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The Directorate of Strategic 
Planning (Ministry of 
Tourism)  has been 
assigned with the 
implementation of 

Subproject 4 “Agritourism 
and Gastronomy”, with a 

total budget of 
17.185.160,00 € 

(including VAT)

The main objective the 
development of a network 
(interconnection system) of 
agri-food, gastronomy and 
tourism which will ultimately 

function as a thematic 
national DMO for 
gastronomy and 

agritourism. 

The end-result shall 
reflect all existing 
gastronomy and 

agritourism-related 
products, services and 

experiences available in 
Greece. 

Agritourism & Gastronomy



Financing an industry study
concerning the mapping of
offered products and
services and a respective
strategic action plan

Branding and promotional
activities for both the
information and
mobilization of interested
parties to participate in the
network and the
international promotion of
the network

Development of a platform 
with interactive digital 
mapping of the existing 
tourism products and 
services, to be connected 
to the portal of the Greek 
National Tourism 
Organization 
www.visitgreece.gr. 
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BRANDING AND 
PROMOTIONAL ACTIVITIES 

INDUSTRY STUDY 
STRATEGIC ACTION PLAN

Agritourism & Gastronomy

3 steps 

http://www.visitgreece.gr/
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Thank you for your attention !! Katerina Kousouri
Directorate of Strategic Planning | Special 

Forms of Tourism Dpt
email: kousouri_k@mintour.gr

mailto:kousouri_k@mintour.gr
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