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Challenges to empower producers. 2
Options max
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Challenges to strengthen connection
between producers and chefs

Lack of interest of producéss

Not enough production )

Not profitable for producers
Too expensive for restc:urotts
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\What are you doing to address food
waste?
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The future of gastronomy tourismiis... 7
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Major challenges to the future of
Gastronomy Tourism

Strongly disagree

Environmental Sustainability

m
Shortage of Staff
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Coordination among all actors
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Social sustainability / overtourism
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Price inflation
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_Foodificc:tion / Loss of authenticity
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Your main priority for the development in Gastronomy Tourism (1/2
words max)
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Topics for 2024 Gastronomy Tourism Forum? (1/2 words in English)
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Thank you!

iGracias!
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