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Opening Ceremony 

Pau Roca, Director-General, International Organization of Vine and Wine (OIV) 

WORK EXPERIENCE 

Since Jan. 2019 Director General of the 
International Organisation of Vine and 
Wine 

1992- 2018 Secretary general of the 
Spanish Wine Federation (FEV) 

1995-1998 Vice-president ECOVIDRIO 
(Integrated system for glass recycling) 

1989-1992 Director Federación Española de la Industria y Comercio Exportador de 
Vinos, vinos aromatizados, vinos espumosos, vinos de licor, mostos, mistelas y vinagres 
(FEICEV) 

1988-1989 Director EXPOLIVA’89 Jaén. (International Fair of Olive Oil and Allied 
Industries) 

1984-1988 Technical Director. Félix Gasull, S.A. Reus (Tarragona). Olive Oil trade. 

1986-1987 Start up of a trading company in almonds, hazelnuts and agricultural 
commodities in 

Brussels (Link Trade and Services, S.A.) 

1982-1984 Oceanography: Research Assistant (July- August 1982) and Visiting Scientist 
(february- june1983) 

Bigelow Laboratory for Ocean Sciences (Maine, USA). 

Spanish observer (April 1984) in Varifront-6 (NATO/US NAVY program) in the Alborán 
sea. 

EXPERIENCE IN OIV 

2018 Vice-president of the expert group “Environment and climate change” (ENVIRO) 

2010-2016 President of the expert group “ Law and consumer information” (DROCON) 

1992-1998 Member of the expert group ”Markets and Consumption” (MARCON) 



 

1996-1997 Candidate to Director general. International Office of Wine and Vine. 

OTHER EXECUTIVE POSITIONS 

2018 President Commission for the reform of the CMO at Comité Européen des 
Entreprises Vins. 

Member of the Board of Directors of ECOVIDRIO. 

Member of the EU permanent Wine and CAP group (European Commission) 

Vice-president of the International Committee at the Food and Drink Industry Federation 
(FIAB) 

Member of the International Commission at the Spanish Confederation of Employers' 

Organizations (CEOE) 

EDUCATION AND DEGREES 

1984 University Graduate in Biology (Licenciate). University of Barcelona. 

1986 Diploma “Specialization in Oils and Fats” . Consejo Superior de Investigaciones 
Científicas (CSIC). 

Instituto de la Grasa y sus Derivados. Sevilla. 

1987 Courses in Business Administration. Boston University- Vrige. Universitat van 
Brussel. Bruselas 

1993 Course “States and Firms in the International Economy”. London School of 
Economics. London. 

LANGUAGES 

Spanish, English, French and Catalan. 

AWARDS 

Chevalier de l‘Ordre du Mérite Agricole (France) 

Command of the Civil Order Alfonso X the Wise (Spain) 

 

 



 

 
High Level Debate on Wine Tourism and Rural Development: why and how? 

Moderator: Sandra Carvão, Chief of Tourism Market Intelligence and 
Competitiveness, World Tourism Organization (UNWTO) 

Sandra Carvão is Chief of Tourism Market Intelligence and 
Competitiveness at the World Tourism Organization 
(UNWTO) since June 2018. Before that, she was Chief of 
Communications and Publications for 8 years until May 
2018 where she was responsible for UNWTO’s strategic 
positioning. 

Prior to this post, Sandra was Deputy Chief at UNWTO’s 
Market Trends, Competitiveness and Trade in Tourism 
Services Department between 2007 and 2010. During this 
period, Sandra coordinated the Tourism Resilience 
Committee created by UNWTO to address the impacts of 
the global economic crisis 2008-2009 on tourism. Prior to 
joining UNWTO in 2003, Sandra held a position as market 
manager in the Portuguese National Tourist Office in 

Lisbon. Sandra has a degree in International Relations, Economics Branch, by the 
Instituto de Ciências Sociais e Políticas/Universidade Técnica de Lisboa and a 
postgraduade degree in Marketing by the Universidad Complutense de Madrid. 
 

Speakers: 

Jean-Baptiste Lemoyne, Minister of State attached to the Minister for Europe and 
Foreign Affairs. 

Jean-Baptiste Lemoyne is a graduate 
of the Strasbourg Institute of Political 
Science (Sciences Po). He then 
enrolled at ESSEC Business School 
Paris and followed work-study 
training within IBM Global Business 
Services. 

From 2002 to 2014, he was an 
adviser to Jean-François Copé. In 
2008, he was elected to serve on the 
Council of the Yvonne Department 
and he was its Vice-President from 

2011 to 2015. From 2008 he served as Municipal Councillor for the city of Vallery and 
became its Mayor in April 2014. He was elected Senator for the Yonne Department in 
2014.  



 

After Emmanuel Macron was elected President, he was appointed Minister of State in 
June 2017. 

Jean-Baptiste Lemoyne has been Minister of State for Tourism, French National Abroad 
and Francophonie, attached to the Minister for Europe and Foreign Affairs since 
July 2020.  

In September 2020, he was re-elected Senator for the Yonne Department. 

Sofia Zacharaki, Deputy Minister of Tourism, Greece 

Sofia Zacharaki was appointed Deputy Minister of 
Tourism of Greece on January 2021.  

She previously held the office of Deputy Minister of 
Education and Religious Affairs from July 2019 to January 
2021.  

Before her appointment, she served as the spokesperson 
for Nea Demokratia, the then leading opposition Centre-
right party in Greece, an EPP member party.  

Previous to that and for more than 2 years, she was the 
party’s deputy spokesperson. Prior to that, in 2012 until 
2014 she was the European and International Affairs 
advisor to the Minister of Development and participated in 
the preparation of the Greek Presidency of the Council of 
the European Union.  

A state department programme alumnus, in 2015 she represented Greece in the 
International Leadership Visitor Programme in the USA in the field of “The role of Private 
Public Partnerships in restructuring economies”.  

In the past, she worked as a teacher in state and private schools in Greece, as a 
European Affairs executive in the Greek Ministry of Education and the Secretariat for 
lifelong learning and youth policies. 

 

 

 

 

 



 

Mariam Kvrivishvili, Deputy Minister of the Economy and Sustainable 
Development of Georgia 

Ms. Mariam Kvrivishvili was appointed as a 
Deputy Minister of the Economy and 
Sustainable Development of Georgia in May 
2021. Prior to her current position, Ms. 
Kvrivishvili has developed an interesting and 
extensive career both in the public and private 
sectors with years of experience in the 
hospitality, aviation, and tourism sector on 
managerial levels. 

Starting from 2012, as Deputy Head of 
Georgian National Tourism Administration, she 
was in charge of the elaboration of national 
tourism strategy, marketing campaigns, 
development of international relations as well 

as cooperation with partner countries and organizations in the field of tourism. Afterward, 
from February 2019 - till September 2020, she held the position of the Head of the 
Georgian National Tourism Administration. Furthermore, from December 11th, 2021 - till 
May 2021, she was a member of the Parliament of Georgia as a Member of the Political 
Council of the political union of citizens “Georgian Dream - Democratic Georgia” (from 
December 17th, 2020 - First Deputy Head of the Committee on European Integration; 
from January 21st, 2021 - Chairman of the Permanent Parliamentary Council for Open 
Governance). 

As a Regional Manager for Flydubai (Dubai national carrier) having a portfolio of 
representing and managing regional offices of up to 6 international airlines on the 
Georgian market, and as managing partner at Voyager Ltd (Tour operator and GSA) Ms. 
Kvrivishvili has gained significant experience in the field of aviation and tourism 
development. Moreover, she held a leading position at “Adjara Group” dealing with 
human resources and leadership issues. 

With this, while being in the private sector, Ms. Mariam Kvrivishvili has brought three 
international airlines on the Georgian aviation market and was actively engaged in 
policymaking as an author of visa regulation project facilitation for GCC residents 
traveling to Georgia visa-free. 

Ms. Kvrivishvili holds a Bachelor's Degree in Marketing from International Black Sea 
University and is a Candidate for a Master's Degree in MBA from ESM Business School. 
Furthermore, she has established an impressive professional network as a scholar at the 
University of California, Berkeley. 

Awards: For Significant Contribution in Georgian Tourism Industry Development by the 
Government of Georgia (2017), First Vice Prime Minister. 

She is fluent in English and Russian. 



 

Wine Pairs with…Innovation 
 

Moderator: Luis Araujo, President of European Travel Commission (ETC) and 
President of Turismo de Portugal 

Luis Araújo is the President of 
Turismo de Portugal 
(Portuguese National Tourism 
Authority) since February 2016. 
He is also President of ETC – 
European Travel Commission 
since September 2020 and 
President of NEST – Tourism 
Innovation Center in Portugal. 

He has a degree in Law. 

Board Member at Group 
Pestana responsible for the Hispanic America hotels operations Argentina, Venezuela, 
Colombia and Cuba. He was also Head of Development for the same Continent and 
Head of Sustainability since the creation of the department in 2009. 

From 2001 to 2005 he worked for the Brazilian branch of the company where he was 
successively Board’s Associate for New Projects in Brazil, Board Member and Vice 
President for the Group Pestana in South America, with responsibility for New Business 
Development and Area Operations. 

He served the Portuguese Government as Head of the Cabinet of the Portuguese 
Secretary of State for Tourism between 2005 and 2007. 

  



 

Speakers: 

 
Adrian Bridge, CEO of The Fladgate Partnership, Portugal 

 
Born in a fine year for Vintage Port (1963) Adrian spent 
6 years in the British Army and a similar length of time 
in Investment Banking before moving to Portugal in 
1994 as part of the new generation of 
family management at Taylor’s and Fonseca Port.  He 
took over running the business in 1998 and has been 
involved in the consolidation of the Port sector as well 
as over seeing a move in wine tourism.  

In Port wine his major contributions apart from growing 
the group’s strength in special category Ports was the 
introduction of the first ever Rosé Port in 2008 (Croft 
Pink), super luxury Aged Tawnies in 2010 (Taylor’s 
Scion) and Ready to Drink canned Ports with tonic 
water in 2021 (Taylor’s Chip Dry and Tonic and Croft 
Pink and Tonic).  

However, the development of the luxury wine hotel The 
Yeatman in 2010 was probably the project most associated with Adrian who was involved 
in all aspects of its creation.  This has been eclipsed by the ambitious World of Wine that 
opened in July 2020 and is a new cultural center with 7 Experiences/Museums, 
restaurants, retail, wine bar, wine school and bean to bar chocolate factory.  

The Fladgate Partnership is the holding company for all these activities and where Adrian 
serves as President and CEO.  

Adrian created The Porto Protocol in 2018 which is a global initiative to get wineries to 
help tackle climate change.  He is also involved in a number of other charitable activities.  

Adrian is a partner in Unlock Boutique Hotels  which operates 15 locations across 
Portugal.  

He is married to Natasha and has three adult children.  

 

 

 

 

 

http://www.fladgatepartnership.com/
https://unlockhotels.com/


 

Florence Maffrand, Marketing & Partnerships Manager - Fondation pour la 

culture et les civilisations du vin 

Graduated from EDC Business School in Paris, she 

immediately specialized in International Business, with 2 

expatriations and multicultural environments. 

Since March 2015 she works as Marketing & Partnerships 
Manager for the Fondation pour la culture et les civilisations 
du vin. The Foundation operates La Cité du Vin, located in 
Bordeaux which opened in June 2016. La Cité du Vin is a 
unique cultural facility dedicated to the universal, living 
heritage of wine. Partnerships consist in 50 national or 
regional wine associations, or governmental bodies around 
the world, in addition to international brands and media. 

She graduated WSET level 3 last year to complement her 
background into wine culture and she produced 20 podcasts 

to present wine regions of the world available on the Cité du Vin website. 

 
Keynote – The Future is today 
 
Paul Mabray, Chief Executive Officer, Pix, USA  

Paul Mabray has been a powerful change agent in the wine 

industry for over twenty years. He has been at the forefront 

of all major digital trends for the wine industry, working with 

WineShopper.com and Wine.com when they entered the 

wine-digital space. He founded two companies that 

significantly changed the digital US wine landscape, first by 

introducing winery e-commerce with Inertia Beverage Group 

that transformed into WineDirect.com pioneering winery e-

commerce and then again introducing social media and 

social customer relationship management with VinTank.com. 

He is considered the wine industry’s foremost futurist and 

thought leader, harnessing the power and potential of digital 

tools and methodologies to move the industry into the future.  

  



 

Session 1: Brave Peolple face up to Challenges 

Moderator: Paul Mabray, Chief Executive Officer, Pix, USA  

Paul Mabray has been a powerful change agent in the wine 

industry for over twenty years. He has been at the forefront 

of all major digital trends for the wine industry, working with 

WineShopper.com and Wine.com when they entered the 

wine-digital space. He founded two companies that 

significantly changed the digital US wine landscape, first by 

introducing winery e-commerce with Inertia Beverage Group 

that transformed into WineDirect.com pioneering winery e-

commerce and then again introducing social media and 

social customer relationship management with VinTank.com. 

He is considered the wine industry’s foremost futurist and 

thought leader, harnessing the power and potential of digital 

tools and methodologies to move the industry into the future.  

 

Frederico Falcão, Chairman of Viniportugal, Portugal 

President of ViniPortugal since May 2020.  

Winemaker with accumulated experience in 

national and international markets.  

Degree in Agricultural Engineering from the 

University of Évora, with a postgraduate 

degree in Oenology, from the Association 

for the School of Biotechnology of the 

Catholic University of Porto;  

Quality Manager at Esporão between 1995 

and 2001;  

Quality Director at Spaza (olive oil company from Esporão) between 1998 and 2001;  

He was Director of the Viticulture and Olive Oil Department of Companhia 

das Lezírias (2001-2012), having been responsible for viticulture, oenology and 

marketing of wines and olive oils, visiting several countries in the world for the promotion 

and sale of products;  

He was a consultant winemaker in two other wineries in Portugal, where he also provided 

support in viticulture and commercial operations (Fundação Abreu Callado 

and Pegos Claros);  

He was Member of the Board of Directors of the Regional Certifying Commission of Tejo, 

from 2008 to 2012;  

https://www.viniportugal.pt/homepage


 

He was President of the Directive Council of the Vine and Wine Institute, the public 

Institute that regulates and controls the wine sector in Portugal, from 2012 to 2018;  

He was the representative of Portugal in the International Organization of Vine and Wine 

(OIV) between 2012 and 2018.  

He was Director / CEO of Grupo Bacalhôa from July 2018 to August 2019.  

He is a member of the International Advisory Board of Vinifera Euro Master (since 2013);  

He is a member of the Order of Engineers;  

He is Vice-President of the Portuguese Oenology Association;  

 

Catherine Leparmentier Dayot, Managing Director, Great Wine Capitals Global 
Network, Bordeaux, France 

After having studied foreign languages applied to 
business and management, Catherine started her 
career in Bordeaux, working for the French local 
government in consulting small and medium business 
in the development of their export markets.  

After one year in Zürich (Switzerland) for the same 
organisation she headed back to 
Bordeaux and started working for the Bordeaux 
Chamber of Commerce and Industry, a public body 
which tasks are to support the business development 
of private companies. 

During a few years, she developed the “Cruise 
Bordeaux” concept, a local marketing organisation 
aiming at promoting Bordeaux as a port of 
call and at increasing the number of cruise ships calls 
in Bordeaux. 

In 1998, Catherine oversaw the setup of an international network around wine and in 
June 1999, launched the Great Wine Capitals Global Network.  

She is still in charge of the Network as its managing director and supervises the 
development of the organisation as well as the marketing and communication 
activities.  

For the last twenty years, she has been working with a lot of conviction and energy in 
the development of wine tourism in the Bordeaux vineyards and through her activities 
with the Great Wine Capitals where she is has gathered valuable knowledge in global 
wine tourism.  

Catherine is married and has 2 daughters, aged 29 and 32. 

She loves wine, gastronomy, music and singing. 

 

https://www.greatwinecapitals.com/
https://www.greatwinecapitals.com/


 

A Tour of Portugal's Wine Tourism 

Sheree M. Mitchell, President & Founder of Immersa Global, USA 

Sheree M. Mitchell, a Florida 
native, has traveled to over 40 
countries, lived on three 
continents and speaks English, 
Spanish, and Portuguese. She’s 
the president and founder 
of Immersa Global, an upscale 
tour operator that specializes in 
designing and executing very 
unique travel experiences for 
discerning high net worth 
individuals.   

Mitchell is often engaged to 
provide insight for international travel media as well as industry conferences, trade 
shows, and publications. She was recently appointed President of the Portugal 
Chapter for ASTA (American Society of Travel Advisors) where she leverages her 
connections between the US and Portugal to increase trade and industry awareness. 
Mitchell has also been tapped to design projects that establish partnerships at the 
municipal level between cities in the US and Portugal.   

When she’s not working, Mitchell enjoys mentoring and learning from aspiring female 
entrepreneurs. She’s also a passionate advocate for international education and 
global citizenship. Her favorite saying is, “be daring enough to dream big and resilient 
enough to make it happen.”  

 

Wine Pairs with…Nature 

Moderator: Maria João de Almeida, President of APENO - Portuguese Wine 
Tourism Association, Portugal 

Maria João de Almeida - President of APENO – Associação 
Portuguesa de Enoturismo. 

Maria João de Almeida has a career in journalism, specializing 
in wine and wine tourism. She is currently a consultant and 
wine writer in both areas. He designed the program for the first 
Postgraduate Program in Wine Tourism Marketing in Portugal 
(at Universidade Lusófona, where he also taught); made the 
first Wine Tourism Guide in Portugal (winner of the Best Wine 
Tourism Book in the World at the Gourmand Awards); filmed 
the first series of programs on wine tourism on board TAP 
aircraft; and collaborates with the Madeira Connection travel 
agency in organizing wine tourism trips. She is one of the 

https://www.immersaglobal.com/
https://www.immersaglobal.com/ig-pressroom
https://enoturismodeportugal.pt/
https://enoturismodeportugal.pt/


 

founders and President of the Portuguese Association of Wine Tourism (2020) and 
Delegate of Portugal at OMET - World Wine Tourism Organization. 

Speakers: 

António Maçanita, Azores Wine Company, Portugal 

Non-conformist, disruptive, difficult, 
audacious, restless and hot-tempered, 
these are some of the unconventional 
adjectives used to describe both António 
Maçanita, an oenologist and consultant, 
and the wines he produces. 

Now 39, Maçanita entered the world of 
wine in 2000 in the Azores, but it was only 
in 2004, at the age of 23, that he produced 
his first vintage. In these 15 years, he has 
revived abandoned grape varieties, such 
as Negra Mole in the Algarve and 
Terrantez do Pico in the Azores. 

Where others are dismissive, António 
sees a challenge. Take the example of 
Branco de Tintas, the first wine he bottled 
in Portugal and an Alentejan protest wine 
developed in 2008 when CVRA decided to 
allow the purchase of white grapes from 
outside the region. Another momentous 

creation was Branco de Talha, in 2010, also the first of its kind in Portugal, which revived 
a Roman winemaking tradition and produced a subsequent renaissance. However, his 
revolutionary contribution is probably most visible in the Azores - Azorean grapes are 
today the most expensive in Portugal - where a battle is being waged today to legalise 
the use of aromatic vines, “beautiful vines, some over 150 years old”, as Maçanita, visibly 
proud and enthusiastic, describes them.  

In 2018, António Maçanita won Revista dos Vinhos’ “Winemaker of the Year” award and 
Revista Grandes Escolhas’ “Outstanding Contribution Award 2018”. But even his very 
first wine - PRETA 2004 - was a prize-winner, earning the “Trophy Alentejo” at the 
International Wine Challenge. In 2016, he also won the magazine Paixão do Vinho’s 
10th-anniversary (2006-2016) “Generation 21 Oenologist Trophy”. In the same year, 
Revista Wine voted Azores Wine Company “Best New Producer”. In 2016, the Azores 
Wine Company and its three shareholders won the “Project of the Year” and 
“Entrepreneurs of the Year” awards by 100 Maiores Empresas dos Açores, a magazine 
produced by Açoriano Oriental – the oldest daily newspaper in Portugal. Two years later, 
the Revista de Vinhos voted Vinha Centenária, by the Azores Wine Company, one of 
the “Best Portuguese Wines 2018”. Every wine produced by António Maçanita, whether 
in the Alentejo, Douro or Azores, frequently wins over 90 points in Robert Parker’s Wine 
Advocate, the world’s most important wine classification. 



 

António Maçanita produces wines in five different regions, has created three wholly-
owned production projects, supports 12 producers through his consulting firm and puts, 
anually, 50 signature wines on the market. 

Rita Andrade Soares, CEO and Owner of Herdade da Malhadinha Nova, Portugal 

Rita Isabel Lopes Parreira Andrade 
Silva Soares. 

Born in Lisbon, on the 4th of July 1972, 

married 4 sons. 

Superior Education at the Superior 

School of Education “Escola Superior 

de Educação João de Deus”.  

 Ceramics course with the Ceramist 

Teresa Pavão. 

Ceramics education in the arts school “Curso de vidrados de cerâmica Na A.R.C.O. 

Centro de Arte e Comunicação Visual. “  

Piano education at the south Conservatory of piano in Albufeira. 

In 1993, the education career is delayed and starts working together with her actual 

husband and brother in law, managing the wine distribution business.  

“Garrafeira Soares” is today the biggest distribution company in the south of Portugal, 

with a chain of 26 shops and a team of 30 salesman, a wines and spirits education 

Studio. 

With around 300 workers and a turnover in 2019 0f 57 millions of euros. 

In 1998 with her husband and brother in law, acquires a property in Alentejo with 450 

hectares of land with the objective of producing high end wines. 

In 2003 is built a winery in the property where the 80 hectares of vineyards planted since 

2001 until 2019 are vinified. 

Today all the property is under organic certification, the main activities are agriculture, 

with the vineyards and cereals, traditional old olive trees 100% Galega , Alentejo certified 

cattle and black pig, Lusitano Horses all free range breed and the tourism. 

The wines produced at the estate are today recognized worldwide. 

In 2007 the restaurant opens and in February 2008 one of the several ruins abandoned 

in the property turns into a small luxury wine hotel with a innovative concept of 

experiences related to wine and nature, design for a niche of tourist that enjoys a new 

concept of luxury , remote places, unspoilt, nature and a personalized service. 



 

In 2020, a new extension of the tourism offer opens door with the recovery of 4 more 

abandoned houses.  

Herdade da Malhadinha employs today 110 people, a big percentage from the region 

and had a turnover of 3, 5 millions of Euros in 2019.  

In 2012 starts a “join venture” in the production of wines together with the owners of a 

traditional family estate in the Algarve and a small vineyard, together with her family they 

are again responsible for the creation of this brand and all the commercialization in 

Portugal and abroad. 

In 2015 creates an Editorial about Wine Tourism “Portugal Wine & Life Style” as one of 

the authors with a personal selection of the best wine tourisms in Portugal.   

In 2016 is invited to lecture branding in a post-graduation course at the “Lusofona 

University “. 

In 2019 the second edition of the book “Portugal Wine & Lifestyle “is released. 

Creator of one of the most important brand of wines & spirits event in Portugal “Algarve 

Trade Experience “ 

Invited for speeches on several tourism events in Portugal and also international 

specifically Atlante Wine Forum 

Author of several articles about tourism for lifestyle magazines such as Forbes Magazine 

and Revista Vilas e Golf. 

Session 2: Destination Wine Tourism 

Moderator: Journalist Manuel Carvalho, Director of Portuguese newspaper 
Público, Portugal 

Manuel Carvalho was born in Douro Valley and 

studied at University of Porto (Law and History). He 

joined Público in 1990 as intern and, with a brief 

period in 1999/2000, when he worked for Diário 

Económico, he made all his career at this 

newspaper. In 2000 he launched Fugas, a magazine 

dedicated to travel, food and wine and later in that 

year he was invited to lead the Porto newsroom as 

deputy-editor. In 2013 he left this job, became senior 

reporter and wrote about international and economic 

issues. Nevertheless, he dedicated always part of 

his professional passion to wine. Author of several 

books about wine, especially Port and Douro, he 

published also an history of I World War in Mozambique. In 2014 he was awarded with 

the prize Gazeta, one of the biggest distinctions for a journalist in Portugal. Since 2018 

he’s editor-in-chief of Público.  



 

Speakers: 

Luis Araújo, President of European Travel Commission and President Turismo 
de Portugal, Portugal 

Luis Araújo is the President of Turismo 
de Portugal (Portuguese National 
Tourism Authority) since February 2016. 
He is also President of ETC – European 
Travel Commission since September 
2020 and President of NEST – Tourism 
Innovation Center in Portugal. 

He has a degree in Law. 

 

Board Member at Group Pestana responsible for the Hispanic America hotels operations 
Argentina, Venezuela, Colombia and Cuba. He was also Head of Development for the 
same Continent and Head of Sustainability since the creation of the department in 2009. 

From 2001 to 2005 he worked for the Brazilian branch of the company where he was 
successively Board’s Associate for New Projects in Brazil, Board Member and Vice 
President for the Group Pestana in South America, with responsibility for New Business 
Development and Area Operations. 

He served the Portuguese Government as Head of the Cabinet of the Portuguese 
Secretary of State for Tourism between 2005 and 2007. 

Jesús Camacho Arias, Technical Director, Spanish Association of Wine Tourism 
Cities (ACEVIN) and Spanish Wine Routes, Spain 

Jesús Camacho Arias holds a 
degree in law from the 
Complutense University, Madrid, 
and a master’s degree in PYMES 
management (small and medium 
enterprises) from the Ministry of 
Labour, as well as a master’s 
degree in legal practice from San 
Pablo CEU University in Madrid. 

Jesús Camacho Arias has worked 

as a manager at the Minucipal 

Foundation for Economic 

Promotion and Employment (Fundación Municipal para la Promoción Económica y el 

Empleo in Spanish) at the town of Alcázar de San Juan, where the presidency of ACEVIN 

(Spanish association of wine towns) y Rutas del Vino de España is held after more than 



 

25 years, running management European funds programmes for local and economic 

development in rural areas.  

Jesús is ACEVIN’s technical director since its foundation more than 25 years ago. All 

those years he has been part of ACEVIN and Rutas del Vino de España presidential 

board members and the administrative board of RECEVIN (European wine towns 

network). 

He is currently the chief of financial development services of Alcázar de San Juan town 

council, where the presidency of ACEVIN is located. He also works as a lawyer. 

 

Amaia López de Heredia 

Professional with more than 30 years of experience in 
the tourism sector, partner and director of Akimu, she 
has developed her professional career as a consultant in 
planning and management of tourism 
projects. Specialist in wine and gastronomy tourism, 
destination planning and management, private and 
public partnerships, creation and management of 
sustainable food and wine tourism experiences and 
events and marketing and communication activities.  

In the field of wine and food tourism, for more than ten 
years she has been the director of Rioja Alavesa Wine 
route and member of ACEVIN and the Wine Routes 
of Spain; she has designed the wine 

tourism strategy for the DOCa Rioja besides prompted several projects for tourism 
activity in wineries.   

She also has designed several gastronomic tourism strategic plans for different 
destinations: Basque Country, Murcia Region, Extremadura, Castellón, Vitoria-
Gasteiz, Tolosaldea, Ribera de Navarra..., among other activities and projects related to 
the organization of food and wine events and marketing.  

Coordinator and professor of the Master's Degree in Gastronomic Tourism at the 
Basque Culinary Center during three years, she also has collaborated with the 
organization of several editions of UNWTO World Forum on Gastronomy Tourism, 
besides being co-author of The Guidelines for the Development of Gastronomy 
Tourism published by UNWTO and the Basque Culinary Center.   

In the recent past she has been General Director of Tourism at the Government of 
La Rioja.  

 
 
 



 

Laure de Lambert Compeyrot, CEO, Château Sigalas Rabaud, France 
 

Laure comes from 
an ancient Bordeaux wine 
family. Her mother's family 
owns a wine estate in 
Pomerol for more than 500 
years and that of her father, 
another one in Sauternes for 
150 years.  

Breaking with tradition, Laure 
decided to study art history and 
began her career at the 
Louvre des Antiquaires in Paris. 

In 1997 she founded an advertising media agency with a friend, a company which they 
ran together for a few years.  

In January 2003, her family asked him to represent the wine of Sigalas Rabaud by 
replacing his father, the Marquis de Lambert des Granges on a trip to Canada. There, 
she reconnected with family tradition family and resumed studies in viticulture and 
oenology.  

In September 2003, she entered the Agronomy School of Montpellier to learn viticulture 
and then returned to Bordeaux to the Faculty of Oenology. She ended her 3 years of 
study with a master's degree in property management at Agrosup Bordeaux.  

In 2006, she became Technical Director of Sigalas, then Managing Director in 2013.  

With her husband, in 2014 they bought shares in Château Sigalas Rabaud from some of 
the members of her family and became the first shareholder.  

Anxious to maintain a remarkable terroir, she returned to traditional cultivation 
processes, multiplying the observations of auxiliary fauna and flora, selecting the old 
vines of the property to keep the biodiversity and the specific organoleptic characteristics 
of wines from the Sigalas Rabaud estate. In 2016, the property obtained the highest level 
of certification: High Value Environmental. Always in search of innovation, she set up a 
process of refining coffee in the barrels of Sauternes and worked with her teams to 
create a mellow wine without added sulfur.  

In love with her region, landscapes, people, with a specific know-how and aware of the 
opportunity that the development of wine tourism can provide, she focused the 
Château's strategy on this new activity. The family architectural heritage, the charming 
17th century charterhouse was renovated to accommodate 5 guest rooms. The 
reception at the château became more professional, the activities were diversified, and 
links with local tourism players have been multiplying.  

https://www.chateau-sigalas-rabaud.com/language/en/home/


 

In 2021, she was elected President of the Graves et Sauternes Wine Route.  

Very involved in her region, she is also a member of several boards of directors, in the 
property family of Château de Sales in Pomerol as well as in several associations 
including the Wine House of Sauternes, the Ambassadors of Sauternes and 
the Sauternes wines Council.  

 

Friday, 10 September 2021  

Wine pairs with…Food 

Moderator: Nuno Botelho, President, Porto Trade Association and Founder of 
‘Essencia do Vinho’ 

Nuno Luís Cameira de Sousa Botelho, born in 1973, 
is a portuguese manager and businessman. He is 
the President of the Porto Commercial Association 
since 2013.  

Law graduate by the Universidade Católica do Porto 
and postgraduate in banking, trading and insurance by 
the Universidade de Coimbra, Nuno Botelho is a 
businessman with a vast experience in the areas of 
Tourism and Wine.  

Founding shareholder of the company responsible for 
creating and organizing the biggest national event in 

the wine area, the Essência do Vinho, that annually unites hundreds of producers and 
thousands of visitors, Nuno Botelho also developed the project Essência do Gourmet, 
launched in 2006 the Wine magazine and has in 2018 acquired the magazine Revista 
de Vinhos, a leading publication in the sector of wine and gastronomy in Portugal. 
Currently, he is leading the expansion of this corporate group in Portugal and Brazil.  

Nuno Botelho was responsible for the promotion and development of agricultural 
societies. He is also Vice President of the Porto Tourism Association, Vice-President of 
the General Council of the Portugal Business Confederation, Member of the Advisory 
Board of the European University, Member of the Municipal Council of Economy of Porto, 
Member of the Port Wine Fraternity, Member of the Superior Council of the Portuguese 
Association for the Promotion of Gastronomy and Wine, Regional Products and 
Biodiversity and Member of the Advisory Board of the Institute of Douro and Port Wines.  

Presently he is a permanent member of the panel of commentators of the program 
Conversas Cruzadas of the radio Renascença, a chronicler of the Jornal de Notícias and 
a commentator in RTP.  

Since October 2013 he is President of the most ancient Portuguese Business 
Association, the Porto Commercial Association. 



 

Speakers: 

Chef Diogo Rocha - Mesa de Lemos,  Portugal  

He soon discovered his passion for cooking. He took a 

course in Cooking and Pastry at the Coimbra School of 

Hotel and Tourism, graduated in Food Production and 

Restaurants at ESHT in Estoril and became a Master in 

Management and Sustainability in Tourism, focusing on 

Serra da Estrela products. Born in Urgeiriça, Canas de 

Senhorim, he was born on July 31 of 1983 and has 

worked on projects such as Encontrus, Terreiro do Paço 

restaurant, Villa Joya and Valle Flor and Hotel da 

Urgeiriça. In 2008, he joined Dão Sul/Global Wines, 

where he assumed the executive leadership of the entire 

group with three restaurants: Quinta de Cabriz, Quinta 

do Encontro and Paço dos Cunhas de Santar, which he 

saw in its opening year, 2008 , to be elected “Best Wine 

Tourism of the Year” by Revista de Vinhos. Since 2009 

he has been part of the faculty of the Seia Higher School 

of Tourism. 

In July 2013, he entered the universe of Celso de Lemos' group, opening Mesa de 

Lemos, as executive chef, in April of 2014. Nature and the preservation of the purest 

state of the products are the premises that guarantee the high quality of your cuisine, in 

line with what the chef believes. Many of the ingredients used in the Mesa de Lemos 

restaurant are produced on the property and the whole concept calls for the selection of 

high quality ingredients. 

In 2015, Diogo Rocha assumed the role of ambassador for the Lugrade cod brand. At 

the end of the same year, it launched a batch of cod with a cure period of more than nine 

months, from Iceland, and recently created a new batch of boneless, frozen soaked 

codfish with the same origin and curing process. 

In December 2016, he published his first book, Hoje Diogo Rocha, in which he 

demonstrates his affection for his region and his love for Portuguese products. He also 

took on the courage to edit the book in English – Today Diogo Rocha. This was awarded 

the first «1. º Photography Prize» for books on gastronomy in the competition organized 

by Portugal CookBook Fair. 

In November 2019, he published his second book Queijaria do Chef, again with 

photographer Mário Ambrózio, a guide to discover the secrets of our best cheeses and 

venture to taste them in ways other than the simple slice. This book is included in the 

excellence list of the Gourmand Awards 2020 and winner in the «Cheese and Dairy» 

class. He ventures again in the edition of the book in English – Chef's Dairy with his 

publisher Casa das Letras. 

His third book hit the newsstands in June 2021, Mãe, Hoje é Bacalhau à Chef Diogo 

Rocha, with photographer Mário Ambrózio, (Casa das Letras), dedicated to Maria de 

https://mesadelemos.com/home/en/


 

Lurdes Modesto, whom she considers to be more than deserved for everything what has 

given our Portuguese cuisine and names it as “…the best Mother that our gastronomy 

could have had”, a children's book, presents 30 cod recipes, organized by three levels 

of difficulty, which include more accessible recipes for pasta and sauces, and some fun 

activities for the younger ones. 

From 2017 onwards, he was appointed official ambassador of Viseu, participating in the 

promotion and support in the area of gastronomy in the city, and in 2020 the municipality 

of Viseu awarded him the Municipal Medal of Merit. 

In 2015, he received the Revelation of the Year Award in the “Good Table” category, 

given by the Boa Cama Boa Mesa guide of the Expresso newspaper. From there and 

until now, it has never left the list of the best in Portugal for the same guide, winning from 

2016 to 2020 the Golden Fork. In between, Revista de Vinhos considered, in 2017, Mesa 

de Lemos «Restaurant of the Year» in Portugal. In February 2020, he was distinguished 

by the Revista de Vinhos/Essência do Vinho as «Chef of the Year 2019». 

In 2019, it won the first Michelin star for Mesa de Lemos, the first gastronomic space in 

the district of Viseu to obtain this distinction, which it renewed in 2020. 

Mauro Carbone, General Manager, Ente Turismo Langhe Monferrato Roero, Italy 

I have been working in the tourism sector for over twenty 
years, today I am the General Manager of Ente Turismo 
Alba Bra Langhe Roero, the local tourism body of the 
eponymous territory. 

I constantly work in the management of public relations, 
both institutional and with large private partners, and I deal 
with tourism process engineering. 

Since 2000 I am also the Director of the Centro Nazionale 
Studi per il Tartufo, an institution that collaborates in the 
realization of the International Alba White Truffle Fair and 
works tirelessly for the preservation and promotion of 
truffles as a product of Italian excellence to be protected 
and promoted worldwide. 

 

 

 

 

 



 

Amaia López de Heredia 

Professional with more than 30 years of experience in 
the tourism sector, partner and director of Akimu, she 
has developed her professional career as a consultant in 
planning and management of tourism 
projects. Specialist in wine and gastronomy tourism, 
destination planning and management, private and 
public partnerships, creation and management of 
sustainable food and wine tourism experiences and 
events and marketing and communication activities.  

In the field of wine and food tourism, for more than ten 
years she has been the director of Rioja Alavesa Wine 
route and member of ACEVIN and the Wine Routes 
of Spain; she has designed the wine 

tourism strategy for the DOCa Rioja besides prompted several projects for tourism 
activity in wineries.   

She also has designed several gastronomic tourism strategic plans for different 
destinations: Basque Country, Murcia Region, Extremadura, Castellón, Vitoria-
Gasteiz, Tolosaldea, Ribera de Navarra..., among other activities and projects related to 
the organization of food and wine events and marketing.  

Coordinator and professor of the Master's Degree in Gastronomic Tourism at the 
Basque Culinary Center during three years, she also has collaborated with the 
organization of several editions of UNWTO World Forum on Gastronomy Tourism, 
besides being co-author of The Guidelines for the Development of Gastronomy 
Tourism published by UNWTO and the Basque Culinary Center.   

In the recent past she has been General Director of Tourism at the Government of 
La Rioja.  

 

 

 

 

 

 

 

 



 

Session 3: Data, data, data… – how to better understand wine tourism 

Moderator: Paula Sousa, Wine Tourism Director, Quinta da Aveleda 

Wine Tourism Director at Aveleda (working 4 wine 

regions). 

Manager of OIV Wine Competition in Portugal for 4 

editions | Wine Tourism Manager in a Douro wine 

producer for 14 years.  

Degree in Food Engineering | 

1st year Diplome National d’Oenologie (University of 

Bordeaux)  

WSET II (Wine Academy of Spain) | Graduation in 

Hospitality Management | Short MBA Wine Tourism 

Lecturer at Lisbon School of Economics and 

Management University of Minho – School of 

Economics and Management  

IPP Tourism and Hospitality 

School Lusófona University | etc.  

Founding Committee Member of Global Wine Tourism Organisation  

Audit Consultant for European projects and tourism associations  

 

Speakers: 

Giorgio Delgrosso, Chief of Statistics, International Organization of Vine and 
Wine (OIV) 

Giorgio Delgrosso joined the International Organisation of 
Vine and Wine (OIV) in 2017 and now he is the Head of the 
Statistics Department. Among his responsibilities, he 
coordinates the OIV Statistics Group of Experts where 
representatives from the 48 Member States of the 
Organization gather to improve the 
consistency, comparability and quality of statistical data on 
the vine and wine sector. Previously, Giorgio has worked as a 
consultant for the International Labour Organization (ILO), 
where he conducted economic analyses and developed 
training activities. He holds a double MSc in Economics from 
the University of Turin (ITA) and in International Trade, 
Finance and Development from the Barcelona Graduate 
School of Economics (ESP). 

 

https://www.oiv.int/
https://www.oiv.int/


 

Calle Nilsson 
 

 
Swedish wine entrepreneur and co-founder of 
WineTourism.com, a start-up with focus on wine tourism, as 
well as co-founder of Concealed Wines, an established 
Scandinavian wine import. I love the wine industry and to 
deal with wineries from all over the world. Outside of work 
my focus is traveling and spending time with family and 
children. I have M.A from University of St Andrews.  
Interests: Entrepreneurship | Travel | Wine  
 
 
 
 
 

 
 
 
Daniel Gonzalez, Senior Project Manager, Vivential Value 
 

Daniel Gonzalez, Senior Project Manager in Vivential 
Value, a company based in Barcelona, specialized in 
innovation for tourism intelligence, mainly focused on 
the tourist experience and its impact through online 
reputation for tourist companies and destinations.   

All projects are based as closely works with local and 
regional leading tourist destinations that invest to 
improve their competitiveness and sustainability using 
"smart data", including the specific application in 
gastronomic and wine tourism destination projects.   

Daniel is graduated in Tourism Management by CETT-
UB, with a Master's degree in Events and Business Tourism by Ostelea and a 
Destination Management expert for the last 10 years. 
 
  
 


