
CLIM
ATE ACTION PLAN

WHAT WE INTEND TO CONTINUE TO DO IN
2023

A CRUCIAL
QUESTION

We want to understand more
about the causes, effects and
impacts of these changes.



WHAT
ARE WE
TALKING
ABOUT?

Climate change is caused by natural
processes and changes in weather
patterns, land surfaces and ice caps,
and in the oceans. They are defined
as the statistical description of the
state of the climate system.
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Since the 1960s, humans have been known to
increase the amount of greenhouse gases in
the atmosphere, increasing the possibility of
warming the climate. Scientists
recommended aerosol emissions to cool the
Earth, but a study 20 years later revealed
that this cooling effort was not adequate.
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STUDIES ON
CLIMATE CHANGE



148 BILLION
TONS

Amount of ice that
Antarctica loses every
year due to climate
change.

279
BILLION
TONS

Average amount of ice
Greenland lost per year
between 1993 and 2019
due to climate change.

03



WHAT WE PROPOSE
TO DO IN 2023

04



PREVENT CLIMATE
CHANGE
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PREVENT CLIMATE
CHANGE
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BUSINESSES CONTRIBUTE TO CLIMATE

CHANGE AND ARE AFFECTED BY IT. IT IS

THEREFORE IN THE INDUSTRY'S OWN

INTEREST THAT IT PLAY A LEADING ROLE IN

THE GLOBAL RESPONSE TO CLIMATE

CHANGE. WE MUST FIGHT HARD AGAINST

CLIMATE CHANGE. THIS REQUIRES SHARING

PROCEDURES AND BEHAVIOURS, MOBILIZING

RESOURCES, BEING ABLE TO INNOVATE AND

CREATING FAVORABLE FRAMEWORKS FOR

LOW-CARBON INITIATIVES IN KEY AREAS

SUCH AS SUSTAINABLE MOBILITY, ENERGY

EFFICIENCY AND RENEWABLE ENERGIES.



PREVENT CLIMATE
CHANGE

TALK MORE We want to intervene at conferences
and seminars to encourage others to
get involved in meaningful acts that
protect the environment.
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WE WANT TO BE

MORE ENERGY

EFFICIENT

We want to support the use of renewable
resources and appliances, starting in each
person's home.

OUR SUPPORT IS

ESSENTIAL

We want to show our support and
influence.



PREVENT CLIMATE
CHANGE

DECREASE CO2 We set a target to decrease CO2
emissions by 1 tonne in 2023. But we
want it to be 7 tons in 2030.
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PREVENT CLIMATE
CHANGE

WORK BETTER We want to improve our initiatives that
seek to measure and offset the carbon
footprint.
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WE WANT TO BE

STRONGER

We want to implement programs to
increase the company's resilience to climate
change.

WE WANT MORE

SUSTAINABILITY

We will further support and promote
sustainable mobility at all levels and for
all audiences.



PREVENT CLIMATE
CHANGE

GREATER

EFFICIENCY

We want to identify and control all
sources of CO2 emissions in order to
create procedures to prevent their
release into the atmosphere.
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GROUP WORK We want to help other companies measure
their carbon footprint.

SMARTER We want to improve ways of
encouraging employees and customers
to share transport, promoting safe
mobility systems.



PREVENT CLIMATE
CHANGE

MORE EDUCATION We are carrying out more environmental
awareness actions in schools in Portugal.
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INVOLVE PEOPLE More plantations of native species.

CHANGE We want to change behavior in people
and communities to work harder.



CARBON
NEUTRALITY

We are studying mathematical formulas and new
technologies and procedures to be able to
determine all CO2 emissions from our activities.
So far we have been able to measure carbon
emissions from our car journeys and the cleaning
of our electronic devices such as mobile phones,
computers, email's and tablets. The goal is to
achieve carbon neutrality by 2030.
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CARBON
NEUTRALITY

However, new partnerships and more investment
will be needed to make the company even more
sustainable. A path that will not be easy but we
are determined to achieve.
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RESILIENCE TO
CLIMATE HAZARDS

Living Place promotes the training of its team in
terms of scientific knowledge in different areas.
This orientation will serve to face the future with
more confidence and greater capacity to adapt
to the adversities that may arise in the future in
terms of climate change.
Quality partnerships and constant training are
another of the strategies already implemented
and in active operation in the company.
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RESILIENCE TO
CLIMATE HAZARDS

Investing in technologies that can mitigate the
effects of changes that may arise is one of the
ways we create bases to maintain sustainability
levels in action. In this topic we want to improve
each of the headings and adapt to the constant
changes in the climate.

15



INCLUSIVITY AND
BENEFITS

Engage with the community to inform the plan,
outline the expected social, environmental, and
economic benefits of implementing the plan, and
establish ways to ensure equitable distribution of
these benefits to the city's population.
We are creating synergies for a closer
relationship with communities, both rural and
urban. The objective is to inform people of our
plan and to have a dialogue about the "Climate
Change" phenomenon, either directly or at
conferences.
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INCLUSIVITY AND
BENEFITS

We intend that the social benefits can meet
greater cohesion between populations in
increasing the quality of life of communities and
in protecting health, establishing more inclusive
programs that respond to the participation of a
greater number of people in environmental
causes, especially in large cities for
environmental awareness and protection of the
next generations, to clarify among the
populations that economic gains in the medium
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INCLUSIVITY AND
BENEFITS

and long term are more advantageous for
everyone, because the goal by 2030 is always to
improve levels of sustainability where the
economic part is included.
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GOVERNANCE AND
COLLABORATION

Our decisions are always based on sustainability
and environmental protection. Our employees are
trained and guided to make sustainable decisions
at all levels. We want to influence our region's
policies and decisions in line with sustainability
and climate change with greater focus. We know
that we have the capacity to do it better and we
want our partners and suppliers to be able to
accompany us in these decisions.
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GOVERNANCE AND
COLLABORATION

Partners will be other tourist entertainment
companies, hotels, cultural institutions, non-
governmental institutions and, the main objective
by 2030 is that city councils actively participate
in this improvement process to contribute to the
reduction of the ecological footprint and
emissions of carbon. Thus, it will be possible to
accelerate behavior change and define
mitigation and resilience goals against climate
change.
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CONCLUDING
REMARKS

We continue to fight with great energy to reach
the goal of carbon neutrality before 2050, we
promote transport with zero carbon emissions to
improve air quality, as it is one of the
indispensable strategies.
However, considering that technologies are
rapidly evolving, we have to flexibly adjust
policies and measures at Living Place to keep
pace with international developments in this
area.
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CONCLUDING
REMARKS

Our strategy includes implementing the idea of
creating green job opportunities. Echoing our
company's vision to achieve carbon neutrality
before 2050.
We want to continue working hand in hand with
society to advance measures to protect the
environment and mitigate climate change, so that
we can transform Living Place into an even
smarter and more environmentally friendly
company.
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