
MEDIA HIGHLIGHTS

31 October - 2 November 



https://www.youtube.com/watch?v=ffrPQt6HHa4

OVERVIEW

+30 
Speakers




160 
Participants

Onsite



+2,000  
Participants

Online 



+40 
 Nationalities 

Onsite



7,382 
Total views 
on Youtube




+130 
Countries

Online 





EDITORIAL
MENTIONS



 From 25 October to 25 November, 
the Global Conference on Gastronomy Tourism gained 1.16k mentions.  

EDITORIAL MENTIONS
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 CLUSTERS OF CONVERSATION SURROUNDING THE EVENT



GEO-
PRESENCE



These 5 countries combined cover 71% of
the total volume in this period. 

29% 14%

Mainland China Greece SwitzerlandSpain United States

TOP COUNTRIES

14%14%29%



MAIN
PUBLICATIONS



 TOP 6 ARTICLES COMBINED 

623K
REACHED



ADD VALUE
EQUIVALENCY

RETURN ON
INVESTMENT



ADD VALUE EQUIVALENCY
RETURN ON INVESTMENT



Neutral
75.3%

Positive
23.3%

Negative
0.8%

The sentiment was  predominantly neutral and
positive in the top articles with high reach.

TONALITY



THIS CONFERENCE WAS MENTIONED BY THE FOLLOWING
SECTORS AND ENTITIES



TWITTER
BREAKDOWN



GENDER BREAKDOWN OF
 TWITTER AUTHORS 

AGE BREAKDOWN OF
TWITTER AUTHORS 

PRINCIPAL TWITTER AUTHORS

Male
65.2%

Female
34.8%



TWEETS WITH THE MOST REACH AND ENGAGEMENT 




