Tha'''ande
The Office of Tourism Development has translated and published the GCET to be disseminated to tourism sectors
both private and public, educational institutions and various concemed to be used as a guideline for tourism planning
and administration.

TURKEY I Turouie
Press statement bv-Minister in Au,,'ust 2002 and distribution of Code booklets in Turkish in the vear 2002.

UKRAINE
Press conference for mass media of the Chairman of the State Committee of Ukraine for Tourism, October 1999.
The Global Code of Ethics for Tourism is included in the Compendium of rules and regulations "Tourism in Ukraine",
Vol. 5, Uzhhgorod: Publishing House "IBA", 2000, A Seminar was held at the Kyiv University of Tourism, Economics
and Law, October 2000.

UNITED REPUBLIC OF TANZANIA I Reoublinue-Unie de Tanzanie
About 2000 conies in Ennlish and Swahili have been orinted and are beina distributed.
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VIET NAM
The Vietnamese version of the GCET was sent to all related ministries and branches in order to promote it. Some
tourism faculties of Vietnamese universities have introduced and discussed this Code to the students.

ZAMBIA I zambie
Dissemination of the Global Code of Ethics to stakeholders In tourism. The Ministry has also conducted a briefing to

I oremote the Code to staff.
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V. TRANSLATION OFTHE CODE INTO NATIONAL / LOCAL LANGUAGES
(as of 15 July 2005)

The Global Code of Ethics for Tourism, which was adopted in 1999, is available in the
five official languages of the World Tourism Organization, viz.: Arabic, English, French,
Russian and Spanish. Since this date, the Code has further been translated into
national I local languages by the following countries:

1. ANDORRA (Catalan)
2. AZERBAIJAN (Azeri) (*)
3. BANGLADESH (Bangladeshi)
4. BRAZIL (Portuguese)
5. CROATIA (Croatian) (*)
6. CZECH REPUBLIC (Czech)
7. ETHIOPIA (Amharic) (*)
8. GEORGIA (Georgian) (*)
9. GERMANY (German)
10. GREECE (Greek)
11. HUNGARY (Hungarian)
12. INDONESIA (Bahasa)

13. IRAN, ISLAMIC REPUBLIC OF (Persian) (*)
14. ISRAEL (Hebrew)
15. JAPAN (Japanese)
16. JORDAN (Arabic)
17. LESOTHO (Sesotho) (*)
18. LITHUANIA (Lithuanian)
19. NIGERIA (Hausa, Igbo and Yoruba)
20. PALESTINE (Arabic)
21. PHILIPPINES (Filipino)
22. POLAND (Polish)
23. PORTUGAL (Portuguese)
24. REPUBLIC OF KOREA (Korean)
25. REPUBLIC OF MOLDOVA (Moldovan) (*)
26. ROMANIA (Romanian)
27. SAN MARINO (Italian)
28. SERBIA AND MONTENEGRO (Serbian)
29. SLOVAKIA (Slovak)
30. SLOVENIA (Slovenian)
31. THAILAND (Thai)
32. TURKEY (Turkish)
33. UKRAINE (Ukrainian) (*)
34. UNITED REPUBLIC OF TANZANIA (Swahili)
35. VIET NAM (Vietnamese) (*)

(0) Translated text NOT available at WTO
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VI. OFFICIALLY DESIGNATED FOCAL POINTS
(52 countries as of 15 July 2005)
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ALGERIA BRAZIL Sr. Joao llidio de LIMA FILHO
M. Nabil MELOUK Consultor Juridico
Sous Directeur Ministerio de Turismo
Ministere du Tourisme Representante de! Ministerio en la Comisi6n de Etica
B.P. N" 454 RP 16033 Ben Aknoun, Alger Pubiica de la Presidencia de la Republica
Tel: (213) 2179 2290 / Fax: (213) 2179 2601 Espl. Ministerios BI."U", 3' andar, sala 340, Brasilia
E-mail: n.melouk@caramail.com Tel: (5561) 3217215 / Fax: (5561) 3217270

E-mail: ioao.i[idjof(1)turismo.aov.br

ARGENTINA CENTRAL AFRICAN REPUBLIC
Sr. Leonel VILLELLA M. Sosthene KOVIKO
Director Nacionai de Gestion de Calidad Turistica Directeur Generai du Tourisme et de I'Hoteilerie
Secretaria de Turismo de la Nacion Ministere de I'environnement et du tourisme charge de
Suipacha 1111 piso 20, Buenos Aires l'artisanat et de I'economie socia Ie
Tel: (5411) 4313 6856/ Fax: (5411) 4311 2500 Place des Nations Unies, BP 655 Bangui
E-mail: dirnacaltur@turismo.gov.ar Tel: (236) 610216 / Fax: (236) 618053

E-mail: mtourism""intnet.cf

ARMENIA CHILE
Mr. Artur ZAKARYAN Sr. Humberto RIVAS ORTEGA
Head of Tourism Department Jefe del Departamento de Planificacion
Ministry of Trade and Economic Development Servicio Nacional de Turismo
5 M. Mkrtchyan, Yerevan Av. Providencia n' 1550, Santiago de Chile
Tel: (3741) 560505/ Fax: (3741) 526577 Tel: (562) 731 8533/ Fax: (562) 264 2616
E-mail: tour "ov""freenet.am E-mail: hrivas""sernatur.cl

AUSTRIA COLOMBIA
Mrs. Angelika L1EDLER Sr. Luis Cartos CRUZ CORTES
Director of International Tourism Affairs Division Decano Facultad de Administracion de Empresas
Federal Ministry for Economic Affairs and Labour Turisticas y Hoteleras
Stubenring 1, Vienna Universidad Exlernado de Colombia
Tel: (431) 71100 5909 / Fax: (431) 711005924 Caile 12, n' 1-17 Este - Oficina D-414, Bogota
E.mail: angelika.liedler@bmwa.gv.at Tel: (571) 3417995 exl. 1402/ Fax: (571) 3421855

E-mail: faeturismo(Q)uextemado.edu.co

AZERBAIJAN COSTA RICA
Mr. Elchin GAFARLI Sr. Rodolfo lIZANO RODRIGUEZ
Chief of International Tourism Division Director de Planificaci6n
Ministry of Youth, Sport and Tourism Instituto Costarricense de Turismo
65, Neftchilar Ave, Baky La Unuca, costado este del Puente J. Pablo II, San Jose
Tel: (99412) 492 3948 / Fax: (99412) 492 3984 Tel: (506) 299 5800 / Fax: (506) 231 0311
E-mail: tourismtmmvst.co-az.net E-mail: rlizanorcvict."o.cr

BANGLADESH COTE D'IVOIRE
Mr. Humayun KABIR Mme. Atsin ETTI DIA
Joint Secretary of Tourism Directrice de la Qualite et du Controle
Ministry of Civil Aviation and Tourism Ministere du Tourisme
Main BI., Civil Secretariat, Room n' 1909, B. n' 6, Dhaka BP V 184, Abidjan.Plateau, Abidjan
Tel: (8802) 8617 244 / Fax: (8802) 8619 206 Tel: (225) 20227774/ Fax: (225) 2022 7774
E-mail: istourism""dhaka.net E-mail: atsinefti"""ahoo.fr

BHUTAN ECUADOR
Mr. Kunzang NORBU Sr. Ramiro MONTALVO
Joint Director of Services Division Subsecretario de Turismo
Ministry of Trade and tndustry, Thimpu Ministerio de Turismo
Tel: (975 02) 323251 / Fax: (975 02) 323965 Av. Eloy Maro n' 32-300 y Carlos Tobar, Quito
E-mail: knorbu1@vahoo.com Tel: (5932) 222 9151 / Fax: (5932) 211 7044

E-mail: drmontalvo""turismo.oov.ec

BOLIVIA EGYPT
Sra. Rosse Mary URQUIETA BARRIOS Mr. Ahmed EL-KHADEM
Jefa de la Unidad de Oferta y Regulacion Chairman
Viceministerio de Turismo Egyptian Tourist Authority
Av. Mariscal Santa Cruz, Ed. Cam. Comercio, La Paz Misr Travel Tower, Abbassiya Square, Cairo
Tel: (591) 233 4849 / Fax: (591) 235 0526 Tel: (202) 6853576 / Fax: (202) 6854363
E-mail: rurnuieta-~-turismobolivia.bo E-mail: chairmanfrl'leavnttreasures.t'1ov.en

mailto:n.melouk@caramail.com
mailto:dirnacaltur@turismo.gov.ar
mailto:angelika.liedler@bmwa.gv.at
mailto:knorbu1@vahoo.com
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ELSALVADOR ISRAEL
Sr. Rafael Antonio OSEGUEDA MONTEAGUDO Mr. Ovad KEDMI
Director Gerente Legal Advisor
Corporaci6n Salvadoreiia de Turismo Ministry of Tourism
Av. EI Espino 68. Santa Elena. San Salvador 5 Bank of Israel St., P.O. Box 1018, Jerusalem
Tel: (503) 243 7835/ Fax: (503) 243 7844 Tel: (972 2) 666 4319/ Fax: (972 2) 6664434
E-mail: docoseaueda(ci)salnet.net E-mail: ovadk"'"tourism.nov.il

FIJI ITALY
Mr. Napolioni MASIREWA Mr. Mauro 01 PIETRO
Chief Executive Officer Deputy Head of International Relations Department
Ministry of Tourism General Directorate for Tourism
P.O. Box 1260, 3rd Floor, Civic Tower Building,Suva Ministry for Productive Activities
Tel: (679) 3312788/ Fax: (679) 3302060 Via della Ferratella in Laterano 51 ,00184 Rome
E-mail: nmasirewa@govnet.gov.fi Tel: (39 6) 7732248; :~: (39 6) 7001992

Email: intemazionali1 tin.it

GABON JAMAICA
M. Vincent Magloire NKAPSEU MIHINDOU Ms. Carrole GUNTLEY
Directeur des Etudes et de la Reglementation Director General
Ministere du tourisme et de I'artisanat Ministry of Industry and Tourism
B.P. 16501, Libreville 64 Knutsford Blvd, Kingston 5, Kingston
Tel: (241) 052,~~~/ Fax: (241) 775897 Tel: (876) 920 4926-30 / Fax: (876) 920 4944
E-mail: vnkami caramaiJ.com E-mail: camauntlev(rj)cwiamaica.com

GUATEMALA JORDAN
Sra. Ana Isabel Diaz Valladares Mr. Hesham AL-ABBADI
Coordinadora Cooperaci6n Internacional e Director of the Minister's Office
Interinstitucional Ministry of Tourism and Antiquities
Instituto Guatemalteco de Turismo P.O. Box 224, Amman 11118
7' Avenida 1-17, Zona 4, Centro Civico, Guatemala Tel: (9626) 4603360/30 / Fax: (9626) 4648465
Tel: (502) 24212818/ Fax: (502) 24212879 E-mail: hesham.a@mota.gov.jo
E-mail: coonintertminauat.aob.nt

GUINEA LESOTHO
M. Arisco BERETE Ms. Mamello MAHLOANE
Magistrat, Chef Section Contrats for Director of Tourism
Office Nationale du Tourisme Ministry of Tourism, Environment and Culture
BP 1275, Conakry P.O. Box 52, Maseru
Tel: (224) 4551 63/ Fax: (224) 453354 Tel: (9266) 22313034/ Fax: (9266) 22310194
E-mail: ontour"'"~otelaui.net.nn E.mail: dtsec"'"tourism.oov.ls

HONDURAS LITHUANIA
Sr. Dennis CHAC6N Dr. Rima JAKYTE
Secreta rio General Head of Information, Analysis and Control Division
Instituto Hondurefia de Turismo State Department of Tourism
Colonia San Cartos, Edif. Europa, Tegucigalpa A. Juozapaviciaus Str. 13, LT - 09311, Vilnius
Tel: (504) 222 2124/ Fax: (504) 238 2112 Tel: (370 5J~:08706/ Fax: (370 5) 210 8753
E-mail: dchacanrn\iht.hn E-mail: r;ak tourism.lt

HUNGARY MALAWI
Mrs. Alexanderne L1CZOV Mrs. Susan Chifundo MATIYA
Senior Counsellor Principal Tourism Officer (Marketing)
Directorate General Tourism Department of Tourism
1012 Budapest, Vermez6 Ut 4, Budapest Ministry of Information and Tourism
Tel: (361) 336 7674/ Fax: (361) 336 7672 Off. Convention Drive, Private Bag 326, Capital City
E-mail: liczov(ci)gkm.hu Tel: (265) 1775 499 / Fax: (265) 1770 650

E-mail: mintourism(r;)malawi.net

IRAN, ISLAMIC REPUBLIC OF MALAYSIA
Dr. Rasool VATANDOUST Ms. Nurseha MAHMUD
Head of International Affairs and Assistant Secretary, Tourism Division
Specialized Organizations Bureau Ministry of Tourism
Iran Cultural Heritage and Tourism Organization Level 34, Menara Data' Onn (PWTC), 45 Jalan Tun
No 238, Sindokht Crossroad, West Fatemi Ave., Ismali, Kuala Lumpur
Teheran Tel: (603) 269 63288/ Fax: (603) 26963983
Tel: (9821) 693 1158/ Fax: (98 21) 643 5689 E-mail: nurseha@motour.gov.my
E-mail: arv@rcccr.ora

mailto:nmasirewa@govnet.gov.fi
mailto:hesham.a@mota.gov.jo
mailto:nurseha@motour.gov.my
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MEXICO PUERTO RICO
Sr. Francisco MADRID FLORES Sra. Angie COMAS
Subsecretario de Operacion Turistica Directora de Investigaci6n y Desarrollo
Secretaria de Turismo Compania de Turismo, San Juan
Av. Presidente Masaryk 172, 3', Col. Bosque de Tel: (1 787) 439 3979/ Fax: (1 787) 455 4516
Chapultepec, Mexico D.F. E-mail: acomas@prtourism.com
Tel: (5255) 3002 6350/ Fax: (5255) 3002 6980
E-mail: fmadridl1iJsectur.oob.mx

MOROCCO Mr. Abdelghani YOUSFI REPUBLIC OF KOREA
Chef de Service Mr. IIshik LOH
Ministere du tourisme. de I'Artisanat Deputy Director of Intemational Tourism Division
et de I'economie sociale Ministry of Culture and Tourism
14, rue Mohamed EI Jazouli-Hassan, Rabat 82-1, Sejongno, Jongno-gu, Seoul. 110-703
Tel: (212 37) 721254/ Fax: (21237) 206006 Tel: (822) 37049772/ Fax: (822) 37049789
E-mail: aVDusfi@tourisme.ac.ma E-mail: islohliilmct.oo.kr

NIGER SAUDI ARABIA
M. Boulou AKANO Mr. Abdulmohsen A. AL-HIJJI
Directeur des professions et des circuits touristiques General Director of Tourism and Society Program
Ministere des transports et du tourisme The Supreme Commission for Tourism
BP 12130, Niamey PO BOX 66680, Riyadh
Tel: (227) 735489 Tel: (966 1) 480 8855/ Fax: (966 1) 480 8844

E-mail: hiiiiam>sct.oov.sa

NIGERIA SEYCHELLES
Ms. Johnson Okai ODEKINA Ms. Franke FLESCHE-DOGLEY
Assistant Director Director of International Cooperation
Federal Ministry of Culture and Tourism Ministry of Tourism and Transport
Old Federal Secretariat, Garki, Abuja Independence House, Victoria, PO Box 92, Mahe
Tel: (234) 09 234 2742 Tel: (248) 611100/ Fax: (248) 224 035

E-mail: ffdonlev(rj)tourism.sc

PANAMA SLOVAKIA
Lie. Sara SANCHEZ Ms. Eliska ROMANOvA
Secreta ria General Chief State Counsellor
Instituto Panameno de Turismo Ministry of Economy, Tourism Department
Via Israel, Centro de Convenciones ATLAPA, Panama Mierova 19, Bratislava
Tel: (507) 2261457/ Fax: (507) 226 5043 Tel: (421 2) 4854 2312/ Fax: (421 2) 4854 1749
E-mail: seorall1iJns.ioat.oob.oa E-mail: romanova@economv.aov.sk

PARAGUAY SOUTH AFRICA
Arq. Isis de GOMEZ Ms. Violet TSEPANE
Directora Tecnica Assistant Director
Secretaria Nacional de Turismo Department of Environmental Affairs and Tourism
Palma 468 c1Alberdi y 14 de Mayo, Asunci6n 315 Pretorius St., Pretoria
Tel: (595 21) 441 530/ Fax: (59521) 491 230 Tel: (012) 310 3728/ Fax: (012) 322 7496
E-mail: diretecnicatmsenatur.aov.m E-mail: omatloul1iJdeat.oov.za

PERU SPAIN
Sr. Eduardo SEVILLA Sra. M6nica FERNANDEZ SANCHEZ
Asesor del Vice Ministro de Turismo Jefe de Area Relaciones Internacionales
Viceministerio de Turismo Secretaria General de Turismo
Calle Uno Oeste n' 50 Urb. C6rpac, San Isidro, Lima 27 Ministerio de Industria, Turismo y Comercio
Tel: (511) 513 6114 / Fax: (511) 224 1769 C/ Jose Lazaro Galdiano,6, (28036) Madrid
E-mail: esevilla@mincetur.gob.pe Tel: (34) 913433510 / Fax: (34) 913433558

E-mail: monica.fernandez«i)toursoain.8s

PHILIPPINES SRI LANKA
Ms. Evelyn PANTIG Mr. S. KALAISELVAM
Undersecretary Director General
Department of Tourism Sri Lanka Tourist Board
Rm 205, DOT Building, Teodoro F. Valencia Circle, 80 Galle Road
Rizal Park, Errnita, Manila Colombo 03
Tel: (632) 524 1694 / Fax: (632) 526 7657 Tel: (94 1) 2437061
E-mail: eboantiom>tourism.oov.oh E-mail: ctb-doliilsri.lanka.net

mailto:acomas@prtourism.com
mailto:aVDusfi@tourisme.ac.ma
mailto:romanova@economv.aov.sk
mailto:esevilla@mincetur.gob.pe
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SYRIAN ARAB REPUBLIC UGANDA
Mr. Bassam BARCIK Mr. Joseph William KITANDWE
Director of International Relations Principal Tourism Officer, Tourism Development
Ministry of Tourism Ministry of Tourism, Trade and Industry
Abu Firas AI Hamadani Street, Damascus P.O. Box 7103, Kampala
Tel: (963 11) 2239383 Tel: (256) 343 947
Fax: (963 11) 2246096 E-mail: kitandwe@hotmail.com
E-mail: international.rel@svriatourism.orn

THAILAND ZAMBIA
Dr. Sasithara PICHAICHANNARONG Mr. John CHILUWE
Director General Chief Tourism Development Officer
Office of Tourism Development Ministry ofTourism
National Stadium, Rama I Road, Bangkok P. O. Box 30575, Lusaka
Tel: (662) 215 3788/ Fax: (662) 2141 491 Tel: (260 1) 222759 !~~x: (260 1) 97 400594
E-mail: sasithara@tourism.oo.th E-mail: serahnvando ahoo.com

mailto:kitandwe@hotmail.com
mailto:international.rel@svriatourism.orn
mailto:sasithara@tourism.oo.th
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ANNEX/ANNEXE

TABLE I TABLEAU VII

OUTCOME OF THE I RESULTATS DE L'

SURVEY ON THE IMPLEMENTATION OF THE GLOBAL CODE OF ETHICS FOR TOURISM
ENQUETE SUR LA MISE EN OEUVRE DU CODE MONDIAL D'ETHIQUE DU TOURISME

GOVERNMENTS / GOUVERNEMENTS
Replies to questionnaire WCTE/SURV/2004 received up to 15 July 2005/ Reponses au questionnaire WCTE/SURV/2004 re9ues jusqu'au 15 juillet 2005

COUNTRIES I PAYS FORMAL IMPLEMENTATION (., TRANS. DISSEMINATION (") ACTION TAKEN FOCAL
REMARKSACCEPT. I.LG 2.BS J.CI 4.CC OTH lATION TPB RLA TIA TWA TEl R.A FI NGO T.V Mod GOV PRIV POINT

ALGERIA WTOGA X X X X X' - X X X X X X - X X X X X' YES See notes 1 and 2
ANGOLA YES - X X X - - - X - - . . - X X - - -
ARGENTINA WTOGA X X . - - . X X X X X - X - X X X' YES See noto 1
ARMENIA - X X - - - X X X X X - - X X X - - YES
AUSTRIA YES X X X X X X X X X - , X' YES See notes 1 and 2- . - - -
AZERBAIJAN YES' X X - - YES X X X X X - - X - - X' - YES See notes 1 and 2
BANGLADESH YES' YES

, , , , , , , , , ,
YES See noles 1 and 2- - - - -

BENIN YES X X X X . - - - - - - - - - . - - -
BHUTAN - X X - - - - - - - - - . . - - - YES
BOLIVIA YESI - - . - - - X X X X X - X . X - - YES See nole 1
BRAZIL YES X X X - X' YES - X X X X X - X - - X' . YES See noles 1 and 2
BURUNDI . - - X X - X - X - - - - . - - - - .
CAMBODIA - X X X . - - X X . - . - - - . . - -
CAMEROUN YES . . - - X' . - - X X X - - . X X - - See notes 1 and 2
CANADA . X' - ,

- - - - - . - - . . - See noles 1 and 2- - - - -
CENTRAL AFR.RP. X - . . - . . - - - - - - - . - - YES See note 1
CHILE YES . X - - - - X X - X X - X X X X' - YES See note 1
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COUNTRIES I PAYS FORMAL IMPLEMENTATION (') TRANS. DISSEMINATION (00) ACTION TAKEN FOCAL
REMARKSACCEPT, 1.LG 2.B5 3.CI 4.CC OTH LATION TPB RLA T1A TWA TEl R.A FI NGO T.V Mod GOV PRIV POINT

COLOMBIA WTOGA X X' X X X' . X X X X X X . . . . X' . YES See noles 1.3
CONGO (REP. OF) YES X X . . . - - - - - - - - . - X' - - Sao note 1
COSTA RICA YES X' - X X - - - X X - - - X - - X' X' YES See notes 1 - 3
COTE D'IVOIRE - - X - - - X - X - - - - - - - X' - YES See nole 1
CYPRUS YES' X X X - . - X X - X X - - . . - - - Sec note 1
CZECH REPUBLIC - - - - - YES X' X' X' X' - - - - - - X' - - See noIe 1
DOMINICAN REP, YES X X - - , , ,

- X' - - See notes 1 and 2- - - - - - -
ECUADOR YES X' X X X - - - X - X' - - - - X X . YES See notes 1 and 2
EGYPT YES - X X X . X X X X - - - - - X - X' YES See noIe 1
EL SALVADOR YES' . X - - - X X X - X - - X X - X' X' YES See notes 1-3
ERITREA YES X' X' X X - . X X - X - - X X - X' - - See notes 1 and 2
FIJI YES - X' X X' - X - X - - X - - - - X' - YES See notes 1-3
FLEMISH COMM, - - . - - - - X - - - - - - - - -
GABON YES X - X X - X X X X X X X X X X X' X' YES See notes 1 and 2
GERMANY WTOGA - X X X YES X X X - - - - - - - - - .
GREECE . - - . . YES . X X X X . . - - - - - -
GUATEMALA - - - - - - - - - - - - - - - - - - YES
GUINEA YES' X X X X - - - . - - - - - - - - - YES See note 1
HOLY SEE ,

1 See note 1
HONDURAS YES' X X . X - X X X - X X - X X X X' X YES See notes 1 and 2
HONG KONG, CHINA - - X - - - - - - - - - - - - - - - -
HUNGARY YES X X - - YES X - X X - X - - . - - - YES
INDONESIA YES' X X X X X' YES X X X X X X - X - X X' X. - Soe notes 1-4
IRAN, ISLM."C RP OF YES' X X X X YES X X X X X X X X X - - YES Seo note 1
ISRAEL YES X - - - YES' X - X X X X - - - X X' X YES See notes 1 and 2
ITALY YES' X X - - - X X X X X - - X - X - X' YES See notes 1 and 2
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COUNTRIES I PAYS FORMAL IMPLEMENTATION ('j TRANS. DISSEMINATION ('" ACTION TAKEN FOCAL
REMARKSACCEPT. 1.LG 2.B5 J.el 4.ee OTH lATION TPB RLA TIA TWA TEl R.A FI NGO T.V Mod GOV PRIV POINT

JAMAICA . . X' . . . X X X . X X . X . . . . YES See note 1
JAPAN YES X . X X YES X X X X X X . X . X X' X' . See noIe 1
JORDAN YES X X X X YES X X X X X X X X . X Xl . YES See note 1
KENYA . . . X X . . . X . . X . . . . . X' . See note 1
KOREA, RP OF YES . YES 1 , 1 - YES See noIe 1- - - . - - - . - - -
KYRGYZ REPUBLIC - X X - - - - X X X X - - - . - - . -
LESOTHO WTO GA - - - - YES' X - X X X X - X - - - - YES See note 1
LITHUANIA YES X - - - YES - - X X X - - X - - X' - YES See note 1
MADAGASCAR YES X X - X - X - X X - - - X X X Xl X' - See notes 1 and 2
MADEIRA (PORT.) YES - X - X - X X X X X X X X X X X' - - See noIe 1
MALAWI - - X - X - - . - - - - - - - - ,

YES See note 1.
MALAYSIA WTOGA - - - - X' . X X X X X X X X - X X' X3 YES See noles 1-3
MALI WTOGA X X X X X' - . - X X X - - X X - - X' - See notes 1 and 2
MALTA . - - - - - - - - - - . - - - X - - -
MAURITIUS - - - - - - X X X - X . - - . . - - -
MEXICO YES' . X - X X' - X X X - X X - X - X - - YES See noles 1 and 2
MOLDOVA (RP OF) YES' - - - - YES - - X3 . - - - - - - X3 - YES' See notes 1-4
MONACO - - - - - - . - - - - - . - - - - - -
MOROCCO WTOGA - - X X - X X X X X X - X - X - - YES
NETHERLANDS YES - - - - - X X X - X X - X . . - - .
NIGER YES X X X X - - X X . . X X X X - X . YES
NIGERIA YES' - - - X YES' X X X X X X X X X X X3 X' YES See notes 1-4
OMAN - X X - - - - - - . - - - - - - - -
PAKISTAN - X' - - - . . - - - - - - - - - - - - See noIe 1
PANAMA - . X' - X - - . X X X X - - X X 2 . YES See notes 1 and 2
PARAGUAY WTOGA X X X X - X X X X X X . X X X X' - YES See note 1
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PERU YES' - . X X - X X X X X X X X . - . - YES See note 1
PHILIPPINES WTOGA X X X X YES X X X X X X X X X X Xl - YES Sec note 1
POLAND - - - - - YES - - - - - - - - . - X - -
PORTUGAL YES - X - X YES X X X X X X X X X X X' . - See noIe 1
PUERTO RICO - - - - . - - - . - - - - - - - - . YES
ROMANIA YES' - X - X YES X X X X X X X X X X X' X3 - See noles 1-3
SAUDI ARABIA - X X X X - X X - - X X - - X X X' X' YES See notes 1 and 2
SENEGAL YES - X X X X' - X X X X X X . X . X X - - See note 1
SERBIA.MONTENEGR - - X - - YES - X X . X - - - - X - X' - See noIe 1
SEYCHELLES YES' X X - - - . - - - - - - - - - - . YES See note 1
SLOVAK REP, - - - - X' YES X X X X X X - X - - - - YES See noIe 1
SLOVENIA - X X X X YES X X X X X X X X X X X' X' - See noles 1 and 2
SOUTH AFRICA YES' X X X X . X X X X X X X X X X X' X3 YES See notes 1-3
SPAIN YES' . X X - - X X X - - - - - - X X' . YES See notes 1 and 2
SRI LANKA YES' - - - - - X X X X X X X X - - X' X3 YES See noles 1-3
SYRIAN ARAB REP, YES' X X X X . X X X X X X X X X X - - YES See note 1
TANZANIA YES X X X X YES X X X . - - - X - - - - -
THAILAND YES X X X X YES X X X X X X X X X X X' X' YES See notes 1 and 2
TOGO - - - . . - - - - . - - - - . . . - -
TURKEY YES' - - - - YES X X X X X X X X X X X' X3 - See notes 1-3
UGANDA YES' X X

,
X X X X X X YES See notes 1 and 2- . - - . - - -

UKRAINE WTOGA' X X X X YES X X X X X X X X X X X' X3 - See noles 1-3
VENEZUELA YES X' X X X - X X X X X X X X . - X X YES' See noles 1 and 2
VIET NAM YES' X X X X YES X X X X X X X X X X X' X3 YES' See noles 1.4
ZAMBIA YES X X X X - X X - X X X - X - . X' X' YES See notes 1-3
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('J Ways of implementing lI1e Code / Fa,ons d'apptiquer Ie Code:
1. Incorporation of any of its principles into legislative texis (governments) I Incorporation d'un au de plusieurs de ses principes dans les taxtes leglslalifs (gouvernclllcnts)
2. Use of its principles as a basis when establishing national laws and regula lions (governments) I Utilisation de sas principes comme base lors de I'elaboration de lois at reglementalions nalionales (gouv.)
3. Inclusion of relevant provisions of lhe Code In contractual instruments (tourism Industry) I Incorporation des dispositions perlinentes du Code dans les Instruments contractuels (secleur lourislique)
4. Specific reference made 10 ils provisions in codes of conduct or professional rules (tourism industry) I Renvoi explicile ~ ses disposllions dans tes codes de conduite ou regles professionnelles internes (5.

(U) Dissemination of the Corle to the following "sfakeholders of fourism development" / Diffusion du Code Bupres des "aefeurs du devoloppemont touristique":
TPB: tourism promotion boards I con seils de prornolion du tourlsme; RLA: regional-local authorities' autorites regionales ou locales;
TIA: tourism industry associations' associations professionneHes du sectcur; TWA: tourism workers assoclalJons I associallons de travail1eurs du tourisme;
TEl: tourism edUCc1lion institutes' etablissements d'enselgnoment du tourismc; R-A: researchers-academics' cherchcurs et universitaires;
FI: financing institutions I institutions de financemcnt; NGO: non.governmental organizations I organisations non gouvcrnomentales; T-V; tourists-visitors' touristes et visiteurs; Med: media 'medias

NOTES:

ALGERIE: 1. Elaboration de la Charte de Tourisme-Alg6rio. 2. Organisation par Ie Ministere du Tourisme d'une rounion de concertation avec I'ensemble dos acteurs du tourisme.
ARGENTINA: 1. Asociaci6n Femenlna de Ejecutivas de Empresas de Turismo

AUSTRIA: 1. Depl for Tourism & Historic Objects (Min. Econ. Aff.) Is considering promotion activities for implementation of Code. 2. Tourismforum, Auslrian Economic Chamber (Baden, June 2003).

AZERBAIJAN: 1.Acceplancc of tile Code notified by officialletler from Minister of Youth, Sports & Tourism, dated 6 June 2004. 2. Translated version will be publlshod as a brochure & distributed by NTA.

BANGLADESH: The Code was veiled by the Ministry of Law, Justice & Parliamentary Affairs. 2.The printed copy of the Code will be circulated to all stakeholders and also 10 lhe public through media.
BOLIVIA: 1. Acceptaci6n del C6digo mediante notas de conformidad.

BRAZIL: 1. EI C6digo ~tlco es consullado para la etaboracl6n do pollticas publicas de turismo. 2. En el marco de la Polilica de Regionatizacl6n 01tema sera promovido en el desarrollo y organlzacl6n
de las 219 reglones del pals.

CAMEROUN: 1. Mise en place du Comit6 National charg6 de la mise en oeuvre et du sulvi du Code mondial d'ethique du tourismc, en cours. 2. Distribution d'un d~pllant d'informafion en 2002.

CANADA: 1. The Tourism Industry Association of Canada (TIAC) has been working with public and privale seclor partners, Including the Canadian Tourism Commission, on a Canadian Tourism Code
of Elhlcs, which would reflect many of the elements of the WTO GCET. 2. Dissemination of the Code has been postponed until the Canadian Tourism Code of Ethics is finalized.

CENTRAL AFR. RP: Pre para lion of a "Code of Ethics for Central African Tourism", legallext Incorporating Code principles, for submission to Council of Ministers & Nat.Transltion Council (Parliament).
CHilE: Preparacl6n y disfusl6n de una edicf6n del C6digo en 2000.

COLOMBIA: 1. Expedici6n de la Ley 679 de 2001 sobre la prevencl6n de la explotacl6n, la pornografla yel furlsmo sexual can menores, exlglendo un deber de advertencia a los establecimlentos hoteleros.
2. Mediante Inclusi6n de principlos, contenldos y recomendaclones en documentos y polltlcas para el sector: Plan Estrateglco de Segurldad Turlslica (2001). Polltica do Compelitividad,
Mercadeo y promoci6n Turlstlca (2002), Plan Sectorial de Turlsmo - Turismo para un nuevo pals 2003-2006, Normas tecnlcas sectoriales do competenclas laborales para gulas de turismo y
agentes de via)es (2002-2004) (ver punlo I del Annexo del documenlo WCTE/3/5 sobre la apllcaci6n del C6dlgo). 2. Varlas medladas resumldas en el punto" del Anexo a WCTE/3/5) .

CONGO (REPUBLIQUE DU): 1. D~pllanl d'informatlon.

COSTA RICA: 1. los principlos del C6digo se Incluyen en los procesos de planificacl6n lurlstlca. 2. EI C6digo se Incorpora en la actualizacl6n del Plan Naelonal de Desarrollo Turlslico. 3. Fundacl6n
Panlamor. Desarrollo del programa de C6digo de Conducta para la Induslrla lurlslica conlra la explolaci6n sexual de la Inlancla.

C6TE D'IVOIRE: 1. Un s~minaire de vulgarisalion du Code esl en cours de pr~paratlon el devra se lenlr avanlla fin de celie ann~e 2004.
CYPRUS: 1. Bylellerdaled 18/9/2001.

CZECH REPUBLIC: 1. The Mlnlsler for Regional Developmenlln a leller dated 10 November 2004 Iransmltled the Czech version of Ihe Code indica ling thai It was dislribuled by his Ministry 10 selecled
organizations and pressure groups from the tourism sector on 27 September 2004 on the occasion of the 25th World Tourism Day.

DOMINICAN REPUBLIC: 1. Impresl6n y dlslrlbl6n del C6dlgo en el seclor. 2, En proceso.

ECUADOR: 1. Inclusi6n en ta normaliva nacional: en la ley de Turismo (2002) y en el Reglamenlo General (2003). 2. Impresi6n del C6dlgo en formalo follelo par la Unlversidad de Cuenca, en 2004.
EGYPT: 1. Evenl organized by the Egyptian Tourism Federallon In May 2003.

EL SALVADOR: 1. Accetaci6n median Ie carta oflclal a la OMT. 2. CapIas del C6dlgo sa ubicaron enmarcadas en las recepclones de los hoteles. 3. Talleres de capacitacl6n para la Policla Nacional Civil,
Dlvisl6n de la Policla Turlsllca, durante los anos 2003-2004.

ERITREA: 1, Acceplance by incorporation Ihe Code Inlo laws and regulations. 2. Posllng of Ihe Code of Elhlcs In big hotels.

FIJI: 1. Acceptance of the GCET by trying 10 Incorporate it In the Tourlm Development Plan and the new Tourism Industry Act. 2. Certain Induslry associations are using the GCET as part of their
association rules. 3. Conducted workshops and meetings on the GCET.



GABON: 1, Publication du Code dans Ie Journal official en l'an 2001. 2. Manlfestion organisee par I'ECOFAC en 1999.

GUINEA: 1. Nolificalion of the acceptance of the Code by formalletler of Minister of Tourism, Hotels and HandJcrafts to Chairman of WCTE (dated 17 August 2004).

HOLY SEE: le saint-Siege a enlreprls, par I'Jntermedialre des Representants ponlificaux, une acllon de sensibilisalion aupres des gouvernemenls des Pays membres do I'OMT, pour qu'ils
acceptenllcs principes enonces par ce Code, ot on espere que I'action pourra favoriser une reponse concrete en ce sens.

HONDURAS: 1. En proceso de enviar el C6digo al Congreso Nadonal. 2. Edicl6n de folie los explicallvos durante 2005.

INDONESIA: 1. Acceptance of the Code confirmed by lhe Minister of Culture & Tourism by leiter dated 30 July 2004,2. Planning of establishing a nalional commiUee and regIonal/local committees 10
promole Ihe Code and evaluate its Implementation. 3. Several workshops conducted to socialize the Code in the provinces/districVlocal tourism administrations, tourism industries in 2002
(Bali, Manado, Palembang, Banjarmasln), in 2003 (Padang, PonlJanak, Surabaya) and In 2004 (Bali, Batam, Makassar), and guidelines published. 4. A national campaign against child sex has been
carried oul with acllve participation of associallve bodies, including follow-up acllons.

IRAN, ISLAMIC REPUBLIC OF: 1, The GCET has been approved in the Tourism and Cullural Heritage High Council ollhe 1.R.lran,

ISRAEL: 1. The Hebrew translation of Ihe Code of Ethics now appears on Ihe official website of Ihe Ministry of Tourism. 2. In September 2000, Israel hosted the 1st WTO Conference on the Global Code
- of EthJcs, with wide international and national participation.

ITALY: 1. Acceptance of lhe Code by a formal act of the Ministry of Productive Activities. 2. The Province of Avellino has organized a briefing on the Code at the BIT Milan Tourism Fair In February 2005.

JAMAICA: 1. Has not yet expressed formai acceptance of the Code, although it has been Incorporating aspects of pinciples inlo the establishment of lourlsm policy prior 0 WTO's adoplion of the Code
In 1999. Nonelheless. Jamaica Intends to continue incorporating Ihe principles of Ihe GCET Inlo legislative texis In Ihe review of Tourism legislation and other polley documents.

JAPAN: 1. The Ministry of Land, Infrastructure and Transport is supporting Ihe acllvllies of the Japan Association of Travel Agents (JATA) which held a symposium for disseminating the Code of Ethics
in 2004, and whuch are preparing a statement of Agreement from its members on the Protection for Children from Sexual Exploitation in Tourism.

JORDAN: 1. A Nalional Committee for the Implementation of the Code was set up under Ihe chairmanship of the Minister of Tourism and Antiquities, and composed by representatives of several other
minislries (Culture, Education. Environment, Health, and Labour) and representatives of educatron centres and the tourism industry. The Ministry of Tourism has organized a press conference In July
2004. The Ministry of Education has distributed 50,000 copies of the Arable version of lhe Code as Information leaf Jets among local schools in the Kingdom, September 2004.

KOREA, REPUBLIC OF: 1. The Korean version of the Code of ethics has been disseminated to public organizations and related governmental bodies for Us implementation.
KENYA: 1. Seminar on Tourism Investment In protected areas organized by lhe Kenya Tourism Federallon.

lESOTHO: 1. The Ministry of Tourism, Environment and Cullure is In process of translating the Code in lhe Sesotho language to be launched during the World Tourism Day celebration 2004.
LITHUANIA: Publication in nallonal newspapers on World Tourism Day 2004.

MADAGASCAR: 1. Affichage de posters au Minlstere de la Cullure et du Tourisme; organlsallon de semlnalres avec presentation de directives sur ce theme. 2.0rganisation par Ie Ministere de reunions I
semina ires pour les professionnels du lourisme ~ I'Institut Natlonat du tourisme et d'HOtelierle (INTH).

MADEiRA (PORTUGAL): 1. PubllcaUon d'une brochure avec la versJon portugalse du Code.

MALAWI: 1. Plans are underway to implement lhe Code. However, its implementation is affected by the limited resources available.

MALAYSIA: 1. The Minislry of Tourism has Incorporaled some ollhe principles of lhe GCET In lis Tourism Masler Plans. 2. The Minislry of Tourism has formally communicaled the GCET Ihrough a leller
to all stakeholders, NGOs and institulions. 3. The Ministry of Tourism has organized a seminar for all tourism stakeholders, NGOs and inslilutions to Inform and invite the adoption of lheprinciples of Ihe GCET.

MALI: 1. le Code est dasorrnals un eh~ment determinant dans tous les rapports entre I'ANT et ses partenaires de developpement du secteur du tourisme. 2. Par l'Assoclalion des agences de voyageset de tourisme,

Mt=XICO: 1. Aceptacl6n oficlaJ manifestada en divers8s reuniones, 2. Inclusl6n en la Agenda 21 para el Turismo Mexlcano.

MOLDOVA (REPUBLIC OF): 1. The Code has been formally accepted by the Department of Tourism. 2. The Code has been disseminated 10 travel agencies. 3. Editing of a posler with the lext of lhe
Code in Romanian. 4. Focal Point Is nol a person. It is Ihe International Relations and Marketing DivisIon the NTA.

NIGERIA: 1. Written formal acceptance through leiter by Director of Domestic Tourism Services & Control Department of the Federal Ministry of Cullure and Tourism. 2. The Code has been translated into
the lhree major Nigerian languages: Hausa, Igbo and Yoruba, 3. Seminar In lagos & AbuJa on preparation and production of guidelines In IIno with WTO Code of Ethics (January 2005). Other seminars
are being organized across Ihe six geo-polltical zones of Ihe country. 4. Travel and Tourism ltd. Workshop for all tourism practitioners (January 2005).

PAKISTAN: 1. Parllal reply. The Ministry of Tourism is in process of dovelopplng a Tourism Policy, and the GCET will form an Important part of lhal policy.

PANAMA: 1. Exlste un borrador de ley General de Turlsmo, donde se Incorpora el C6dlgo ~tico del Turlsmo. 2. Est~ en proyecto la reacl6n del Defensor del Turlsla.
PARAGUAY: 1. rromocl6n del C6dlgo en dis tin los catfllogos turlsticos de 2004.

PERU: 1. Mediante oficlo dirigldo par el Sr. Vicemlnlstro de Turlsmo al Sr. Secrelarlo General de la OMT.

PHILIPPINES: 1. Information on Ihe Code was disseminated In various seminars and workshops on sustainable tourism and ecolourism organized by lhe Doparhnent of Tourism during lhe past 2 years.
In addillon, the Code was also presented and discussed during the Capacity Building Workshop for the local government units conducted by the Department In 2003.
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ROMANIA: 1. The General Director of the National AultlOrity for Tourism In a leiter dated 16 December 2004, indicates that "Romania, as a WTO full member State. accepts the principles embodied in
the GCET, making specific reference to the relevant provisions of the Code in the codes of conduct or professional rules."

SAUDI ARABIA: 1. Code principles included In leaflets & guidelines, in promotional publications. 2. Code promoted with other issues such as environmental awareness, social ethics & culture of education.
SENEGAL: 1. Le Code a Inspire la Charle Senegalalse du Tourisme, signee Ie 30 avril 2003

SPAIN: 1. Acuerdo de Consejo do Ministros celebrado el 17 de junio de 2005, por el que lama conoclmlento del C6digo Etico Mundial para 01Turlsmo y se compromete a dlfundir su conlenido entre los
agentes y auloridades del sector turlslico. 2. EI C6digo Elico Mundial para el Turismo se present6 para su conocimiento y difusi6n en la rounl6n anual do Directores de Oficinas do Turismo de
Esp<ll'ia en el exlranjero, asl como en la mesa de Oirectores Generales de Turismo de las Comunidades Aul6nomas. Lanzamlento de la Campana contra la explolacl6n sexual comercial de la lnfancla eJ
los viajes en junio de 2004. Creaci6n de un grupo de trabajo contra /a explotad6n sexual comerdal de ta Infancia.

SERBIA AND MONTENEGRO: 1. The Nallonal Tourism Organizalion of Serbia organized a Conference for Journalists in September 2000.
SEYCHELLES: 1. By written confirmation

SLOVENIA: 1. Press conference and round lable during World Tourism Day (WTD) 1999 celebrallons; 2. Each year by Ihe Tourist Associallon of Slovenia at WTD ceremonies.

SLOVAK REPUBLIC: 1. The Slovak Association of Travel Agenls and Tour Operators (SACKWA) passed the Codex of Business Ethics of ils Members at its General Assembly in 2000. Some provisions
of Article 6 of lhe Global Code of Ethics for Tourism as well as general principles such as right to lourlsm, liberty of movements, elc., are incorporated in lhe SACKWA Codex (lI/'WIIoI,sackwa.web).

SOUTH AFRICA: 1. The Cablnel endorsed the Code of Etl1ics on 9 October 2002. 2. Communities have been made aware of the Code during various roadshows. 3. The Tourism Business Council of
South Africa is responsIble for informing Us private sector constituents about the Code.

SRI LANKA: 1. The Board of Management of the Sri Lanka Tourist Board has approved to implement the GCET in Sri Lanka. 2. The Code was discussed in detail with lhe Tourist Hotels Association of
Sri Lanka. 3. Two briefings to tourism stakeholders.

SYRIAN ARAB REPUBLIC: 1. By officialleller to WTO daled 30 June 1999.

THAILAND: 1. Thai version of Code has been published and Is being distributed. 2. Organization of events pending receptlon of Thai version of Ihe Code.
TURKEY: 1, Acceptance of the Code by official statement of the Minister. 2. Press statement by Minister In August 2002 and distribution of Code booklets in Turkish (2002). 3. Seminar of lhe

Association of Tourist Guides (November, December 2003)

UGANDA: 1. The GCET is enshrined In the New Tourism Policy: the Ministry of Tourism Trade and Industry Is charged with the responsibility of ensuring that the GCET is implemented as a guide to
tourism development (Anon:2003:pp14). 2. No follow-up has been mado with regard to the implementation of lhe Code by the private sector.

UKRAINE: 1. The President of the State Tourism Adminlstralfon of Ukraine states In a leiter dated 10 February 2005 thai Ukraine, as a full Member of the WTO, expresses lis active support of the WTO
activity as well as dissemination and implementation of the GCET In accordance with tho WTO General Assembly resolution AlRES/406(XIII) and recommendations of the World Committee on
Tourism Ethics.

VENEZUELA: 1. A nlvel naclonalla aceptacl6n del CEMT se ha Jlevado a cabo a travlls del Plan Naclonal Eslrategfco de Turismo (PNET). 2. EI enlace naclonal no es una persona: son los rcpresentanles
de JasCorporaclones de Turlsmo a nlvel naclonal.

VIET NAM: 1. The Code was submilted 10the Viet Nam National Administration of Tourism leaders. 2. The Vietnamese version of lhe Code was sent to all related ministries .:md branches. 3. Some
tourism faculties of Vietnamese universities have introduced and discussed Ihe GCET 10the students. 4. The Focal PoInt is not a person. It Is the Internallonal Cooperation Department of Ihe VNAT.

ZAMBIA: 1. The Ministry of Tourism has conducted a briefing to promote the Code of Ethics.
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OUTCOME OF THE I RESULTATS DE L'

SURVEY ON THE IMPLEMENTATION OF THE GLOBAL CODE OF ETHICS FOR TOURISM
ENQUETE SUR LA MISE EN OEUVRE DU CODE MONDIAL D'ETHIQUE DU TOURISME

AFFILIA TE MEMBERS / MEMBRES AFFILIES
Replies to questionnaire WCTE/SURV/2004 received up to 15 July 2005 / Reponses au queslionnaire WCTE/SURV/2004 re~ues jusqu'au 15 juillet 2005

OPERATIONAL SECTOR FORMAL IMPLEMENTATION!') TRANS. DISSEMINATION tOO) ACTION TAKEN FOCAL
REMARKSSECTEUR TOURISTIQUE ACCEPTANCE

J.CI 4.CC LATJON
TEl FI T.V Med GOV PRIV POINTOTH TPB RLA TIA TWA R.A NGO

ADM & TEC (Brasil) YES - X - X X X X X X - X - X - X' - See note 1
Bureau Int. du tourisme social (BITS YES' - X - - - - - - - - - - - - - - See nolo 1
Confederac;ao do Turlsmo Portugal WTOGA - - YES X X X - X X - - - X X - -
Eavptlan Tourism Federation WTOGA . X YES X X X X X X - - - X X X' - See note 1
Griffith University, Australia 1 YES X X YES - - - - - X - - - - - - - Seo note 1
Hona Kona Polytechnic Univ - X X - - - - - X X - - - - . - .
HVS Argentina YES - - YES - - - - - - - - - - - - -
Int'l Youth Hostel Federation . - - - - - - - - - - - - - - - -
Kenya Utalll College YES' X X 2 - - - X X X X - X X - X' X' - See notes 1 to 4
Provincia di Avellino, Italv YES' 2 YES - X X - X - - X - X X' X' See noles 1 to 4
Sukothai Thammathirat Open Unlv. YES - - - X X X X X X X X X X - - -
Tourism Industrv Assoc.lCanada . - - ,

YES - - - - - Soe note 1- - - - - - . -
Turkish Tourism Investors Assoc. YES' X X YES X X X X X X - X - X X' - - see notes 1 & 2
UK Federation of Tour Operators - X - - - - X - X . - X - - - X' - See note 1
UFTAA, UnitedFedTravelAgents'Assoc. WTOGA - X - - - X - - - - - - - - - -
Universidad de Anahuac, Mexico YES' - - - - - - - - . - - - - - - - - - See note 1
Unlversidad del Salvador, Argentina YES - X1 YES X X X X X X X X X X X' - - See notes 1 & 2

(') Ways of implementing tile Code / Feqons d'oppliquer Ie Code:
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3. Inclusion of relevant provisions of Ihe Code in contractual instruments 1 Incorporation des dispositions perlinentes du Code dans les Intruments contractuels.
4. Specific reference made to ils provisions in codes of conduct or professional rules I Renvoi explicite a. ses dispositions dans les codes de condulle ou r~gles professlonnelles internes

(UJ Dissemination of Ihe Code to the following "stakeholders of tOllrism developmen/" / Diffllsion dll Code allpres des "ac/ellrs dll developpement tOllristique":
TPB: tourism promotion boards I conseils de promotion du lourisme; RLA: regional-local authorities I autorilt!s r~glonales ou locales;
TIA: tourism industry associations I associations profcssionnclles du secteur; TWA: tourism workers associations I associations de travailteurs du tourisme;
TEl: tourism education institutes I etablissements d'enseignement du tourisme; R.A: researchers-academics 1chercheurs ot unlversilalres; FI: financing institutions I institutions de linancement;
NGO: non-governmental organizations I organisations non gouvernementales; T~V: lourlsts.visitors Itouristes at vlslteurs; Mod: media I mlldias

NOTES:

ADM & TEC (INSTITUTO DE ADMINISTRA9AO E TECNOLOGIA): Presentaci6n y distibucl6n del C6digo en un semlnario organizado par ellnstituto para empresarlos, profeslonales yestudientas.
En la claboracl6n del Plan Estratt!gico de la Fundacl6n CTI Nordeste (enlldad que reune los 6rganos oficlales de turismo de 9 Estados de la regi6n nordoesto de Brasil), ellnstituto propuso, y el CTI
acept6, ulilizar el C6digo Etico como base para regir las relaclones entre sus Eslados Miernbros.

BUREAU INTERNATIONAL DU TOURISME SOCIAL (BITS): Le BITS fait r~gullerement ref~rence au Code dans ses publications el bulletins d'fnformalion, afnsi que dans les pr~sentations et dfscours
prononcss par ses reprssentants . Le Code a aussl t!le dlstribu~ a l'ensemble des delegues du dernler congres rnondial du BITS organisll :t Blankenbergo (Belgique) en avril 2004.

EGYPTIAN TOUHlSM FEDERATION: 1. A Seminar was organized In January 2004.

GRIFFITH UNIVERSITY, AUSTRALIA: Survey response from the Sustainable Tourism Cooperative Research Centre of lhe Griffith University.

KENYA UTAUI COLLEGE: 1. Incorporation of the Code into training programme. 2. Curriculum includes provisions on sustainable tourism 1 ecotourlsm. 3. In 2002, tourism stakeholders such as tourism
Industry and workers associations, tourism education Institutes, NGOs and tourisls/vlsitors, participated In the development of the National Code of Ethics for Tourists (Kenya Safari Code). 4. The
Nalional Code of Ethics (Kenya Safari Code) was launched In September 2004 by the Ecotourism Society of Kenya.

PROVINCIA DI AVELLINO. ITALY: 1. Tho Province of Avellino expressed its formal acceptance through Council Resolution n° 673 of 14/10/2004, which formally approved the endorsement of the Code of
Ethics. The adhesIon to the Code was publicized on the national press and on the website 'NWW.eulou.com promoting the acceptance among international partners of the EUTOU (Environmental
Upgrading of urban areas through TOUrism) project. 2. As local government, It has disseminated the Code to tourism education Institutes and tourism Industry associations. 3, Posting news on
National Ministry websito. 4.

TOURISM INDUSTRY ASSOCIATION OF CANADA (TIAC): Canada has a Code of Elhlcs since 1990 Ihalll is now updating,

UNITED KINGDOM FEDERATION OF TOUR OPERATORS (FTO): Privale seclor workshop on Ihe Code organized by The Business Leaders' Forum In March 2004.
UNIVERSIDAD ANAHUAC, MEXICO: 1, La aceplacl6n del C6dlgo se hizo en un evenlo poillico.
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