
Bog & Thunder Climate Action Plan 2023

Opening Letter

Our vision for Bog & Thunder, as reflected in our mission statement, has always held
sustainability at its core: We celebrate foodways and build community to cultivate a more livable
and just planet.

It sounds nice, but what does it mean in a practical sense?

First, it means that we see our love for food and foodways as inseparable from issues related to
biodiversity and the climate crisis. If your food choices prioritize knowing your farmer, shopping
organic, and valuing farm-to-table restaurants, then chances are you, too, are interested in and
concerned with the ways in which environmental policy and the agricultural industry impact
ecosystem health.

As is proclaimed on our website, our work as travel professionals is rooted in sustainability; this
guides our choices at every step. As a socially and environmentally conscious business, we aim
to uplift the work of small farmers, chefs, artisans, makers, and entrepreneurs in all that we do.
On a programming level, our tours highlight and give preference to individuals and companies
who practice sustainability. We are also committed to making a net positive impact on climate
change by investing in the communities we both live in and serve and making concrete
contributions to environmental initiatives.

Since launching Bog & Thunder last year, we have declared a climate emergency, joining
scientists, environmentalists, and concerned citizens in resolutely naming just how dire a
situation we are in. While each of us has a responsibility to engage in working to create
solutions, as a travel company, we recognize the particular impact our industry has on the
planet.

This Climate Action Plan is part of a larger effort to provide visibility for our guests and various
stakeholders about the specific and concrete actions we are taking to mitigate our impact on the
climate wherever and whenever we can.

About the Glasgow Declaration

In 2021, we joined the Glasgow Declaration on Climate Action in Tourism, an initiative launched
at COP26 by the UNWTO in collaboration with the Travel Foundation. The purpose of the
declaration is to lead and align climate action across tourism stakeholders, including
government and institutional agencies; donors and financial institutions; international
organizations; civil society; the private sector; and academia.

https://www.oneplanetnetwork.org/programmes/sustainable-tourism/glasgow-declaration


As a signatory of the Glasgow Declaration, we commit to deliver plans aligned with the
pathways to cut tourism emissions in half over the next decade and reach Net Zero emissions
as soon as possible before 2050.

Bog & Thunder commits to:

● Support the global commitment to halve emissions by 2030 and reach Net Zero as soon
as possible before 2050

● Deliver climate action plans within 12 months from becoming a signatory (or updating
existing plans), and begin implementing them

● Align plans with the five pathways of the Declaration (Measure, Decarbonise,
Regenerate, Collaborate, Finance) to accelerate and co-ordinate climate action in
tourism

● Report publicly on an annual basis on progress against interim and long-term targets, as
well as on actions being taken

● Work in a collaborative spirit, sharing good practices and solutions, and disseminating
information to encourage additional organizations to become signatories and supporting
one another to reach targets as quickly as possible.

What follows is our first Climate Action Plan, which reflects upon our work in 2022 and sets new
goals for 2023.
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Section 1: Introduction

We echo the call of the International Panel of Experts on Sustainable Food Systems to reject
so-called climate solutions that lack definitions, exploit ambiguity, and mask agribusiness as
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usual. For example, references to vague “nature-based solutions,” net zero, carbon neutral, or
reliance on offsets–particularly where definitions to these terms are not provided–are neither
helpful nor effective and serve only to confuse customers, decision makers, and stakeholders.

With that in mind, we begin this plan by presenting our understanding of various green or
sustainability terminology, alongside our position on the efficacy of proposed solutions where
applicable. We also provide an overview of what is included in Scopes 1, 2, and 3 carbon
emissions system, as created by the Greenhouse Gas Protocol. The 2015 Paris Agreement
commits signatories to reducing their carbon emissions in line with keeping the global
temperature rise below 1.5 degrees Celsius. The Greenhouse Gas Protocol provides a
standardized global framework for measuring, managing, and reducing emissions.

Terminology

Carbon footprint: A carbon footprint is the total amount of greenhouse gasses (including
carbon dioxide and methane) that are generated by our actions.

Carbon offsets (or, offsets): A carbon offset is “an action intended to compensate for the
emission of carbon dioxide into the atmosphere as a result of industrial or other human activity,
especially when quantified and traded as part of a commercial program.”

A key takeaway here is that carbon offsets do not actually reduce a company’s emissions and
are all too often a way for a polluting company to continue on with business as usual. Unless
specifically stated, there is nothing to suggest that a company purchasing offsets is also trying to
reduce their emissions. Many companies which purchase offsets have no intention of changing
their business practices.

Planting a large amount of trees is arguably one of the most popular actions a company will use
to offset their carbon footprint. It’s important to recognize that this has long been a trend, and
not just for fossil fuel companies–many well-meaning organizations and companies (especially
in the travel space) have been emphasizing tree planting offsets for years. Unfortunately, there
is a growing body of evidence which suggests that afforestation projects actually undermine
efforts to reduce carbon emissions in practice. See Why Ambitious Tree Planting and Carbon
Offset Projects Are Failing in Mother Jones for more information on this topic.

Net zero: Net zero refers to a target of completely negating the amount of greenhouse gases
produced by human activity, to be achieved by reducing emissions and implementing methods
of absorbing carbon dioxide from the atmosphere. In other words, the goal is to achieve an
overall balance between carbon emissions produced (by travel, for example) and carbon
restored (in theory by offsets or use of renewable energy and so forth).

Net positive: This refers to practices which go beyond net zero; for example, if a business were
to remove more carbon from the air than that which it uses. Often used interchangeably with
“climate positive.”
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Carbon neutral: Refers to the balance between emitting and absorbing carbon. In other words,
any carbon emitted by a company is then balanced by the removal of an equal amount (in some
other way).

Nature-based solutions: According to the International Union for Conservation of Nature,
nature-based solutions are “actions to protect, sustainably manage, and restore natural and
modified ecosystems that address societal challenges effectively and adaptively, simultaneously
benefiting people and nature.”

We share in IPES-Food’s concerns about the vague nature of this term in particular, as its
ambiguity leaves far too much room for interpretation.

Nature positive; Halting and reversing damage to nature, so that the whole living world
(biodiversity) can recover from its current depleted state. This involves both minimizing ongoing
harm and taking positive action to restore nature, to produce an overall benefit to biodiversity,
and help achieve Net Zero (Definition from animondial.com)

Sustainability: This term should not be understood in a purely “environmental” sense; rather,
sustainability is the achievement of a balance between the environment (read: nature and
ecosystem health), equity, and the economy.

Green: Often used interchangeably with “sustainable,” the word green describes a person or
project’s tendency to take action to preserve environmental quality.

Background: Scopes 1, 2, and 3

Our Climate Action plan details some important ways in which we plan to reduce our
carbon emissions moving forward. These actions are organized based on the three
scopes of carbon emissions utilized by the Intergovernmental Panel on Climate
Change (IPCC) of the United Nations, major corporations, countries, and
municipalities worldwide, including in the United States.

The IPCC defines Scope 1, 2 and 3 emissions in the following way:

‘Scope 1’ indicates direct greenhouse gas (GHG) emissions that are from sources
owned or controlled by the reporting entity. ‘Scope 2’ indicates indirect GHG
emissions associated with the production of electricity, heat, or steam purchased by
the reporting entity. ‘Scope 3’ indicates all other indirect emissions, i.e., emissions
associated with the extraction and production of purchased materials, fuels, and
services, including transport in vehicles not owned or controlled by the reporting
entity, outsourced activities, waste disposal, etc. (WBCSD and WRI, 2004).
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Examples of inclusions within this plan:

Scopes 1 & 2: Electricity and gas from office and home working

Scope 3:
● Staff flights to/from destination
● All transport in destination (land, sea and air)
● Hotels/Accommodation
● Food
● Contingency for supply chain emissions and commodity purchases

Section 2: Plan Overview - Carbon Management Strategy

Understanding Bog & Thunder’s Impact on the Climate

In order to mitigate and reduce our carbon footprint and our impact on the environment, we
must first understand how to measure our use of resources across the board, in all areas of our
business. Bog & Thunder is currently run from a home office, so our footprint includes
everything from the inputs needed for office-based work (such as the use of electricity and gas
for heat to ink and printer paper where necessary) to transportation costs for staff to all of the
elements required for running our trips on the ground in Ireland (e.g., hotels, in-country
transportation, and meals). The IPCC’s framework for Scopes 1, 2, and 3 provides the most
useful roadmap for how best to segregate and measure our impact so as to be in line with, and
ideally exceed, the travel/hospitality industry standard.
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We’ve chosen to model our calculations for our first year of business from the example offered
by Much Better Adventures’ measurement methodology. As a result, all carbon conversion
factors in our calculations are sourced from Defra 2019 or Defra 2020 unless stated otherwise.

What Does Our Carbon Footprint Look Like?

We focused on our Scope 3 emissions, namely the carbon impact of our guided tours. We
considered three inputs as part of our carbon footprint for our tours: any transportation provided
as part of a trip; all meals included in the trip; and accommodation included in the trip. All of the
numbers in the chart above reflect a per person per day rate. Our guests’ airfare to and from
destination were considered to be outside of our scope and were therefore not included in the
calculation of our carbon footprint.

For the food component of our calculation, we used the measure for meat eaters (5.62kg
CO2e)–even though we had some vegetarians and pescetarians on our 2022 trips. We may
choose to be more specific moving forward, both with regard to including individual’s dietary
choices and attempting to use less meat in our meals while on tour. We stayed exclusively at
hotels on our 2022 tours, so we’ve included the hotel emissions rate of 25 kgCO2e per person
per day. The transportation measurement–clearly the largest component–was based on a Defra
per person estimate on a coach, including the miles/kilometers traveled on the ten day
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Zingerman’s tours. It is unclear from the Defra estimates how “coach” is defined here; we used a
16 seat coach, but are cognizant that there are also 19 seaters, 25 seaters, and so on. We will
continue to try to find a number that more accurately reflects the transportation we currently use
for our tours.

As a tour operator, we work with a number of different individuals and companies on the ground
in Ireland to provide the various services included in our tours. We consider it to be our job to be
as discerning as possible when choosing whom to visit on our tours or to book for others,
whether we are focused on service or accommodation providers. Therefore, we expect our
travel partners to be transparent about their environmental consciousness and to be actively
committed to making changes in their business practices so as to be in alignment with our
sustainability goals.

Bog & Thunder does not currently own any cars or coaches, nor do we own accommodation in
Ireland. Therefore, we are at the mercy of the market with regard to choosing the best available
options for our guided tours and bespoke itineraries. The Irish rail system offers very limited
access to many parts of the country, and it is quite difficult to organize tours which rely solely on
rail travel. Unless and until more green options become available (hybrid or electric coaches, for
example) for hire, we will continue to explore ways in which we can work to reduce our footprints
in areas we can control.

One example of this is to offer more local, regional tours, so as to keep our transportation miles
as low as possible. Our use of coaches–particularly on the lengthy (distance-wise) Zingerman’s
tours–is the largest contributor to our carbon footprint. Staying in one place and making day
trips out is another way to reduce our transportation miles.

We will continue to collaborate with accommodation partners like Ballymaloe House, who have
transparent, trackable commitments to sustainability and have long since instituted onsite
programs such as solar panels which provide all of their heat and energy needs. We’re currently
exploring partnerships with off-grid accommodation providers for future tours and residencies.
When planning private itineraries for clients, we will always prioritize and promote partners who
are doing their due diligence in regards to both carbon and broader environmental justice goals.

While vegetable-based diets are given a lower carbon score than meat-based, we believe that
locally sourced (read: know your farmer) meals from responsible land & sea stewards (read:
chemical free, biodynamic/organic or similar–certification not entirely necessary) are
environmentally sound. We take into account each restaurant’s sourcing practices before
booking visits on our tours and recommending to clients, and we also provide oversight to chefs
when planning special events. For example, our commitment to wild salmon means that we will
not include farmed salmon as an option on any menu at a meal we organize.

2022 was our launch year at Bog & Thunder, and we are still building our brand and working to
establish financial solvency. We are committed to donating one percent of our profits to social
and environmental programs which benefit the communities that we visit in Ireland. We are

7



proud that our work allows us to contribute to secondary income streams for farmers, food
artisans, and other creatives who are often underpaid due to lack of government support or
other factors. Both Max and Kate are involved in and responsible for decisions made to reduce
our carbon footprint and offset any negative environmental impact our business may have.

We will report regularly on our improvements, and continue to issue annual reports detailing our
progress. We believe that our success as a company will be demonstrated by our commitment
to our principles and can be clearly seen in our collaborative practice. It would be an error to put
too high of an emphasis on our carbon footprint as the sole measure of our success–particularly
when, like most individuals, we are at the mercy of major corporations and market forces when
making decisions in the marketplace amongst the lesser of many evils.

In the meantime, we are actively seeking out social and environmental justice projects, farming
programs, and renewables that we might be able to support financially and in other ways to
make up for the emissions we are not yet able to reduce directly. Our podcast, Dyed Green, is
an intentional effort to both educate the public and uplift those in the food, culture, and
environmental space who are working to make the world a better place.

Other Concrete Ways to Reduce Carbon Moving Forward

Reducing Scope 1 Emissions: Direct Emissions from Fuel Combustion

Bog & Thunder is run from a home office. While we formerly worked out of a rental property that
used oil heat, we now own our (different) home as of February 2023. This home uses gas heat.
We are currently canvassing for local companies to install both solar panels and a heat pump,
so as to reduce our carbon emissions and improve efficiency.

Reducing Scope 2 Emissions: Purchased Energy for Office & Work-From-Home

We are brand new, first time home buyers as of February 2023, and are just now in the position
to be able to move beyond simple changes such as purchasing LED light bulbs for all of our
fixtures. We have plans to install solar panels with the capacity to power our home year round,
and are currently researching local opportunities to install a heat pump system. We’re also
phasing in new windows in our home to increase our energy efficiency.

Reducing Scope 3 Emissions: Contractor Vehicles, Accommodation, Food, Employee Flights,
Waste Management

The key area we’d like to focus on is to research more energy efficient transportation for our
coach services on our guided tours, as well as energy efficient car services for private
itineraries. We’re investigating the availability of hybrid and electric alternatives for future travel.
We have a medium to longer term plan of purchasing our own vehicle. We’re also completing
our fundraising strategy to open an ecolodge for use as a homebase for our company.
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We’d like to reduce the number of employee flights to and from Ireland, unless and until we are
able to live in Ireland full time. The easiest way to do this is to group our tours, research trips,
and in-person events so as to stay longer and accomplish more at one time.

We’re working to go beyond simply recycling at home! While we still believe that recycling is
important, not all communities are actually recycling as much as they say they are. We are lucky
to be based in a city that has an extensive recycling program, but we’re doing our best to reduce
the amount of single-use plastic that we bring into our home in the first place, as well as reusing
materials as much as possible. We also believe in purchasing post-consumer recycled products
as much as possible, so as to help increase the market demands for these goods. Finally, we
are developing a home composting program to dramatically reduce the amount of waste we
send to landfills.

Section 3: Operational Information

How We Solicit Information From Guests & Collaborators

We seek out collaborations and partnerships with like-minded individuals and businesses,
paying particular attention to the transparency of their sustainability goals and the manner in
which they are shared with the public. We believe our guests are attracted to our business at
least in part due to a shared desire to travel more intentionally. Each of our clients are sent a
survey following their participation in our trips, private itineraries, or events which provide
opportunity for feedback–including their views on sustainable travel.

Keeping Up With Science-Based Measurements, Goals, & News

It would be impossible to honor our commitment to the earth without doing our best to keep up
with science-based measurements, goals, and news about the state of the
environment–especially the health and wellbeing of the land, water, and sea in Ireland. We
closely follow the news in Ireland via social media as well as print media, such as The Irish
Times and The Irish Independent. We also monitor the work of a variety of Irish nonprofits that
work to lobby for and improve the environment, including the Irish Wildlife Trust, Hometree
Charity, and Farming for Nature, to name just a few.

How We Engage With Stakeholders

We are upfront about our environmental commitments, and seek out like-minded individuals and
businesses, as mentioned previously many times. We are constantly engaged in supporting our
network of food artisans, chefs, and producers, and are grateful that our business allows us the
opportunity to directly support those who are actively involved in improving the quality of the
food system and their local areas through the work that they do.
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We’re also in the enviable position of being able to use our tours and experiences to be able to
educate travelers about the food system and the environment in a direct way. We also engage
with stakeholders via social media, our newsletter, and through our public events.

We’ve included an appendix of primarily Irish resources and educational materials at the end of
this plan for those who may be less well-versed in the climate crisis and/or environmental
practices.

Section 4: Things We Did in 2022

Although 2022 was our first official year of business, we launched our company with a firm
commitment to environmental justice and sustainability. We are proud to be able to highlight a
few things that we accomplished in our first year of business:

● We declared a climate emergency. An integral first step towards creating the type of
world that we want to live in is for businesses and governments to publicly declare a
climate emergency. It is important to recognize that the climate crisis is real, and that the
actions that have been taken thus far are not enough to mitigate the scale of the problem
we face as a society.

● We joined the Glasgow Declaration on Climate Action in Tourism. The Glasgow
Declaration is a catalyst for increased urgency about the need to accelerate climate
action in tourism and to secure strong commitments to support the global goals to halve
emissions over the next decade and reach Net Zero emissions as soon as possible
before 2050.

● We joined WildFish’s Off the Table campaign. Off the table is a coalition campaign,
bringing together NGOs working across the many issues related to salmon farming, from
local community groups in Scotland, to international NGOs, which aims to raise
awareness of the environmental, sustainability and welfare impacts of open-net salmon
farming, and calls on chefs and restaurants to take farmed salmon off their menus.

Section 5: The Plan: Following the Five Pathways

1. Measure

We measured three inputs as part of our carbon footprint calculation for our tours: any
transportation provided as part of a trip; all meals included in the trip; and
accommodation included in the trip.

For our 2022 calculations, we used Much Better Adventures measurement methodology,
available here. All carbon conversion factors are sourced from Defra 2019 or Defra 2020
unless stated.
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We used the information from the two tours we ran in collaboration with Zingerman’s
Food Tours to arrive at a per person footprint. Technically, Bog & Thunder was hired to
develop, plan, and lead their Ireland tours, so ZFT owns/is in control of the carbon
footprint for the tours we ran in 2022. We’ve calculated these emissions as a thought
exercise and an effort to engage in and plan for more stringent emission control for our
own branded tours.

There are a couple of important factors to underscore when looking at the numbers
involved in these calculations. First, the October tour was at capacity, with almost twice
as many guests as were on the September tour. In theory, this would result in a lower
per person footprint in October versus September, because the emissions from the
coach would be shared across more people. However, the Defra conversion factor is an
estimate of the per person contribution from a coach, irrespective of the number of
people on that coach.

We arrived at an estimate of 74.01kg CO2e per customer per night. Please refer to the
pie chart above for the breakdown across our three categories.

The Office: We run Bog & Thunder out of our home. In 2022, we lived in a rental home
which used oil heat. A typical household uses 27,000kWh of oil per year. Our electricity
was powered by DTE.

Company Owned Vehicles: We did not have any company owned vehicles.

Staff Business Travel: Bog & Thunder did not pay for any staff business travel in 2022.

Merchandise: We did not sell any merchandise in 2022.

Working From Home: As mentioned above, Bog & Thunder operates out of a home
office in the United States. Kate worked full time in 2022, and Max worked part-time.

2. Decarbonize

Our carbon footprint confirms what we suspected going into this exercise, namely that
the price point and quality level we aim to provide comes at a higher footprint. Compared
to a travel company that features camping or staying in hostels, or emissions can be at
least twice as high. Additionally tours that cover a lot of distance (in this case, half the
country) are going to have higher footprints.

As a tour operator that does not own any vehicles, accommodation, or other types of
services, we are in part limited by what is available to us on the market. We believe that
our choices can have an impact on other businesses and vendors in the hospitality
sphere, although this sort of organic impact is not nearly fast enough for the type of
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change we wish to see happen on the ground in Ireland or any future destinations we
may incorporate into our offerings. We do, however, believe that we can work to direct
and change environmental policy in Ireland through our work, particularly because
agriculture and tourism are Ireland’s two largest industries. As a new business, it is still
early days, but we are currently involved in researching how we might either incorporate
that into our work or work to support other businesses or organizations on the ground
who are better equipped to do so.

In the meantime, we recognize that the largest part of our carbon footprint comes from
the 16 seat mini coach that we use for in-country transportation. While we await hybrid
and electric alternatives to hit the rental market, we will be organizing more local,
regional tours which do not involve 1000 km+ distances to be driven. Instead, our own
branded tours will cover smaller areas of the Irish countryside, and will more often be
organized around visitors staying in one place and making shorter day trips out where
necessary.

Travel by rail in Ireland is not as widespread as it was even a hundred years ago, but we
are also looking into organizing a guided group tour up the eastern seaboard that relies
solely on the train as transport.

As mentioned previously, 2022 was our first official year of business. We developed and
ran two guided tours as part of a collaboration with a company called Zingerman’s Food
Tours. While we have ownership over the entire itinerary, we were hired to create a tour
that covered a large expanse of the Republic of Ireland and were operating under a
particular number of constraints that were set by ZFT. All seats on the tour were sold via
ZFT. As the contracted itinerary planner, there were some decisions that might impact
carbon emissions that were not under our purview (such as hiring taxis for those who did
not wish to walk, etc.).

We will continue to report annually on our carbon footprint, and include the ways in
which we have worked to mitigate and offset that which we cannot directly impact. The
2023 calendar year will be the first to include our own branded tours; we look forward to
sharing our progress next year.

Alongside the other signatories of the Glasgow Declaration, we aim to reach net zero by
2050. It is our goal to reduce our emissions by 50% by 2030.

Regarding offsets
Please see our perspective on offsets as defined under Terminology in the introduction.
We will donate 1% or more of our profits each year to various environmental and social
justice causes, and will work with like-minded organizations to raise awareness beyond
simply donating funds.
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3. Regenerate

Any climate action plan worth its salt must go beyond discussions of carbon footprints.
While reducing dramatically reducing our global carbon emissions is the essential step in
reducing the devastation of the climate crisis, we want to make sure that this climate
action plan does not take any attention away from oil & gas companies, chemical
manufacturers, and other polluting industries who are the real architects of the existential
ecological threat the world now faces. We commit to doing our part to keep our footprint
low while we call on corporations to take accountability for their actions. Individual
consumers are not responsible for the devastation we now face on a daily basis.

We are researching ways in which B&T can be nature positive (see definition in
Terminology section), using the process created by the WTTC and Animondial. This will
involve assessing where our operations and supply chains impact nature–both positively
and negatively–and then acting to either reduce or avoid areas where we have a
negative impact. This assessment will also reveal the ways in which we might work to
further improve the areas we already positively impact, such as through investing in a
particular community, helping to promote biodiversity in a particular area, and working to
restore the ecology (hands-on) at one of our destinations. We look forward to sharing our
assessment and ideas in 2024.

Below are some guiding questions from WTTC & Animondial for reflection as we
undertake our nature positive journey:

● Do you fund, or plan to fund, conservation projects such as nature conservation,
rewilding, wildlife conservation organizations, rainforest preservation,
regenerating peatlands, mangroves, kelp, sea grass and tree planting. If so,
mention those partnerships and your goals.

● Do you include any nature experiences on your holidays which supports good
animal welfare?

● Are you actively seeking partnerships that you can work with to better protect
biodiversity and restore and regenerate ecosystems in destinations you visit?

Regeneration also refers to the restoration and protection of ecosystems, so that natural
areas are themselves equipped to sequester carbon and support ecosystem health. It is
impossible to work with and around food as we do without recognizing the impact of
agriculture and food production on the natural world. The processes through which we
grow our food not only directly affects the climate, but is connected to all species’ ability
to survive. Much of tourism is based in regions that are acutely vulnerable to the impacts
of the climate crisis, so whenever possible, we intertwine environmental education with
our outdoor or food-based activities. We believe in seeking out and identifying people in
the communities we visit who are already doing the hard work to build local resilience in
their areas and work to collaborate with them and provide resources when able.
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4. Collaborate

Collaboration is one of the key pillars of Bog & Thunder’s mission:

We believe that creativity and collaboration with people and organizations who share our
values is key to our success. We strive to grow and thrive alongside others, lifting as we
climb. Whenever possible we seek to collaborate rather than to compete. Together, our
combined efforts will have a greater impact.

After successfully launching in 2022, we are working to share the environmental impact
of our business, share our ideas, and open discussion for solutions amongst all of our
stakeholders–including collaborative partners, any future staff members, and our guests.
We welcome feedback on this report and will work to ensure that we continue to build
the capacity to make a positive impact moving forward. We will seek out strategic
partnerships which allow us to make our voices heard at the governmental level in
Ireland, so that our work has a more lasting impact beyond that of our tours and events.

Some examples of our collaboration both inside & outside of the travel industry:

● Collaborating with other companies to co-host tours (like Zingerman’s in 2022)
● Signing up to the Glasgow Declaration
● Joining WildFish’s off the table campaign to support wild salmon
● Working with the Ann Arbor Public Schools to create a Sustainability

Management Plan for the school district
● Designing our tours thematically so as to make environmental education a key

focus
● Working with Tourism Ireland to support one another

We communicate with stakeholders in a variety of ways, including:

● On our website
● Via social media posts to engage customers and Irish partners alike
● Our weekly newsletter
● On our podcast, Dyed Green
● Our annual Climate Action Plan

5. Finance

We are committed to making the necessary resources available to implement our actions
and goals, beginning with donating at least one percent of our profits to environmental
and social justice causes. We will work to ensure that we have set aside adequate
financial resources to be able to follow through on our carbon and environmental justice
commitments.
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Conclusion

We’d like to reiterate that our vision for Bog & Thunder has always had sustainability for people
and the planet at its core. As a company focused on responsible tourism, hospitality, and food,
we recognize the impact our industry has on the climate and are constantly engaged in
addressing that impact in the most socially and environmentally responsible ways. Our work is
rooted in sustainability and this guides our choices at every step. We are committed to making a
net positive impact on climate change by investing in the communities we serve and making
concrete contributions to environmental initiatives.

Thank you for taking the time to read our first climate action plan, and we look forward to
continuing our journey together.
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