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Understand the Winery-
Destination Relationship

* The symbiotic relationship between wineries and their locations.
* Wineries as part of local cultural and environmental ecosystems.

* The role of wineries in narrating the story of the land.




Leveraging Local and
Regional Assets:

* Enhancing experiences by utilizing local and
regional elements.

* Integration of cultural, historical, and natural
assets in wine tourism.

* Creating deeper connections through local
immersion.
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Creating Authentic
Experiences:

* Craft experiences that authentically represent
the region go beyond standard wine tastings to
engage visitors in the unique story and character
of the place
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Engaging Storytelling
and Marketing:

e Narrative Development
e Diverse Marketing Channels
e Interactive Engagement




Innovation and
Sustainability:

e Embracing Modern Methods
e Environmentally Conscious Practices
e Cultural and Community Integration
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Analysing a Wine Tourism Destination's Market
Position:

 Competitive Analysis
* Market Trends and Demographics
* Benchmarking

* Visitor Feedback and Surveys
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Strategies for Distinctive Product Development:
* |nnovative Experience Design

e Cultural Integration

e Storytelling

* Technology Integration
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Identifying Opportunities and Adapting to
Evolving Preferences:

* Market Research
* Flexibility and Responsiveness

e Sustainability and Eco-Tourism
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Tools and Approaches for Product Creation and
Development:

Design Thinking

Collaborations and Partnerships
Workshops and Feedback Loops
Digital Marketing and Social Media
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