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COLLABORATIVE CASES OF CULINARY TOU}RISM:ACTIVATION
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A CASE OF REVITALIZING\'I:HIE LOCAL ECONOMY
THROUGH GASTRONOMY-BASED TOURISM IN KOREA
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THE SIGNIFICANCE OF KIMBOP
AS A CULINARY TOURISM THEME IN KOREA
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KIMBOP, THE NEW PARADIGM OF GASTRONOMY TOURISM

Source : Food Export | aT center
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Ww SEAWEED, THE TOP EXPORT OF SOUTH KOREA



KIMBOP, THE NEW PARADIGM OF GASTRONOMY TOURISM

Source : SBS

KOREA KOREA, 70%
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KOREA OCCUPIES 70% OF THE GLOBAL MARKET




QUEST'S WORLD OF WONDER

50 of the best street foods in Asia

gI'HE MOST REPRESENTATIVE KOREA EOOD BY CNN



KIMBOP, THE NEW PARADIGM OF GASTRONOMY TOURISM

AN ICON OF ESG MANAGEMENT
W% CARBON NEUTRALITY AND ZERO FOOD WASTE



KIMB®PANHEIGI*®BAL STANDARD

Application of FOODTECH



KIMBOP, THE GLOBAL STANDARD
FOR INNOVATIVE GASTRONOMY

Global Sensation Sold Out Everywhere
The Arrival of K-FOOD Rookie "Frozen KIMBOP"



THE ROLE AND POTENTIAL OF
KIMBOP IN GLOBAL BIZ
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